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on Peetmes Eve 





“T’ve been blue before but never like this! All the 
people who sell me and use me and rely on me are 
home with their families . . . gathered around their 
trees in the true spirit of Christmas. I can’t have 
any of these human joys — but maybe my lot isn’t 


so bad after all. 


“This has been a year of real accomplishment for 
me. I’ve worked hard providing records of busi- 
ness transactions and correspondence. I’ve been a 
constant companion to many of the millions of 
American women who work as typists and secre- 
taries. I’ve been part of the greatest surge of busi- 


ness ever seen in this country — or any other. 


“T’ve lots of wonderful friends... from the skilled 
craftsmen who make me to the cordial dealer who 


sells me to the pretty young thing who uses me. 


“T have a long life too — compared to human 
beings it’s relatively short — but compared to other 
carbon papers I’m like Methuselah! I make the 
most of it too by performing the only job I know 
how to do — making clear legible copies of business 
correspondence and transactions. So I guess I don’t 
mind being blue on Christmas Eve — it’s my job.” 


Signed on behalf of all 
the Webster carbon and ribbon boxes 


lame 


F. H. CASWELL 
Vice President 
F. S. WEBSTER Co. 
13 Amherst St. Cambridge 42, Mass. 








Office Appliances 


EDITORIAL OBSERVATIONS 


| \ 


\ 


Tony Weitzel, columnist for the 
go Daily News, 
John Shinder Says Many exec utives 

“and 

planned, unpleasant office decor 


reports that a 
| from emotional causes... 


g tactor. 

Surveys by the Executive Furniture 
and others have indicated that 
business executives still work in 

s that are almost ‘‘planless”’ in ap- 
and efficiency. As the ap- 

e factor is so obvious it offers 
in office furniture and accesso- 
great opportunity to remove one 
causes of executive illness by 
design 


ling furnishings whose 


y contribute to a sense of well 


Recognition by the medical profes- 
of the influence of surroundings 
health of an individual point 
vay for dealers in office “decor” to 
their services in helping busi- 
solve one of their problems. 

. 
According to a survey made recently 
National Office Management 
ssociation, 15,046 office executives 
NOMA members) expect to spend 
$400,000,000 for office equipment 
su} plies. The statistics add a rosy 
to the expectations of dealers 


who will take up the challenge of 


the demand. 

. 
Total retail sales for 1956 are ex- 
to be four per cent more than 
figure. Christmas sales, how- 
headed for an all-time rec- 
$31.1 billion, a 7.3 per cent in- 
iccording to the Chamber of 

rce of the United States. 

Dealers participating in OA’s Busi 
( 


ifts for Business People cam- 
are on their way to new highs 
Christmas sales. It should be a prof- 
pleasure to assist searchers for 
ppropriate” gift for the man 


an in business. 


Welt ee 


Editorial Director 
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SERVICE BUREAU 


The Service Bureau of Off Apr 
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scribers and advertisers. It answer 
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names of manufacturers of 

and equipment, aids dealers in securing 
lines, and performs other services, with 
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in This issue 


... don't miss 


lt was not by accident that 
Parker's Typewriter Company 
of Pasadena, Calif. won the 
IBSA Store Modernization con 
test honors at the last NSOEA 
convention. It was recognitior 
of what this firm has done in 
beautiful modernization and in 
new concept of selling that 
these honors were presented tc 
the Pacific Coast progressive merchandisers. This month 
OFFICE APPLIANCES takes other dealers behind the 
scenes to tell ‘The Story of Parker's and How I+ Grew. 
We are not content + merely tell the new f moderni 


zation but instead wish to analyze the factors behind 
tore aniticant tep, It's another OFFICE APPL 
ANCES' feature which is worth reading. Pages |8-23. 


5 Tor\ hin 1} 9 
OFFICE FURNITURE There's a story be a the re 
SALES VOLUME 


cent figures of the United 
States Census of Manufacture 
regarding office furniture vo 

ume. Our resear Jepartment 
has projected these figures i 

to retail price level and for the 
first time is able to present an 
accurate forecast of what the 
dramatic sales increase of 
58.5% in the years from 1947 to 1954 means to dealer 

We have discovered that the magic $1 billion status for 
the office furniture industry can be reached by 1960 or 
. the igures are portrayed in graphs which 
yre easy to interpret. Pages 24-25. 
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Next Nionth... 


‘fice machines will provide the main theme of the Jar 
lary ie of OFFICE APPLIANCES. Dealers operating 
in this phase of the industry will find worthwhile feature 
ncluding the meaning of automation at the dealer leve 
3 plan for leasing of electric typewriters, tried methods 
f advertising and other stories designed to help mer 
handising of machines for the office. This will be in ad- 
jition to exclusive articles for the stationery and office 
squipment dealer who wants to be better informed at 
= 


the beginning of a new year. 
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OA‘s Press-Time Bulletins 





THE WHOLESALE STATIONERS ASSOCIATION board 





of control during the recent Eastern 
district conference approved the re- 
quest for retirement made by its execu- 
tive Harold C. Whittemore. At the same 
time a new secretary-treasurer, Don- 
ald S. Frey, was selected. Mr. Whitte- 
more has been named consultant of the 
organization and will be available for 
active responsibility of promoting the 
New York Trade Show in March, 1957. 
Mr. Frey, now a prac- 
ticing attorney in Ev- 
anston, Ill., has had 
many clients in the 
trade association 
field. He spent eight 
years as an active ex- 
ecutive of the Textile 
Bag Manufacturers Trade 
Association. During 
World War II, he was a 
lawyer in Washington, 
on the War Production Board and in 
the Navy Department. Mr. Frey tempo- 
rarily is conducting the association 
business, with exception of Trade 
Show matters, from offices at 1609 
Sherman Ave., Evanston, Ill. 





NSOEA NEWLY-APPOINTED executive committee 





consists of President Leonard B. Wil- 
cox, Roberts Printing & Stationery 
Company, Hutchinson, Kans.; Ivan Al- 
len, Jr., Ivan Allen Company, Atlanta, 
Ga.; John B. Brain, Jr., Brain Sta- 
tionery Company, Omaha, Neb.; Willi- 
am R. Diehl, Jr., The Diehl Office 
Equipment Company, Columbus, Ga.; 
Grant Howard, PBSW Supply & Equipment 
Company, Phoenix, Ariz.; L. G. Morris, 
Eaton Paper Corporation, and Elmer G. 
Rahe, The Globe-Wernicke Co. 


HARRY M. NORDBERG, sales and service vice- 





president of Pitney-Bowes, Inc., has 
been elected president of the Office 
Equipment Manufacturers Institute. In 
sales and marketing for 26 years, Mr. 
Norberg has been with Pitney-Bowes 
Since 1934. He was the first chairman 
of OEMI's market research committee. 


SMITH-CORONA INC. reports that sales and 





earnings for three months ended Sep- 
tember 30, 1956, were up substantially 
over the like quarter of last year. 
September was the best month for sales 
inSmith-Coronahistory. Net income for 
the September quarter was $331,143, or 
80 cents a common share, based on 412,- 
229 shares outstanding September 30. 
Shareholders were told that Smith- 
Corona is now in initial production of 
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Late and Important News for Our Readers 


NOFA Announces Program 
for New Orleans Meet 


The llth annual NOFA 
convention - exhibit 
preliminary program 
has been announced 
for New Orleans March 
27-31. Convention 
headquarters will be 
at the Jung Hotel and 
exhibits in the Mu- 

7 nicipal Auditorium. 
John R. Gray, executive secretary, 
lists these program highlights: 
Wednesday, March 27--NOFA Officers’ 
conference, evening showing of ex- 
hibits as New Orleans Benefit Night; 
Thursday, March 28--Business meet- 
ing and opening luncheon, exhibits 
open in afternoon, continuing to 7 
p.em., plus "A Fabulous Night in Old 
New Orleans" at Hotel Jung; Friday, 
March 29--Workshop breakfasts and 
reports at noon luncheon, exhibits 
open from 1:30 to 7:30 p.m., Satur- 
day, March 30--Management clinics 
and exhibits from 12 noon to 7 p.m. ; 
Sunday, March 3l--exhibits from 
12:30 p.m. to 6 p.m. 








its recently announced electric port- 
able typewriter, which will be brought 
to market shortly after the first of 
the year. 


BURROUGHS, INC. San Juan, Puerto Rico, an- 





nounces that Philip E. Stevenson has 
been appointed general manager. Mr. 
Stevenson succeeds T. H. Nichols, who 
has been appointed manager of Interna- 
tional product promotion and sales 
training at the Home Office in Detroit. 


ARTISTIC DESK PAD & NOVELTY CO., has ar- 








ranged for Nathan A. Strauss to visita 
number of European countries in search 
of new products and ideas. Mr. Strauss 
sailed October 31 aboard the Queen 
Mary for an extended visit to London, 
Amsterdam, Brussels, Frankfurt, Mu- 
nich, Vienna, Zurich and Paris. 


CLAUSS CUTLERY COMPANY announces that Pat 





Patterson is now representing the firm 
in the states of Michigan, Ohio, Ken- 
tucky and West Virginia. Mr. Patterson 
represents several other allied lines 
and his office is located at 3710 Gros- 
venor Road, Cleveland 18, Ohio. 
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Want Ads 








Deadline 10th of month preceding issue date. The rate for classified 


advertisements is twenty cents a word, minimum charge $4.00 


payable with order. Add six words if box address is used. 





SALESMEN WANTED 





PRINTING AND OFFICE SUPPLIES SALESMAN. Established 
Austin, Texas, firm. Salary while training. Annual guarantee. Libera! 
Write Office Appliances, Box BY-195, Chicago 6. 





WANTEL DFFICE MACHINE SALESMAN, under 40 preferred. 
Nice Central Florida County seat. Old established firm. Prospects 
nt. Must be honest, reliable man in every way and capable 
taking over management or ownership from retiring owner in 
yea T an excellent opportunity for right man. Write 

e Appliances, Box BY-201, Chicago 6. 





SYSTEMS SALESMAN. Established Austin, Texas, firm. Salary while 
training. Annual guarantee. Liberal commissions. Write Office Ap- 
ance Box BY 





‘-196, Chicago 6. 
SALESMAN WANTED: Large Washington, D. C. office supply and 
furniture dealer offers excellent opportunity to an experienced and 
aqggressiv salesman. Send details, age and experience to Office 
Appliar Box BY-203, Chicago 6. 





SALESMEN AVAILABLE 





SALESMAN: married, age 37 with 10 years successful selling ex 
perience, primarily to stationery and office supply trade, and now 
) ipied in mid-west, desires change to West Coast territory. 
Good references. Write Office Appliances, Box M-125, Chicago 6. 





SALES REPRESENTATIVES WANTED 





50 YEAR LD MANUFACTURER OF OFFICE SPECIALTIES de- 
re T on Men for Various Territories. Please write 
GEORGE E. FOX & CO., 1051 N. Throop St., Chicago 22, Il- 





MANUFACTURERS’ REPRESENTATIVES WANTED for complete 
ne of finest quality MASTER-MADE CASTERS. Openings avail 
able for the following territories: Ohio, Michigan, New Jersey, 
Maryland, Wa seeaiens D. C., Missouri, Kansas, Nebraska, and 
Canade. MASTER-MADE CASTERS—a first class product with an 
attract unt schedule. 

ranteed sales or money back. Sales supported by full 

program. Write Mr. Don Rubinfield, Master Manu 

mpany, 9200 Inman Ave., Cleveland 5, Ohio. 





MANUFACTURER OF WOOD AND METAL CHAIRS DESIRES 
REPRESENTATIVE for Wyoming, Utah, Colorado, and New Mex 

Please furnish references, history and lines presently carried. 
Write Office Appliances, Box BY-191, Chicago 6. 





MANUFACTURERS REPRESENTATIVES with established following 


alling on stationery dealers are wanted for outstanding line of 





ew telephone indexes. Several territories open. Commission basis. 
Write Office Appliances, Box BY-190, Chicago 6. 

MAJOR MANUFACTURER OF WRITING INSTRUMENTS, in the 
ball pen tield seeking strong representation in several eastern 
nar , ‘ torr terr tories. 

We a nterested in interviewing representatives now calling on 


trade with the necessary time to devote to a volume 


mplete information in first letter, length of time in 
now handled—references—etc. Interview in your 

arranged in the near future. Write Office Appliances, 
cago 6. 





REPRESENTATIVE WANTED to sell top grade line of steel office 
equipment Rocky Mountain area. Excellent money-making op- 
meone with necessary qualifications. Give complete 
nciuding references. Invincible Metal Furniture Com- 

Manitowoc, Wisconsin. 





WANTE State distributors in Tennessee, North Carolina, South 
Alabama and Mississippi for office machine line. Pro 
pply business. Write Office Appliances, Box BY-198 
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SALES REPRESENTATIVES AVAILABLE 





SALESMAN ACQUAINTED WITH ALL TYPES OF OFFICE PRO- 
CEDURES and former owner of stationery and office equipment 
business desires to sell specialty line as sales agent in upper New 
York state area. Trained in accounting systems, files, machine ap- 
plications, etc. Prepared to give top sales performance. Write 
Office Appliances, Box M-130, Chicago 6. 





EXCLUSIVE LINES WANTED—Stee! Desks, Wood Desks, Chairs, 
etc. . . prefer well known lines . . . for Los Angeles. . . Have ag 
aressive Sales Force, Large Warehouse, Newspaper Advertising 
Contracts, Best-Located Store, Unlimited Capital, good name in 
the Business since 1899. . . Blank Desk Co., 830 Wilshire Blvd., LA 
17, Calif. 





LINES WANTED by manufacturers representative for any of the 
following states, Michigan, Indiana, Ohio, Kentucky, Virginia or 
Pennsylvania. Experienced in calling on Stationers, Consumers and 
School Suppliers. Also retail experience. Write Office Appliances, 
Box M-121, Chicago 6. 





WILL GIVE EXCLUSIVE REPRESENTATION TO MAJOR MAN- 
UFACTURER, in all or part of the following states, Virginia, Ken- 
tucky, W. Va., Pennsylvania, Ohio, Michigan and Indiana. Will 
travel extensively. Write Office Appliances, Box M-122, Chicago 6. 





LINES WANTED: for Washington, Oregon and Idaho. Formerly 
travelled for large line in area and now would like number of smal! 
lines. Warehouse and showroom available. Write Office Ap- 
pliances, Box M-120, Chicago 6. 





MANUFACTURER'S REPRESENTATIVE WANTS TOP LINES. Start- 
ing January ‘57 will cover the South Central and Southeast area 
like the dew. Write OFFICE APPLIANCES, Box M-123, Chicago 6. 





SALES REPRESENTATIVE with good following—New York, New 
Jersey, Philadelphia, New England office equipment dealers, seeks 
additional line. Answer OFFICE APPLIANCES, Box M-124, 100 
East 42nd St., New York 17, N. Y. 





INTERESTED IN OBTAINING LINES to establish manufacturers 
representative setup or first class sales representation. Experience 
includes proven ability in management and specialty selling. Ter- 
ritory desired is Ohio, Kentucky, Indiana area. Good reference as 
to character and ability. Write Office Appliances, Box M-126, 
Chicago 6. 





YOUNG MAN WITH EXCELLENT RECORD CALLING ON 
JOBBERS and dealers in the Southwest and Midwest, interested in 
obtaining quality lines that need to be worked. Dallas Head- 
quarters. Write Office Appliances, Box M-127, Chicago 6. 


WE CONCENTRATE IN MICHIGAN, OHIO AND INDIANA— 
consequently our manufacturers get results. Can handle one or 
two additional high grade lines in office equipment field. Write 
Office Appliances, Box M-128, Chicago 6. 








WELL ESTABLISHED REPRESENTATIVE WANTS STEEL DESK 
AND FILE LINE for upstate New York-Pennsylvania area. Good 
references—aggressive representation. Write Office Appliances, 
Box M-129, Chicago 6. 


HELP WANTED 








YOUNG MAN, PREFERABLY BETWEEN 25 AND 30, WANTED 
as assistant to salesman in territory composed of northern Illinois, 
lower Wisconsin, Michigan and Indiana. Experience in stationery 
field desirable. Salary and bonus. Send complete information. 
Write Office Appliances, Box BY-204, Chicago 6. 





COMBINATION SALES AND SERVICE MAN—Adding machines, 
typewriters and bookkeeping machines. Experienced, good person 
ality and ambitious to build a business of his own. Complete ma 
chine division will be turmed over to right party. Write: Green 
Bay Office Equipment, 239 No. Broadway, Green Bay, Wisconsin. 


WANT ADS, Continued on page & 











WANT ADS, Continued from page 7 





HELP WANTED 
WANTED Young Man witt 


Opportunity to manage. Opt 
west write fully of pay 


fice Appliances, Box BY-| 
ATTENTION DUPLICATOR ME 


is breaking sales records a 
smaller but more aggressive de 
with ability to take mpiete 
50 basis. Present machine ar 
living. Write giving complete 
Company, 509 Frederica St 





ce act 
Te! re 


re 
87 








EXECUTIVE AVAILABLE 


EXECUTIVE WITH MATURE AN 
YOUNG |DEAS—successful back 
merchandising, sales pr 

sales correspondence credit+ 
through dealers in office 
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State of the Industry 





@ Executives Prefer Better Offices. A nationwide 
spot survey of 1,000 executive offices just completed by 
the Executive Furniture Guild reveals that a majority 
of executives would not think of spending their after- 
office hours in environments comparable to ‘where 
they work.” 

Most of these executives live in attractive homes, 
drive fine cars, take expensive trips, and indulge in 
their hobbies. 

Yet, by their own admission through the survey, they 
still cling to the old-fashioned notion that beauty and 
work don't mix at the office. 

The majority of executives admitted: 

Two-fifths of the offices were over-crowded with 
equipment. 

In two-thirds of the offices the furniture was badly 
arranged 

In half of the offices the furniture was either out- 
moded or in bad repair, or both. 

Two-thirds of the offices had inadequate confer- 
ence space. 

More than half of the offices lacked draperies; and, 
where they existed, they were often poorly co-ordinated 
with the room decor. 

Only a few more than half of the offices had wall 
decorations; and, where they existed, they were seldom 
properly hung. 

Only two-fifths of the offices were carpeted; the 
others had hard surface flooring. 

One third of the offices had “‘eye-strain’’ lighting. 

Colors in three quarters of the offices were either 
dictated by building management or were chosen from 
building management paint charts by the executive 
because it “seemed the easiet way to get the job done.” 

The survey quite clearly points up, therefore, that 
the office furniture dealer who can qualify through a 
design department as an “expert’’ has a fertile market 
for the ‘‘packaged office.” 

There's a selling job to be done, and one which 
doesn't seem too difhicult—one that points out the 
idea of making the executive's ‘other home” more efh- 
cient, more rewarding, and more beautiful. 

George Reinoehl, the Executive Furniture Guild's 
top designer, shapes up this thinking when he says: 
It would be to industry's advantage to provide the 
best possible quarters for its executives. A fine office 


not only pays off in health, happiness, and peak effi- 
ciency of the executive, but it is an asset to the com- 
pany as well.” 

+ + 


® The Ball Pen Idea Spreads. Inkwells (Remember 
how they stained many a damsel’s hair braids?) are to 


be replaced by ball-point pens in the St. Louis schools. 
And the Post Office Department goes merrily along 
with its ball-point program for lobby desks, accepting 
the bid for two million refill cartridges submitted by 
Austin Metal Products, Inc., Long Island City, N.Y. 
[he contract for a million ball-point barrels was 
awarded earlier to Modern Plastics of Los Angeles. 
* * & 


® Up and Up. The President's Council of Economic 
Advisers has reported that the nation’s production of 
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goods and services has reached a new peak of a $414 
billion annual rate, up from $408 billion in the June 
quarter. 


+ #2 


® Help for Smaller Businesses. The Fountain Pen & 
Mechanical Pencil Manufacturers’ Association, Inc., has 
appointed a Small Business Committee to study the 
problems of the smaller manufacturers in the industry. 
Serving are Robert J. Burnham, chairman, Burnham 
Products Corp.; George Bartol, III, C. Howard Hunt 
Pen Co.; Alfred W. Doux of A. W. Doux; Irving 
Roberts, Jarco Metal Products Corp., and Ted J. Peters, 
American Improved Products, Inc. The committee is 
advised by President Frank D. Waterman to discover 
how the association can best help the smaller assemblers 
in the industry. 


* + 


® Court Upholds Phone Device. The United States 
Court of Appeals on November 8 struck down as 
“neither just nor reasonable” the ban by the Bell 
System against attachment to its telephones of any 
device “not furnished by the telephone company.” 

The court said it was an “unwarranted interference 
with the telephone subscriber's right reasonably to 
use his telephone in ways which are privately benefi- 
cial without being publicly detrimental.” 

It was a victory for Hush-a-Phone Corp., which 
manufactures a cup-like device which snaps on the 
telephone equipment. The court said the device 
makes for privacy in conversation, office quiet and 
a quiet telephone circuit. It is claimed that over the 
years more than 125,000 Hush-a-Phones have gone 
into service. 

The court said Bell System companies have in- 
formed both the sellers and users of Hush-a-Phones 
that the device may not be used under the tariffs on 
file with the Federal Communications Commission. 
The commission, in a decision December 21, 1955, 
upheld legality of the tariffs. 

The court sent the case back to the commission 
with instructions to determine what changes should 
be made in the tariffs to make them ‘just, fair and 
reasonable” and what orders may be required “to 
prohibit violation of subscribers’ rights thereunder.” 

Decision of the court was unanimous, made by 
Judges David L. Bazelon, Wilbur K. Miller and 
Chief Judge Henry W. Edgerton. 


* + 


@ NOMDA Eyes 2,000 Goal. In a visit with OFFICE 
APPLIANCES editors Harold W. Mann, executive 
secretary of the National Office Machine Dealers As- 
sociation, was optimistic about NOMDA’s goal of 2,000 
members before the Pittsburgh convention. There's en- 
thusiasm all through the organization, he reports.—-COS 








OA Editorials 


OR months, editors of OFFICE APPLIANCES have nurtured 
the belief that the office furniture industry was within sight 
of $1 billion stature. 

It is a source of satisfaction, therefore, to have these esti- 
mates substantiated by figures projected from the newly-released 
1954 Census of Manufactures into retail price level. 

Upward and upward. That's the story of the industry, told 
on pages 24 and 25 of this issue and illuminated by charts easy to 


Get Your Share of 


$1 Billion Market 


interpret. Figured at the retail price level, office furniture volume 
has taken these giant strides: 

1947—$425 million. 

1954—$655 million. 

1956—$800 million, estimated. 

1960—$1 billion, estimated. 

Yes, there’s “gold in them, thar hills” for the office equip- 

ment dealer who builds volume on supplying design, who whets 
appetites for new offices to speed up normal rate of obsolescence, 


and who sells the packaged office instead of just a desk and chair. 


«© ELL the office secretary and you may sell the 'boss.” 
That's the timely advice given at the Canadian Office Ma- 
chine Dealers Association recent convention by Miss Byrne-Hope 

Sanders, president of the Gallup Poll in Canada. 

Never Underestimate Miss Sanders provides a stamp of authority to that old adage, 
“Never underestimate the power of a woman,” when she tells sales- 
Power of a Woman men of office equipment: “You must realize that the secretary who 
says ‘No’ is a key figure in your industry today. It’s good business 
to remember that the pretty blonde in the front office can kill a sale. 
The office boss may want the newest ideas and equipment but good 
secretaries are hard to come by and if they decide they don’t want 

some new machine it’s unlikely it will be forced on them.” 

Yes, it’s good salesmanship to demonstrate the new typewriter, 
the new dictating machine and even the time-saving gadgets in 
equipment to the “office gal” first. If she gets the idea the sales- 
man’s foot is in the boss’ door. 

From a practical standpoint, Miss Sanders makes sense, too, 
when she says, ‘How easy it would be to have some small item like 
a new type of pencil or eraser to leave with the secretary.” 

Turn your compliments into some sales arguments, salesmen, 


when you spot that gorgeous blonde in an office. 
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OFFICE APPLIANCES ® DECEMBER 


1956 


a was’ ys sae) iin dis) 


“The demand for eur products ond services s bound tobe oven greater 
in 1957 than it was in 1956...’ 


aigioa 


“Things of great promise are incorporated in machines we are selling 
. . there is no limit to where office machines will go. . .’’ 


D.L. Kenney, Jr. 


‘Never before has the sales potential in office furniture been as great 


as it is today. . .”’ 
John E. Mossman 


‘‘When business is expanding there is an even greater need for writing 


tools. . .”’ 
Frank D. Waterman 


REVIEW and FORECAST 


§ NCREASED population providing more users . . . more businesses needing supplies 
for offices .. . promotion of better handwriting and accompanying demand for the tools 
thereof .. . an appetite in business for the right office machine to do the right work in 
the right way . . . an awakening to the sales volume possible in office furniture when the 
lealer provides the design. . . 
It is on potentials such as these that the optimistic forecasts for 1957 are based by 
> presidents of national associations serving the office supplies, machines, furniture and 
‘quipment industry. 
These leaders have taken a look backward over the past 12 months upon invitation 
yy OFFICE APPLIANCES. 
At the same time they have projected the 1956 experiences into the 1957 future. They 


like what they find. Through the momentum of obsolescence, the new concept of 


(please turn the page) 
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REVIEW AND FORECAST 





. . . Continued 





Association Heads 


Increased Population . .. More Businesses 


Handwriting Promotion ... Demand for Design 


office furniture selling and the groundswell of auto- 
mation and other factors the association presidents come 
to a joint conclusion that the market is here now. The 
job of selling is up to the various segments of the 
industry, they further conclude. 


Clear Tracks, Release Brakes... 


LEONARD B. WILCOX, presi- 
dent of the National Stationery & 
Office Equipment Assn., was re- 
centl) elected to serve a second 
term after a year's absence at the 
helm. He operates Roberts Ptg. & 
Staty. Co. in Hutchinson, Kan. and 
recently modernized bis store. 


@ Another year is about to start. Office supply and 
equipment dealers throughout the nation once more are 
pondering the fundamental questions of profit control. 

* How did we do in °56? 

¢ Could we have done better 

¢ How? And what about °57? 

Business is constantly changing. It either goes up or 
down. Growth, change, and uncertainty go hand in 
glove with a dynamic, peacetime economy like we have 
today. 

The approaches we make to tomorrow, if we are to 
grow, must be slanted towards improving every service 
we offer, every device we use in the management of 
our businesses. 

Yes, looking ahead, and planning ahead is essential. 
The demand for our products and services is bound to 
be even greater in 1957 than it was in 1956. 

How we handle this increased volume, how we profit 
from it, will depend upon the use we make of the 
modern, tested tools we have at our command. 

No stationer or office outfitter, regardless of how 
large or how small he may be, can afford to make little 
or no use of these tools. 

Better accounting, so we will know where we are 


going as well as where we have been, with particular 
attention to how we go there, is essential 


Not only should we be more careful than ever before 
in choosing new employees, but a constant study should 
be made of how to use more effectively the trained man- 
power we already have. 

Sound planning for the future development of a 
business is a tough job, an important job. 

I would suggest that every dealer ‘‘set a goal’’ for 
1957 — get a clear vision of what he hopes to accom- 
plish, for if one has a clearly defined objective, a specific 
goal to work towards — much more can be accom- 
plished. The wanderer with no specific destination is 
apt to lose his way on the side roads. 

After a ‘‘goal’’ has been set, all obstructions to ob- 
taining it should be removed. If, over the years, certain 
supposedly insurmountable barriers have partially been 
blocking complete freedom toward full progress, now 
is the time to get rid of them. 

Let's get up a full head of steam, clear the tracks, 
release the brakes, and ride the train to increased busi- 
ness, with better profits in 1957. 

“All Aboard!” 


We Know Importance of Design... 


JOHN E. MOSSMAN, president 
of National Office Furniture Assn., 
Inc., has spent 31 years in the 
office furniture industry and is 
president of Desks, Inc., New 
York City, a firm which he helped 
to found. 





@ Our nation is closing the greatest year of prosperity 
that it has enjoyed in peacetime history. Never before 
have incomes, profits and corporation dividends been 
so great. A vast majority of the dealers and manufac- 
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Needing Supplies 


are Factors 


tures in our industry have enjoyed their full share of 
this prosperity. 

Now, what do we have to look forward to in 
1957? It is my firm conviction — and this, I believe, 
is shared by the leaders of the Office Furniture Industry 

that the year 1957 will prove even greater. 

Our industry has awakened — awakened to the sales 
potential that it always has possessed but never, before 
the last few years, begun to realize. 

Today our industry realizes the importance of design 
that is so necessary to equip the new buildings that are 
being erected all over our vast country. The designers 
0 by the manufacturers in our industry are 
bringing designs to us that 10 years ago could not have 
been sold because a majority of our retail dealers had 
not been schooled in design and knew little or nothing 
of office decoration and color. 

Never before has our industry faced the interesting 
challenge that is presented today. Never before has 
the sales potential in office furniture been as great as 
it is today. Not only do we have the opportunity to 
equip in whole or in part the new buildings that are 
rising in our large cities and in every suburban area, but 
we also have the opportunity of presenting to the execu- 
tives of every corporation in our land the story of 
obsolescence. The story is that the old desk, the old 
chair, the old filing cabinet, and every other item of 
office equipment arrives at a day when it has outlived 
its usefulness. It must be replaced with new, modern, 
efficient equipment. 

The resultant efficiency not only means savings in 
money for the owners, but better morale for the entire 
organization — all adding up to a greater and more 
efficient operation. 

Never does a corporation executive hesitate to replace 
the old outmoded equipment in the factory with more 
modern machinery that will reduce costs and increase 
output. This same reasoning applies to office equip- 
ment if it is introduced properly and if the right selling 
methods are presented to your client. 

In the history of the office furniture industry, our 
dealers and their personnel have never had more or 
better opportunities to avail themselves of proper train- 
ing in merchandising and selling. Our manufacturers 
have never been able to offer more from the standpoint 
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See Industry Potentials 


of design and color. Our assocations have never offered 
more opportunities for sales and merchandise training. 
Our markets, from every standpoint, offer far more 
opportunities than ever before. If 1957 sales in the 
office furniture industry do not reach an all time high, 
it will be because we have not accepted the challenge 
that is offered us, and because we will have failed to 
take advantage of our glowing opportunities. 


Machines at All-Time Peak... 


D. L. KEENEY, ]R., president yi 
the National Office Machine, Deal- 
ers Assn., operates Keeney Office 
Equipment Co., in Dallas, Tex., 
and as a Sideline is a successful 
rancher. 


@ The year 1956 was an excellent one for the office 
machine industry. 

In fact the office machines of today are at an all-time 
peak in providing business, with just the right machine 
to do the right work in the right way. Even the lowest- 
priced merchandise has good things to offer; and, of 
course, the upper bracket machines do everything. 

With research and testing constantly going on in an 
unending procession by all manufacturers, 1957 and 
many years to come will see things of great promise 
incorporated into the machines we are selling today. 
There is no limit to where office machines will go. Our 
industry is an ever-improving industry, and we ook for 
an ever-increasing volume of business. 

My first love right now is the National Office Ma- 
chine Dealers Association, and I would a lot rather 
write about it than anything I know. I have been a 
member of this group for many years, and I am here 
to tell one and all that today this organization offers 
the dealers of the United States, Canada, and Mexico 
the greatest buy in its history. We have wrapped up in 
NOMDA a bundle of benefits that no one can afford 
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REVIEW AND FORECAST 


Py dian’ 


to be without. The dues are insignificant when the 
wonderful benefits are added up. 

Today, our members are bombarded with five publi- 
cations: a weekly, a monthly, an annual, a biennial, and 
a perpetual. From these a dealer can obtain information 
he can use to keep him abreast of what is going on in 
this great industry. 

We will have 2,000 members by the time our Pitts- 
burgh convention convenes next June 30-July 3. Right 
now our paid-up membership is at the highest level in 
its history, and we can only go from there to even 
greater heights. 

Yes, I am prejudiced in the belief that NOMDA 
provides one of the best investments any office machine 
dealer can make. All dealers are welcome and are urged 
to send a membership application to the national office. 


Price Rises Are Problems... 


HAROLD W. JACOBSEN, presi- 
dent of the Wholesale Stationers 
Assn. of the USA and Canada, 
joined Horder’s, Inc., and Asso- 
ciated Stationers Supply Co., of 
Chicago, in 1953, becoming presi- 
dent of both companies on April 
1 of that year. 


@ Discussions with leaders in the wholesale sta- 
tionery industry from coast to coast in the past two 
months lend credence to the feeling that our current 
solid business will continue in the foreseeable future. 
There appears to be no weakness so far as the sta- 
tionery and office equipment industry is concerned; 
but, since we are so closely tied with business as a 
whole, we must temper the optimism with a certain 
amount of questioning as to total business in the 
country. 

For example, while the current situation of tight 
money is not only justified but perhaps beneficial in 
its control of inflationary factors, it should be looked 
upon as a brake on any precipitous rise in the type of 
industry that results in orders to stationers. Some other 
factors, such as a decline in the construction industry, a 
leveling off in business capital expenditures, some 
doubts as to the total 1957 car market, and other sign 
posts, may give rise to misgivings. 

However, despite these slight clouds on the horizon, 
there seems to be little doubt that at least the current 
volume of business should continue in the stationery 
industry into next year and to all intents and purposes 
through the year. The election results may of course 
also affect any or all of these factors. 

These discussions with industry leaders, however, 
also point up the continuing squeeze between opera- 
tional costs and gross profit dollars, both in the whole- 
sale and retail trade. The rate of return on capital in- 
vestment and on sales continues to be small, and se- 
rious thought should be given by all entrepreneurs to 
methods for correcting these faults. The Wholesale 
Stationers’ Association in the coming year will, as a 
result of current surveys, produce facts and figures that 








should be extremely helpful to retailers as well as 
wholesalers in control of their inventory turnover, 
which continues to be the biggest weakness in the 
entire industry. 

Another program that appears imperative both for 
wholesalers and retailers is the adoption of more mod- 
ern and efficient distribution methods in addition to 
proper inventory control systems. 

In judging the increased dollar volume now _prev- 
alent in our industry, a word of caution is necessary 
due to the precipitous rise in the price index in the 
past year. In the only authoritative price index of 
which I have knowledge, today’s price index stands at 
slightly over 200 with 1936-1939 prices representing 
the 100 base. This is below many other comparable 
industries, but the important point is that in the past 
18 months this price index has risen over 20 points, or 
more than 10%. In other words, current dollar volume 
does not represent a greater tonnage unless the in- 
crease in dollar volume is over 10%. Such a price rise 
presents problems that should be weighed seriously, 
particularly by manufacturers who must recognize that 
neither wholesalers nor retailers can absorb such price 
increases without loss. If this trend continues, the 
point of serious price resistance from customers, with 
disastrous price-cutting a result, may not be far off. 

Despite these pessimistic factors, the industry should 
enjoy at least a comparable prosperity in the year to 
come, 


Atmosphere Is Bullish . . . 


K. P. MORSE, president of the 
Office Equipment Manufacturers 
Institute, is executive vice-prest- 
dent, general manager, and director 
of the Standard Register Co., Day- 
ton, Obio. He is also president 
and director of Standard’s subsid- 
iary, The Huebner Co. He serves 
on the “Explain Your Business” 
committee of the Chamber of Com- 
merce of the United States and 
the U. S. Department of Labor 
Manpower Committee. 


@ The nature and potential of our economy today is 
such that it would be difficult, almost foolhardy, to 
take any but an optimistic view of the future. On every 
side we hear business leaders, economists, government 
officials, and men in the street, predicting great things 

higher sales, increasing capital outlays, improved 
developments from research and engineering, and bet- 
ter business all round. It is a distinctly bullish atmos- 
phere that permeates every level of society, and the 
record shows that it is not based on wishful thinking. 

We are currently operating in a $400 billion plus 
economy, the first such in our history. Since the end 
of World War II this has been a growth economy, 
consistently expanding and moving forward. True, 
business faltered slightly in 1949 and 1953 and there 
were many would-be Cassandras who foresaw the end 
of what they deemed a short joy ride. But recovery 
from these minor setbacks was swift and painless, and 
new heights have since been reached. 

By whatever criteria the business population chooses 
to delineate the over-all picture, 1956 will go down as 
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another year of gain; and 1957 should prove to be a 
continuation of the current trend. 

I believe the office equipment industry to be in its 
firmest and strongest position since man first decided 
to keep records of his transactions. There is tremen- 
dous encouragement for us in the accelerating accept- 
ance of the importance of seeking and finding new 
efficiencies and lower operating costs in record keep- 
ing and in the office. 

Our industry has kept pace with and, in some in- 
stances, has outrun the advance of the general econ- 
omy. The research and developments of the past decade 
have transformed the industry from a mere supplier 
of office tools into a dynamic force for progress and 
efficiency in a long-neglected area. 

With each new device, new markets are opened; and, 
with each new market, new opportunities and fresh 
approaches present themselves. Add these to the pres- 
ent far-from-saturated markets and opportunities, and 
there is good reason to be optimistic about the road 
ahead 


Business Loses Most in Fires... 


ARTHUR R. HEDEMAN, presi- 
dent of the Safe Manufacturers 
National Assn., is vice-president 
of Shaw Walker Co., a firm which 
he joined in October, 1928, mak- 
ing steady advancement in execu- 
tive rank ever since. He was cho- 
sen president of SMNA in 1950 
and again in 1956. 





@ Alert business managers are becoming increasing- 
ly aware of the need to protect vital business records 
against loss by fire, and rightly so. Fire losses in the 
United States have increased constantly during the 
past decade, and thoughtful executives realize that such 
disaster is not always the unfortunate experience of 
“the other fellow.” 

It may visit any doorstep, as can be so well testified 
by those people intimately acquainted with any of 
almost two million fires annually. And the resultant 
loss is staggering. In 1954 the estimated value of these 
losses was over $10 billion $10 billion worth of 
sheer waste. 

Business is by far the greatest sufferer in fires. . . . 

No organization can afford to gamble with the posi- 
tive security of its vital records, the loss of which all 
too often proves fatal to the very life of the business. 
Figures reveal that 43% of firms experiencing severe 
fires either do not resume business or are out of busi- 
ness within six months: of the balance 14% suffer a 
severe reduction in their credit rating; 17% can no 
longer furnish financial statements; 19% are ham- 
pered in their operation; only 7% are in a position to 
carry on without costly delay. 

A number of factors influence these fatalities, but of 
most pronounced importance is the destruction of rec- 
ords. Full collection of insurance is made impossible in 
some cases because of the loss of substantiating records. 
In many cases accounts receivable are not fully col- 
lectible. The loss of cost, purchasing, inventory, sales, 
customer lists, and other valuable records often make 
the resumption of business virtually impossible. 
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Future of Lead Pencil Bright... 


ALFRED H. BEST das been serv- 
ing as president of the Lead Pen- 
cil Manufacturers <Assn., Inc., 
since 1954 He has long been 
identified with the pencil-making 
industry and since 1934 has been 
vice-president of the Richard Best 
Pencil Co., Inc., Springfield, N.]. 


@ During 1956 the lead pencil has remained the 
popular writing tool for industry, and it has con- 
tinued to outsell competitive writing instruments by an 
enormous margin. The industry looks forward to an- 
other year of strengthening this record. Through the 
use of better packaging, increased advertising, and 
better service, lead pencil manufacturers, during 1956, 
have pushed their product for increased consumer ac- 
ceptanee. The newer types of writing instruments have 
failed to “replace” the handy lead pencil, and industry 
progress during the past year has been steady. 

The nation’s economists point toward 1957 as a year 
of increased and prosperous business activity; and we, 
in the lead pencil industry, expect that our product 
will maintain its popularity. In this effort, the role of 
quality improvement, product and packaging design, 
and broadened performance capabilities will be stressed 
in industry promotional efforts. Continuing product 
improvements will be evident. 

The economy and popularity of lead pencils is un- 
questioned. Every individual, nation-wide, today uses 
between 9 and 10 pencils annually. Urging the use of 
quality on this known market can result in increased 
pencil use, as well as dealers’ increased profits. 

The future of the lead pencil is bright, for it fulfills 
a pressing business need in a way that cannot be sup- 
plied economically or, in many cases, adequately by 
substitute products. 

America’s lead pencil manufacturers face the New 
Year optimistically, looking forward to the mainte- 
nance of the lead pencil’s position as the number one 
writing tool for the American public. 


‘57 Will Require Sales Effort... 


RICHARD P. TOWNE, president 
of the Loose Leaf & Blank Book 
Manufacturers Assn., has lon 
been identified with the National 
Blank Book Co., the organization 
which he heads as president. 





@ The Loose Leaf and Blank Book Manufacturers 
Association collects no sales statistics from its mem- 
bers, hence no accurate composite of industry activity is 
available. Nevertheless, 10% increase in sales over 
1955 is the least that I have heard from any member, 
and I have heard of increases as high as 25% in certain 
“special” situations. 1955 showed a healthy increase 
over 1954, so the 1956 increase is our third year of 
rising volume and sales. Except for the Korean War 
peak, the industry reached a new high in unit volume; 
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REVIEW AND FORECAST 


. . Continued 


in dollars, 1956 represents a new high for all time. 

The experience of the loose leaf and blank book in- 
dustry parallels that of manufacturing and retailing in 
general. Our products naturally reflect the rate of ac- 
tivity of business as a whole, since they are used in 
almost every office and branch of business. New office 
buildings in major cities and shortage of office help 
both indicate the growing importance of office work- 
ers in the life of the nation 

School and college trade has been unusually brisk. 
The postwar increase in the number of boys and girls 
enrolled in grade schools has brought new school build- 
ings to practically every community. Up to now high 
school population has remained unchanged, but the 
proportion of high school graduates attending college 
has increased, so 1956 college enrollment was up for 
the fifth year over the preceding year. We believe in 
crease over 1955 of first time students will exceed 
15%. Students also showed a willingness to buy better 
grade products. 

After all this prosperity in 1956, what can we ex- 
pect in 1957? Disposable income of consumers will 
remain at a high level. Sales of soft goods in stores 
already reflect the need for apparel, and the latest 
Easter in 10 years should stimulate spring buying. Edu- 
cational demand is firmly established on a gradual ris- 
ing trend, hence more business can be expected from 
schools in 1957. (Perhaps an increase in the college 
field). Typically, 1957 will require sales effort : es. 
new-model automobiles will use every medium of sales 
push. The catalog and direct selling elements of the 
loose leaf business should continue to be extremely 
active. 

Only in the office supply field does there seem to be 
a chance of less volume. Here the rate of mercantile 
and manufacturing activity affects consumption. Because 
of tight money and high-cost money, manufacturers 
and distributors will be reducing their inventories. In 
the construction, machinery, and other related capital 
fields some reduction of activity is to be expected 
Since the commercial side of the loose leaf business is 
larger over-all than the other three combined. it is 
difficult to predict that our total industry manufactur- 
ing activity will be greater than 1955. With prices up 
6-8% over 1956, the 1957 sales should come close to 
corresponding months of 1956 


Need Grows for Writing Tools... 


FRANK D. WATERMAN i: 
serving his second term as pre 
ide I ij the Fou ntain Pe n G 
Mechan Pencil Manufacturers’ 
1 He has been associated dur 
ng hi entire 30-year busin 
career with the Waterman Pen C 
At present. he is a director of th 
W atern ) nm Gy? 
B ( / d Uni 
Sta 


* During 1956 business in our country has continued 
at a generally high level, with many broken records in 
sales if not in profits, Looking ahead to 1957, we find 








the favorable picture will remain in the opinion of most 
analysts. The new year as a whole should see upward 
progress for most lines, including some that experienced 
difficulties during 1956. Confidence as to the future 
is shown by the increasing expenditures by business 
for plant and equipment. 

With such a healthy busines: climate, past and future, 
the pen and pencil industry should benefit, especially 
as Our writing tools are so widely used. In the schools, 
another large market, we find enrollment up and 
steadily growing in those grades where the industry's 
products are utilized. 

Likewise, with the national population setting new 
records, employment high and wages good, the general 
public has been breaking retail sales records. They have 
demonstrated their willingness to purchase products that 
attract. In our field, the public is often selective and 
some types of products have fared better than others. 
Industry statistics show a constant rise in both unit and 
dollar sales, and it appears this will continue. 

In addition, the industry is sponsoring a revival in 
handwriting through the medium of the Handwriting 
Foundation. This organization seeks not only to make 
business, education, and the public aware of the need 
for better quality in handwriting, but it also encourages 
a wider use of handwritten messages as more economical 
for many business purposes, and as more personal and 
socially correct for every day communications. 

Its message on restoring handwriting to the place it 
used to occupy in our national life has been so enthusi- 
astically received in almost all quarters that it must 
surely result in extra sales of industry products in the 
long run. 


Trend Is Back to Wood... 


RAPHAEL BLESSINGER, presi- 
dent of the Wood Office Furni- 
ture Institute, has been intimately 
connected with the industry he 
served all his adult life. He is a 
member of the Jasper Desk Co.'s 
board of directors, its secretary, 
assistant general manager, and di- 
rector of sales. 


@ Wood office furniture manufacturers and dealers 
face a bright horizon. The state of our business is 
good. The future looks even better. 

We are not, as a trade, given to speculative opti- 
Like our product, we want to be known as 
sound and stable. We like to let sober facts, rather 
than wishful hopes, be our guide. 

For that reason, the Wood Office Furniture Insti- 
tute has launched a penetrating market research pro- 
gram conducted by one of the foremost authorities in 
the field. 

This research has soberly and relentlessly demon- 
strated our past weakness to our members. We had to 
face, down to the fine decimal points, the sales declines 
we suffered in the immediate post-war period as a re- 
sult of the upsurge of our competitors. 

But the figures also show, equally soberly and re- 
lentlessly, that it is wood office furniture now which 
is on the upsurge. Our new designs, our new con- 
cepts in office furniture making and office furniture 
marketing, are sweeping through the American office 
world like a fresh breeze. 

Consider just one figure: Desk orders reported by 
nine WOFI manufacturers in August, 1956 were a 


mism. 
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spectacular 89.59% higher than seasonally adjusted fig- 
ures for the same month in 1954. Chair orders 
were slightly lower due to the fact that wood chairs 
have more steadily sold better and didn’t have as much 
to catch up with. But chair sales increases were also 
spectacular, They showed a rise of 37.5% in a com- 
parison with the same two months. 

Our wood office furniture manufacturers have pro- 
duced a flood of new designs and lines calculated to 
appeal to a wide range of tastes. These new designs 
fulfill what we have determined to be the two needs of 
the businessman — function and beauty in his office. 

Because of the new modular office systems, both the 
new desks and chairs — keyed to the proper decor 
and accessomes — provide for the business executive 
and his general office staff a custom-made business en- 
vironment tailored to the individual’s working habits 
and needs. The point is that this custom-made office is 
available from the dealer's stock pieces at stock prices. 

Thus, we are combining the ingenuity and vitality of 
our manufacturers with that of our dealers. The trend 
is back to wood. 


College Store Is Major Outlet . . . 


RAY W.VANDERHOEF, pre:i- 
dent of National Association of 
College Stores, Inc., entered the 
college store field on a part-time 
basis in 1929 while a student at 
the University of Wisconsin. He 
followed the business at Cham- 
paign, Ill, and Minneapolis, 
Minn., and in 1944 purchased the 
lowa Supply Co. in Towa City, 


lowa. 


@ Unlike most retail businesses, the college store today 
is not so much concerned with how good future busi- 
ness will be, but rather, will it be able to keep pace 
with a rapidly expanding market? True, most college 
enrollments have been expanding at an average rate of 
5 to 10% a year for the last three years; but, contrary to 
what might be expected, store volume has been ex- 
panding much faster. 

This expanding volume has been the result of a 
sweeping modernization trend in the industry, a rapid 
shift from clerk service to self-selection with check- 
out counters, and a reappraisal of the types of mer- 
chandise that can be profitably sold to college students. 
Today's college store is rapidly becoming a department 
store consisting of many highly specialized departments 
not found in any other type of retail operation. In 
fact, many manufacturers are finding the college store 
a major outlet for merchandise never before thought 
of as being sold on a college campus. 

Assuming that the college and university administra- 
tions are able to meet the needs of the future, and are 
not forced to limit enrollments, today’s college book- 
stores must be prepared to handle twice their present 
volume in less than 10 years. This means that some 
825 member stores will have to be able to handle a 
yearly volume of roughly $500,000,000.00 This is 
again assuming that the per capita student spending in 
the college store remains approximately the same as it 
is today. However, if the national prosperity continues 
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at its present level, or increases, this annual volume 


could be much higher. 


In summary, the college stores today are faced with 
a rapidly increasing market, based only on children 
already born. Barring a national emergency, we can 
project a constantly increasing enrollment in our col- 
leges and universities for the next fifteen years. 


Eyes of World upon Canada... 


A, G. LANCASTER, president of 
the Stationery & Office Equipment 
Guild of Canada, Inc., is a di- 
rector of Denison Mfg. Co. of 
Canada, a company which he bas 
served for almost 36 years. He 
is a dyed-in-the-wool Canadian, 
born and educated in Toronto. 





@ Canada is on the march! 


Never before in the history of our young country has 
its future looked so bright. 


With the ever-increasing development of our nat- 
ural resources the ultimate wealth of this great land 
looms as nothing short of fantastic. Hand in hand 
with this is our steady growth in pe rmevecas Today 
with close to 16 million people, and unemployment at 
an extremely low level, the eyes of the world are 
upon Canada, with new industries from practically 
all over the world seeking to become established in 
the Canadian market. Foreign funds pouring into 
Canada are paying close to one third of this coun- 
try’s heavy capital expenditures. 

We who are already established in Canada, and 
fortunate to be a part of one of the oldest indus- 
tries in the world, must realize the opportunities 
that lie ahead and never be found wanting. 


All indications point to another year of steady 
growth—yes, competition will be keen, but if we 
have our house in order, is fair competition not a 
good stimulant? 


Our Guild continues to grow, slowly but soundly 
and on a firm basis. We believe our principles to be 
realistic and fair. Membership offers many advan- 
tages to all. Those whose desire it is to keep abreast 
of rapidly changing times can obtain services through 
the Guild that, if procured through other sources, 
would tend to make their cost prohibitive. 

Co-operation from the NSOEA cannot be esti- 
mated or acknowledged by mere words. We are 
deeply indebted to them for their unselfish support, 
so freely given at all times. 


With the trend today to self-selection, manu- 
facturers and dealers must prepare and display their 
products in such manner as to offset the challenge 
of new large outlets seeking additional lines in an 
effort to obtain a larger slice of Mr. John Q. Public's 
dollar. 

Guild services, properly used, can be of inesti- 
mable value. 

Basically our Guild is trying constantly to build 
a better understanding among our industry. We must 
know each other better—only as a result of acquaint- 
anceship can we build friendship—when people are 
friends, even wonders can be achieved. 
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THE WHOLE STORE... is a show window at Parker's Typewriter Co. 


Store Modernization Winner 





The Story of Parker's 


and How It Grew 


ARKER’S Typewriter Company of Pasadena is 
ie et another concern which is reaching for the poten- 
by J. EDWARD TUFFI tial in Southern California’s fantastic growth. 
special correspondent The recent award of IBSA Store Modernization 

contest honors to this firm at the NSOEA conven- 
tion is proof that the owners are prepared for ex- 
pansion of business in the Greater Los Angeles area 
which is now so well linked by its new freeways that 
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Modernization Program 
for Supplies, Machines 
and Furniture Keyed 


to Pasadena’s Growth 


s out to the San Gabriel Valley is only a 15- 
es’ ride. 


Pasadena lies in this rich merchandising pocket 


s where Parker's is staking its claim to a 
market. 


s Typewriter Company, after 35 years of 
wide range of business machines and a huge 
of stationery items in the traditional manner, 


inched out to sell not only the usual in office 
handise, but also the unusual in all office ac- 
s and furniture 


n expansion program meant moving to a 
cation to keep pace with Pasadena’s growth 
ast. Since Parker's has owned its own building 
years, the move to new quarters under a 30 
ase was in itself a large step. 

hange has proved to be right, for within 30 
he J. W. Robinson Company announced the 
of two city blocks for the erection of 


a 
00 department store building a few steps 
the 


street from Parker's. 


this surprise bonanza for increasing traffic 
Parker's, it became apparent that the well-calcu- 
| lanning for internal company expansion, pres 
1 future, had to be speeded up beyond earlier 
ind incorporated under one new large roof. 


thin 
Nn 


nsure dynamic growth, expert service for 
ring sold became 


a prime requisite. Since 
for years has been able to claim the largest 


service department in the San Gabriel Val- 


PA 


JL FREEMAN works on interior design, a 
dominant selling factor at Parkers. 
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MODEL OFFICES .. . intrigue furniture buy- 
ers at Parker's. Maps and decorative features 
blend into a powerful sales appeal empha- 
sizing the whole office. 


THE STORY OF PARKER’S 


Continued 


ley, an even larger and better-equipped service de- 
partment was quickly incorporated in the new plans. 

Parker's new store is housed in a 12,350 square 
foot building. There is no window display space as 
such, but the entire glass front gives the window 
shopper. a full view of the inside of the store. Thus 
the shopper can cast an eye at the gift, game and pen 
section, as well as the huge expanse of walnut shelv- 


ing in the stationery department. 

The partitionette offices, the machine department 
toward the rear of the store and the furniture de- 
partment may also be seen in one sweeping glance. 

The design department functioned long before the 
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MEN BEHIND THE CHANGE... 
Warren A. Parker (left) and Robert J. Parker. 


interior plan became a reality. Detailed designs for 
display items were co-ordinated with the architect's. 
[he Wyper Sign Company furnished the original 
logotype for the large neon sign, and each item 
followed this freshly created style. 

Parker’s employees are walking advertisements 
with the ladies wearing ear rings and scatter pins and 
the men wearing cuff links and tie clips with the 
same trade mark identity. Identification tabs, paper 
bags, letter heads, calling cards and all business forms 
ised by Parker's were developed from the original 


Design Own Fixtures 


The inflexibility of standard display counters 

sed Parker’s to design its own colorful and adjust- 
able fixtures. These are done in a combination of 
pumpkin Formica, glass and charcoal iron frames 
idjustable to the merchandise displayed. 

Behind the counters, adjustable walnut shelving 

ns the length of the stationery display area. Drawer 


space with full suspension drawers and cupboard 
below make up the eye-catching 85 feet of the 
stationery display. 
[he specially designed stock room is behind the 
walnut shelves. Stationery supplies are at arm’s reach 


the 34ths mile of Frontier Steel shelving com- 
pletely organized in the 12 x 85-foot stock room. 
The stock room is behind louvered walnut swinging 
loors, a fact which never makes the customer feel 

bandoned. 
During a two or three-minute delay in reaching 
items inside the stock room, the customer can 
isually browse through the open display counters 
ind find something additional to buy. Self-service 
has proved that people generally do not like a clerk 
¢ over their shoulders but do like individual 
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and pleased with what they have accomplished are 


attention when uncertain of what they need, 

Parker's stationery supplies are so highly diversi- 
fied that only a few suggestive floor samples are 
necessary as a customer reminder. The rest of the 
selling is up to the clerk. The combination of self- 
service and clerk service has proved profitable. 

The machine department needed large continuous 
expanses of shelving in order to create a non-clut- 
tered feeling. This was achieved by covering the wall 
with bracketed shelves with no supports on the front. 
Each shelf appears to be projecting unsupported 
from the wall. 

This has the advantage of placing any two carriage 
length machines side by side and also placing ma- 
chines close together or spread apart depending upon 
the amount of stock on hand. The shelves are also 
pumpkin Formica and supported by charcoal angle 
iron frames. They are slanted for customer viewing. 


Use Offices for Display 


Parker's office areas were keyed for a display of 
Arnot partitioning and desks. The layout includes an 
ideal bookkeeping department, receptionist work 
center, plus a sales manager's officette and five in- 
dividual compartments for salesmen surrounding the 
sales manager. The executive office is composed of 
one large office divided by a Modernfold door. 

This enables the two partners to have private of- 
fices when needed or one large office for conference 
purposes. The entire store and service department is 
always filled with soft background music supplied by 
sound engineered “high-fidelity” components. Nine 
speakers, each with its own volume control, distribute 
the music. 

The building is air conditioned throughout. 

The gift section is strategically located near the 
front entrance, featuring pens and pencils, leather 
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THE STORY OF PARKER'S 
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Continued 


THE MACHINES DEPARTMENT . 


goods, electric razors and adult games. Turquoise is 
the accent color used on all display cabinets in con- 
trast with the large expanses of pumpkin color in 
the stationery and machine departments. 

Create Room Dividers 

Near the front of the store, and along the 9-foot 
terrazzo aisle, display units of modular cubes are 
built up to create room dividers and show more 
than 200 items without crowding, and they may be 
rearranged easily at any time. 

The furniture department constitutes the major 
space allocation and is defined by carpeting off the 
main terrazzo aisle. Each furniture line is represented 
in a room size display booth. Six of these booths are 
furnished with all decorator accessories. 

Additional accessories are displayed on fixtures 
adjoining several of the booths. The budget furni- 
ture and used furniture areas are located on the 
second floor. Thus the fine executive display offices 
are offered without the usual confusion of too much 
stock on the main floor. Only one or two budget 
items appear on the main floor. 

Customers are made aware of the design staff's 
capabilities by a large blue print wall in front of a 
massive drafting desk. Each piece of printed material 
designed for Parker's is superimposed on the blue 
prints of the new building. Decorator samples of 








. emphasizes orderly display. 


fabrics, carpets, floor tiles and paint chips complete 
the interior designs department. 

The ever increasing problem of limited parking 
facilities is a concern in any progressive city. Pasa- 
dena is no exception. Parker’s solved this problem by 
providing a 70-car lot. Since 50% of the customers 
enter from the parking lot it was necessary to spot- 
light a display window and install a large neon sign. 
As a result Parker's benefits from front and rear 


advertising and is clearly visible from two main 


thoroughfares. 


Established in 1921 


This story may not seem unusual, but comparisons 
and contrasts with Parker's past operation in a space 
one-third the size, with no attempt at capturing the 
“carriage trade” for 35 years, makes the new creation 
of an office supply department store truly fabulous. 

Parker's, formerly the Parker Typewriter Company, 
was established by Howard Parker in 1921 and the 
business was largely confined to typewriter and type- 
writer repair. Mr. Parker died some years ago. The 
firm is now owned in partnership by the two sons, 
Warren A. and Robert J. Parker, and their mother, 
Mrs. Howard Parker. The former address was 156 
E. Colorado St., Pasadena, and the new address is 
840 E. Colorado St. 
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Small Ads Help; 


by JACK BEDFORD 
advertising consultant 





Get Your Name in the Papers 


@® PROBLEM: An office equipment and supply 
dealer has asked about small space advertisements. He 
writes, “I have a limited amount of money to spend 
for advertising. I can use a large size advertisement 
about once a month or smaller ads more frequently. 
I believe I should advertise more than once a month, 
but I don’t believe smaller advertisements are very 
effective. 

“How can I make small ads produce sales and 
service business for my business?” 

SOLUTION: This office appliance dealer's think- 
ing on the frequent use of ads to help build his 
business is good sales sense. Constant dripping will 
wear away a stone .. . a bucket full of water at one 
time will not be noticed. 

Small ads can be developed that will produce re- 
sults—good results. 


How to Get Pulling Power 


Here are some suggestions that you may be able to 
use to put more pulling power into your small space 
advertisement: 

1. Boil out the fat. Change long words for short. 
Don’t use two words when one will do the job. 
Eliminate weak ideas or vague claims. Cut out the 
introduction and start selling with the first word of 
your advertisement. 

2. Use a selective headline. Small ads are rifle ad- 
vertising—aim for one type of customer or one cus- 
tomer interest. One word headlines that label what 
you are selling can be set in larger type and will 
attract more attention than several words set in small 
type 

3. Avoid illustrations, Pictures require a frame to 
set off the value of the painting. In small space ad- 
vertisement, you do not have room for a large il- 
lustration with a white space frame. Good selling 
copy can be used to better advantage than too much 
white space in a smaller advertisement. 

{. Identify your business. Develop a distinctive 
name logotype for your office equipment business 
and use it in every advertisement. Thus, through con- 
stant repetition you will be driving home the name of 
your business as headquarters for office equipment 
and supplies and service. Your sharp-angled dripping 
will wear away your customer resistance. 

5. Run a series. Most office equipment dealers have 
discovered that six one-column two-inch advertise- 
ments will attract more attention than one three- 
column four-inch advertisement. Yet the cost of these 
two plans is the same for your business. Your news- 
paper will spread these small space advertisements 
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around in the paper—and you will be applying the 
target technique of a rifle with the scatter shot pat- 
tern of a shotgun in your small — advertising. 

6. Use variety. One type of office equipment serv- 
ice can be used for each of a series of small space 
advertisements. Or, you can add variety to your small 
space ads with different merchandise. These will all 
be selective in the customer interest attracted, but 
will spread the appeal around to more people. 

7. Check results. Try a one-column two-inch ad- 
vertisement for one week. Next week try a two- 
column four-inch advertisement. Measure the re- 
sults and compare the pulling power of these two 
sizes. Through these experiments you will find the 
best size advertisement for your newspaper, for your 
community, and for your office equipment business. 

Warning: Do not be ashamed of small advertise- 
ments. A rifle doesn’t make as much noise as a shot- 
gun, but it is more effective when it does hit! 


@ PROBLEM: An office equipment dealer has asked 
for information about free publicity. He writes, “I 
notice that my competitor is mentioned frequently in 
the news columns of our newspaper, but it is a rare 
occasion when I get any of this free advertising. 

“What can I do to get more of this free publicity 
for my office equipment business and for myself?” 

SOLUTION: Publicity is subtle advertising—but 
it should be used to implement advertising rather 
than considered as a way to save advertising expense. 
Advertising can be implemented by publlcliy-—aist 
replaced by it. 


You Can Get Publicity 


Here are some ideas that office equipment dealers 
have discovered-to help them get publicity placed in 
their local newspapers: 

1. Keep the newspaper informed. When you take 
a trip for business or for pleasure, be sure the news- 
paper knows about it. Let some of the staff of the 
newspaper know when you receive some recogni- 
tion—elected to an office, win a prize. 

2. Use the same name. Best publicity results are 
obtained when the name of your office equipment 
business and your own name are synonymous. 

3. Don’t be a publicity grabber. An office ap- 
pliance dealer who works in vain to get personal 
publicity for any little thing that happens will be by- 
passed by reporters. 

Remember: Don’t try to replace your direct ad- 
vertising with publicity. Use it to help, not to re- 
place. 
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Figures other than 1960 estimate based on data provided by 
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-! the present rate of growth, the office furni- 
ture industry could reach the magic $1 billion 
status by 1960! 

That is the conclusion reached by OFFICE AP- 
PLIANCES through projection of figures gained in 
an advance report of the 1954 Census of Manu- 
facturers (reprinted in brief on page 9, November 
1956 issue of OA). 

A dramatic sales increase of 58.5% in the years 
from 1947 to 1954 was recorded by office furniture 
manufacturers according to the Bureau of Census. 
The bureau shows the value of sales at the manu- 
facturer level as $405 million in 1954 compared to 
only $255 million in 1947 

Figured at the retail price level, however, OF- 
FICE APPLIANCES estimates the 1947 office furni- 
ture volume reached $425 million and in 1954 went 
up to $655 million. With sales running at a record 
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pace this year, together with a general increase in 
prices, 1956 volume possibly will reach $800 million 
at retail. It is a reasonable estimate that at the pres- 
ent rate of growth, therefore, that the $1 billion 
figure can be attained by 1960. 

The Bureau of Census report shows a number of 
interesting facts regarding the various components 
of the industry. 

The tremendous growth of metal office furniture 
is very apparent. The 1954 volume reached $322 
million at the retail level compared to $200 million 
in 1947 an increase of 61%! Meanwhile wood 
office furniture, after a huge spurt during and im- 
mediately after World War II, leveled off from 
$108 million in 1947 to $105 million in 1954 
a slight decrease of 2.8%. 


What is behind a trend so pronounced that the 
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Furniture Nears 
$1 Billion Status 


sales ratio of metal to wood could jump from 2-1 to 
4-1 in seven years? 

One important reason, of course, was the short- 
ages that plagued metal fabricators in the early pre- 
war years. Factory backlogs were at an all-time high 
in 1947 and many dealers were able to buy wood 
when delivery on metal proved almost impossible. 
As the metal shortage eased, many new steel and 
aluminum manufacturers entered the office furni- 
ture business. 

Other factors can be attributed to new office build- 
ing construction programs, the use of new color 
styles in metal and introduction of more stylized 
executive desks and tables. 

However, developments since 1954 indicate that 


some of the drop in relative sales strength is being 
recouped by the wood manufacturers. The trend 
toward selling the complete, or ‘packaged,’ office has 


brought about the addition of interior designers and 
decorators to the staffs of hundreds of dealers. 

With a complete furnishing and decorating serv- 
ice to Offer, dealers have been successful in selling 
new executive offices at an unprecedented rate. This 
has increased greatly the demand for the higher- 
priced wood desk and chair lines, which have always 
enjoyed a high percentage of installations in “the 
front office. 

It is interesting to note that while the over-all wood 
furniture sales volume leveled off during this pe- 
riod, the sales of wood office seating increased al- 
6, from $18.7 million in 1947 to $20.5 


most 10¢ 


million in 1954. Responsible for some of this gain 
in the face of declining figures for wood desks is 
the use of wood chairs in offices outfitted with metal 
desks and files.: 

Wood desks, on the other hand, declined from 
$21 million in 1947 to $18 million in 1954. Most of 
the decline was registered in the clerical-stenog- 
rapher desk category. Other wood furniture such 
as tables, stands and card cabinets showed a slight 
over-all increase during the period. 

If another Census of Manufactures were taken 
of 1956 business records, both wood chair and wood 
desk manufacturers would contribute higher sales 
figures. Demand is as high as it has ever been among 
the better grades and all indications point to further 
advances. 

The record of the metal desk manufacturers is no 
less than astounding. In 1947 sales were $14 million 

considerably behind their wood counterparts. By 
1954 sales had hit $44 million at the manufacturer's 
selling price. This is a whopping 2119% increase in 
seven years! And the metal desk business is still 
booming ahead, which forecasts new records for this 
year and for the future. 

The increased use of partitions in offices shows 
up clearly in the census reports, also. Here again 
metal partition manufacturers have doubled their 
volume to a record $39 million. Wood partitions 
had a slight increase to a figure of almost $6 million 
in 1954. Shelving and locker figures show a similar 
pattern. 


OFFICE FURNITURE GROWTH by PRODUCT CATEGORY 


(At wholesale price level) 


Figures in millions of dollars 
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Metal desks Metal chairs Wood desks 


Source: Value of products shipped by all producers in the 
United States: 1954 and 1947 Census of Manufactures 
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ATTRACTIVE WINDOWS .. . such as seen above 


can earn cash prizes in this year’s contest. 





OA Window « x 


x Contest Now! 


OW is the time for stationers to take the es- 
sential steps for winning of fame and cash 
APPLIANCES’ 1956 Christmas window 


N 


in OFFICE 
contest 

The first essential is to have the window designed. 
The slogan, “Business Gifts for Business People’’ 
must be included in the display. 

Second, arrangements should be made to have the 
window photographed in order that a glossy print 
(8 x 10-inch size preferred but not essential) can be 
submitted 

And finally, mail the entry blank on this page, 
together with the photograph, to OFFICE APPLI- 
ANCES before the January 15, 1957, deadline. In- 
clude as much supplementary material as possible to 
aid the judges in their decision. Such data should 
include a list of types of products displayed, explana- 
tion of props, background materials and lighting 
used, comments on customer reaction, and. the en- 
trants’ own ideas on why the particular window 
should be a prize winner. 

Competent judges will decide the winners. These 
judges are to be Henry Berry of Henry Berry Asso- 
ciates, Nelle Lee Litvak of New York City, noted 
advertising counsellor, and Clover Perkins, president 
of Window Displays, Inc., Evanston, III. 


(Five Awards) 


PRIZES : 
Five? Pelee f.cciee cites “Ree 
Seed Gree: 6 4-065: 40eecan $ 50 
Honorable Mention ...... $ 10 






® Trim Window Now 
® Photograph Window 
® Mail Entry Blank 


ee ee nese eeeaeeeee 


Rules for the contest are as follows: 


1. The contest is open to any office furniture, machine or 
supply dealer in the United States and Canada. 


nN 


. Window displays entered must be ones used during the 
1956 Christmas selling season. 


. Merchandise displayed must be office furniture, machines 
or supplies taken from the normal stock of the dealer. 


Ww 


4. Each entry must be accompanied by a glossy photograph 
(8x10 preferred) together with a list of types of products 
displayed and a separate list of special display props, 
background materials, lighting, etc., used in the display. 


5. The slogan, “Business Gifts for Business People” must be 
included in the display. 


6. As many entries as desired may be submitted. 


7. All entries must be received by OFFICE APPLIANCES 
by January 15, 1957. 


8. Information useful but not essential to judges in making 
decisions includes: a. Dates when windows entered in the 
contest were used. b. Non-store hours when windows 
were lighted, if any. c. Comments on customer reaction, d. 
Any supplementary remarks about the displays and why 
they should qualify as prize winners. e. Name of the 
window trimmer. 








CHRISTMAS WINDOW CONTEST ENTRY BLANK 


OFFICE APPLIANCES 
600 West Jackson Bivd., Chicago 6, Ill. 


Enclosed is my entry in the OFFICE APPLIANCES Christmas Window 
Contest for 1956. It is photograph and supplementary 


material as requested in listing of rules. 


accompanied by 


NAME “POSITION > 
FIRM NAME 
ADDRESS CITY 


NAME OF WINDOW TRIMMER 


® Entries must be received by January 15, 1957 








Mr. Eleven O'Clock 








Mr. Eleven O'Clock 


Mr. Planner 


Note — A former resident of the National Stationery & Office 
Equipment Association, Adrian Pembroke, The Pembroke 
Company, Salt Lake City, Utah, presented a challenging ad 
dress, given in condensed version on these pages, at the re- 
cent NSOEA convention in Chicago. His word pictures of the 
four types of salesmen are excellent examples of the practical 
kind of creative thinking that contributes to the advance of th 


industry. 


N the life of every industry and in every indi- 
vidual business there is a dynamic cycle. It is 
birth, growth and death. It so happens that we are 


in a unique position we are members of an in- 
dustry which is in its full flood of growth. Our only 
limiting factor is manpower men. Men of sales, 


men of management. 

There are many kinds of products which can be 
moved by advertising and merchandising. I won't 
take the trouble to list them. It happens that our 
products require hard selling and in the presence of 
the ultimate user. Few, if any, of our products can 
be moved any other way 

One point which strikes me more, the more years 
I spend in this industry is the fact that most of our 
products do not have any dominant superiority over 
those products handled by our competitors. (This 
probably gets me run out of the industry.) Few of 
our buyers even know the name of the manufac- 
turers of these products. Therefore, the final sale 
results from the persuasion of a salesman in the 
office of the buyer 

It is my belief that improved sales management 
must precede any real progress in finding and devel- 
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and His Brother Salesmen 


Mr. Control 





Mr. Automation 


oping an adequate number of good salesmen to serve 
American business. I submit for your consideration 
this elementary effort to identify and classify some 
of the factors which affect our salesmen and their 
customers. I have done this by major product groups: 
Office Supplies, Office Furniture, Office Systems and 
Office *Machines. 

It seems foolish to me to assume that all of our 
salesmen sell these four different product groups 
with equal success. Some are ideally suited for the 
more orderly scheduled solicitation of supply busi- 
ness; others by nature and interest are better suited 
for the sale of the big ticket item; others, the tech- 
nicalities of system development; and others, the 
zest of machine selling. 

Why did I start to do this thing? It’s a product 
of my own frustration. I felt that I did not under- 
stand this thing I have been engaging in for all 
these years. I became nervous by the shift of empha- 
sis by our salesmen from supplies to big ticket items. 
I'm concerned by the decreasing profit in the equip- 
ment, largely caused by poor selling. I've been a 
little intrigued with the challenge of office machines. 
I felt that I needed some formula, some technique, 
by which I could make a more pointed analysis of 
all of these various interests. And then something 
happened. A few months ago we were having a little 
meeting in which we were talkir.g about sales plan- 
ning with our salesmen. We call it “Getting Ready 
To Sell.” I was trying to explain why no one in our 
market has ever been able to take a supply account 
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These Are the Qualifications Needed: 


Mr. Eleven O’Clock 


Selling Methods — Makes regular calls on the same 
day of the week, almost on the same hours of the day 
Customers depend on regularity of calls. Competitor 

ust do as well or better. Mr. Eleven O'Clock points 
this out to the customer. Knows customer needs better 
often than does the customer. Knows the established 
buying procedure. Handles all details with speed and ac 


uracy. Is the original “show and tell” man, regularly 
presenting new items and reintroducing the thousands 
of others in his firms’ inventory 


Buyers The people who place orders for office 
supplies are often not the same as those who authorize 
the orders for equipment and other big ticket items. As 
a rule commercial stationery supplies are bought at a 


supervisory level, by such employees as a supply room 
supervisor, a secretary, or a clerk. In larger companies 


Mr. Planner 


Selling Methods — Geared to serve three markets — 
expansion and addition, new firms, and the sleeping 
giant, inadequately equipped offices. Matches wits and 
sales techniques with the decorator and the architect. 
Has learned their ways, their strengths, and their weak- 
nesses. Offers practical knowledge of office operations 
in combination with design and decoration skills, Seeks 
out substandard and uneconomic offices and does creative 
job of selling the idea of new equipment. Leans heavily 
on direct mail. Sells surveys to top management. Finds 
the problem, develops a solution, and makes presenta- 
tions that are factual and forceful. 

Buyers — Top management interests itself in the pur- 
chase of office furniture. Right after them are the 
financial officers, vice-presidents, controllers, office man- 











the junior purchasing agent is given the assignment agers, and department heads who initiate and determine 
Mr. Eleven O'Clock is friendly with those on the way requirements. Finally, the purchasing agent is brought 
; up to supervisory jobs —- the messenger, the file clerk, into the picture. Mr. Planner works with the purchas- 
the office boy, etc. -_ a oe — . J 
, ( apabilities Mr. Eleven O'Clock must wear well ing agent while he ts sonny Sag genvenaen, 
have an acceptable personality and a pleasing appear- Capabilities — Knows the high sales—low pressure 
A ance. He needs the power of observation and should techniques. Is an avid and constant student. Is qualified 
have a good memory. An animated question mark, he to speak to.top management. Has a high creativity 
must be a good “closer” even if that requires a bit quotient. Is skillful with a drawing pencil. 
ot high pressure ce. , : 
Training Obviously, product knowledge is the Training — Must have advanced salesmanship trese- 
foundation for this man’s training. He must have con- ing to compete with the decorator. Needs special train- 
stant training and retraining in this direction. The ing in the art of communication. Should know quite 
catalog and the price list are his bibles. a bit about business administration 
Mr. Control Mr. Automation 
Selling Methods — Efforts directed toward securing Selling Methods — Can be either a machine seller or 
three kinds of business — servicing systems already in- a systems (machine) seller, but not both. The man who 
stalled and expanding equipment in use, helping ma- sells adding, copying or duplicating machines as such, 
chine accounting men with form designs and procedure lives with a machine under his arm. He knows that the 
development, and reaching new customers through in- more he shows machines the more he will sell. The 
troduction of new developments in systems housing and system machines require systems selling techniques 
application of new methods to prospects’ problems. coupled with ability to make surveys and analyses. 
Buyers Makes contacts with middle managers, such Buyers — Makes contacts with middle and operational 
as treasurers, secretaries, office managers, controllers, management. Also professional people, such as _ the 
et Cultivates methods departments and production lawyer, the doctor and the engineer. 
control men of industrial plants Capabilities — Should have energy to burn. Personal 
Capabilities — Alert to change and aware of trouble. ambition is important. Needs physical strength to carry 
Can spot bad paper work flow and bottlenecks. Sees heavy machines. Should be a good “closer,” have finger 
overtaxed departments and overtime developing. Is a dexterity, and be a bit of a mechanic. Might come out 
high-sales, low-pressure man. Discovers the problem, of the service department. 
finds the solution and makes the presentation. Training — Must know competition — the strength, 
Training Must have training in basic salesmanship the weaknesses of the other machines, the strategy of 
: Needs improvement in the art of communication, Must competitive salesmen. Because of many developments, 
have wide product knowledge. Should know the funda- Mr. Automation must have constant retraining. He must 
mentals of accounting. Must know how to design forms be informed of new methods in reproduction, in copying, 
and develop record procedures. in accounting through the electronic machine. 
l 
from a certain man. I told of an incident which you match that service?” 
happened many years ago. I went in to see a man Well, I knew I was whipped. Then a light went 
who is a close friend of mine. I said, “I'd like to on! I said to myself, “Maybe there is a difference in 
talk to you about getting some of your business. the way we sell supplies, furniture, systems, and 
‘ Where are you buying now?” He answered, “We machines.” 
buy from Mr. Eleven O'Clock. Every Friday morn- ; ; 
, ing at 11 o'clock this man comes to our front door. (In bis address Mr. Pembroke went into considerable detail 
7 , concerning the qualifications, training and selling methods of 
, We set our clocks by him. That's why we call him each of the four types of salesmen. Above are the desecrip- 
t Mr. Eleven O'Clock. We give him our business. Can tions and comments in capsule form.) 
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Year-End Tax Tips 


Accurate Inventory Is 


Here Are Three Proven Methods of 








Satisfy Internal Revenue Law Requirements 


FFICE equipment and supply dealers who do 

not take a complete, accurate and properly 
valued inventory at the end of the tax year may be 
in danger of: 

1. Defrauding the government on income taxes, or 

2. Paying far more income tax than is necessary. 

The Internal Revenue Code specifically provides 
that where the buying and selling of goods is an 
income producing factor, the net income must be 
computed by the use of an inventory at the begin- 
ning and at the end of each tax year. The law spe- 
cifically says that the physical inventory must con- 
form ‘‘as nearly as may be to the best accounting 
practice in the trade or business and as most nearly 
reflecting the income.” 

AVOID THESE DANGERS 

There are four specific dangers that must be care- 
fully considered by office appliance retailers to keep 
their physical inventory valued right. ‘The Internal 
Revenue Bureau takes a dim view of these practices: 

1. Omitting parts of the actual stock in the re- 

ported inventory. 

2. Including stock in transit for which title has 
not passed to the dealer. 

3. Using a constant price or a normal quantity of 
stock such as the store’s average inventory dur- 
ing the year. 

4. Deducting from the inventory a reserve for 
price changes or deducting an estimated de- 
preciation for old stock. 

WHAT SHOULD YOU DO? 

There are four methods of valuing the inventory 
that an office supply dealer can use that will satisfy 
all requirements of the income tax laws. These are: 

1. Cost 

2. Cost or market, whichever is lower 

3. Retail 
. Last-In—First-Out 

The fourth method, known as “LIFO”’, is too 
complicated to be of much value for office supply 
dealers. Then, too, the use of the LIFO method of 
inventory valuation requires the express permission 
of the commissioner after a formal application has 
been filed. 

Therefore, the first three methods will be con 
sidered as they can be applied to your store's inven- 
tory to follow the income tax law and also to give 


~ 


30 


by H. E. CARROLL 


special writer 


you all the tax savings that are possible for your 
inventory valuation. 
1. COST 

With this method of inventory valuation, the 
office supply dealer must see either the actual in- 
voices or the cost code on the stock to determine 
his valuation. Naturally, this cost figure is adjusted 
to reflect the trade, quantity, and seasonal discounts 
if any. 

The cost of shipping may be added to the cost of 
the stock if this 1s your usual practice. However, 
most office supply dealers include the transporta- 
tion-in as an operating expense and charge it off 
each year instead of including it as part of the store’s 
inventory valuation. 

Cash discounts may be deducted from the invoice 
cost if allowed by the supplier and taken by the 
dealer. However, the rule again is that the dealer 
must be consistent in handling this cash discount to 
arrive at his income tax inventory valuation. 

If the cost method of inventory valuation is 
adopted, an office supply dealer must check his in- 
voices to price his stock. This may take extra time 
and add extra expense to the physical inventory for 
your business. 

Or, each office machine and supplies in stock will 
have to be marked with a cost code in addition to 
the retail selling price. This requires extra marking 
time when the stock is received. Then, during the 
physical inventory, these code markings must be 
translated to a cost figure to properly value your 
stock. 

2. COST OR MARKET, WHICHEVER IS LOWER 

The application of this method to your stock for 
an inventory valuation requires extra work. You 
must check your invoice cost or cost code on the 
merchandise and also check the current market price of 
the item at inventory time. 

For instance, consider these examples of costs under 


OA-12/56 


. a MUST 





of Valuation to Help 
the “cost or market, whichever is lower’ method: 

Whichever 

Cost Market Is Lower 

Item A $4.50 $5.00 $4.50 

Item B $2.00 $1.50 $1.50 

Item ¢ $8.00 $6.50 $6.50 

Item D $6.00 $7.50 $6.00 

Item | $1.00 $1.50 $1.00 

Totals $21.50 $21.00 $19.50 
Here are the rules to follow if the ‘cost or market, 


whichever is lower’ method of inventory valuation is 
adopted 

1. The /owest value must be reported as inventory. 

». The method must be applied to each item in the 
inventory—not to the total under each valuation. 

3. The method must be used consistently in your 
annual inventory. 

3. Retail 

Since the “retail’’ method arrives at a figure which 
approximates “cost” or “cost or market, whichever 
is lower’, it is used by many office supply dealers 
and is approved by the income tax regulations. 

Here is the step-by-step procedure for adapting 

this inventory method to your store: 

1. Start the year with the inventory based on the 

retail selling price of your stock. This is com- 
puted by totaling the stock at retail selling 
prices. 
Add your purchases during the year at the re- 
tail selling price. When a shipment arrives, you 
will determine both the selling price and the 
ost of the invoice for your inventory records. 
Adjust your inventory for any markups or 
markdowns you take during the year. 

i. Determine your average markup percentage 
for the year. To do this you take the total of 
your opening inventory and your purchases at 
both cost and selling. The comparison of these 
two totals gives you your markup percentage. 
which is applied to your physical stock count 
it retail for a cost figure for tax reporting 
purposes. 

5. Apply the average markup percentage to your 
physical inventory taken at the retail selling 


The “retail” method of inventory valuation will give 
an office supply dealer several advantages. It is easy 
to take—the counting and the listing is all done at the 
regular selling price. It will point the way to inventory 
shortages. And, it saves a great deal of time in arriv- 
; ing at the final figure for income tax reporting. 
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A “LOST-SALE” Quiz 


Frustrated Frank 
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Copyright 1955 William G. Damroth & Co. 


“THE DEFEATIST DUCK’”’ 


. wastes time trying to sell the “wrong man”. 


He loses sales because .. . 


a) ... he was calling on the man who was 
easiest to see. 


b) . . . he hoped the “inside” man would 
sell the boss. 


c) . .. he didn’t bother to find out who 
made the final decision. 


Frank knew who made the final decision but his 
error was (b) in hoping the “inside” man 
would do his .selling for him. Because the 
top men are so very busy they are often difficult 
to see and even abrupt during the interview. But 
the fact remains, they are the only people who 
decide what to buy. 


Of course, it is also important to keep other in- 
fluential members of the company on your side. 
Therefore, repeated friendly calls on these people 
are necessary to keep your product sold. But first 
and foremost, spend your maximum selling effort 
trying to reach and sell Mr. “RIGHT”. 
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Where they work... 


HE results of a nationwide spot survey of 1,000 executive 

offices, just completed by the Executive Furniture Guild 
and its members, were previewed October 30 in the galleries 
1900 executive right at home... of the Office Equipment Co. of Chicago. Entitled “Where 
They Work,” the presentation featured before and after 
executive offices which were on display for two weeks. The 
before office (pictured at the left) is actually circa 1956, 
but the 1900 executive and his pretty secretary seem right at 
home in it. Many a topflight executive is to be found in just 
such an antiquated office, says the Executive Furniture 
Guild. In contrast, the office below, designed by George W. 
Reinoehl, uses the same space but with furniture and acces- 
sories co-ordinated both as to size and color. The handsome 
walnut desk and matching side unit are from the Predictor 
Group, a new type of office furniture by Stow & Davis, 


manufacturer member of the Guild. 





... but here’s how if could be 
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office interiors 


> SPACE-SAVING .. . Art Metal 
Modular E1-Units were installed 
by Dameron-Pierson Co., Ltd., 
New Orleans, La., in the advertis- 
ing department of New Or- 
leans Public Service, Inc., provid- 
ing semi-private offices. File units 
and work tops were arranged for 
the effective performance of the 
various job functions. 
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>» GENERALAIRE DESKS .. . and 
Goodform chairs of The General 
Fireproofing Co. combine to pro- 
vide each employee with an at- 
tractive, comfortable and effi- 
cient work station at the First 
National Stores, Inc., in Boston, 
Mass. With air conditioning, 
acoustical tile and modern light- 
ing arrangement, this office is 
outstanding. 
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q EFFICIENT USE . . . OF Colum- 
bia Steel Equipment Co.'s Nine- 
to-Five furniture installed by John 
Wanamaker of that city is found 
at the Warner Co. in Philadelphia. 
Throughout Warner Co.'s new 
general office, Columbia's spe- 
cially-designed units were used 
to “fit the function."’ Here, a 
single pedestal desk links a ma- 
chine desk and another single 
pedestal desk with L-shaped fil- 
ing units to produce active work- 
ing and file space and to release 
standard height files for other 





TAPE-CUTTING .. . at the National 
Business Show opening in the Coliseum 
From left are Rudolph Lang, managing 
director; Commissioner Vincent O’Shea, 
Department of Commerce, New York 
City; Floyd Guillot, International presi 
dent of National Office Management 
Ass‘n.; J. Arthur Grundy, president Of- 
fice Executives Assn., New York Chap- 
ter NOMDA. 





132,482 View 365 Exhibits At National Business Show 


"Theme Center" Presents Preview 
of Future in Office; Automation, 
Electronic Idea Capture Crowds 


@ OPENING UP a new era in the history of the National 
Business Show was the locating of the Show in the New 
York Coliseum, world’s newest and largest exhibition hall. 
The show was staged October 15 to 19 on three levels cover- 
ing an area of five acres of floor space and representing an 
industry of office furniture, machines, equipment and supplies 
doing some four billion dollar business annually. 

Commissioner of Commerce of New York City, Vincent 
O’Shea, and Rudolph Lang, managing director of the Show, 
officiated at the opening. Tape-cutting ceremonies were con- 
ducted by Floyd Guillot, International President of National 
Office Management Association, Vincent O’Shea, Rudolph 
Lang and J. Arthur Grundy, president of the Office Execu- 
tives Association, N.Y. Chapter of NOMA. 

More of everything, more room, more exhibits, more color 
and more attendance was in evidence as this 53rd National 
Business Show attracted 132,482 visitors through the week. 
Beginning with 9,293 attendance on Monday, it increased by 
leaps and bounds until Friday when the daily attendance had 
reached its peak of 40,752. 


Visitors Stream In 


From the time the doors were officially opened a steady 
stream of visitors poured in to see the newest offerings of 
office equipment featured in 365 exhibits of leading manu- 
facturers of office furniture, machines, equipment, systems 
and techniques. 

Visitors came from various countries in Europe, Asia and 
South America, as well as Canada and numerous states of the 
Union. Included were government representatives of the United 
States and foreign nations. Trends displayed were for every 
thing needed to equip and maintain the modern office, in- 
cluding labor saving devices, space saving layouts, increased 
production capacity, efficiency and comfort. 

Through the combined efforts of Show management under 
the able direction of Mr. Lang and exhibitors the displays 
were again shown in the dramatically modern integrated, semi- 
billboard settings permitting an easy flow of traffic in all di- 
rections. Pastel colors were stressed this year, setting off indi- 
vidual products and demonstrations against a colorful over-all 
decorative scheme. Physical layout of the spacious Coliseum 
permitted unlimited visibility in all directions. The concentra- 
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TOP SALESMAN .. . Rudolph Lang (left), managing di- 
rector of the National Business Show, presents the Victor 
Statuette to John A. Kiiloran, Jr., Minnesota Mining & 


‘ 


Mfg. Co., winner of the ‘’Distinguished Salesman’ 
award. Walter J. Brown, Diebold, Inc., runner-up, looks 
on. Selection was based on appearance, alertness, ap- 
proach, sales potential, demonstration, competitive ques- 
tion, offering of literature and making an appointment 
for demonstration. The winner gets all-expense trip to 
Nassau and will be honored at Salesmen’s Executive 
Club dinner in New York City next February 


tion of makers and users of office machines and equipment 
under one roof during a week-long exhibition impressed all 
industry with progress made in developing new and more 
efficient office work tools to speed and control the flow of the 
country’s productive enterprises. 

This year’s show featured new office procedures utilizing 
the latest techniques of automation and electronic devices 
which increase human output and efficiency in the modern 
office. Equipment was also shown which reduces fatigue and 
eye strain, corrects posture, and increases the efficiency and 
earning potential of the office worker. 


Place for Ideas 


Aside from the display of products, exhibitors had on hand 
hundreds of skilled technicians to answer visitors’ questions 
and to offer suggestions and ideas for streamlining office pro- 
cedure so as to effect savings in time, money and material. 

As visitors streamed into the exhibition halls they were 
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Ditto, Inc 

Dormmore Chair Corp 
Elbe File & Binder 
Electro-Vox Intercom 
Evans Specialty Co 
Felt & Tarrant Mfg. 
Friden Calc. Mach 
Co 

Philip Hano Co 
Heller Corp 

Heyer Corp 
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John Holland Gold 
Pen Co 


. Johnston Adding Ma- 


chine 


. Marchant Calculators 


Olivetti Corp 


. Pailard Products 


Photorapid of Amer- 
ica 

Pius Computing Ma- 
chines 

Polychrome Corp 
Remington Rand 
Rotary Form 


. Scata - Grin 


Simplex Time Re- 
corder 

Smith-Corona Inc 
Standard Bus. Ma- 
chines 

Standard Mani- 

fold Co 

Tiffany Stand Co. 
Underwood Corp. 
Veeder-Root, Inc 
Victor Adding Ma 
chine 

Widmer Time Re- 
corder Co 


OA-12/56 





ae 1 =. ams * ft 





i Co 
orp 

Inc 

no Ma 


2/56 


greeted with splashes of color on every hand, the hustle and 
bustle of business-like activity and the click of typewriters 
and other office machines in operation. 

An outstanding feature of the show was a “Theme Centre” 
in which was presented a “Preview of the Future” centering 
around a “Materials Control Department in the office of 1970 
or Automation Personified.” Furniture shown in the “Theme 
Centre” was supplied by Itkin Bros., Inc., and the manufac- 
turer was Lehigh Furniture Company. 

Among the projected office appliances shown were: an 
atomic-powered microphone which relayed dictation to an 
automatic typewriter. Second was an inter-office communica- 
tion unit which permitted simultaneous conversations. The 
third item was a TV-Telephone which enabled one to see to 
whom they were talking, while the electronic computor viewer 
at the right allowed the sending and receiving of internal com- 
munications. An inventory control chart provides an important 
tool for the control of critical items. 


Unveil Electric Portable 


Another feature was at the Smith-Corona Inc. exhibit where 
the unveiling of the first electric portable typewriter took 
place. Here, large crowds gathered to see this new machine 
demonstrated daily. 

It is truly a portable typewriter weighing only 18 pounds, 
6 ounces and can be inserted in its carrying case instantly. 

At the National Cash Register Co. exhibit an electric eel 
was used as an example of a living battery to demonstrate 
electronic principles found in nature which are turned to the 
use of man. This took place during a demonstration of steps 
they are making toward a computer system of low cost sim- 
plicity, small and compact, that will compute at high speed. 

At the Royal McBee Corp. exhibit a “Talking Typewriter” 
attracted attention. It was the new Royal portable typewriter 
with the revolutionary 10-second ribbon changer. The type- 
writer that ad libs invited specific persons from the audience 
to try their hands at changing the ribbon to see how easily 
the new “Twin Pak” works. Also at this exhibit, free push- 
button secretarial service at the rate of 135 words a minute 
was available to visitors. 

At the Facit Inc. exhibit Mr. Facitman came to life in the 
person of Richard Brasno, well-known show business midget. 
4 colorful symbol of the magic of numbers made world 
famous with office machine dealers and users by Facit Inc. 
distributors of Facit Calculators, Odhner Adding Machines 
and Halda Typewriters. Mr. Facitman in full outfit, including 
cone-shaped hat, Pinocchio nose, oversized shoes, was on hand 
to greet visitors and demonstrate the company’s Facit auto- 
matic and semi-automatic electric calculators. 

Clark & Gibby Inc. exhibited ideas for better offices and 
the feature attraction was a new and original executive desk. 
It was of all-wood construction, with the exception of decora- 
tive rods across the front which can be selected from either 
brass or wood. This functional, modern, and most tastefully 
simple design comes in a choice of many combinations of 
fine woods and finishes. 


Univac Displayed 


At one end of the Remington Rand division of Sperry 
Rand Corporation was exhibited a miniature layout of the 
Remington Rand Univac system, showing each unit in place 
for each stage of the operation. At another part of the exhibit 
a new development, that of removable and interchangeable 
typewriter type, was demonstrated. This new development 
permits the typist to change characters on her machine in a 
matter Of muinutes.. 

Other equipment shown included the Film-A-record elec- 
tronic AO reader, the 5-drawer Kompakt file, the Remington 
Rand Unityper Il, an integral component of the large scale 
Univac System, and the new Remington Noiseless with the 
Same new styling concept accorded the New Remington Stand- 
ard and Electric 

Considerable interest was shown at the Underwood Corpo- 
ration exhibit where an integrated data processing system, 
based on a building block concept of merged electronic and 
electro-mechanical equipment, was demonstrated for the first 
time. Known as the Underwood “Dataflo” two or more com- 
ponents can be used to start with and user can go further into 
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OPENING OF .. . Friden Calculating Machine Co., Inc., 
and Commercial Controls Corp., exhibits at the Nation- 
al Business Show is participated in by (left to right): 
Grant Drummond, James Trainor, L. Scott Cass, L. B. 
Taylor, R. C. Lundgren, W. S. Johnson, J. Arthur 
Russell, H. A. Meierding, Charles Ogsbury, H. S. Borden, 
P. R. Samwell, Russell Ketchum, H. R. Rumsfield and 
D. S. Gross, all officials of Commercial Controls and 
Friden. 


IDP and office automation simply by “plugging in” additional 
units as required for various applications. Demonstrated was 
a Dataflo system set-up which performed a billing and mani- 
festing assignment. Also shown was their Elecom “SO” elec- 
tronic accounting machine. 

Marchant Calculators Inc. featured the New Deci-Magic 
Automatic Calculator on which the touch of a single key 
automatically sets decimal points in keyboard and all four 
dials, and automatically positions carriage in readiness for 
every type of calculation. All entries and results in multipli- 
cation, division, addition and subtraction are instantly and 
automatically pointed off correctly. 

Mosler Safe Company featured the new color styled “C” 
label record safes with underwriters’ laboratories relocking 
device and “T-20” Tamper resistant labels and “Counter 
Spy” dial. Also shown was low cost burglary-resistive money 
safes; Revo-File rotary card file for 3,000 or more active 
card records, which will save time and money and increase 
efficiency. 


Friden Shows Machine 


Friden Calculating Machine Co., Inc. showed the auto- 
matic calculator called the “Thinking Machine of American 
Business”. It now has automatic accumulation of individual 
extensions; also automatic selective half-cent adjustment pro- 
visions. These new features are designed to make figuring 
simpler and faster. Other products featured were the fully 
automatic square root calculator, add-punch machine for 
integrated data processing, natural way adding machine and 
Friden Computyper. 

Among the manufacturers co-operating in the Show's 
“Theme Center” by the use and display of their equipment 
and furnishings were: Automated type-writer by Auto-typist, 
business forms by Alfred Allen Watts Co., Inc., special chairs 
by Do/More Chair Co., computors by International Business 
Machines Corp., dictating equipment by Dictaphone Corp., 
fabrics by Boris Kroll Fabrics, Inc., facsimile equipment by 
Times Facsimile Corp., files by Mosler Safe Co., flooring by 
John Crone Inc., folding door by Rolscreen Co., furniture by 
Itkin Bros. Inc., intercom by Electro-Vox Intercom Corp., 
and TV-telephone by New York Telephone Company. 

Victor Adding Machine Co. Inc. showed a completely new 
concept in figuring accuracy, the Victor Mult-O-Matic which 
was said to solve all figuring problems simply and automati- 
cally by the use of only one set of keys . . . for multiplica- 
tion, addition, subtraction, percentages and automatic credit 
balance. 

Itkin Bros. Inc. exhibited functionally designed furniture 
for specific use in a series of actual office functions such as 
executive, secretarial and clerical. Each piece of furniture and 
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NUMBERING MACHINE 
Force Western, Inc., 

216 W. Jackson Bivd., 
Chicago 6, Ill. 





CALCULATORS 
Facit, Inc. 

404 Fourth Ave. 
New York 16, N.Y. 





TAPE REGENERATION UNIT 


Commercial Controls Corp. 





One Leighton Ave. Two new high-speed calculators, featur- 
Rochester, N.Y. ing completely redesigned exteriors and 
Latest development by the mpany - ces es : orien” "enti va ar 
a punched paper tape regeneratior aa ae ce ee a CS1.13 . 
unit consisting of a motorized tape c ; wn Rena Sie, teen heen 3 

Powermark automatic electr semi-automa Visibility has been im 
punch cable-connected to a motorized nine dees erie is aE et 
tape reader. Unit duplicators 5, 6, 7 or eee ee oo oe proved by s ee oe 
8-channel tape at the rate of 20 code : ared to otter production in in a lighter ntrasting c r and with 
a second or 1200 per minute, producing printing of numbers and date arger and cleerer register windows. 
Cea ‘ieee aplication: include as well as code through car (For more information circle No. 5 on 
ee a bon sets or single sheet inquiry card or write manufacturer). 
transmission, computer-input tape-T ss _ : “+e wy ; 
card converters, address plate emb CODES Sijeris CBR WS ar : 
ing machines, recording instruments and modated. Features include 
for other equipment where one long rae tric power printing and 
tape can accelerate data processing ange heavy ee 
(For more information circle No. 9 on tion, turret a. ee R “ry 
inquiry card or write manufacturer). adjusted ens ae 

efficiency. Power imprint 

done by use of coding whee OFFICE PARTITION 

or Powermark type slugs. (For Rockaway Metal Products Corp. 

more information circle No. Marnay Sales Div. 

32 on inquiry card or write 1270 Broadway 
ELECTRIC STAPLER manufacturer). New York 1, N.Y. 


Swingline, Inc. 
32-00 Skillman Ave. 
Long Island City 1, N. Y. 





MARKER 

Cushman & Denison Mfg. Co. 
625 Eighth Ave. 

New York 18, N.Y. 


Recent development by 
popular priced marking pen called the 
Cado-marker Jesigned for volume 
sales. New marker uses standard F 
Master ink, is pencil length, and ha 

a sr oy ti medium 1 ae A new 84-inch partition of 
Body is plastic. (For more information 

circle No. 23 on inquiry card or write 


company is new 





steel with 
aluminum trim has been added to the 
line of space dividers. Called 





firm's lir 
manufacturer). "Ss thee an Prati PO 
pace >eTTe me new par tions are 
said to be easy to disassemble and re 
New low-cost electric stapler, intr 
- arrange to accommodate new personne! 


EA show 


or fit into a new area. Has 39 inches 
of stretcher leveled steel topped by 32 
SEN er RR et peri ers ss 
and measures only slightly more - ia ye ee rp in Satgee sphomey 
11 inches long. Designed to load 210 paved ‘Rectan Co rs io! aa i 
staples and to staple 40 sheets of pap } pis eee See ake F 
The Swingline 66 is set to reta eer hrs canes nel *N aa vad 
. ; , more information c . - 
$29.75. (For more information circle No. —* o , a nag fe St ain 
SMG, cued or whe taste quiry card or write manufacturer). 
turer). 


duced at the recent NS 
Chicago, features a new "fea 
stapling method. Weighs only 4'/2 |b 





Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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i his 
i ‘1a Christmas season, t 
-ing the height of this coming ima a 
od ee will appear in full color in a Loo 
eri : 
cies Evening Post and Sports \llustrate 
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in Take advantage of this national ns . bes 
in- - . 
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The world’s first and fastest portableeonly $1.25 a week 


SMITH-CORONA 
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‘NEW PRODUCTS continued 





ELECTRIC PORTABLE TYPEWRITER 


Smith-Corona inc. 


701 E. Washington St., FLEXIBLE SHELVING 
Syracuse, N.Y. Frick-Gallagher Mfg. Co., 


The new electric portable, which operate Wellston, Ohio 





volt, 60-cycle alternating current expected 
sell for something less than $200. It will be ava 
able in alpine blue, coral pink s foam ar 


SPIRIT DUPLICATING MASTER 


and beige. It weighs 18.6 pounds and comes in a 





tan, vinyl-covered aluminum case. The motor drive Peerless-Imperial Co., Ine. 

mechanism end key action are claimed to provide 28 Peerless Place 

uniformly clean and even type impre ns regard Newark 5, N.J. 

less of finger pressure, making the machine idea KI t cati 

for personal correspondence. Automatic repeat een Master, new spirit duplicating 

action of the hyphen and underline keys master unit fow available has hecto 

as space bar, is a feature of the machine, wt graph Pre ee Oy oe soe". 

has manually operated carriage return. (For more Company states this prevents bleeding 

information circle No. 34 on inquiry card or out against master paper or against 

write manufacturer). operator Rear Special protective 
coating also said to give increased shelf 


life. (For more information circle No. 
8 on inquiry card or write manufac- 


Quick-Bilt é ( | 

signed if easy Taian b turer). 

and rearrangement tor flex 

ible storage requirement 

Starting th a basic 
DESK PENS SOonsisting t base shelf, tor 

shelf, back panel and two end MACHINE STAND 
Eversharp, Inc. panels, the user slides in as Sedeor, tne. 
350 Fifth Ave. nan ‘alae’ an pened: 2 Lat 
New York, N.Y. Tg alee Ses g: west ae aCrosse, Wis, 

viaers are electeg trom tou 

size ffered napped int 

piace and the unit j ready 

or use. Al! parts are tinished 

nN aray r green baked 

enamel. VWTtner colors are Cc 

tainable n special rder 


(For more information circle 
No. 41 on inquiry card or 
write manufacturer). 





PHOTOCOPY UNIT 
Cormac Industries, Inc. 
80 Fifth Ave. 





€2)y) = 


¢ *-*5) 


[ Model 8400 newest member in com- 
Two new desk set pens, one the "Dou New York 11, N.Y. ae JU ewes emo [om 
ble Ender", and the other a utility mod panys line o' ce equipment. Fea 
: tures "Silent Stee top which is under 


QO 
> 


el, both of which have a uni 
on holder that may be quickly attached 
to common desk objects such as lamp 
memo pads, telephones or letter hold 
ers. The double ended bal! point pen 
is available in three color mt tion 
that correspond to the writing combina 
tions. The utility model has five 
choices for the barrels. (For more in- 
formation circle No. 15 on inquiry card 
or write manufacturer). 


coated with special compound to ab 
sorb sound. Also has free-rolling cast 
ers and ‘grip tread" feet of soft rubber 
as well as tubular steel legs, piano 
hinges, and pring-loaded drop-leaf 
support arms. Shipped knocked down, it 
is quickly assembled. (For more infor- 
mation circle No. 10 on inquiry card or 
write manufacturer). 





New photocopy machine combines exp 

snd processing in single unit, said to be de 
yned to operate under any office lighting 
nditions. Produces photo-exact copies up 


18 inches wide by any length in 19 sec 


4 tram a ari na otal in + tr 
1 any 31nd accoraing rr 


(For more information circle No. 16 on in- 
quiry card or write manufacturer). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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How Art Neral makes better... 


faster filing...cest you less per 


With Speed-Files, Art Metal solves the 
aege of filing cost...with savings in 
oth labor and space! 

These savings quickly run into money. 
Studies show the annual maintenance 
cost of a standard 4-drawer filing cabi- 
net is $100 or more, and that labor is 
the largest single factor in this. At five 
dollars per square foot rental, floor space 
savings quickly mount up too! 


[ry the 


WORLD’S FASTEST FILE 
in your office 


NO OBLIGATION. Call your local dealer for your free 
copy of a booklet on the Art Metal Speed-File—or write 


Speed-Files save you money both ways 
with drawers that open in one simple 
motion, allowing their entire contents 
to lie back in working position auto- 
matically. With the Art Metal fixed front 
and expanding back, filing and finding 
speed is 33% greater or more. And 
because filing is easier, there is a reduc- 
tion in filing errors. 

This construction adds 15% extra 








usable inch 


filing space per drawer. Thus, by replac- 
ing ol rp me files with 5-drawer 
Speed-Files you can get better service at 
less cost per filing inch than you would 
pay for ordinary first-grade equipment. 

In styles and sizes for every record 
need, engineered and built for many 
years of trouble-free service. See your 
Art Metal dealer or branch office—in the 
Yellow Pages under“ Office Equipment”. 


For 68 years 
the hallmark 
of the finest 
in office 


and systems, 


Art Metal Construction Company, Jamestown 8, N. Y 
©arrs ” 
From Art Metal National Magazine Advertising to Buyers ) 
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TYPEWRITER PAPER CLAMP 
Underwood Corp. 

One Park Ave. 

New York 16, N.Y. 

Special paper clamps for rapid ha 
standard paper forms are now ava 
as optional equipment in place f 


per bail on al! Underwood 150 standard 


models. New feature is adaptable 
ing applications on continuous form 
fill in work and for envelope addre 


These clamps are similar to the 
used as standard equipment before +t 


per bail was widely adopted. (For more in- 
formation circle No. 13 on inquiry card 


or write manufacturer). 


RECORD SAFES 
Protectall Div. 
Mosler Safe Co. 
Hamilton, Chio 





A streamlined and col! 

record safe was introduc 

the company at the 
NSOEA convention in 

Main feature is the ‘'C 
Spy" dial equipped wit! 

less steel shield. Dial ha 

bers on the edge rather than 
the front making it possible 
only the person working the con 
bination to see the number 
Safe colors include desert sag 
mist green, Chesapeake 
banker gray and copper tan 
(For more information circle No. 
18 on inquiry card or write man- 
ufacturer). 


Use INQUIRY CARD 
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ALBUMS 
Amberg File & Index Co. 
Kankakee, Ill. 


Yew Cc ne a are Ttinisnea 
ke latex nated materia 
k d 5 ular tannery 
Redwood", it aid to outwear 
nd itlast most leathers. Decorative 
a three-line gold border on the 


Available in three size 

ich individually boxed. (For more in- 
formation circle No. 12 on inquiry card 
or write manufacturer). 


MAGNETIC CONTROL SYSTEM 
Methods Research Corp. 

442 Mosel Ave. 

Staten Island 4, N.Y. 


Maane-tr ntro! board 
jn a al boa  * 
' 
cae i = mainte thet . 
j Ay 
} erman nete ; 
aoa j 
and j de 
= { - ata 
state tape 1s and gra 
' 
a aper r i Da - o 
~ +r ~ = 
e ana a + urvead + 


net arrow A trial kit is available 
{For more information circle No. 17 
on inquiry card or write manufacturer). 
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NEW PRODUCTS continued 


LIST FINDER 


The Bates Mfg. Co., 
Orange, N.J. 


New color-styled Coronet line feature 


plaids, black and chrome stripes and 
simulated wood telephone list finders 
to be used in the home as well as the 
office. The Coronet (pictured retai 
ing at $5.5 part of 22 different 
models in wide variety. The Corcnet ha 
new, single action mechanism. It is in 


addition to the redesigned office lines 
such as the A, K, Crusader and Cavalier 
models. (For more information circle 
No. 31 on inquiry card or write manu- 
facturer). 





PERPETUAL CALENDAR 
Braden Mfg. Co., 

P.O. Box 476, 

Lansing, Mich. 


TODAY |S 


JANUARY 


Included in a new line of signs for 
bank use is the perpetua! calendar. 
Plates are nangeabdie s That rhe 


date can be easily changed day to 


day and month to month. Black 
and white finish provides smartnes 
and visibility t the alendar, 
which S IVaIadDié in manogany 
This items for $25.00. (For 


more information circle No. 20 on 
inquiry card or write manufac- 
turer). 


(Inside Back Cover) or Write Direct to Manufacturers 
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HERE’S THE SENSATIONAi NEW Ket SWIVEL CHAIR FEATURE THE ENTIRE 
INDUSTRY IS TALKING ABOUT. | 





SLEEVE 
BUSHINGS 















Another First by Rest-All 
Exclusive Specialists in Fine Seating 
(Pats. Appid. For) 


@ Multiplies Swivel Chair Life at the Most Common Point of Wear-Out. 

@ Eliminates Side Sway or Rock of Seat. 

@ Stops That Binding and Dragging of Casters As Occupant Turns in Chair. 
@ Eliminates Swivel Noise, Distracting Squeaks and Scrapes. 

@ Eliminates Necessity of Messy, Bothersome Lubrication. 

Make another entry in the long list of reasons why Rest-All Aluminum ment of 
Swivel and Straight Chairs sell so easily, so profitably, build greater can be 
customer satisfaction. Your customers’ seating investments now bring service 
a still higher, record return’ when the selection is Rest-All, Ohio Chair 
Company engineers have designed a base sleeve of Nylon, to take the cested at the 


place of che familiar tubular’steel part found at the hub of - brencar 
swivel chairs. Results have exceeded ail anticipation—a long assort- 


OA-12/56 43 











EXECUTIVE FURNITURE 
Arnot-Jamestown Div. 
Aetna Steel Products Corp. 
Jamestown, N.Y. 





Entire new line of exe 
both wood and steel 


by company. Features free-shape king 
desk tops and specially styled leg un 
in wood. Walnut grouping shown here 


cludes free-shape top supported by twin 


leg unit under 30-inch deep end. Cupb 
unit is under 36-inch end. Component 
be changed around to meet new requ 


ments. (For more information circle No. 
on inquiry card or write manufacturer). 


DIVAN 

Grand Rapids Leather Furniture Co., Inc. 
201-207 Front Ave., N.W. 

Grand Rapids 4, Mich. 





New Hollywood divan is 74 by 30 inche 


featuring 100% foam rubber mattre nd 
bolsters foam rubber over rubberized ha 
Has hardwood frame finished in black 
blond or can be had in special finishe 
Five shades of tweed available as we ; 


(For more in- 


Naugahyde or other fabri 
inquiry card 


formation circle No. 2! 
or write manufacturer). 


on 


POLISHER, SCRUBBER 

Advance Floor Machine Co., 
4100 Washington Ave., N. 

Minneapolis 12, Minn. 


Patterned after heavy-duty indu 
trial floor machines, the new Gyr 
12 polisher and rubber been 
designed to provid na 
Rete sate ta moderat SF 
at low cost. Features include 12- 
inch brush, heavy-duty motor 
three-way adjustment n handle 
locked operating r self 
propelling action and ked 
vertical position for transp and 


storage. (For more information cir- 
cle No. 37 on inquiry card or 
write manufacturer). 


ha Deer develope 








OFFICE CHAIR CASTER 
Master Mfg. Co., 
9200 Inman Ave., 
Cleveland 5, Ohio 


as 





Th St 1-Pla 
a caste stured 
new comple M 
aste ana | 
2 gee! rec T 
° 3 ave 
ed a 
aster | T 
r atta 
“ - Jouk a L 
aring Ic nut 
c T ax me ve 
+} c rc 
hard 


whe (For more information 
circle No. 36 on inquiry card 
or write manufacturer). 


PRODUCTS continued 


NEW 





DESK, MATCHED CHAIR 
Acorn Products Co., 
4605 W. 2Ist St., 
Chicago 50, Iil. 
Company's Desk et ts of tt 
No. 509 | cabinet Tabdie with patcning c Ture 
chair. The eT avaliable f ray nly 
shipped knocked down and ea assembled 
Many adaptations tor oftics ne use are 
uggested. The é hes i 
p size ana ) 1g 

16 x 38 inct e-pie top and leaves 
are rounded and mt ed chair e RF 
inches high and 14 — neh anei 
witn we | padde 3 pase. T 5 ve >| n wasn 
able plasti tat wit yray er finist 
(For more information circle No. 39 on in 


quiry card or write manufacturer). 


CHAIR SLEEVE BUSHING 


Ohio Chair Co., Inc. 
408 N. Meridian Road 
Youngstown, Ohio 





—sS = 
™ a ~ + ee 
ra 
| | —S==_— 
Ess 
Top nylon Bottom nylon 


sleeve bushing sleeve bushing 
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4- ~ ~ on i = neh + 4 
«s* => ~ 
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j iw 
/ - 
Jew Tea R A V airs 
the U 3 N tor 
eeve Di p t k the 
place of $ und 
t the hub of other swivel chairs. Nylor 
bushing ji sid to multiply chair life 
eliminate Jesway and seat rock and 
stop binding i dragging asters 
as the chair turned, as well as elimi 
nating squeaks and scrapes. (For more 
information circle No. 19 on inquiry 


card or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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ADS LIKE THIS 
in 
Management Methods, 
Modern Office Procedures, 
Office Executive, and 
Office Management 
make it easy for Royal Dealers 
to sell this broad line of fine 
office furniture 





the Gye, look... for better first impressions 


Coyal METAL FURNITURE | 


EXECUTIVE CAFETERIA 
OFFICE 


pete). 12 4.14, [et 3 VERTICAL 
Ltetel | FILING 
SYSTEMS 
GENERAL 
OFFICE 
Li dete] ie) 


—— sy) 
LOUNGE ” STORAGE 
/ CABINETS 


4 
RECEPTION 
ROOM / 
WARDROBES 
EMPLOYEE AND 
REST AREA SHELVING 


DEALERS AND SHOWROOMS 
COAST TO COAST 
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send for 
folders and 
information 
on 
decorator-planning 
service 





In your reception room or general office, attractive, 
comfortable furniture means lasting 

and favorable first impressions . . . that’s why 
companies that are going places choose 

Royal Metal Furniture. It’s inviting, functional, and 
designed to the very best standards of taste. 

Choose Royal for all your office furniture— 

and you choose the finest. 


Royal 1210 executive posture chair 


oe METAL PURNITUme 


Lh . ROYAL METAL MANUFACTURING CO. 
Oyak, 175 N. Michigan Ave., Chicago 1, illinois, Dept. 3A 


Please send free folders on Roya/ Office Furniture and complete infor- 
mation on Royal Office Planning Service. 


Name 





Company 





Address 





City, Zone, State 





45 








STEEL SHELVING 





Midwest Metal Mfg. Co., 
1818 N. 18th St., 

St. Louis 6, Mo. 

Adjustable steel shelving idea 
for office, home, garaas ; 
tory or store is available 

this firm. The unit come 


plete with five shelves, back 
and side braces, nut r 
bolts, making assembly 


assembly easy. Sizes 


are 72 x 36 x 12 inche 

72 x 36 x I8 inche 
former sells for $8.00 and the 
latter $9.70. (For more infor- 
mation circle No. 29 on in- 
quiry card or write manufac- 
turer). 


DICTIONARY 
Random House, Inc., 
457 Madison Ave., 
New York 22, N.Y. 








Deluxe edition of the An 
ican College dictionary 
bound in red leather wit! 
24-karat gold edges, come 
a Wedgewood blue gift 
and is priced at $15.00 
volume has full 27-notc! 
thumb index, contains | 7 
pages, 1,500 illustrations and 
spot maps, and 132,000 w 

is sie is 7 x 10 x 24 
inches. (For more information 
circle No. 30 on inquiry card 
or write manufacturer). 


NEW PRODUCTS continued 


POSTING TRAY 
Posting Equipment Corp. 
1026 Niagara St. 
Buffalo 13, N.Y. 


The new "Handi-Matic" tray wa 
Jesigned for housing writing 
board and machine accounting 
records. It features a non-tipping 
easel which automatically spread 
when the vers are opened 
When closed, the easel retract 
te form a unit that nvenient 
arrying. Available in three 
and Tw ncr apacity sizes uJ 
many a fferent sheet sizes. Made 
f welded steel and finished 
metallic gray baked enamel. (For 
more information circle No. 25 
on inquiry card or write manu- 


facturer). 





MAGAZINE BINDERS 

Angler's Products Co. 
45-22 162nd St. 

Flushing, N.Y. 

Peek-a-Book" is new plastic binder 
nagazines made in seven different 

accommodate different magazines. Slid 

ng rod holds publication in position and 
nakes changing a simple process. Cover 
sn be washed. (For more information cir- 
cle No. 7 on inquiry card or write manu- 
facturer). 








DESK SET 

Lindenware Co. 

51 Greene St. 

New York 13, N.Y. 

Company has, introduced a new world 
globe bank desk set which features a 
brightly lithographed world globe bank 


with lock and two ball point tapered 
desk pens which take any standard refill. 
The frame brass plated metal. Also 


new is a ‘'P Age" novelty desk set 
which features the frame in the shape 
of a pig. This has a world globe and 
a single pen in the tail holder. (For 
more information circle No. | on in- 
quiry card or write manufacturer). 


BULLETIN BOARD 
R-K Mfg. Co., 
Monroe City, Mo. 





Permanent type bulletin board for 


business firn r schools features 
snap holders for bulletir and 
notes, eliminating the need for pins 
or thumbtack They have key cks 


so that the boards are niy ac 
cessible to designated persons. In- 
dividual boards constructed of 
stainless steel and Masonite are 
23 x 35 inches. Panels at the top 
are replaceable and will allow for 
any copy changes. (For more in- 
formation circle No. 33 on inquiry 
card or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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“CLASSIC CARBON PAPER 


ed 
AND COLUMBIA'S 
7 SALES COOPERATION 


PLAN BOOSTED OUR 


1955 SALES 20% 1” 


says W. E. MELIOR 
SALES MANAGER 
KERSHAW'S, INC. 
SPOKANE, WASH. 





a 























J COLUMBIA RIBBON AND CARBON MFG. CO., INC. ta | 

2612 Herb Hill Road, Glen Cove, N. Y. @ ' 

, Send the booklet . ' 

FREE BOOK! Tekcthejirst » ”—s@ , 

step to developing a really profitable carbon i | 
ind ribbon volume now! Send for the "sapere | 

free book, “Carbon and Ribbon Reference J Company | 
Manual’. Mail coupon attached to J Adds } 

your letterhead for your copy. ff ciy ae | 
eee se ee 


RIBBONS * CARBONS + DUPLICATING SUPPLIES 


6 OA—12/56 47 








48 


: 


e **ee 
oe 
«* 


HHH 


ee 
e o*.° 3° * @+68 
es efeetie 





We're 30 years old...and we still 
believe in Santa Claus! 


ND WHY NOT? For as we wish ourselves 
Aa happy 30th birthday—and you a very 
Merry Christmas—we find both of us in the 
biggest Yuletide season in Royal’s history. 

The past thirty years have been mighty 
good to us. Although we are the youngest 
manufacturer of portables...with your help, 
we have grown to be the largest. And we 
are growing faster and faster. 

Most certainly a good part of our success 
can be laid to our determination to give you 
a Royal Portable that’s not only the very 
finest, but the most advanced. 


The result has been such famous Royal 
firsts as: Magic™ Margin. . . Touch Control“ 
... the first color in portables...and perhaps 
the greatest of them all, Twin-Pak the quick 
change ribbon. 

You can bet your boots we’ll keep on 
pioneering. Just wait till you see the plans 
we have ahead for 1957. We’re not just 
going to wish you a Happy New Year... 
we’re going to make it one with even bigger 
and better Royal Portable sales. 

Once again, a Merry Christmas to you and 
yours from everyone at Royal! 


GOYAL POTtAbLe  stondord + tect 


Roytype® business supplies 


World’s Largest Manufacturer of Typewriters—Royal Typewriter Company, Division of Royal McBee Corporation 
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FILE SYSTEM 

L. Selseth, 

Selfile Systems 

Risor, Norway 

The Selfile filing system in 
filing unit which consists 

of aluminum cut to fit any 

and vertical springs topped 
parent index tabs. The springs atta 
the base strip to hold the folder 
end up rigidly in place. The f 


attached to the spring by tongu at 


the top. The system makes 
go through a file drawer 

everything visible and easy 
Said to save folder wear and 
crease handling time. The 


also be used in a sorting system. (For 
24 on in- 


more information circle No. 
quiry card or write manufacturer). 





MERCHANDISING UNIT 
L. A. Darling Co. 

606 N. Matteson St. 

Bronson, Mich. 

New all-metal merchandising 
only 30 by 60-inch floor space 

play nearly four times that area 
four-sided selling on perforated meta 


shelves equipped with Ip 
strips. Shelf height adiustabl 

shed in neutral gray r rean ed 
enamel! with silvertone or chron or 


frame. (For more information stool No. 


3 on inquiry card or write manufac- 


turer). 


Use INQUIRY CARD (inside 
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BRACKET SWING CHAIR 
Adjusto Equipment Co., 

515 Conneaut St., 

Bowling Green, Ohio 


Juceda a Do a 
T =| de | c D 
wa r mach - porat 
Aa t ~ n , 
y m~ 
made pie 
+ ~ Q The b 
] 15 wa c 
c 
~ a ana 
oh Ww d mate 


} available "(For more information 
elvele No. 40 on inquiry card or write 
manufacturer). 





ern ' 
. go — 





gilt 
ee = 
he: mt : 
. ae : o 
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NEW PRODUCTS continued 


BALL POINT PEN 
A. T. Cross Co., 
53 Warren St., 
rare R.1. 


5 


re fect | é pala 
claimed for a new ball p 
pen. It t w 
points in lustrou rome 
tailing at $3.75; in 12 karat 
jold filled at $6.60; in 14 


karat gold filled at $8.75 and 

d 14 karat gold at $50.00 
tax included. (For more infor- 
mation circle No. 38 on in- 
quiry card or write manufac- 
turer). 











LETTER RACK 

Capital Metal Products Co. 
579 University Ave. 

St. Paul, Minn. 


New letter Ck aly 1e€0 
wood-grained plastic if vainut 
mahogany ray biond§ finist t 
matcn current desk rs. The racks are 
available in ¢ three, tour and five 
tier models ranging price { $3 to 


$6.50. (For more ‘hesindiiian circle No. 
28 on inquiry card or write manufac- 
turer). 


PHOTO COPY & DIAZO SYSTEM 
Photorapid of America, Inc. 

320 Broadway 

New York, N.Y. 


Company rhororapid nacnines how 
mbine tne [ 37 ySTerr with nvent n 
3 pnorT c r acait 
photo copie , nay now make an un 
mited numb. f prints fron ne neaative. 
Prints Media with the avcion + abou 
? ents . eact ) jing + +h, fiery The 
machine Tseit Ww sVGIAC r r 
blue, green, pink, gray and black. The word 
Diazo was misst ea a2 n the Octo 


ber issue of tt na (For more informa- 
tion circle No. 43 on inquiry card or write 


manufacturer). 


Back Cover) or Write Direct to Manufacturers 
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New INVINCIBLE furniture is modular designed for 


| : 


New square-edge tops offer unlimited 
INVINCIBLE office groupings for you 
to help plan and sell! 





When one sale inevitably leads to another there’s only one way 
your volume can go: UP! That’s the big story of Invincible’s 
modular-designed metal office furniture — with square-edge tops 
available for flush alignment of all units. Profits are as unlimited 
as the Invincible combinations anyone can now custom-plan! 


Added to the popular molded-edge tops, the new square- 
edge units make Invincible one of the most complete lines built! 


And famous Invincible business-engineered features give your sales 
even more impetus... suchas six beautiful and functional finishes, 
remarkably durable tops, quietly gliding drawers, and superb 
steel construction throughout. 


Powerful national advertising support! 
Catalogs, brochures, mats! 


Supplementing Invincible’s already strong promotional program, the news of 
modular-design units is being flashed to all your customers with full-page, 
full-color ads in Newsweek, Business Week, Office Management and Manage- 


ment Methods. Newspaper mats are ready, a special 
new brochure, a colorful full-line catalog . . . for the 
follow-through that makes Invincible advertising yours. 
Write for details today. 





METAL FURNITURE COMPANY ¢ Manitowoc, Wisconsin 
In Caneda: A, R. Davey Company, Lid., Factory Representative 
174 Bedford Road, Toronte 5, Canada 
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X-1820-1A auxiliary unit (typewriter 
height) with one pair 1819 end panels 
F-1830 square-edge top 

F-6030 PA desk 

F-1860 square-edge top 

1820 auxiliary file unit 

with 1819 end panels 

F-6030 PA desk 


- 951 secretary posture chair 


901 executive chair 
930 side chair 


— fit together perfectly (using #18 and #19 
clamp sets) ... as do any and all Invincible 
square-edge top units for any desired general, 
executive or professional office grouping. 


i 

® 

2 

‘ 
By 
Pd 
& 
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SELF-FEEDING PENCIL 
Tru-Tip Writing Instrument 
Corp. 

153-09 10th Ave. 
Whitestone 57, N.Y. 

New concept of writing 
has automatic 
proper amount 
ing writing without hand ad 
justment. Point is said never 
to break and load 

single lead costs less than a 
cent. (For more information 
circle No. 14 on inquiry card 
or write manufacturer). 








HAND CLEANER 


Scata-Grime Mfg. Corp. 
Mamaroneck, N.Y. 

Company has market 

liquid hand cleaner 3 } 
chlorophene. Said to | ntox J 
irritating, the cream ren Y 

and marks on hands hand 
multigraph, carbon pape 3nd other 
supplies. Also contains lar 

hands. (For more “tt tia the circle No. 22 
on inquiry card or write manufacturer). 


n ie ftan 


FOLDING CHAIRS 
BéLA Div., J & J Tool 
& Machine Co. 
9505 S$. Prairie Ave. 
Chicago 28, Ill. 


information circle No. 


facturer). 





P BéLA 
3s be deve 
4 ae) re n 
c me plar 
Features st ’ 
p od r 
Also available 


(For 


inquiry card or write manu- 





NEW PRODUCTS continued 





SIGN BRACKET 
Whitney Nameplate Co. 
94 Boulevard St. 

West Springfield, Mass. 


New wa racket for engi avec 
plates and lightweight signs is made 
nt Plexiglas. Heat-formed fr 
rips of quarter-inct ear 
exigla the brackets have snded 
edges 1 frosted effect to contrast witt 
ides. Brackets C 


te TT unting screws ar ad D-! ks. 
(For more information circle No. 6 on 
inquiry card or write manufacturer). 


VISUAL SALES PACKAGE 
Joshua Meier Co., Inc., 

153 W. 23rd St., 

New York 11, N.Y. 


° | S T-Ait, The Company ha ntroaquced 
entation package for those who s« product dea 
€ r tnemseives. The b xed kit 21n >| | 
k witt ) pla sheet protector syouTt guides, ready 
aste-in artwork, visual Jimmick and ar nstruction ¢& k 
ster Zanphir, presentation specia t retails tor $8.95 


(For more information circle No. 35 on inquiry card or 
write manufacturer). 


STOCK FORMS 
Wilson Jones Co. 
209 S. Jefferson St. 
Chicago 6, Ill. 


more 


| mpany has entered int the multiple 
py, carbon-interleaved busin form field 
with its new "Gray ne Torms. The name s 

¢ Jerived from the gray nk with wh é 
x ana text are prir te j n the forr Con 
ts of new "“Snap-A-Way" sets in a wide 
on range of stock forms { 11 busine pera- 
ns. A whole new erie T Terr sre be 

added to the  >rayline ne nc ud 
ng autograph egisters and portable 
lders as we as tolded and marginal 


punched continuous (For more in- 
formation circle No. 27 on inquiry card or 
write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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It's nice to be able to lean back 
and still keep your feet 


on the ground 





A neat trick if you can doit... 
and you can do it with the help of 
STURGI-TILT control. Try it in 
this No. 1205-G and then show your 
customers. Sit down, tilt back and dis- 
cover that the rear of the seat lowers 
while the front remains practically sta- 
tionary permitting your feet to stay on 
the floor. 

STURGI-TILT control is a wonderful 
aid to relaxation and good posture. So are 
the big coil spring seat and the ample foam 
rubber spring-back backrest of the Sturgis 
No. 1205-G. And underneath it all is the scuff- 
proof, noiseless, self-leveling fiber glass base, 
one of the biggest selling features on office 
chairs today. 

Chairs No. 1885-G and No. 1805-G also have 
STURGI-TILT control and fiber glass bases. 
Check your price list. Do you have floor samples? 


<o” 
POSTURE CHAIRS 


Manufactured in Sturgis, Michigan and Charleston, South Caroline 
THE STURGIS POSTURE CHAIR COMPANY «+ STURGIS, MICHIGAN 
General Seles Offices + 154 East Erie Street + Chicago 11, Ilineis 
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Merry Christmas 
and 
A Happy and 


Prosperous 


New Year 
to 
All Our Friends 
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The\Weis Manufacturing Company. 


* ss 
Monroe, Michigan 
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THE BATES 


ELECTRIC STAPLER 
ngle and Double 


Stapler Heads 


BATES 


SILENT STAMP PADS 


Reversible, renewable 
filler for long life, 
clear impressions. 


BATES 
AUTOMATIC 
EYELETER 
Feeds 

inserts and 
crimps eyelets 
in one automatic 
action. 


BATES 
PERFORATOR 
Easiest action, 

large waste container. 
Compact, economical. 


OA—12/56 


BATES 
NUMBERING 
MACHINES 
The world’s 


BATES 
MERCURY STAPLER 


Wide range of models 
for every requirement. 


standard for excellence. 


BATES 

END-ICATOR 
STANDARD STAPLES 
Red staples give warning 
towards end of strip. 
Save time and temper. 


mm —_ 


Single Action Controt - 


Streamlined for home and 
office. Five handsome finishes: 
swirl mahogany, Wallace 

plaid, blond maple, ivory, 
modern. Instantaneous 
finger-tip operation. All 

metal construction 

for long life. Wide 

cards for maxi- 

mum capacity. 


‘ 
BATES 


STAPLE REMOVER 


Removes all sizes 
of staples instantly 
without tearing paper, 


a 


BATES 
List 
FINDERS 


Press 

++. presto! 
There's the 
address, 
phone number, 
recipe, etc. 
quick as 

a wink! 


BATES 
QUALITY 


meal 


Satisfa I 





NESSEN STUDIO, INC., 5 agony hh Place, 
New York 3, N. itil b. 1OCL 





ALUMINUM SEATING 
CORP., Akron, Ohio—en 
ploys color and dramatic art 
in an effective catalog whict 
is Comp ete with spe if 

of the Fine-Rest line 

minum chairs. The 

decorator colors is made 
dent for modern 


ing. (Inquiry Card No. 123) 


CAnTis MARKEE 
with felt tips 





CARTER'S INK CO., 239 First 
St., Cambridge 42, Mass.— 
has introduced th nev 
counter display units. The 
pictured here hold 

pens, each with 

tips for change 

ing. It features a pocket 

25 free booklets on "“H t 
Use" the Carter Mark: (In- 
quiry Card No. 122) 


describing all lamps in 


are 


revisi 


56 


three new models and 


ns. (Inquiry Card No. 102) 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 


SMITH METAL ARTS CO., INC., Buffalo, 
N. Y.—has issued catalog No. 5/i on Silver 


rest and Mooncrest luxury desk appoint 
ments. Descriptions and prices are gi 

r 85 items in from ne t x part 
nd eight finishes. With 77 illustrat 


ataiog may be useéq 3&4 sn a 
lide + rdering. A 


45 tinish are n pen tock 


Card No. 105) 


(Inquiry 


HARDWARE ENGINEERING CO., INC., 
‘emgre FURNITURE DIV., cea ag Ind.— 


new information ava 
business machine stand 
A while now 
© ands and ma as 
D TU > r 
T operat 


antics’ Card No. 103) 


INVINCIBLE METAL. FURNITURE CO., 
Manitowoc, Wis.—ha sed a four 

sta , verina the new Juare edge desk 
modernette T 80D nets ar id c 
nstallat nr ated i 


’ (inquiry Card No. 104). 


#- 


@ CARBOn Pare 
* * TYPEWRITER a188ORs 


& MECTOCRAPH SuPPLES 


t a Cheat Chali” oa) 


CODO MFG. CORP., Cor- 


apolis, Pa.—has issued its nev 


era cata J juice 
arbon paper nked ribbor 
and hectograpt uppli 
Many new iterr are ted 


we as the tandard upplie 
teatur red j +t cata as. {In- 
quiry Card No. 121) 





ESTERBROOK PEN CO., Camden, N. J.— 


has dev 


dising 


ON | PEN .. 


ised a st CI _merchan 
package for its new ty-priced 
oINT Three Christr } ra were de- 
| Chr ? kir } Ww man, 
Santa ) eaci witl an ease 
These ¢ re 1 with ready-to- 
f T card pen wil 
tree a well 


t. (Inquiry Card Ne. 101) 





ao 


BENTSON ne 0.. Aurora, 


wens ) sta 
4 
Dy e 
| x 
te 
cab 
>] 2m 
ar n | 
} >| 
Juced 
>| Se 
5) 
je } 


(Inquiry Card No. 124) 


Camden, N.J. 


ana nercnan 
} j a col r 
fy C ra eact 1 yned t 
fenle ld Esterbrook 
ba These are made in Santa 
c mas stock J and snow man 
Je ne easel-backed for 
coun Jisplay, and each with its own 
ad yitt card. An _ assort- 

ent of 12 Christma ards is packed 

ted display carton, suit 

rchandi 


(Inquiry Card No. 125) 
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Oklahoma OMDA Pushes Program 

The Oklahoma Office Machine Dealers Association has 
taken*on new interests since installation of new officers earlier 
this year. 

They are: President, Jim Fogelsong, Enid Typewriter Co. 
Enid; Vice-president, William “Bill” Smith, Fay Young Elec- 
tric Typewriter Co., Tulsa; and secretary-treasurer James D. 
Bushman, Capitol Typewriter & Office Supply, Oklahoma 
City. 





J. C. BUSHMAN 


WILLIAM SMITH 


JIM FOGELSONG 


Among other activities, the association is at present working 
with the Vocational Education department of the Oklahoma 
City public schools and the state Department of Education. 
In this connection, highschool students will be informed of 
opportunities in the field of office machines repair and service. 
—EVH 


Parker Pen Uses Retail Franchise Plan 


A retail franchise plan has been inaugurated with the intro- 
duction of the new Parker 61 fountain pen by The Parker 
Pen Company. Under the plan, the company grants a franchise 
to the retailers in the United States to whom it sells its pro- 
ducts. 

In announcing the adoption of the new franchise plan to the 
trade a letter signed by Kenneth Parker, chairman, and Bruce 
M. Jeffris, president, declared: 

“Long study has convinced us that the franchise plan will as- 
sure traditional fair value for the consumer and usefully serve 
Parker retailers as well as ourselves by providing a vehicle for 
the free flow of our products.” A supplementary letter over the 
signature of James N. Black, vice-president in charge of sales, 
added that the plan is intended “to protect the consuming pub- 
lic . . . retailers . . . and ourselves against unfair competition.” 

Features of the franchise include the absence of coercion, 
legal or otherwise, and its flexibility. The franchise allows the 
retailer to terminate it as readily as the Parker Pen Company, 
merely by giving written notice. In case of termination, 
whether by the retailer or Parker, the retailer is freed of all 
obligations under the franchise except a commitment to allow 
Parker to buy back the retailer’s inventory on hand at the time 
of termination. 





Jerome J. Heins, proprietor of Satire, Inc., Glendale, Calif., 
favored OFFICE APPLIANCES with a visit on October 23. 
His product is a unique memo device used as a premium or 
gift merchandise. Among regular customers are well-known re- 
tailers of stationery and office equipment. He was on a busi- 
ness trip which had taken him to the east and which involved 
stops in a number of cities between Chicago and the west on 
his return. The purpose of his journey was to work with 
established sales agents and appoint some new ones. He was 
well pleased with the acceptance of his product and the out- 
look for development and expansion. 





1957 CONVENTIONS 


March 28-31. National Office Furniture Ass’n. Jung Hotel and Municipal Audi- 
torium, New Orleans, La. John R. Gray, executive director, 327 S. LaSalle St., 
Chicago 4, Ill. 


June 2-5. Stationery & Office Equipment Guild of Canada, Inc.; at Edmonton, 
Alta., Canada. Fred Smart, secretary manager, Room 1029, 159 Bay St., Toronto 
1. Canada. 


June 30-July 3: National Office Machine Dealers Ass’n. William Penn Hotel, 
Pittsburgh, Pa. Harold W. Mann, executive secretary, 1542 Hillhurst Ave., Los 
Angeles 27, Calif. 


September 28-October 2. National Stationery & Office Equipment Ass'n. Conrad 
Hilton Hotel, Chicago. Paul E. Burbank, executive vice-president, 740 Investment 
Bidg., Washington 5, D.C. 


REGIONAL DATES 
ieee April 8, 9 


. April 11, 12, 13 
. April 25, 26, 27 


Shamrock Hotel, Houston, Tex. 
5 Hotel Cleveland, Cleveland, Ohio . 
4 The Vinoy Park Hotel, St. Petersburg, Fla. ..... 


8 Chane letel, Shi BR FS csccaccsocedccsees . April 29, 30 
6 so. eS Se Ee rere ee May 6, 7 
10 Motel Gen Lonel, Getet, Utah «cc cccvccrqoscccccesess May 10, 11 
14 Lafayette Hotel, Long Beach, Calif. ........cseeseeeeeees May 13, 14 
11 Hotel Winthrop, Tacoma, Wash. .........see06++. May 20, 21 
12 Hotel Ahwahnee, Yosemite, Calif. ........ee5e0-: ; May 27, 28 
7 Motel Savers, Den TNE, TE 2 ccc ccicccscescnvescovsans June 3, 4 
13 Grossinger Country Club, Ferndale, N. Y. ..... . June 10, 11 
2 Hotel Sagamore, Lake George, Bolton Landing, N. Y. . June 14, 15 
1 Hotel Griswold, Groton, Conn. ..........+-+-- June 27, 28, 29 
3 Claridge Hotel, Atiantic City, Wi J. ..cccccvcncccccccvesecs July 1, 2 





Marchant Calculators, Inc. 
Announces New Promotions 


An announcement from Edgar B. Jessup, president of Mar- 
chant Calculators, Inc., listed the following promotions: 

Jerome L. Ansley, formerly sales representative in Mar- 
chant’s Chicago-South district office, has been named district 
manager of the company’s Madison, Wis., district office. 

Glenn C. Weihert, formerly district manager of the Madi- 
son office, has been promoted to the position of district man- 
ager of Marchant’s Omaha, Nebr., district office. 

John H. Lockwood has been promoted to the position of 
district manager of the Rochester, N. Y., district office. His 
former post as district manager of Marchant’s Mansfield, 
Ohio, district office has been given to John W. Gomolisky 
who was formerly sales representative in the Columbus, Ohio, 
Marchant office. 

W. H. Bales has been promoted to the position of district 
manager of the Jackson, Miss., district office. Mr. Bales was 
formerly area dealer in Fort Smith, Ark. 





Weber Costello Chooses Designers 

Earl F. Opie, president of Weber Costello Company, Inc., 
has announced the appointment of Ken White Associates to 
develop a new treatment in metals and woods for the Weber 
Costello executive globes. The designers’ first step will be re- 
styling the stands, making extensive use of American walnut. 

Mr. Opie said in a recent interview, “the international 
implications of many businesses today make a world globe 
an important working tool in the executive office. This means 
new designs for the stands are needed to blend with today’s 
office designs”. 

Mr. Opie further said, “the appointment of Ken White was 
a direct result of the outstanding leadership this Westwood, 
N.J., designer has provided in setting the tone of contempo- 
rary Office interiors”. 
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STANDARD COLORS: Olive Green or Gray. 
¢ OTHER COLORS: A! 


of Mist Green and 


COLE’S New ... improved 


FULL SUSPENSION FILE 


No. 204 $465° OLIVE GREEN OR COLE GRAY* 


No other file at this low price has this really full suspen- 
sion. 25% more filing capacity. The last folders in these 
files are as accessible as the first. Smooth gliding draw- 


pee 


TWO DRAWER~> 
LETTER SIZE 

Desk High, 14%” w. 
24” d. No. 202 $34.50 
LEGAL SIZE...173%4" w. 


No. 502 $38.95 
Lock that locks both 
drawers $4.95 additional. 


THREE DRAWER 
LETTER SIZE 

14%” w, 40” h, 26%” d. 
No. 203 $43.95 
LEGAL SIZE 17% wide. 


No. 503 $51.50 
Plunger type lock that 
automatically locks all 
drawers $9.00 additional. 


>ve files are available in the new, popular shades 
Desert Sand at $9.00 additional. 





ers, spring compressors and guide rods. 


TH 


FOUR DRAWER LETTER SIZE 
14%” wide, 524" high, 2658" deep. 
No. 204 $46.50 

LEGAL SIZE 1734" wide, 52'4" high, 
26%’ deep No. 504 $54.95 


Plunger type lock that automatically 
locks all drawers $9.00 additional. 








SAVE VALUABLE 
FLOOR SPACE > 


Use 5 drawer files 


as illus.) where 
space is scarce 
and save 25% of 
your office space. 


FIVE DRAWER 
LETTER SIZE. . 
265%” d. No. 205 $59.95 
LEGAL SIZE. . . No. 505 $69.50 


Plunger type lock that automatically 
locks all drawers $10.00 additional. 











14%” w, 60” h, 





COLE’S 


“SECRETARY” Chair 
Eliminates fatigue 
and corrects im- 
proper posture. Five 
way adjustment. All 
nylon bearings. Thick 
foam rubber uphol- 
tered with DuPont's 
famous ‘Fabrilite.” 
Brushed aluminum 
frame. One piece 


\ drawnbase equipped 


¢ with kick plates. Seat 
16%” x 14” x 2%”. 
No. 2810 $39.95 





The “STENO” Chair 


Reduces office fatigue 
Fingertip controls and 
bonded foam rubber 
cushion. Adjustable 
seat height, top bear 






ing casters. Seat size 


16%" x 13%" x 2 s 


A 


No. 2815 $29.95 d 





POSTURE CHAIRS 


“EXECUTIVE” Arm Chair 


Colorful, impressive, the last word 
in beauty. Brushed aluminum, satin 


smooth frame and 
base. Tilt seat with ad- 
justable height. Smooth 
rolling ball-bearing 
casters. Seat size, 
19o" x 1740" x 2%". 
No. 2550 $79.50 


Junior “Executive” 
Same as above but 
made entirely of steel 
instead of aluminum. 
Smartly covered with 
DuPont’s “Fabrilite”’. 
(4 colors only): Brown, 
Green, Gray and Wine. 


No. 2825 $59.95 


dae 


Nos. 2810 and 2550 chairs are available in the following 
colors: Granite Gray...Oak Leaf Green...Wine...Saddle Tan 
Brown...Terra Cotta...Sapphire Blue...Coral...Apple Green 


Russet. 


Nos. 2815 and 2825 chairs are available upholstered in 
Brown, Green, Gray and Wine. 


SEND 
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STEEL BLUEPRINT CABINETS 
Provides protection for blueprints, art work, 
engravings, maps, etc. Drawers glide 
smoothly and quietly at a mere touch. Rear 
hood protects contents. Green or Cole gray. 

5 DRAWER UNITS 
Inside Drawer Outside Cabinet 
No. W. H. OD. Ww. H. dD. Price 
4030 37° 2," 25” 404%,” 15%," 28%” $94.00 
30-B Base for above cabinet, 7'/,” high 16.50 
4332 43° 24," 32” 464%,” 154," 35%” 197.50 
433-B Base for above cabinet, 7'/,” high 17.50 


5038 50° 2y,” 38° 53%” 15%,” 41%” 145.00 

538-B Base for above cabinet, 7'/,” high 21.00 
_ 11 DRAWER UNIT 

2526 273, 2% 253,” 294," 40” 265," 89.00 













Safeguard 


your VALUABLES 
and VITAL PAPERS 


A dial lock secret vault, 
(only you know the 
combination). Plus 
three full suspension 
letter files. Heavy steel. 
14%" w, 524" h, 2656” 
d. Green or gray. 

No. 2004D $69.75 


With add'l. plunger lock 


that locks all drawers, No. 2004DL $79.75 





SAFETY 
CABINETS 
with lock 
Supplies stay 
neat and 
orderly. 


Prevents 
petty 
pilferage. 
Adjustable 
shelves. 


No. 349. — Green or Gray 
No. W. a” @ Price 
200 14%," 29Y," 24” — desk height ........$24.00 
800 30° 40° 2654” counter height. 59.00 
349L 301," 37¥;" 17" _— low counter hgt. 45.00 


ATEST CATALOG 


COLE street EQUIPMENT CO., INC. 


NEW YORK 415 MADISON AVENUE 


« CANADA 






, TWO DESKS 
NeW. in the space of ONE 


Solves the office space problem. Enables two people 
to work comfortably where only one person worked 
before. Doubles present floor space. Has two letter 
size suspension files plus two knee space drawers with 
lock and key. Aluminum trimmed linoleum top. 





A) 


| 
~ 





SoU A x No. Wide High Deep Price 
1631 58” 29” 2654” $144.00 
U U 1632 6312 29” 2656" 149.50 


Same as the desk illustrated on the left but with only the two letter size draw- 
, deduct $30.00. Add “N” to item number. 
Above desk, typewriter desk height (no drawers above knee space) deduct 
$30.00 from Nos. 1631 or 1632. Add “TW” to item number. 

COLORS: Mist Green, Olive Green, Desert Sand or Cole Gray. 


ers (no drawers above knee space 















“ALL-PURPOSE” Stand — For home or office 
for student in the family. Drawer for supplies, shelf for 
books. Opens up to 39” x 17”, typewriter desk height. 
Heavy gauge steel. Olive Green or Gray. No. 759 $11.95 


ry 


ideal 





“POSTURE” Chair No. 2810 v 


Brushed aluminum. Five way adjustment. Foam rubber cov- 
ered with Du Pont’s ‘“‘Fabrilite.” Stee! base $39.95 
Green, Gray, Brown or Wine. 








No. 1621 $9450 


SPACE SAVING DESK 


Three letter files with spring compressors, two double card 
drawers for 3 x 5 or 4 x 6 cards (7200 cap.), plus a conven 
ient arm rest. Heavy steel, desk height, 54'2’’ wide, 2512 
deep. Misi Green, Olive Green, Desert Sand, Cole Gray 





SAFE-TYPE 
STORAGE CABINET 
This full size cabinet is 
a fine office addition. 
Dustproof, made of 
heavy gauge steel. Pro- 
tected by strong doors 
with a two way lock- 
ing device controlled 
by a paracentric lock. 
76” high, 36” wide, 
18'%2‘’ deep. Olive 
Green or Cole Gray. 
No. 76 $59.95 


SLIDING DOOR 
CABINET 
Same as above but 
with sliding doors. 
For use in close quar- 
ters. No swinging doors 
to block aisles 
76” h, 36” w, 1934” d. 
No. 7636 $62.50 
As above with lock, No. 7636L $69.00 
Additional shelves for the above cabinets $4.25 each. 








\ 


No. 756 


$38°° 


SALESMAN’S DESK 





Ideal for salesmen or students or where space is scarce 
Four big drawers, arm rest, private compartment under 
lock and key. 40” wide, 18” deep, 30” high. Olive green 
or Cole gray baked enamel finish. 


The ““PRESIDENT’S” File 


Four full suspension letter filpp 
two drawers for 3 x 5 or 4 aN 
cards (6400 capacity) used for « 
tracts or cancelled checks. Ply 
secret vault with 4” dial lock d& 
bly protected by extra outer doll? 
under lock and key. Heavy srel8 
321” wide, 37%” high, 19” det! 
Olive Green or Cole Gray. 


No. 475 $69; 





The ‘““MERCHANT’S” Fil 
2 letter files, drawer for 3 x 
4 x 6 cards (3200 cap.) plus 
cret vault and storage space, 
protected by an outer door uf 
lock and key. 30%” w, 32'wip 
17” d. Mist Green, Olive Ga 


th Ic 
Desert Sand or Cole Gray. 
ec 


No. 1 370 $520 ray 


] 
LOCK: With plunger-type lode : 


all drawers ...No. 1370PL $5R~* 
Above cabinets available 
Grained Walnut, Mahogani 





Knotty Pine finishes $15.09 














No. 1700 139 


ee 


COLE’S 


a - oe 
GZ COMltvC LINE OF 


These beautiful desks of tomorrow 







MODERN OFFICE D 


will greatly improve th 


pearance of your office. Styled by foremost craftsmen to me 
most discriminating taste. They create an atmosphere thal 
increase your prestige with clients and employees. Rug 
constructed of heavy furniture steel. Beautifully covered wi 
grade linoleum attractively trimmed with a fine aluminum e 






No. 
1700—1 letter drawer, 4 box drawers (55x24” $1 
1701—2 letter drawers, 2 box drawers (55"'x24” 
1702—1 letter drawer, 4 box drawers (55x28” 
1703—2 letter drawers, 2 box drawers (55x28” 


> “No. 1707—1 letter drawer, 1 box drawer (4134/x24”) 
- > | No. 1708—Three box drawers (4134''x24 
co STANDARD COLORS: 
J J Desert Sand, Mist Green, Olive Green or Cole Gray baked emmger-t 
% | 
a) 


OLE steex EquipMENT CO., INC. 





Cole's “MODERN” File 

A filing cabinet, storage 
cabinet and secret vault all 
in one. 3 full suspension 


(hle’s STEEL 


SHELVING UNITS 


eavy steel, 50 more letter files and 2 drawers 
pacity than standard for 3x5 or 4x6 cards (6400 
its, yet costs tess than cap.) also for leases, con- 
od. Adjustable si tracts or cancelled checks. 
centers; can be raised or Plus 3 storage compart- 


ered, or sneives iced. 


yeen or gray 


ments under lock and key. 
30%" w, 51%” h, 17” d. 























IF P Heavy steel, green or Cole 
Hs gray No. 991 $82.95 
= 1 LETTER SIZE—as above but 
a with a fourth letter file re- 
Lt | placing the two index card 
l > | drawers . No. 990 $79.95 
a : LEGAL SIZE—Same as No. 
“Bil | i a 990 — — legal size in- 
ile = . stead of letter size drawers, 
or Se. 7512 Cee 3314” w, 51%” h, 17” d. 
5 or 4 yNIT SHELVING UNITS (CLOSED) 3-No. 8712 Uni No. 1090 $85.00 
sed for ! $1 13 85 - Above with plunger-type lock 
ecks. P ent PRICE PER UNIT Add'| 4 that automatically locks all drawers . . . $11.00 add'l. 
al lock dW H D. | t 1 Unit 3Units 6 Units Shelves 
evter a a7” 12 $38.95 $37.95 $36.95 $3.25 ea 
ae wo 45.20 44.20 43.20 4.25 ec 
‘eee oO Oe 56.50 55.50 54.50 4.95 ea , 
. ale en A 25.50 25.40 25.00 2.95 eo (‘oles 
475 $69 SHELVING UNITS (OPEN) 


SPACE SAVING DESKS 


PRICE PER UNIT Add'l 










W H D t 1 Unit 3Units 6Units Shelves . b ¥ : 
3% O75 y x $24.65 $23.65 $21.60 $2.95 ea or use where space is ¢ a pre- 
} 7s” 18 « 27.75 26.45 24.65 3.50 ea mium. Has two full suspension letter 


32.95 31.55 30.50 4.95 ec file drawers. Sturdily constructed of 


heavy gauge steel with beautiful 








aluminum trimmed linoleum top. 


















« 33 DRAWER These desks are available in Mist 
= s CABINET Green, Olive Green, Desert Sand 
- - 360 Compart- $6500 or Cole Gray. 
ment Capacity. No. 1721 
bad is tee Healt te SIX SPACE SAVING SIZES 
we - safe-guarding ote. Wise High Seep poem 
™ - al tools, catalogs, 1721 34” 29” 19%" $65.00 
a Lad printed matter, 1721-A 34” 29” 26%" 72.50 
< = etc. Inside draw All desks are avail- 1721-8 40” 29” 194" 69.00 
) - er: 8%” w, 2%” able with these double 1721-C 40” as 2656" 74.95 
S’* File - - h, 12” d. Cabi card drawers plus an 1721-D 58” 29” 19%" 74.95 
- 6s net size: 3056’ arm rest replacing the 1721-E 58” 29" 26%" 82.45 
for 3 x <é w, 37¥2" h, 13% top letter size drawer Above desks with legal instead of letter size drawers, add $4.45 
p.) plus 4 i - d. Heavy steel, at $12.00 add’l. Add 
e 7 - aateh m ‘X” to item number. 
2r door Ui Kd f, oO. ° 
w, 32 wy, 
IVIDER PARTITIONS Above with 2 ad- 
a "7h, lchel holders on thom, adjust- —— — y 
| . in e arawe 
ro¥- He on 1” centers. 1 set divides making 99 com C$ “Desk ’n FILE” 
1370 $5idrawer into 3 compartments partments 
|b. 133 65¢ per set (two to. set) No. 3312D $49.95 A retractable desk ...a safe for val- 
a oe K which v lock all 33 drawers, No. 27K $10.00 vables ... drawers for checks ~~ s 
370PL $59 files for letters . . . shelves for books 
svailabll — and drawers for index cards. A com- 


plete steel office all protected by two 
THE doors under extra lock and key. 
“EXECUTIVE” 32%%” wide, 60” high, 19” deep. 


No. 1093 110 GREEN OR GRAY 
30'2" wide 
37%" high , 

” PECIFICATIONS Inside Dimensions 
17” deep Wide High Deep 
COLORS: Top Vault 16" & 8 16" 
Mi Shallow Drawers 135% 2 16 

ist Green, er 0 ‘ 
is Cee Card Drawers 6M 44" 16 

4 Check Drawers 1242” 4%" 16” 
Desert Sand, o ” 
Letter Drawers 1242” 103%” 16 

Cole Gray. 


Grained Walnut, Blonde Oak, 
No. 1478 $62.75 Mahogany or Knotty Pine 





" $15.00 additional. 
jHetter files, 2 dro for 3x5 or 4x6 cards (6400 
p.), secret vault and storage space under lock and key. ‘ 
24 13 : All your important papers —> 
1gP'e cabinet wit ; nstead of letter size drawers, at your fingertips. The retractable 
; $69.95 desk glides in and out , 
) baked e@iMger-type lock t ks all drawers, $7.50 add'l. on roller bearings. Ya 


NEW YORK: 415 Madison Ave., New York 17, N. Y. 








wrong way right way ansfer to promte 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
f take up 50% more room. Doubles your filing space. 








SANITARY BASES 


nn 


< - 
737° 















for all size files 


| “©. .. for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 
steel on the shell and the four corners of the drawers as well. 
They cost no more than ordinary files! Can be interlocked into 
solid units and stacked to the ceiling. Beautiful in appearanc., 
finished in olive green to match your regular office files. Will 


LETTER SIZE $3 70 last a lifetime. 


i 6 ack size 9250 ro le > @ 
Prices slightly higher in Tex 


Colorado, West of the Rockie © T oe a A G Ee & j L E s 


and outside of U.S.A 


FOLLOW 
BLOCKS 
95 ADDITIONAL 

Made for any size file 












LEGAL size 9455 














PRONTO FILE CORPORATION 415 Madison Ave.,N. Y. 17,N. Y. 


CANADA: COLE STEEL INTERNATIONAL, LTD. @ 329 DUFFERIN ST., TORONTO, ONTARIO 
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What Do You Do 
When You Buy 


CHRISTMAS 
SEALS 


This is ar t photograph a 
taken i ‘ ; Greetings 
hospital ft sters, &. 
Lee " t - 

a “ 

hey ar They < 

both } is. They y 

ca itt 

mothe } of TB. ~ 

When yo se Greetings 
Christmas S do two 

th y ' 2 Ay’ 

‘4 


ir ent 
rB re rch find 
het? : f 4 , - 
eT Va ‘ 
patient ke tl 
Send in your « tion, 
today 
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Annual Christiaas Saal Sale 
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FRED M. FARWELL 
; president, con- 
gratulates Underwood 
Corp’s. million-dollar 
salesman, Ed Mason, 
whose sales of Under- 
wood Sundstrand add- 
ing machines helped 
the company sell the 
millionth machine in 
October. The 10-key 
adding machine was 
placed on the market 
in 1914. 


A SAFE FOR HER 
*“NEST’ ‘ Motion 
picture and television 
star Janis Carter (left) 
presents a_Herring- 
Hall-Marvin home 
safe with concealing 
cabinet to Mrs. Con- 
nie Lowther, winner 
of contest on the 
NBC-TV show, 
‘Feather Your Nest.” 
Participation is part 
of dealer promotion 
campaign of Herring- 
Hall-Marvin Safe Co. 





C. K. Woodbridge Heads 
Travelers Aid Fund Drive 


The president of the Dictaphone 
Corporation, C. K. Woodbridge, has 
accepted the chairmanship of the Of- 
fice Equipment and Furniture Divi- 
sion of the 5lst annual fund drive of 
the Travelers Aid Society of New 
York, it was announced by John R. 
McGinley, general chairman. 

The goal is $375,000, the amount 
deemed to be necessary to +maintain 
the Society’s services in New York’s 
railroad bus, and air terminals and 
piers. Last year, Mr. Woodbridge re- 
ports, 64.003 travelers in distress 
were given assistance. Of this num- 
ber, 5757 were aged and inexperi- 
enced travelers: 5600 were new 
Americans from other lands; 2972 
were servicemen and their families: 
1925 were handicapped or ill; 2006 
were young children; and 283 were 
runaways. 

In the Andrea Doria disaster last 
summer. the Travelers Aid encount- 
ered its biggest assignment since the 
sinking of the Titanic. It met all 
ships carrying survivors. 


Dan MacDougall Wins 


Honors for Golf Work 
Dan MacDougall the Midwest 
Traveler for Stationers Loose Leaf 
Company was recently named 
“Mr. Golf” at the 11th annual Gof- 





fer party held at the Kansas City 
(Mo.) Country Club. 

This was in recognition of his work 
in making the junior golf program 
in Greater Kansas City one of the 
best in the nation. 

An “Oscar” of golf was presented 
the Traveler. 

Mr. MacDougall has been the guid- 
ing influence for the younger golfers 
and has always stressed fair play and 
sportsmanship. He has been the Unit- 
ed States Golf Association’s junior 
representative in the Kansas City area 
since 1954 and has been in charge of 
the junior qualifying U.S.G.A. junior 
tournaments for the section the last 
four years. 

The new “Mr. Golf” was lauded 
for willingly giving up his time and 
efforts toward the junior program, 





1 Se. 


“MR. GOLF’ . . . Dan A. MacDougall 
holds a large duplicate of the smaller 
gold “‘Oscar’’ of golf which he re- 
ceived for work with the younger 
golfers 
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NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, November 1 

News is at hand from the Stationers’ Association regarding 
Britain’s Third Stationery Fair to be held February 4-8, 1957 
at Brighton. So popular is the venue that all the space at the 
fair has been taken, reports the Stationers’ Association. L. 
Pagliero, the popular secretary of the association, is pleased 
that the decision to move to Brighton has been so swiftly 
justified. 

Last year, the association held its fair at Blackpool in con- 
junction with the Fancy Goods Association. This year’s switch 
means that the S. A. is now “out on its own” and seemingly, 
if booking of space is an indication, will find it a profitable 
move. Over 100 exhibitors will display every form of station- 
ery from notepaper to greeting cards, from pens to typewriters 

Attractively produced brochures intended to provide all the 
information required by prospective visitors to the fair have 
all been circulated to buyers at home and throughout the Eng- 
lish-speaking countries. Another leaflet printed in six languages 
will be distributed throughout Europe. The organizers confi- 
dently anticipate a much greater attendance from both home 
and overseas, than at either of the previous fairs. 

In addition to viewing and comparing a vast range of mer- 
chandise in the stationery and allied fields, visitors to the fair 
will be able to examine the latest trends and ideas in display 
and sales promotion. It is known, for example, that certain 
manufacturers exhibiting at the fair plan displays which will 
illustrate the application of self-service to the retail stationery 
trade — a matter of vital concern to every distributor in 
Britain. 

Brighton, which is famous for its mild winter climate and 
already well-established as the home of many successful trade 
fairs and conventions — is within an hour of London by elec- 
tric rail. Visitors, therefore, have the option of staying in 
Brighton itself or of making a day’s visit from London. 

Those who wish to do so may reserve hotel accommodation 
through the Director of Publicity, Brighton Corporation, Royal 
York Building, Brighton, 1; or the association will be happy 
to reserve accommodation in London on request. 

Further information about the fair may be obtained from 
the General Secretary, The Stationers’ Association of Great 
Britain and Ireland, 6, Wimpole St., London. W. 1. 


rT 
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Readers of these notes will recall that some little while ago, 
reference was made in this column to the “Manual of Mod- 
ern Business Equipment” which is being issued over a period 
by Macdonald & Evans, Ltd., for the Office Appliance & Busi- 
ness Equipment Trades Association. 

Four new manuals have now made their appearance. (parts 
14 to 17 inclusive). They are, “Wood Office Furniture,” “Charts 
and Planboards for Visual Control Systems,” “Reproduction 
Processes Pt. 11 (Photo-copying and micro-filming),” and “In- 
tercommunication Equipment (Telephonic).” 

These manuals or booklets are part of the series intended 
as reference sources for all users of office equipment and ap- 
pliances and teachers and students of modern commercial prac- 
tice. The whole work is based upon an entirely new concept 
and unlike any hitherto published work of its kind, the pub- 
lishers claim. 

In effect, of course, apart from containing a wealth of in- 
formation for users of office equipment, the manuals are first- 
class in the field of sales’ promotion for distributors, because 
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at the end of each manual is a list of members of the Office 
Appliance & Business Equipment Trades’ Association dealing 
in the particular commodity covered by the manual. As an 
example, the manual “Wood Office Furniture” contains the 
names and addresses of 24 such dealers in this type of furni- 
ture, together with addresses. 

It is a new concept on selling. First of all, the products are 
written-up in the form of a semi-textbook which constitutes 
a permanent work of reference which users may keep close 
at hand. Thus, when the user wishes to order a product, he 
consults the appropriate manual, reads the information there- 
in, and compiles a list of dealers who can supply the product. 


+ &¢ & & © 


Not the least value of these manuals is the excellent series 
of photographs which illustrate the text. 

Following is a quotation from “Wood Office Furniture”: 

“Vertical units such as filing cabinets, or the uprights of 
pedestal desks, should be built right down to the floor; or, if 
they are on legs, these should be of a sufficient height to give 
ease of access beneath the furniture for cleaning purposes. 
Similarly, for ease of cleaning, the emphasis on the design 
should be on simple surfaces, either straight or curved, which 
provide the minimum number of corners for the accumulation 
of dust. 

“The use of natural woods, typical of the modern style of 
furniture, has the advantage that dust does not show on their 
surfaces as readily as on dark or stained and polished surfaces. 
Most stains or dirt marks on natural polished woods can be 
easily removed by means of a good wax polish vigorously ap- 
plied with a fine wire wood pad and wiped off with a soft 
woolen pad.” 

The text then goes on to refer to the introduction of block- 
board and plywood, which are among the “most versatile of 
materials,” and which have made possible the creation of sim- 
pler designs which lessen the drudgery of cleaning. Typical fea- 
tures of such modern or contemporary styles are the smooth, 
rounded corners, high splay legs, and flat satin-finish surfaces. 
The choice of contemporary styles, it is pointed out, must re- 
main a matter of personal taste. 

Enough has been quoted to indicate that these manuals, 
which at first may seem to be glorified catalogs, are far more 
than that. They are, in fact, part of a complete, readable text- 
book on modern business equipment. 

+¢ ££ &€ & & 


Regarding the state of trade at the present time, there are 
indications that the policy of Britain’s Chancellor of the Ex- 
chequer, known as the “credit squeeze” is now causing a re- 
duction in home trade sales, the burden falling chiefly on the 
home dealer, especially the smaller man. 

What the future will bring is anybody’s guess, but it would 
appear that there is a difficult time coming for many who dis- 
tribute only, for instance, office furniture and the like. 

Although specialization is a laudable approach to selling, 
it is nonetheless a policy which has its greatest justification in 
good times. When sales are more difficult, a wider basis of 
selling is usually admitted as part of an over-all policy by 
dealers. 

Over the past few years, some dealers have tended to spe- 
cialize increasingly, ceasing to deal in the smaller items of 
office equipment. If the credit squeeze continues, those dealers 
who have all their eggs in the one basket of distribution, may 
face a harder future than for those who have a wider scope. 


Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. 
Jackson Blvd., Chicago, and the staff at the branch 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park | 
Ave., New York, will be happy to be of any pos- 
sible service. While the facilities at New York are 
not so many as at Chicago, there will be found | 
the same desire to serve. 
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Never before a ‘‘C’’ label safe with so many selling features. 


...and there are 40 different ways 
to show “the beauty of it” 


The real beauty of this handsome new vance yet in a ““C” label safe, thanks to 
Mosler “C” Label Record Safe goes Mosler ingenuity and engineering. 


-eper than its two- > adec af ay : : 
deeper than i vo-tone shades of gray No wonder it always had a crowd around 


and decoral that look so smart in any it at the N.S.O.E.A. Convention! No 
modern offic wonder hundreds of dealers who saw it 
It’s the Mosler-Magic Interior that re- are looking forward to more Mosler 
quires only 5 optional units to enable safe sales in 1957 than ever before! 
you to offer LO di erent inside arrange- Write Dept. OA-40 for full information 
ments. It’s the greatest functional ad- 
if it’s Mosler . . . it’s safe WHAT AN “INSIDE STORY!” All you need is o screwdriver to tailor 


this safe to fit the needs of almost any customer. Basic unit includes 
utility drawer with lock and 3” x 5” cord file drawer. Optional units 


ie Wi sl] r Safe Company include cash drawer, single or double lockers, new “Built-in” Personal 
Since “ Papers Letter File—a Mosler exclusive. Any or all of these can be 
added to achieve 40 possible combinations. 
Hamilton, Ohio 


ers of safes and bank vaults Mosler built the U.S. Gold Storage Vaults at Fort Knox and the famous vaults that withstood the Atomic Bomb at Hiroshima 
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Cincinnati Office, Business Equipment 
Show Attracts Many to 90 Exhibits 


The 1956 Cincinnati Office & Business Equipment Show 
held October 9, 10 and 11 at the Hotel Sheraton Gibson Roof 
Garden attracted visitors from Ohio, Kentucky, and Indiana. 
A 90-booth exhibit representing nationally known lines, brands, 
and names in the office and business equipment field captured 
wide interest during the three-day show. A word of welcome 
by Mayor Charles P. Taft of Cincinnati added a civic note 
to the formal opening. 

Sharing honors for the success of this non-profit venture 
are: George S. Long, who heads George S. Long & Son, rep- 
resenting All Steel Equipment Company and who was Presi 
dent of the show; Lynn P. Carlson of Lynn F. Carlson & 
Assoc., General Chairman of the show. Miss Eileen Nock, 
with the Women’s Division of Manpower, Inc., Show Secre- 
tary; and James A. McDevitt, Cincinnati Manager for The 
Underwood Corporation, Show Treasurer. These Executive 
Officers are trustees along with the following who also deserve 
much credit: Henry A. Smith, Eriksen’s, Inc.; John L. Howis- 
on, Kelsall-Voorheis, Inc.; Hart Randall, Diebold, Inc.; Frank 
DiCanio, The Charles Bruning Co.; Richard Donohoe, The 
J. A. Kindel Co., and William J. Schmid, legal counsel. 

The show was under management of the public relations 
firm of Winter & Winter for the second consecutive year. 


Pencil Manufacturers Re-elect 
Alfred H. Best as President 


Alfred H. Best, president of the Richard Best Pencil Com- 
pany, has been re-elected president of the Lead Pencil Manu- 
facturers Association, Inc. for the coming year, and Newell 
A. Augur, president of the Wallace Pencil Company, St. Louis, 
Mo., has been elected vice-president, according to an an- 
nouncement made at the association’s annual convention in 
White Sulphur Springs, W. Va. 

Other officers re-elected include Lawrence Levine, president 
of Reliance Pencil Corporation, treasurer; Clyde T. Nissen, 
New York City, executive vice-president, and Samuel L. 
Blumberg, also of New York, secretary and general counsel. 

Named to serve on the association’s board of directors were 
F. G. Atkinson, president, Joseph Dixon Crucible Com- 
pany, L. M. Brown, president, Eberhard Faber Pencil 
Company, W. E. Danjczek, president, L. & C. Hardt- 
muth Company, Merrill Hassenfeld, vice-president, Empire 
Pencil Company, Richard Lewisohn, Jr., president, Venus Pen 
& Pencil Corporation, W. C. Rucker, president, Common- 
wealth Cedar Company, Inc., Rolf J. Thal, general manager, 
Eagle Pencil Company, and Oscar E. Weissenborn, president, 
General Pencil Company. 
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Sanders Honored by 12:30 Club 


Howard Sanders who recently announced his retirement 
as secretary of the Stationers & Publishers Board of Trade, 
was elected a lifetime honorary member of the Stationers 
12:30 Club of New York at their regular monthly meeting on 
October 22 at Rosoff’s Restaurant, New York. A watch was 
presented to Mr. Sanders. 

Stanley Geismar, Joshua Meier Company, presided at the 
meeting in place of President Harry Sills who was ill. Walker 
Hall, Scripto Pen Company, and Sy Eichengrun, Star Loose 
Leaf Company, were guests. Mr. Geismar reminded the mem- 
bers that the club’s annual Christmas party would be held on 
November 17, in place of the regular monthly meeting. 


Cleveland Dealers Honor Al Schiecht 


Al Schlecht, owner of Typewriter & Supply Company, 
Cleveland, and Ames’ retiring agent, was overwhelmed by the 
honor paid him by Cleveland dealers on September 12 at the 
rheatrical Grill Penthouse in Cleveland. Every dealer in the 
city was at the cocktail party and dinner. Al, who has been 
serving the dealers of Cleveland with Ames’ line for 25 years, 
has won the respect and admiration of all those in the trade. 

rhe highlight of the evening was the presentation of a gold 
wrist watch to the guest of honor by Hazen R. Ames, presi- 
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AL SCHLECHT .. . (left) receives gold wrist watch from 
Hazen R. Ames, president of Ames Supply Co. 


dent of the Ames Supply Company. The watch bears the in- 
scription: “In appreciation of 25 years as a loyal Ames agent.” 

Leo W. Adler of Cteveland Calculating Machine Company, 
toastmaster of the evening, introduced E. W. Staats, vice- 
president in charge of sales of the Ames Supply Company, 
who gave a brief but expressive tribute to Al before introduc- 
ing Hazen R. Ames. Mr. Ames expressed regret at Al’s re- 
linquishing the Ames agency and also commended Al’s wife, 
Ethel, and her sister, Mrs. Irwin Dawson, who have been of 
great help to Al in his business. 

Bill Katz, who with his brother, Sheldon, operates the 
Cleveland Typewriter Company, the new Ames agency, spoke 
briefly. He assured the dealers that the Cleveland Typewriter 
Company would endeavor to give them the best service and 
co-operation possible. 


CLEVELAND DEALERS... at dinner in 
honor of Al Schlecht 
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Eastern 
OMDA 


Formed 


Some 115 office machine dealers assembled on October 16 
in New York’s Coliseum to form the Eastern Office Machine 
Dealers Association, with H. C. Toussaint as president. 
The new association will function as a regional organization 
similar to the Western Office Machine Dealers Association 
and the Texas Office Machine Dealers Association. Its mem- 
bership will include NOMDA members of local organizations 
from Baltimore, Connecticut Valley, Nassau-Suffolk, New 
England, New York, Pennsylvania, New Jersey, Deiaware, 
Tri-State and Washington, D.C. 

An all-day program of speakers on a variety of topics was 
arranged with time out for lunch in the adjoining restaurant. 

The welcoming address was given by president of the Office 
Machine Dealers Association of New York, Inc., Samuel Stein, 
Quality Office Equipment Corporation, New York City. 

Chairman of the morning session, Harold E. Steinke, H. E. 
Steinke, Upper Darby, Pa. added a word of welcome and 
called for the next feature. A colored sound movie entitled: 
“It’s Everybody’s Business” depicted the American way of life. 

The next speaker was Charles F. Krause, Jr.. NOMDA 
General Counsel, who spoke in place of W. R. Shilling, Fort 
Pitt Typewriter Company, Pittsburgh, Pa., NOMDA’s first 
president in 1924, who was unable to attend. 

Tells of Changes 

Declaring he was pinch-hitting for a man near and dear to 
all, who formed a group in 1924 which has grown to its pres- 
ent size, Mr. Krause recalled that in his past 20 years with 
the Association, he has seen numerous changes in the industry 
and he has enjoyed every minute of the years he has spent 
with the industry. 

Charles C. Savery, Jr., Typewriter Maintenance Company, 
Philadelphia, Pa., spoke on “Dollars in Electric Typewriter 
Rentals”. He outlined an entire rental plan for electric type- 
writers including comparisons with manual machines. Points 
covered were amounts of investments and time of recapture of 
investment of both new and reconditioned machines, repairs, 
profits, rentals applying against purchase price, customer satis- 
faction and good profits. 

Discuss Advertising 

The next feature was an advertising panel with Dean Lein- 
inger, Dean’s Office Machines, South Bend, Ind., and Charles 
S. Meyers, Miami, Fla., both of whom spoke on the subject 
of advertising. In opening his talk, Dean Leininger discussed 
the basic fundamentals of advertising at the dealers level, the 
amount of money to appropriate, securing an advertising 
agency, the planning of a campaign and the selection of prop- 
er media. On the subject of media, four divisions were made, 
— telephone book classified ads, newspaper display, direct 
mail campaigns, radio and television spot programs. 

Mr. Meyers stressed the value of having the dealer’s firm 
name on delivery truck or station wagon in his home town. 
He also pointed out that delivery scooters have proved effec- 
tive in attracting attention. Other advantages, he pointed out, 
were dealer tie-in with manufacturer’s national advertising to 
reap the profits of the sale of the merchandise in his locality, 
plus the liberal use of envelope stuffers and other literature 
provided by mianufacturers. 
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OFFICERS . . . From left officers of the new Eastern Office Machine Dealers Assn. 
are: Treasurer, W. E. Woods, Woods Typewriter Co., Providence, R.I.; president, 
Herbert C. Toussaint, Central Duplicating & Typewriter Co., Camden, N.J.; vice- 
president, Samuel Stein, Quality Office Equipment Corp., New York City, and secre- 
tary, Harold Gropper, Electric Typewriter Co., New York City. 


In presenting his comments on “The Value of Organization,” 
Walter Lennartson, editorial director of OFFICE APPLI- 
ANCES, challenged his listeners to take full advantage of the 
fact that values accrue geometrically as the number of partici- 
pants in an association increases arithmetically. So many things 
can be done by a group of men with similar problems, things 
beyond the capacity of any individual member of the group, 
that values in organized effort are almost unlimited. 

Starting with individuals exchanging ideas at meetings and 
running through the gamut to interpretive information on gov- 
ernment regulations, Mr. Lennartson mentioned an extensive 
list of values inherent in an industry association. 

The last speakers of the morning session were Charles T. 
“Bud” Bills, Ames Supply Company, and Jack Button, Ship- 
man Ward Manufacturing Company, whose topic was: “Make 
Your Service Department Pay”. 

Mr. Bills discussed the value of good will, which must be 
earned by a dealer, and in conclusion talked about the neces- 
sity of “asking for and getting your price.” In this respect he 
stated: “Many dealers are afraid to ask a fair price and they 
sell themselves short. They should think less like a mechanic 
and more like a businessman. As a businessman the dealer has 
most of the usual expenses — rent, overhead, car or trucks, 
inventory, payroll, obligations and pressure. As a businessman 
he is entitled to a fair profit. Provide the best of merchandise 
or material, combined with good workmanship and service, 
then ask for and get your price.” 


Shows Work Sheet 


Mr. Button simplified the procedure for dealers to make 
their service department pay by laying out a work sheet on 
which to record the cost of parts, supplies and labor for each 
job. His recommendation was that if dealers would set up 
their service department as a separate business and charge for 
time, salary of mechanic and cost of parts and supplies with a 
careful record made of each job which could be analyzed, they 
could make that department pay. 

The afternoon session was called to order by Chairman Nich- 
olas H. Fucci, Business Machine Products, Inc., who intro- 
duced the first speaker, treasurer of NOMDA, Harry C. Van 
Zant, H. C. Van Zant Typewriter Company, Dayton, Ohio, 
whose topic was “What NOMDA Has Meant to Me”. Mr. Van 
Zant gave his listeners a thumbnail sketch of NOMDA serv- 
ices and told of the numerous benefits to members. He went 
on to say that the organization is running smoothly, is in good 
financial condition, is doing a splendid job for its members and 
is continually working on problems of benefit to the industry. 

The next order of business was the organizing of the new 
association to be known as the Eastern Office Machine Deal- 
ers Association and the election of officers. Chosen were: Presi- 
dent, Herbert C. Toussaint, Central Duplicating and Type- 
writer Company, Camden, N. J.; Vice-president, Samuel Stein, 
Quality Office Equipment Company, New York City; treasurer, 
W. E. Woods, Woods Typewriter Company, Providence, R.I; 
and secretary, Harold Gropper, Electric Typewriter Company, 
New York City. Directors are presidents of local OMDA’s in 
the Eastern area. 

Charles S. Meyers spoke on the “Objectives of NOMDA” 
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Eastern OMDA 
(Continued from Page 68) 


in which he called attention to the various publications put out 
by NOMDA to keep members posted such as the “Spokes- 
man”, “Blue Book” and “Keeping You Posted”. 

Irving R. Ritchie, Typewriter Distributors Inc., New York 
City, conducted a typewriter-adding machine panel. Members 
were: Jack Hutter, Check Writer Company, Inc., New York 
City; Charles R.. Chappell, Peter Paul Mechanical Service, 
Pittsburgh, Pa.; I. Rubin, Eagle Office Equipment Company, 
New York City; Robert Higdon, Higdon Typewriter & Supply 
Company, Baltimore, Md. The topic of discussion was the 
“Future of the Typewriter Business”. 

Edgar Noll, Office Machines & Equipment, Philadelphia, 
Pa., spoke on “Adding Machines and Calculators Increasing 
Sales and Profits Via Rentals”. Declaring that there is an in- 
crease in the use of adding and calculating machines in many 
lines of business, he has found that rentals can be made on 
any one of four plans: (1)—Short term rental with no desire 
to purchase; (2)—Short term rental applying against purchase 
price; (3)—Long term rental with no desire to purchase and 
(4)—Long term rental applying against purchase price. 

H. C. Toussaint, had as his topic, “Diversification”, stress- 
ing the importance of dealers carrying a varied line of supplies 
as well as machines and equipment. 

Chairman Fucci thanked those from out of town, the press 
and local members for participating in the first Eastern meet- 
ing. He then turned the gavel over to Samuel Stein, who an- 
nounced that the next meeting will be held during the Nation- 
al Business Show Week next year in New York City. Exact 
date will be set by the officers and board of directors. 


GLOBE-WERNICKE . . . was host to a group of dealers and 
dealer salesmen who recently attended a sales school held at 
the company’s executive offices in Cincinnati. Factory tours, 
product demonstrations, and open discussions were included 
in the three-day program. Those participating in the sales 
school are shown in the accompanying photograph 

SEATED — Lou Flink, Schiff Brothers, Atlantic City, N. J.; 
Charles Gelber, W. B. Wood Co., Newark, N. J.; Myron 
Arlook, Arvine Stationers, Inc., Passaic, N. J.; R. Herman 
Hammer, G/W president; Elmer G. Rahe, G/W vice-president 
—sales; Michael Shahade, Globe Offiee Furniture Co., Phila- 
delphia, Pa.; Frank Shea, W. B. Wood C Newark, N. J.; 
and Bill Lyford, Paramount Stationers, Philadelphia, Pa 
STANDING — Hal Dearwester, G/W sales dep’t; Howard 
Berry, G/W Techniplan sales department; William C. Aylward, 
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ROYAL MCBEE GUESTS . . . Members 
of the New York OMDA are _ photo- 
graphed after visiting the Royal McBee 
building in Port Chester, N. Y. Photo 
was taken at the Westchester Country 
Club by Frank Nemzer, manager of 
Typewrtier Exchange, Brooklyn, N. Y. 


Royal McBee Corporation Hosts 
New York Office Machine Dealers 


On October 2, a group of New York office machine deal- 
ers, members of the Office Machine Dealers Association of 
New York, Inc., journeyed to Port Chester, N. Y., to visit 
the new Royal McBee Building, housing the corporation’s 
offices. , 

While the group were enjoying coffee and cake in the 
spacious cafeteria, George Witzel extended a cordial welcome, 
as did Wes Beckwith. Next to speak briefly was Robert Miller, 
who brought his listeners up to date on the formation of 
the Royal McBee Corporation. 

Mr. Witzel then called upon Miss Marion Baker, who 
spoke of the design, style, color and finish of Royal portable 
typewriters. She went on to tell of the added improvements 
in the new line of portables. Stressed was the advantage and 
convenience in using the new “Twin-Pak” ribbons, discard- 
ing the old used ribbon and snapping in the new Twin-Pak 
in a jiffy, thereby demonstrating the clean, easy way the 
change is made. Next to be introduced was Wayne Bolton, 
who discussed the Royal standard typewriter and electric 
typewriter, telling of the numerous features of both. 

Groups were then formed for a tour of inspection through- 
out the building, led by Ralph Seeler, where they were greeted 
by a quiet well-organized hum of activity in each department. 
The grounds consisting of some 19 acres, were beautifully 
landscaped, completing an over-all picture of serene efficiency. 

It then being noon, the group drove over to nearby West- 
chester Country Club, where some 40 were served a delicious 
lunch. A cordial welcome was extended by Allan A. Ryan, 
chairman of the board. 


manager, G/W’‘s systems division; Charlie McIntosh, Printing 
& Supplies Co., Meridian, Mississippi; Owen McGary, W. B. 
Wood Co., Newark, N. J.; Arthur Olsen, Olsen’s Office Supply, 
Forest Park, Ill.; Henry Fox, Cotterel Company, Harrisburg, 
Pa.; Gene Maggioncalda, Columbia Business Supply, Vineland, 
N. J.; Harry Warren, Marshall Jackson Co., Chicago; Wilbur 
Labriola, Columbia Business Supply, Vineland, N. J.; Henry 
Zeiher, W. B. Wood Co., Newark, N. J.; Marty Butter, Arvine 
Stationers, Inc., Passaic, N. J.; Bob Linehan, G/W sales dep’t; 
John Kelly, G/W district representative; Chet Evers, Evers 
Office Supply, Chicago; James Egan, Highland Office Supply, 
Chicago; Don Phillips, G/W systems division; Paul Stanley, 

W sales dep’t; Hoyt Boden, Eriksen’s, Inc., Toledo, Ohio; 
and Robert W. Sprott, G/W general sales manager. 
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Oxford PENDAFLEX DRAWER FRAMES 





Stock No. 
442 Letter 
443 Legal 


Packed 6 to a carton. Rails are 27” long, and are notched 
for easy break off to fit shorter drawers. 


Pendaflex ONE-DRAWER A-Z SYSTEM 


Stock No. 
4012 


A completely packaged unit consisting of a 27” long drawer 
frame (#442); one set of A to Z folders (#4225) and 25 
“name” folders (#41521/5) with tabs attached. Directions 
are included. 


COLORED CELLULOID WINDOWS 


For use in Pendaflex tabs for color schemes. Colors are green, 
pink, yellow, blue, amber and red. 

Stock No. 
For use in 2” tabs..... 22CW 
For use in 3%” tabs 23CW 


FOR PRICES SEE BACK 


. 
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Oxford Pendaflex FOLDERS 


Though packed with the one width of tab designated, Penda- 
flex folders are slotted to take both tab widths. 

With rods installed, and with tabs and blank labels included, 
Pendaflex folders are in boxes of 25 and in cartons of 10 


boxes (250 folders). Styl Tab 
tyle a 


Stock No. Tab Width 
{ 4152-1/5 S5pos. 2” 

cucienmsamiia ess. ) 4152-1/3 3pos. 3%" 
\ 4153-1/5 S5pos. 2” 

seseidiiaaleaaih ails ) 4153-1/3 3pos. 3%” 


Letter Size. 


Legal Size... 


Oxford Pendaflex PRINTED HEADING INSERTS 


ee ome me rte ee 
soe al 


Description 
Months of year auieaeaee 
Daily 1-3} ....... scikipeaasuaadaiaatinaieicas 
States of U.S. Acausbaiateccaesaahion 
25 division A-Z eee ae 
Don eee 


Oxford Interior FOLDERS 


These are special size light weight 

manila folders, dimensioned to fit in- 

side of Pendaflex folders. 

*Specify tabbing with fraction 1/2, 1/3, 

saws Stock No. 
aided 4210 

sniicatieiaitaa 4210* 





Straight Cut 
Tabbed ............ 
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Your personal work expediter! 










Oxford PENDAFLEX® 
DESK DRAWER FILE 


The desk data you need is truly “at your finger- 
tips,” ONLY if it is in hanging folders in your 
deep desk drawer 

The phone rings you open the drawer. The tab 
of every Pendaflex hanging folder is in full view. 
You flick the right one open with a touch of the 
finger tips, and the papers inside are out on your 
desk in a jiffy 

Yes, you really expedite, when the Pendaflex Desk 
Drawer File is your work organizer. 

Comes complete with 113%4” x 13” steel tray, 25 
Pendaflex hanging folders, and a selection of 100 
printed headings, plus blank inserts to type your 
own headings. 


ow you can take 2 
it with you! ! 


PENDAFLEX® 


salesmen Carry your price books, photos, testi- 
monials, samples, and other sales data in the trim, 
compact “Carryfile’’ for quick reference on calls. 


club secretaries—tere’s your stylish “traveling of- 
ice,” with minutes, committee reports, letters, etc., all 
n apple-pie order. Easy to carry to and from meetings. 


“ ” 
home Managers —Just right for household papers— 
bills, receipts, budget, income tax, insurance, etc. Won't 
scratch furniture—bottom has rubber buttons. 


ecifications: Solid brass lock, leather handle, double 
ll construction, piano-hinge, full opening cover, 
founded bottom with rubber buttons. Size 10%” high 
by 13" wide by 9” deep. Holds up to 25 Pendaflex 
HANGING file folders, which offer these advantages: 


1 No slump or sag—‘file” books, papers, anything. 
2 Tab positions and headings readily changeable. 
3 Tab headings always clean, visible, easy to find. 


“Pendaflexer”"—No. 422 


» = 


- “Jumbo” File—No. 428 





“Tudror” File—No. 472 


“Desk Top” File—No. 452 
“Junior” File—No, 462 





Oxford Pendafiex FOLDER SETS 


25 folders, including 10 di- 25 folders with A-Z tabs at- 
vision A-Z, and 15 subject tached. Perfect for straight 
headings such as Automo- alphabetical filing, or as 
bile, Budget, Insurance, etc. index for other Pendaflex 
Stock No. 4227 folders. 
Stock No, 4225 
FOR PRICES SEE BACK PAGE OF THIS CATALOG 








Oxford KRAFT and MANILA 
FILING FOLDERS 


Oxford folder stock is made to rigid specifications on the most modern 
papermaking machinery. Automatic machines accurately cut, score, 
tab and fold each folder. We can guarantee quality in every purchase. 





Oxford 11 Point Heavyweight Folders 


“100 LINE” 
MANILA 
SUPER STOCK 
Single Top 
No. 152 No. RK152 

No. 152 2 No. RK152 No. 752 
No. 1524 No. RK152 4 No. 7524 
No. 152-1/5..... No. RK152-1/5...... No. 752-1/5 
No. 153 No. RK153 .No. 753 

No. RK153 2 . No. 753 Ya 
No. RK153 4 No. 753 3 
No. RK153-1/5..... No. 753-1/5 


“700 LINE” 
MANILA 
Single Top 


. No. 752 


“RK LINE” 
KRAFT 


Description and Size Double Top 


Straight cut tabs, letter 
Half cut tabs, letter 
Third cut tabs, letter 
Fifth cut tabs, letter. 
Straight cut tabs, legal 
Half cut tabs, legal.............. No. 153 
Third cut tabs, legal . 153% 
Fifth cut tabs, legal . 153-1 /5 





FOR TAB 
VISIBILITY 





These 11 point heavyweight folders are the standard for most uses. We can 
also suppty Oxford filing folders in light-weight, medium weight, and extra 


heavyweight stock. 


Oxford ROL-LABELS 





PRESSBOARD EXPANSION FOLDERS 9 


Full and busy folders 
need to be strong—and 
prominently tabbed, for 
easy finding. These are 
sturdy blue pearl press- 
board, with 1” expansion 
gusset. 
Letter Size 

No. Description 
9200 Straight Cut 
9200LB 2/5 Cut Rt. Ctr. 


Legal Size 
9300 


PRINTED TAB FOLDER SETS 








The headings on your filing folders should be clearly 
typewritten, instead of a puzzle in penmanship. 
Filing folders won't fit in the standard size typewriter, 
but you can type headings on Oxford gummed Rol- 
labels, moisten the backs, and stick’'em over the folder 
tabs. 
Rol-labels unwind from the box as you type, and there 
are 250 labels before you come to the end. 
8 colors: White, Buff, Blue, Salmon, Cherry, Green, 
Canary and Manila. Wonderful for color indexing, or 
just plain dressing up the file. 
Jdeal also for all general labeling uses. 

Size 
34%,” wide, for third cut tabs 
3%” wide, for half cut tabs 


Stock No. 


No. R333................... 
No. R444 


You'll be surprised how 
useful printed tab folder 
sets can be. For instance, 
no office can get along 
without a follow up file 
with one set of “month” 
folders, and two sets of 
1 to 31 folders. Try it 
and see. 

















Stock 

Number Size Description 
#£ 152-25 Letter 25 Div. A-Z 
# 153-25 Legal 25 Div. A-Z 
# 152-31 Letter Days, 1-31 
# 152-12 Letter Jan. to Dec. 











FOR PRICES SEE BACK PAGE OF THIS CATALOG 








Oxford VERTICAL GUIDES 


Like signposts on city streets, you need proper and adequate index 
guides to find your way through a file. We recommend steel tab 
guides with insertable headings as least expensive in the long run 


for all active, growing 


DESCRIPTION 


files. 











STOCK NUMBER 


Letter Size Manila Pressboard Steel Tab 
Blank Tabs, fifth cut — 5, - oe | 
Blank Tabs, third Cuties ED sinscaniitoiedl , 91-3 
im Ff eae Se: P225 .91M25 
A-Z, 40 division E240 ... veee P24O occ PTM40 
States E250 2 
Months -™ ASE EE 
Days {1 to 31 ~~ pce. aa 91M31 
Legal Size 
Blank Tabs, fifth Cuteicccccccccunecsuneem OO . 95-5 
Blank Tabs, third cut = seees FD sneceneneonns PO 
A-Z, 25 division a, PB ZS on eccoee PSM25 
A-Z, 40 division a a ne <) || 177 8 
States i accscesceeee =a 95M50 
Months  eacssnssenees Pata... Para 
Days (1 to 31) —— . ae .95M31 
Oxford CARD GUIDES 
= capaerarmcs, ORES SMT % 
_ dais a ees 
> ee 
January ; - x 
aS a= Onkc 
Sash : 
Bristol guides are supplied in 3 colors, buff, blue or salmon. Specify 
color when ordering. Steel tab guidés are slanted for greater 
visibility *In buff color only. 
DESCRIPTION MATERIAL STOCK NUMBER 
3x5 4x6 5x8 
Blank Tab, Full Cut..... Bristol > Seer 
Blank Tab, % Cut......... Bristol  ; wr 412 .. 512 
Blank Tab, 3 Cut........ Bristol .313 —~ mae 513 
Blank Tab, 1/5 Cut... Bristol a. wal ae 515 
A-Z, 25 Division . Bristol wan. cc _ | a —_— 5825 
A-Z, 25 Divisiom.ccecsuee Pressboard ......... P3525. ........ P4625 ......... P5825 
A-Z, 25 Division .. Steel Tab 35M25 ......... 46M25 ........ 58M25 
es Bristol _ — 4650 _........ 5850 
ee Pressboard yy P4650 ........ P5850 
States uum Steel Tab _......... 35M50 ....... 46M50 ....... 58M50 
Months, Jan. to Dec.... Bristol > is 4612 . 5812 
Months, Jan. to Dec... Pressboard ......... P3512 ........ P4612 ......... P5812 
Months, Jan. to Dec... Steel Tab _ ......... 35M12 ....... 46M 12 ........ 58M12 
Days, | to 3] .. Bristol 2 ae ji 5831 
Days, | to 3] uum Pressboard ......... P3531. ......... P4631 ...... P5831 
Days, 1 to 31 . Steel Tab... .35M31 ......... 46M31 ......... 58M31 


FOR PRICES SEE BACK PAGE OF THIS CATALOG 

































































Oxford INDEX CARDS 


| 


| 








These cards are easier to finger in the file, because they 
are precision rotary cut. 

Price$ are no higher than guillotine cut cards. Available 
in White and 6 colors: Buff, Blue, Salmon, Green, Cherry, 
Canary. 


Lenox Grade* Broadway Grade 


Stock No. Stock No. Size Ruling 
- .. 7320 3x 5. None 
3. ee 732...... 3x i... . Horizontal 
ee 7420... 4x 6...... .. None 
Oe 4x6... . Horizontal 
ss 5x8 None 
.. . 7521 5x8 .. Horizontal 


*White only. 


3-Column Journal Ruled Cards 






Stock No. Size 
4329 3x5 
4429 4x6 
4529 5x8 











Oxford EXPANDING FILES 


Made of attractively grained heavy kraft. Gussets are cloth- 
reinforced. 


Stock No. Description Size Indexing 

507A.......... Receipt 4%, x DY, 21 pocket A-Z 
515/A........ Note 6 x11 %%........ 21 pocket A-Z 
5I7A.......... Letter 10 x12 21 pocket A-Z 
| Legal 10 x15 21 pocket A-Z 
gt al Letter . we 86a 12 31 pocket 1-31 
a Legal 10 x15 31 pocket 1-31 
517M.......... Letter 10 x12 12 pocket Jan.-Dec. 


RED FIBER FLAT ENVELOPES 


Flaps are not gummed. Made of genuine 11] point Red Fiber. 


Stock No. Size Stock No. Size 
1006A . 4 x9" 1013A 9Vaxlly, 
1007A 4 Vg x10 Ve 1015A 9x1 4% 
1008A ... .. 4Y_x11 







RED FIBER EXPANDING ENVELOPES 


Letter size and larger made of 13 point genuine Red Fiber— 
smaller sizes of 11 point stock. Tie-ribbon is blue 


Stock No. Size Stock No Size 

7039 4 x 9Y%x2” Exp. 7045 9V2xl4%4x2” Exp. 
7041... 5 xl1Yx2” Exp. 7046... 10 x15 x2” Exp. 
7043 9Vox1ll %x2” Exp. 7060 12. x18 x2” Exp. 











Oxford BRIEF COVERS 


Carried in tan, beaver, blue, gray, green, black, terra cotta. 
These covers are made of a very sturdy material, embossed 
in an attractive grained leather effect. They are punched 
5 holes to accommodate standard 11” x 8%” or 10” x 8” 
sheets. In boxes of 50 covers to a color. Without fasteners. 


Corners are rounded to prevent dog-earing. 


No. Size 


301 (Specify color) IN” x 11%” 


1514C 


RED FIBER FILE POCKETS 


Back flaps are faced with salmon colored stock, for legibility 
of written headings. All file pockets are packed 10 to the 
box. Made of 11 point red fiber stock. 
Letter Size Legal Size 

Stock No. Stock No. Description 
15140 1%” Exp. Str. Cut 1516C 3=91%” Exp. Str. Cut 
1514C* 134” Exp. Tabbed* 1516C* 134” Exp. Tabbed* 
2514C Pendaflex Style Tab 1526E 312” Exp. Str. Cut 
1524E 3%” Exp. Str. Cut 1526E* 31%” Exp. Tabbed* 
1524E* 31%” Exp. Tabbed* 

* Specify tabbing, as 1/2, 1/3, 1/5, 2/5 cut. 


Description 


Oxford MANILA FILE JACKETS 


Made of 11 point manila, flat or 1” expansion. Can be tabbed 
to order at slight extra cost. 


Stock No. Size Expansion 
3010 Letter Flat 
3023 .. Letter i 
301 5. Legal Flat 
3025 .. Legal " 


FOR PRICES SEE BACK PAGE OF THIS CATALOG 
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Drawer Drawer 
N F uch as Height Width Depth Stock measure inside 


Stock measure inside No. For records such as Height Width Depth 
71A Letter 10% 412% 24 78A 5x8 Cards or Forms... 5% 8% 24 
72A leg r Cap Size 10% 115% 24 79A *4x6 Cards (2 rows) 5 12% 24 
3A * Inv 2 rows 8x5 8% 10% 24 710A *3x5 Cards (2 rows) 4 10% 24 ERE'S A HANDSOME, counter-high unit of six low 
75A Checks or Vouchers. 4%. 9% 24 712A Deposit Slips 4%. 8% 24 cost Oxford transfer files, in perfect taste for fron 
76A eck Vouchers.. 5 10% 24 713A 5Yx8Y,or 6x9Forms 6% 9% 24 office use. 

Tabulating Cards 4 7Y%, 24 734A Ledger Sheets, 12x12 12% 124% 18 With steel bases and follow block they often or 


used for semi-current filing. 

Good looking, and rugged, too! High test (275 Ib. 
non-fading green fiberboard is reinforced with steel 
Steel Front model illustrated has beautifully finish 
green steel drawer front. A lower cost, but equall 
sturdy model is the Steel Ciad File, with green fiber 
board drawer front. 

Ask for our prices in larger quantities for equippi 
your entire transfer filing department. Files also sola 
singly in 12 sizes, 
For prices see back page of this catalog. 
na? We 


— eae ogee 
eres Pee . wise ets - 


Economy Style 
TEN Drawer Oxford 
STANDARD FILE UNITS 





Drawer Drawer 
Stock measure inside Stock measure inside 
No F ecords such as Height Width Depth No For records such as Height Width Depth 
7 VE Letter 10% 12% 24 77E Tabulating Cards 4 7% 24 Se ae 
72 Legal or Cap Size 10% 15% 24 78E 5x8 Forms 5% 8% 24 oes 
73E = * Invoice 2 rows 8x5 8% 10% 24 79E *4x6 Cards (2 rows) 5 12% 24 hy 
75E Checks or Vouchers 4% 9%, 24 710E *3x5 Cards (2 rows) 4 10% 24 DAR 
"OE Check r Vouchers 5 10% 24 713E 5Yax8Yp or 6x9 Forms 6% 9% 24 = 











If you need a lot of filing drawers at lowest cost, ¢ 
Standard Files. Sold singly, or in 10-drawer uni 
which quickly assemble into the bank of files ill 
trated, which provide room for several thousand fol 
ers of transferred correspondence. 

In the ten-drawer check size, you can store mo 































Drawer Drawer | than 20,000 cancelled checks, Floor space required 
Stock measure inside Stock measure inside ” ” 
No For uch as Height Width Depth No. For records such as Height Width Depth only 20 x 25°. 
’ Letters 10%, 12 24 7 Tabulating Cards 3% 7% 24 USE LEGAL SIZE for HOME CLOTHING STORAGE 
2 Legal or Cop Size 10% 15 24 8 5x8 Cards or Forms 5% 8% 24 Store cry Ne ae 
: Weg ee - attic in big legal size Oxfor n es, Sprin 
& B  “teustess, 2 sone Oat 8%, 10% 24 9 *4x6 Cards (2 rows) 4%, 12% 24 meth sopeltons Glokes tn ant aE 
4 Checks or Vouchers 3%, 9 24 10 *3x5 Cards (2 rows) 3% 10% 24 
. : . TWELVE SIZES 
5 Checks or Vouchers 4, 9 24 12 Deposit Slips 4, 8Y%, 24 Oxford Standord Fil de i ‘ ‘ " 
6 Checks or Vouchers 4%, 10% 24 13  5Y_x8% or 6x9 Forms. 6 9 24 aatrilicery cattle eM 


monly used forms. Packed knocked down, ten draw 
to the carton. Conveniently stored until needed, the 
set up in a jiffy. 

For prices see back page of this catalog. 


* These files furnished with divider strip for 2 row filing. Double width forms may be filed 
merely by discarding the divider or placing it at the side to take up any excess width. 
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New York Stationers 
Golf Association Elects 


J. B. Kemp, Jr., President 


The Stationers Golf Association of New York held its 40th 
annual meeting and final golf tournament of the 1956 season 
op Gxciober 9 at the Hackensack Golf Club, Oradell, N.J. 
Some 7U members and guests, many of whom arrived early to 
enjoy a perfect day for golf and relaxation, took advantage 
of the warm weather and clear, sunny skies that prevailed 
throughout the day 


[he chairman of the board, Louis H. Tavernier, Pix-Fix 
Corporation, extended a cordial welcome, after which he in- 
troduced the president of the Hackensack Golf Club, Mr. 


Elliot Balestier, Jr. of The Visking Corporation, who added a 
word of welcome 

Host for the day was R. A. Weissenborn, National Pencil 
Company, who was happy to be back after his recent illness. 
Che treasurer, John B. Kemp, Jr., Ever Ready Calendar Manu- 
facturing Company, reported the treasury in good shape. 

President Kahn expressed the regret of the association over 
the resignation of Secretary Howard S. Sanders, who retired 
from business on October 1. R. A. Weissenborn proposed that 


Mr. Sanders be made an honorary member of the board of 
directors, and it was so ordered. 
Chairman Joseph Schlanger placed in nomination the fol- 


lowing slate of officers: president, John B. Kemp, Jr., Every 
Ready Calendar Manufacturing Company; vice-president, R. J. 
Urmston, J. S. Staedtler, Inc.; treasurer, Henry Levy, Silver 
Stationery Company, Inc.; secretary, M. A. Dreyer, American 
Colortype Company; corresponding secretary, Mrs. Mary 
Tullock, Stationers & Publishers Board of Trade; chairman 
of the board, Louis H. Tavernier, Jr., Pix-Fix Corporation. 
[here being no further nominations, the entire slate was 


unanimously elected 
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N.Y. STATIONERS 6. 
GOLF ASS’N BIG 
NIGHT OF AWARDS 


. At head table. Seated: Elliot Balestier, 
Jr., president, Hackensack Golf Club; 
Louis H. Tavernier, Pix-Fix Corp.; 
R. A. Weissenborn, National Pencil 
Co.; standing: John B. Kemp, Jr., 
Ever Ready Calendar Mfg. Co.; Rob- 
ert B. Sainberg, Sainberg & Co., Inc.; 
Julius M. Kahn, David Kahn, Inc.; 
Henry Levy, Silver Staty. Co.; Irving 
M. Levy, Art Steel Co. 


2. Joseph Schlanger, West Shore En- 
velope Co., receiving the Tavernier 
Trophy from Louis H. Tavernier. 


3. Julius M. Kahn, presenting the Kahn 
Trophy to Arnold Neustadter, Zephyr 
American Corp. 


4. S. J. Schlossberg, Perry Ptg. & Staty. 
Co., receiving the Weissenborn 
Trophy from R. A. Weissenborn. 


5. Ezra T. Macintyre, Defiance Calen- 
dar Co., receiving the Harry Levy 
Memorial Trophy from Henry Levy. 


Edward J. McDonough, Jr., E. J. Mc- 
Donough Co., receiving the R. B. 
Sainberg Trophy from R. B. Sainberg. 


7. William |. Popper, Popper & Popper, 
receiving the John B. Kemp, Sr. 


Trophy from John B. Kemp, Jr. 





Winners of the season’s trophies which were presented by 
the donors were: Louis Tavernier Cup to Winner of Class A, 
Joseph Schlanger, West Shore Envelope Company; Julius M. 
Kahn Cup to winner of Class B, Arnold Neustadter, Zephyr 
American Corporation; R. A. Weissenborn Cup to runner-up 
Class A, Stanford J. Schlossberg, Perry Printing and Station- 
ery Company; Harry Levy Memorial Cup to runner-up Class 
B, Ezra T. MacIntyre, Defiance Calendar Company, division 
of Wilson Jones Company; Robert B. Sainberg Cup to second 
runner-up Class A, Edward J. McDonough, Jr., E. J. Me- 
Donough Company, Brooklyn, New York; John B. Kemp, Sr. 
Cup to second runner-up Class B, William I. Popper, Popper 
& Popper; Max A. Dreyer Award for “nearest to hole-in-one” 
to Arnold Neustadter, Zephyr American Corporation, 

Winners of awards for the final tournament were: Class A, 
Henry Levy, Silver Stationery Company; Richard Grimler, 
Gale and Grimler, Inc., New York City; L. Messina and D. 
Beuhler, Milton Bradley Company; Class B, R. S. Meyers, 
Binney and Smith Inc.; J. Schneider, Beekman Paper Com- 
pany; Max A. Dreyer, American Colortype Company; Robert 
Benet, Robel Press, New York City. Guests: J. Sussman; C. H. 
Kuehne, S. E. & M. Vernon Inc., and J. Wattmeyer. 





Noted Economist To Speak at 
Texas OMDA Convention 

An outstanding feature of the annual convention of the 
Texas Office Machine Dealers Association, to be held on 
February 17-18, 1957, at the Statler-Hilton Hotel in Dallas, 
Tex., will be a talk by Dr. Arthur Smith, vice-president of 
the First National Bank in Dallas. Prior to accepting that 
responsible post on June 1, 1950, Dr. Smith was Professor 
of Economics and head of the Department of Economics at 
Southern Methodist University in Dallas, serving in that ca-) 
pacity from 1938 to 1950. ‘ 

Members are advised to get their reservations in early to 
Bill Nelson, A-1 Tyewriter Service, 407 N. Ervay St., Dallas, 
who is secretary-treasurer of Dallas OMDA. 
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Canadian Office Machine 
Dealers Re-Elect Vigeant 


Roger Vigeant of Montreal was re-elected president of the 
Canadian Office Machine Dealers Association at the well- 
attended eighth national convention held recently in Windsor, 
Canada. 

Serving with Mr. Vigeant, president of Speed-O-Print (Can- 
ada), Ltd., are Ted Costain, London, Ont., secretary; Adolf 
Kaiser, Montreal, treasurer; John Brownlee, Vancouver, B.C., 
second vice-president, and Herb Blake, Hamilton, Ont., first 
vice-president. 

Directors are Campbell Hood, George Fox and Vern Stev- 
ens, Toronto; Jack Barr, Vancouver; R.R. Colpitts, Moncton; 
J. G. Turner, Winnipeg; Peter Maag, Montreal; and Gaston 
Laliberte, Quebec City, Que. 

Following the progress report of the national officers, the 
opening meeting was a panel on “How We Operate Our Serv- 
ice Department” conducted by Jim Ayers of Gilson-Ayers 
Company, Detroit. 


Hold Discussions 


The afternoon sessions consisted of lively discussions on 
product knowledge and information covering typewriters, du- 
plicating machines, calculators and cash registers. “What They 
Would Like To See the Manufacturers Do” was one of the 
dealers’ top topics. The manufacturers likewise discussed “What 
They Would Like To See the Dealers Do”. 

A Get Together banquet proved an enjoyable affair, ad- 
dressed by Miss Byrne-Hope Sanders, vice-president of Gru- 
neau Research, Ltd., and president of the Gallup Poll in Can- 
ada. “You must realize that the secretary who says ‘no’ is a 
key figure in your industry today,” she said. “It’s good busi- 
ness to remember that the pretty blonde in the front office 
can kill a sale. The office boss may want the newest ideas and 
equipment but good secretaries are hard to come by and if 
they decide they don’t want some new machine it’s unlikely 
it will be forced on them.” 

Vern Stevens, president of the Ontario Division of COMDA, 
acted as chairman at the Let Us Do It luncheon addressed by 
Robert J. Sanders of Burroughs Corporation. His story, “Sell- 
ing Is Show Business” was an outstanding feature of the three- 
day convention. 


All directors present who had a part in the association over 
the past 13 years were honored at a Past Directors’ luncheon 
sponsored by Everest Office Machine Co. (Canada), Ltd. 

Paul Martin, Minister of National Health and Welfare for 
Canada, addressed the annual banquet. His talk traced some 
of the efforts of the government of Canada in co-operative 
ventures. “The strength of any democracy lies in the common 
acceptance of certain basic rules of human relationship,” he 
stated. 

George G. Carter served as chairman of the convention, 
which attracted six from far-off British Columbia. The dele- 
gates toured Chrysler’s Windsor plant and Greenfield Village 
and the Henry Ford Museum. 


OFFICERS of Canadian Office Machine Dealers Ass’‘n. 
From left are C. E. Costain, Costain-Stiles-Lanford, Ltd., Lon- 
don, Ont., newly-elected secretary; Roger Vigeant, Speed-O- 
Print of Canada, Ltd., re-elected president; and Herb Blake, 
Herb Blake Typewriter Co., Hamilton, Ont., re-elected first 
vice-president. 


CONVENTION FIGURES... In top picture are Vern Stevens, 
Business Equipment Machines, Toronto, president of Ontario 
Division; Roger Vigeant, president of COMDA; George G. 
Carter, A. Whitley, Ltd., Windsor, convention chairman. In 
bottom picture are Herb Blake, first vice-president; John 
Brownlee, Brownlee Office Outfitters, Vancouver, B.C., second 
vice-president, and Miss Byrne-Hope Sanders, speaker. 








LEOPOLD CONFERENCE . 
conference, Burlington, lowa 


Executives, salesmen and office employees of The Leopold Co. in attendance at recent salesmen’s 
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WATSON MANUFACTURING CO., INC. Jamestown, N. Y. 


“High Line’ Stock Units 
Document Files 
Roller Shelf Cases 
with Companion Units 


to make the 


High Line Higher! 
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Fred M. Farwell Appointed 
Underwood Chief Executive 


Fred M. Farwell has been appointed 
chief executive officer by the board of 
directors of Underwood Corporation, 
effective November 1. He will contin- 
ue as president of that company. 

Since he became president in August 
1955, Underwood has made extensive 
management and organization changes 
directed toward the expansion of the 
company’s marketing, manufacturing 
and research activities. Emphasis is be- 
ing placed on electronic computers, in- ¢ yw FARWELL 
tegrated data processing systems, and 
peripheral equipment. Recently, the company instituted the 
largest advertising program in its history. 

Before joining Underwood, Mr. Farwell was executive 
vice-president of S. C. Johnson Company and prior to that, 
vice-president of IBM World Trade Corporation. 








Royal Metal Manufacturing Co., Names 
Sid Cowen Director of Sales Training 


Royal Metal Manufacturing Company 
has named Sid Cowen for the newly 
created management post of director of 
sales training, according to an announce- 
ment by Royal president, J. K. Salomon. 

As director of sales training, Mr. 
Cowen’s duties will consist of in-the-field 
training of Royal’s constantly growing 
sales organization. 

Sid has been in the furniture sales 
field for more than 30 years and has 
been a member of the Royal sales team 
for the past 18 years. He will head- 
quarter at Royal’s general offices, 175 N. Michigan, Chicago. 
His former territory in Ohio will be covered henceforth by 
E. Klibaner (northern Ohio) and by W. J. Garvey (southern 


Phio). 3 


Seyler Advanced by Royal McBee 





SID COWEN 





W. S. Seyler has been named methods 
and procedures manager for Royal Mc- 
Bee Corporation, it was announced by 
F. P. Ryan, Royal McBee’s executive 
vice-president. 

For six years Mr. Seyler was asso- 
ciated with the McBee Company in 
Athens, Ohio, in the technical and sales 
departments. As methods and proce- 
dures manager, his duties include the 
supervision of systems and procedures 
methods for Royal McBee Corporation w, §, SEYLER 
and the development of over-all plans 
and programs. 

The news methods and procedures manager makes his head- 
quarters in the Corporation’s Port Chester, N.Y., offices. 





82 


Raymond Ward Retires after 58 Years! 


Stationers Corporation of San Diego, 
Calif., has announced the retirement of 
Raymond F. Ward. 

Mr. Ward has the unique distinction 
of having worked for the organization 
for 58 years. His tenure of employment 
stretched over a period of two owners 
preceding Stationers Corporation. 

Employed as an outside salesman, Mr. 
Ward called on and retained some of 
the same accounts for more than 50 
years even though buyers have changed RAYMOND WARD 
from time to time. 








Acme Carbon & Ribbon Builds 
Large Plant in Toronto, Canada 


Acme Carbon & Ribbon Company, Ltd., is starting con- 
struction on a carbon paper and ribbon plant in the Golden 
Mile Area, Scarborough section, of Greater Toronto. 

The new plant, to be completed in April 1957, will have 
50% more production space than the firm’s present plant at 
2356 Gerrard Street, East, William J. Glendinning, general 
manager, said. In addition it will be one of the best equipped 
of such highly specialized plants in North America. 

The new building will have 62,000 square feet of opera- 





. Acme Carbon & Ribbon Co., Ltd., as 


NEW HOME OF 
visualized by architects. 


tional floor space and in addition to complete production 
facilities will house Acme’s general offices, marketing head- 
quarters, local sales offices and a cafeteria. 

Acme, a wholly owned subsidiary of Burroughs Corpora- 
tion, is claimed to be Canada’s largest producer of carbon pa- 
pers, machine ribbons and office machine supplies. It markets 
from coast to coast and also carries on extensive export busi- 
ness with South American nations and South Africa. It was 
established here 23 years ago. 





Christmas Window Trimming Contest 
Is Announced by NOMDA 


For the seventh consecutive year NOMDA will hold its 
Christmas Window Trimming Contest this coming season. 
Many outstanding windows were submitted in years past, and 
it is expected that this year’s event will draw unusually fine 
entries. Previous winners have not been from any particular 
area. Winning windows were submitted by members from 
Idaho to Pennsylvania. 

Prizes are in cash with the top selection awarded $50.00. 
Second place is worth $25.00, and there are five other prizes 
of $5.00 each. Rules for the contest are most simple. All trim- 
ming must be done by either the owner of the store or by 
members of his staff. Entries are made by photographs. Jan- 
uary 10 is the deadline for pictures to reach the NOMDA 
office in Los Angeles. 
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Aristocrat “Jr. Executive” No. 274 
Posture, Non-Tilting Seat, Tilting 
Back Illustrated in Gros Point and 
Naugahyde 


Only $75°° List In Zone] 


With 3-1/2 Inch Thick, Luxurious Foam-Rubber 
Cushioned-Comfort Seat... 
In 3,360 Different Color Combinations! 


And we pay the freight on shipments of 100 pounds or more! 
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| Michigan City, Indiana 


Address Dept. B-126 
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Le Alen SAFES AND INSULATED 


alrays gutes you fine 








on business equipment... 


of Quality in the R. C. Allen signature 
R. C. Allen Military and 


| 


There is an Assurance 
nt of both efficiency and dependability. 





an unq rseme 
R. C. Allen urdsman safes and insulated files offer the greatest choice of protective 
r every need—at competitive prices. Construction quality exceeds most 
industry standar ind U.L. label requirements. Dealers find the R. C. Allen line easier to sell— 
and ea e of an exclusive time payment plan. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 


TYPEWRITERS + CASH REGISTERS - ADDING MACHINES - SAFES: FILES - BOOKKEEPING MACHINES 
OA—12/56 





84 








TYPEWRITERS + CASH REGISTERS - ADDING MACHINES - SAFES: FILES - BOOKKEEPING MACHINES 


OA—12/56 












R.C. Allen ......... 
alias gues you finedt vod! 


The new R. C. Allen Electrite is a happy combination of the best features 

of an electric typewriter and a manually operated typewriter. It provides 

the ease and uniformity of electric typing at the cost of a manual machine. 
This ingenious design gives electric operation where 95% of all typing actions 


are performed, but retains manual operation where 95% of a! electric service 


complaints occur on full-electric models. Exclusive franchise in a few territories 
is still available. Write for details. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 








Schley Elected Chairman 
of Underwood Board 


Reeve Schley was elected chairman 
of the board of Underwood Corpora- 
tion October 8 to succeed L. C. Stowell 
who retired November 1. Mr. Schley has 
been a director of Underwood since 
1918. He is also chairman of the finance 
committee and a member of the execu- 
tive committee. 

He was formerly a partner in the 
law firm of Simpson, Thacher & Bartlett 
and for many years was a vice-president 
of the Chase National Bank. Mr. Schley 
is chairman of the Howe Sound Com- 
pany and chairman of the board of the Somerville (N. J.) 
Trust Company and a director of the Gravity Water Supply 
Company, Inc., Federal Insurance Company and the General 
Dynamics Corporation. 

Mr. Schley is a graduate of St. Paul’s School and was 
president of its board of trustees for many years. He is also 
a graduate of Yale University where he formerly served as a 
member of the Yale Corporation. He received his law degree 
at Columbia University. 





REEVE SCHLEY 


f, 


Paper Mate Announces Plans 
for New Plant in California 

Plans for the construction of an ultra-modern $112 million 
plant for The Paper Mate Manufacturing Company were an- 
nounced recently by Frank Seyer, vice-president in charge of 
operations. 

To be located in Santa Monica at 26th St. & Olympic Blvd., 
the plant will consolidate Paper Mate’s manufacturing and 
office facilities now in Culver City. It will be built by John 
M. Stahl, Los Angeles industrial developer, and leased to 
Paper Mate. 

Construction was to begin November 1 and be completed 
in April, with occupancy by the company early next summer. 

Paper Mate, which began manufacturing ball point pens in 
a small Los Angeles building seven years ago, has “completely 
outgrown” its present locations in Culver City, Mr. Seyer 
said. 

The new plant will have 110,000 square feet of manufactur- 
ing amd office space, 100,000 square feet for parking and ad- 
dition#tl spate for possible future expansion. 

The ult aimodern new plant will be reinforced concrete tilt- 
up construction, fully fire sprinkled. The basic design of the 
building, is predicated on a 10 foot cantilever of the second 
floor over the first floor offices. The facade features diamond 
shaped porcelain panels in a modulem form. The building will 
be set back, with landscaping, sycamore trees and large rock 


ARCHITECT’S CONCEPTION .. . of 
new $1% million Paper Mate plant to 
be built in Santa Monica, Calif 
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Maverick-Clarke Appoints Tucker; 
Management Team Named for Division 
Reported by Art Carrow 

Tommy Tucker has been appointed merchandise manager 
for the Maverick-Clarke operations in Texas, announces Jim- 
my Elrod, executive vice-president. 

Tommy has been in charge of the Corpus Christi branch 
for many years where he developed considerable valuable ex- 
perience in dealing with suppliers. 

In the job of merchandise manager, tireless effort, attention 
to numerous details and the extremely important virtue of 





TOMMY TUCKER O. H. CRAWFORD HENRY SNYDER 


“the touch” of a sound merchandising program are essential, 
which makes this position most important to the continued 
success growth of the company. 

The Maverick-Clarke firm maintains prominent stores in 
San Antonio, Austin, Houston, Corpus Christi and Browns- 
ville, Tex. 

The Corpus Christi Division of Maverick-Clarke has a 
new management team, who will be responsible for the opera- 
tion of this branch at 216 Mesquite St. 

Overton (O. C.) Crawford has been appointed store man- 
ager and will assume the responsibility for administrative 
duties which comprise buying, inventory, delivery and the 
retail store. 

Mr. Overton has been associated with the Maverick-Clarke 
organization for many years, coming to Corpus Christi from 
the Austin branch. He was secretary-treasurer of J. C. Bair 
Company in Austin when this firm became a part of the 
Maverick-Clarke organization. 

Henry “Hank” Snyder assumes the sales manager’s duties 
and is in charge of the business machines department and out- 
side sales force. He has a good record with the Corpus Christi 
branch as a city salesman for the past three years. This pro- 
motion is in recognition of his record. 


formations in front so as to effect the appearance of an office 
structure. 

One of the unusual features of the facility will be a patio 
on the north sde with exposed open wood web tresses, laced 
with canvas, for use as an outside dining area for the em- 
ployees and with the cafeteria opening onto the patio by means 
of sliding glass doors. 
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Buy the best... sell the best... keep your business growing! 


OLUMBIA 


Steel ( Whites Equipment 


A FILING CABINET FOR EVERY NEED @ DESKS AND TABLES FOR EVERY BUSINESS PURPOSE 
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COLUMBIA STEEL EQUIPMENT COMPANY) 


FORT WASHINGTON, PENNSYLVANIA 
Telephone — Mitchell 6-4100 


THE HIGHEST GRADE EQUIPMENT AVAILABLE PROFITABLE TO SELL 
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BEST FOOT FORWARD .... First 
step in modernization of a four-story 
building by Martin’s was to provide 
a 45-foot display window of Solex 
glass framed in aluminum = and 
capped by a stainless steel lettered 
sign. Sandblasting gives the brick 
facing new life while attractive dis- 
plays provide the frosting on the 
cake. 


@ UPSTATE New York’s Capitol District is getting a new 
look at office furniture and equipment as the result of 
opening of new showrooms by Martin Business Furniture, Inc., 
at 330 Broadway, Albany. 

Formerly housed in an old newspaper building Martin’s 
purchased a home furniture warehouse in April and began 
remodeling. Plans for the new layout were based on the com- 
plete office display concept with floor space equally divided 
between wood and metal furniture. 

Spearheading the expansion program were Henry W. Mar- 
tin, president, and his sons James H. Martin and Duncan S. 
Martin with an assist from William Hammond, B. L. Marble 
Chair Co. of Bedford, Ohio. 

Accenting the trend towards office decorating a Design 
Center has been built around a modern Feldman-Selje desk. 
Contained within the matchstick-curtained area are wood 
chips, carpet swatches and leather and fabric samples for co- 
ordinating office planning. Besides the layout work of the 
three Martins the firm has engaged the services of Marilyn 
Sharpe, an interior decorator, for color consultation and 
illustrated presentations. 

Colors for the new store run from silver gray walls and 
blue ceiling on the metal side to a profusion of warm tones 
in the wood displays. Stainless steel lettering against a green 
enamelized porcelain background highlights the brick building 
front which was rejuvenated by sand-blasting. 

The expansion took place on the fifth anniversary of the 








DECORATING CENTER .. . Office designs are born in Mar- 


tin’‘s decorating room where sample finishes, color cards, 
fabric and leather swatches and catalogs are stored for easy 
reference. An interior decorator has been added to the staff. 


































purchase of the business by Henry Martin from the estate 
of Clayton E. Marsters. 

Top billing on the front window platform has gone to 
Standard’s Continental Omega series with complementing 
chairs by B. L. Marble. Eight wood displays complete from 
Gulistan carpets and furniture by Standard, Marble, Nucraft 
and Niemann to drapes by Schumacher and Jofa, and Sain- 
berg accessories are laid out in a pattern of “see-through” 
partitions and planter. 

The steel display is given prestige by the Art Metal office 
of the firm’s president. This executive suite in tan hammer- 
tone is enclosed in Weldwood movable partitions topped with 
white egg-crating. 

Also displayed are Meilink safes and Olivetti typewriters 
and adding machines as well as the entire Art Metal line 
including Post-index systems and Wabash filing supplies. 

Conscious of the fact that its own offices are on display 
Martin’s presents a varied setup of Art Metal El-Units and 
G. R. Soundex partitioning, putting into practice what they 
preach. 

The completeness of the display is illustrated by the various 
other items shown: lamps by Mario, Stiffel and Herco; Smith 
Metal Arts accessories; and Fiberglass drapes. 





PRESIDENTIAL OFFICE . . . Firm president Henry W. Martin 
works from this Art Metal-equipped office which doubles as 
a display. Enclosed in Weldwood movable partitions, the office 
is decorated in browns and light green accenting Art Metal 
hammertone tan 
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1T'’S HARTER AGAIN...WITH 







MODEL 510 |} 
Side Armchair 


WALL-SAVER 
LEGS 


MODEL 520 
Side Chair 


MODEL 410 
Side Armchair 





aa SPACE-SAVER 
re LEGS 





MODEL 420 
Side Chair 





NEW SIDE CHAIRS 


that combine style with economical price 


Th 
nT ERR 


STEEL CHAIRS 
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Whether your customer requires wall-saver flared legs or 
space-saver conventional legs, you can fill the bill with 
Harter’s 500 or 400 series of chairs. 


They’re available with or without arms... and, at moderate 
extra cost, with molded foam rubber-Nukraft seat cushion. 
Quality steel construction, durable metal finishes and top 
grade upholsteries, of course. And with this traditional 
Harter quality you get a price that unlocks the doors to 
those big office installations. 


If there’s no Harter dealer in your area, drop us a line 
and let’s talk it over. 


Harter Corporation, 1225 Prairie St., Sturgis, Michigan 
In Canada: Harter Metal Furniture Ltd., Guelph, Ontario 





BACK-TO-SCHOOL WINDOW .. . Six 
outlets of the Utility stationery stores in 
Chicago devoted their entire windows to 
Sheaffer writing instruments as part of 
a two-week “‘back-to-school’’ promotion 
The promotion included use of a live 
model, Rozsika Carroll, at the W. Wash 
ington St. store. Rozsika, who modeled 
the current Sheaffer ‘‘profile’’ and “‘lips 

ads, demonstrated the ‘‘white glove 

filling of a Sheaffer Snorkel fountain 
pen and the easy writing of a Feather- 
touch ballpoint on the membrane of a 
fresh egg. Frank Giuntini, general man 
ager, reported results were “‘very gratify 


ing.” 





Fredericks Appointed by Underwood 

Appointment of Frank T. Fredericks 
as administrative assistant to Under- 
wood Corporation marketing vice-presi- 
dent T. H. Armstrong has been an- 
nounced. 

In a similar move to further liaison 
among the business machine company’s 
general office, field and factory organiza- 
tions in line with stepped up marketing 
activities, the order fulfillment depart- 
ment headed by Manager W. J. Siess 
F. T. FREDERICKS as transferred to the marketing divi- 

sion. 

Mr. Fredericks, formerly associated with Curtis-Wright 
Corporation as methods and procedures co-ordinator, also 
brings to his new assignment experience acquired as assistant 
to the executive vice-president and treasurer of Reeves Sound- 
craft Corporation. A member of the Systems and Procedures 
Association of America, he attended Manhattan College and 
Massachusetts Institute of Technology. 

Mr. Siess, since joining Underwood in 1951, has been field 
auditor in the company’s Pacific District, inventory control 
section manager, sales agency supervisor and systems analyst 
before his new appointment. 
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Largest Neon Sign in New England Area 
Features Dixon Ticonderoga Lead Pencils 

Che largest illuminated spectacular in New England is “on 
loan” these days to the Joseph Dixon Crucible Company. 
Mounted atop the National Folding Box division of the Feder- 
al Paper Board Company in New Haven, Conn., the huge sign 


5 


3 
|} "NATIONAL MAKES THIS BOX! 
IXON 7J/COVDEROGA PENCILS 





shows a giant reproduction of Dixon’s famous “Ticonderoga” 
pencil box. National Folding Box is Dixon’s principal supplier 
of packages and cartons. 

he display is 132 feet long by 25 feet high and is illumi- 
nated by fluorescent neon as well as a battery of brilliant 
sealed-beam floodlights. It will be seen by approximately 600,- 
000 people during the two month period it will remain in effect, 
according to officials of the National Folding Box Company. 


CHAS. S. NATHAN, INC. . of New 
York City, observing its 80th anniver- 
sary in the office furniture and equip- 
ment business, recently added the Pro- 
tectali line of money and record safes. 
As part of an ambitious sales program, 
the firm installed a special display in 
windows of the Jamaica, N.Y., store, 
featuring the special line of Protectall 
safes. President Seymour Nathan com- 
mented on the enthusiasm of the sales- 
men, backed up by this special display 
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separately...or together... 
they make a Globe-Wernicke 
Franchise valuable | 





Building your profit is no puzzle when you are a Globe-Wernicke 
Franchised Dealer. Look how these three pieces of the 


Globe-Wernicke line fit into an energetic sales strategy: 


STREAMLINER DESKS AND TABLES 

More profitable to you because they're preferred by your customers, 
. pre-sold by powerful, repetitive national advertising, as ore ali 

Globe-Wernicke‘s products. 


G/W VERTICAL FILES 

Safety, economy, beauty, efficiency, matchability—you meet every cus- 
tomer requirement when you sell G/W files. Easy adaptability to G/W 
filing systems and principles adds strength to your sales talk, ont more 
dollars on the order. 


TECHNIPLAN MODULAR COMPONENTS 


Peak efficiency, contemporary styling, space-saving engineering, wi: 
strength of steel, help you attract new business, build new ‘orders | from — 
old business. 


Fit these three profit-making pieces into your own sales picture. Imagine being 
able to offer your customers all the superior features of the entire Globe- 
Wernicke line. Now is the time to write for complete information about an 
exclusive Globe-Wernicke Franchised Dealership. A postcard may lead to an 
entirely revita business for you. 





CINCINNATI 12, OMFS 


mF 


remember ... success depends on the strength of your line 








DISTINCTIVE FRONT .. . of Cypress Station- 
ers, with checkerboard tiling. Note the slanted 
front window, directly behind which can be 
seen a long display rack of greeting cards. 
(Cuts courtesy of Pacific Stationer). 


Cypress Stationers Add Open Display 


NEW AND LARGER quarters have been occupied by 
ress Stationers, Anacortes, Wash., at 812 Commercial Ave. 
The proprietor, A. I. Mustacich, acquired the former Bird’s 
Stationery, then at 406 Commercial Ave., about three years 
ago. 
Centrally located, the store is taking advantage of an in- 
dustrial awakening in the small community. 
Self-service type of operation was decided upon by Mr. 
Mustacich after visits to a number of remodeled stores. 
Now, most of the merchandise is on open display, with the 
books at the rear of the store, that feature tending to draw 
traffic through the entire length of the selling space. 


INTERIOR .. . of Cypress Sta- 
tioners, looking toward the 
rear. Note the tiered island dis- 
play stands separated by wide 
aisles for easy accessibility. 





Lighting of the store is of the flush-to-ceiling fluorescent 
type, which enhances all of the merchandise on the tiered 
island displays as well as the wall shelving. 

Exterior of the store is of light and dark checkerboard 
pattern tiling. The window on the front side is almost to the 
floor, following the trend towards complete visibility into the 
interior; while the window on the side reaches to about a foot 
above the floor level. 

Cypress Stationers features stationery, gifts, printed forms, 
art supplies, leather goods, typewriters, adding machines, 
office supplies, and furniture. 
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formation concerning Clary products or 


If she worked 
America, she’d 
want a Clary! 


First adding machine 
ever to outspeed the abacus) 
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efore has an adding machine proved officially 
in the Oriental abacus, until a recent network TV show 
1 American girl using a Clary 10-Key, 
g against a Tokyo girl, who spent years mastering 
is, and was an abacus champion of Japan. 


Clary was faster on all 3 counts—addition, subtraction, 


lication. No wonder Clary is the adding machine 
f over 160,000 modern offices. 





franchises, please write: Dealer Division, Dept. A126, / BSUSInaee 
Corporation, San Gabriel, California. MACHINES 
DIVISION 


CLARY CORPORATION 
San Gabriel, California 


NE TRONIC DATA-HANDLING EQUIPMENT, AIRCRAFT AND MISSILE COMPONENTS FOR AMERICA AND THE WORLC 
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ALLENTOWN FAIR .. . in Allentown, 
Pa., was the scene of this exhibit by 
Royal H. Eckert, Inc. On display were 
such products as Security Steel desks, 








Mosler safes, Sikes chairs, Vogel-Peter- 
son racks, Revo-File, Alma desk with 
credenza, Barcalo chair, Leopold desk 
with over-hang top, Sight-Light, Smith 
Metal Arts desk sets, Allen Visomatic 
adding machine and electric typewriter, 
Arnot partitions and other well-known 
items. This was the 34th year of show- 
ing at the Fair and Royal H. Eckert 
states, ‘‘we secured more than 100 very 
good leads from New York State, New 
Jersey and other distant points.” 





Esterbrook To Sponsor 
Gregg Shorthand Contest 


For the 20th consecutive year, The Esterbrook Pen Com- 
pany will sponsor the National Gregg Shorthand Contest, 
open to secondary school and college students throughout the 
country. 

During the 1955-56 competition, a total of 57,346 shorthand 
students from 1,917 classes matched loops, dots and over- 
curves for national recognition and for the opportunity to win 
eight handsome trophies for their schools. In addition, members 
of the eight top-ranked classes received free Greeg-approved 
Esterbrook fountain pens for their winning efforts. 

This year’s contest officially opened October 1 and extends 
through March 1, 1957. According to Frank K. Middleton, 
Esterbrook’s contest director, the 1956-57 competition will 
attract the greatest number of entries in the history of the 
contest. Mr. Middleton cited heightened interest in shorthand 
instruction, increased enrollment in secondary schools, and 
more extensive publicity as reasons for anticipating increased 
student participation. 

For the duration of the contest, teachers are given the op- 
portunity to form special buying clubs which permit quantity 
purchases of Esterbrook products through authorized Ester- 
brook dealers. Many Esterbrook dealers have enjoyed out- 
standing success with the sale of shorthand pens as a direct 
result of the annual competition, and Esterbrook sales execu- 
tives feel that a part of the reason for the strong brand pref- 


erence for Esterbrook fountain pens among female high 
school students can be traced to the company’s annual sponsor- 
ship of the Gregg Contest. 

In judging entries, greatest weight is placed upon excellence 
of shorthand penmanship without regard to speed. The con- 
test material can be practiced as often as the teacher desires. 
Winning entries are determined by judges appointed by the 
Gregg Publishing Company with Esterbrook handling only 
administrative phases of the contest. 


Shipman-Ward Adds New Branches 
in Cleveland and Havana, Cuba 

Establishment of new branches in Cleveland, Ohio, and 
Havana, Cuba, has been announced by Shipman-Ward Manu- 
facturing Company. 

The Cleveland branch, opened on September 10, will operate 
on a strictly wholesale basis. More than 2,000 square feet 
of space are devoted entirely to stocking of parts, platens, feed- 
rolls, tools and supplies. Manager of the new branch is Adrian 
Van Ryn who will be assisted by Al Kruse. 

Mr. Van Ryn has been in the office machine business as 
serviceman, supervisor and manager for 20 years. Mr. Kruse 
is well known to dealers and service men in the Cleveland 
area. He has been active more than 50 years as serviceman, 
supervisor of mechanics and manager of his own business. 

Juan Gomez of Havana has been appointed exclusive whole- 
sale distributor of Shipman-Ward products for all of Cuba. 
Since 1929 Mr. Gomez has been in the office machine business 
and he is now expanding facilities at Muralla 474 to give 
dealers in Cuba service. 








FILING SCHOOL .. . sponsored jointly 
recently by Highland Office Supply, Chi- 
cago, Ill., and the Globe-Wernicke Co., 
wos well attended by 52 customer 
guests. In the far back row can be seen 
Len Schneider, for right, of Globe- 
Wernicke, next to David T. Stokes of 
Highland Office Supply. The two nuns in 
the back row are, left to right, Sister 
Mary Gabriel and Mother Mary Virginio 
of Little Company of Mary hospital in 
Chicago. 
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AG A : N N E = cS When the customer comes back again and again and again, the product 


has “Againness!”’ 


“Againness” means satisfaction. It means the customer tried the product, liked it, and came back for more. 


At Mittag & Volger, the constant thought is the “Againness” of our carbon papers and ribbons. Take our 
production line control for instance. From raw material to finished carbons and ribbons, 
there is a scientific process as well as product check every step of the way. 


Couple this Quality Control with 75 years of production know-how—back it up with | 
handsome packaging, thoughtful sales aids, carefully aimed national advertising — and 
you’ve got the reasons why M & V products mean repeat...repeat...repeat... business. & y 


Stock the carbon and ribbon line that has “Againness.” Write or phone: 


MITTAG & VOLGER, INC., PARK RIDGE, WN. J. © Telephone: PARK RIDGE 6-0001 





luxury, value combine 
‘Modernize America’s 
st buy in upholstered 
ba hotel, office and 


next installations, 
“ ize, where you 
mn n design at volume 





sh Street 1706 Wyandotte St. 
michigan Kansas City 8, Missouri 


Willers Forntture Mart 
© 148 Wenig sven 
’ $8. Louis 3, Missouri 


In this Modernize catalog is 
a most complete selection of 
upholstered furniture of qual- 
ity and beauty. Colorful, 
complete and most helpful, 
the Modernize catalog should 
be ready at your hand for easy 


convenient use. 
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She saves half the time... fe % Boss saves eal the cost! 





Walionals adding machine... 


Live keyboard* with keytouch adjustable to each operator! 
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Saves up to 50% hand motion—and less effort. New operating advantages, a tasiesenns edie aaa 

effort! Never before have so many time- quietness, beauty. ! ao fenelf eee a pomp i 

ind-effort ng features been placed “Live” KeysBosrp with Adjustable it saves, then continues savings as 

on an adding machine, Key-touch plus & other timesaving | Test mell. Oushowrs er sd 
Every ke erates the motor! So you features combined only on the National } average office, repay 100% a year 

can now for the motor bar! No more Adding Machine: Automatic Clear | st ee mereen Day- 

on Office, Adding Machine Divi- 

back-and-forth hand motion from keys Signal . . . Subtractions in red... 4 sion, now, for information about 

to motor bar. Think of the time and Automatic Credit Balance inred... § the complete Se, line 

effort this saves. Automatic space-up of tape when total l ; eines — ie ws 
Keyboard is instantly adjustable to _— prints . . . Large Answer Dials. . Le ee 

each operator's touch! No wonder oper- Easy-touch Key Action... Full-Visible Be Me ia we . 

ators ar thusiastic about it. They Keyboard with Automatic Ciphers... fi | / 

do their work faster—with up to 50% Rugged-Duty Construction. ba 


THE NATIONAL CASH REGISTER COMPANY, payron 9, on10 
989 OFFICES IN 94 COUNTRIES 
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Then here’s his chair and 
YOU can sell it to him... 


BRAND NEW 


MODEL 753 


Superlative 


EXECUTIVE CHAIR 








y 


rh 


op Quality all the way... 


Actually once he ees it, and sinks into it, he’s 
SOLD; you hardly need to tell him about the 
thick, body-contoured foam rubber cushions... 
the scientifically planned aluminum construc - 
tion ... the Naugahyde-and-Grospoint up- 
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SEAT HEIGHT 
adjusts from 























: ‘ 1743 to 20%” 
holstery in handsome color combinations .. . 
the exclusive Cramer engineering features 4 
that permit instant adjustment of dimensions 
and of tilting-ease. Here is a “lounge chair 
for the office” which comforts and supports 
AUTOMATIC properly, in advanced and lux- 
TILT-ACTION urious styling for the finest exec- a 
utive suite. And here is the adjusts 2” 


Cramer dealer’s opportunity for 





still more profits! 


Another outstanding model in the 


Leal 








COMPLETE Cramer line... 


FROM 


BACK HEIGHT 
raises 3” 





Dept. OA-3 1205 Charlotte, Kansas City 6, Mo. 
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POSTURE CHAIR CO., INC. 





Next Year, What? 


by VICTOR N. VETROMILE 


special writer 


s IN PRACTICALLY every kind of retail business, there 
comes a precipitous lull in sales after the rush of the holiday 
trade. The week between Christmas and New Year’s Day is 
traditionally the very dullest of the whole year. 

Because trade is quiet, however, is no reason for the proprie- 
tor of a progressive stationery and office appliances outlet to 
take a one-week sleep. On the contrary, he will take advant- 
age of the annual week of dullness to make plans for a new 
year at hand. 

In this annual process of planning, analyzing, and evaluat- 
ing, the dealer would be wise to “cast up” (as the old-time 
bookkeepers cailed it) not only his financial accounts and 
merchandise inventory, but also the general situation of the 
business, judged from the standpoint of those things which 
have the most bearing on its continued growth and ability to 
match competition on a profitable basis. 

In trying to decide what he can do to make his office supply 
store still better, the enterprising dealer will review all those 
plans and ideas that were successful in improving the efficiency 
of his business during the past year. He will try to see how 
the principles that made those plans and ideas effective might 
be reimplemented for still greater success. 


"Drawing Cards” 


Such a thoughtful dealer will recall his best “drawing-cards” 
— the most-effective newspaper advertisements — the most re- 
sultful window promotions — the business-betterment ideas 
that brought in the most buyers and try to re-apply them 
for additional profit during the coming year. By a little think- 
ing, they can be recast to have an even stronger buyer-appeal. 

Having satisfied himself that his operational setup, so far 
as the modernness and efficiency of the physical equipment 
are concerned, is all right, the enterprising merchandiser will 
give special thought to his advertising. 

Shall his publicity program be principally a campaign in 
the newspapers? 

Or, would it probably prove to be a profitable change if a 
larger proportion of the total advertising appropriation for the 
coming year were expended for direct-mail advertising, such 
as monthly or weekly circulars or mailing-cards? 

There is, of course; more opportunity to cultivate prestige 
and individuality for a business by means of direct-mail ad- 
vertising — provided the copy is skillfully prepared and the 
mailing list is carefully compiled and maintained up-to-date, 
for such direct-appeal advertising is more individualized, more 
direct and more personal. Usually such direct advertising is 
less competitive because the first thought of the typical re- 
tailer, when it comes to advertising, is to dash off something 
for “an ad in the paper,” and good direct mailing-pieces are 
not produced that rapidly and spontaneously; they require more 
thought and more planning. 


Use Varied Media 


Some newspaper advertising will be necessary during the 
year, but it is a mistake to forget that there are other valua- 
ble advertising media and to fail to make occasional tests and 
comparisons of their result-producing powers. 

Even mimeographed postal cards — mailed at regular in- 
tervals and each emphasizing one product or one mechanical 
office-efficiency aid — have produced excellent results for 
some dealers. Postal cards are an excellent medium for pro- 
moting typewriter rentals and for advertising typewriter repair 
and maintenance service. 

The live-wire dealer will resolve for the ensuing year to be 
the first local dealer to get on the band wagon of manufac- 
turers’ advertising of new appliances by tying in with window 
exhibits, traffic-stopping floor displays and concurrent local 
advertising; and he will also resolve to install, ahead of his 
competitors, the latest and best store equipment he needs. 
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INTRODUCING 


Kleen Master 












At least 50 million dollars will change 
hands in spirit duplicating supply sales 


this year. If you’ve been missing out 


on your share of this big, growing market, 


here’s the winning entry you can 


ride to pay dirt. 


New KLEEN MASTER leaves ordinary 
spirit master units waiting at the post. 
Long or short run, copy for copy, 
KLEEN MASTER gives sharper impressions 
no matter what typewriter is used. 
Yet, it’s so clean to the touch, your 
customers can say good bye forever to 
“Hecto Hands”. The user can actually 


rub his or her fingers on the 


coating without the slightest smudge. 











Your 

ticket 

to a 
$50,000,000 

market 








won’t bleed—won’t smear @ Vapor sealing locks out 
moisture to prevent hecto from bleeding against master paper 
or on hand. Gives longer shelf life, too. Sizes 84%" x 11” and 
844” x 14”. In smartly designed gray and green box. 


Don't wait. Write for prices and full information right 
away on this sure fire sales getter. Some exclusive dealerships 
still open. Dept. A-12. 





COMPANY 


INCORPORATED 


PEERLESS nei 


General Office and Factory : Peerless Place 


Newark 12, waa 





4 V4 y 4 f a ’ 
77 LM Vine in (idbond, typewriter ribbons, carbon paper ribbons, carbonized rolls; Peerless rubber keys. 
CY 
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FINE PRODUCTS FOR 
EVERY COPYING REQUIREMENT 


MASTER UNITS 
FOR SPIRIT DUPLICATING 











All types, styles 
and finishes — 
clear or metallic 
coatings. 





e Pleasant, effective 


¢ Uniform — quick drying cream for removing 


ing — non-corrosive. Hektograph and other 
Best fluid for all spirit ink stains — in new 
duplicators. light, plastic jars. 





OTHER PRODUCTS 

e Carbon Papers of every description — typewriter 
— pencil — Hektograph 

e Inked ribbons — SILK — NYLON — COTTON for 

every office machine. 

Printed Master Units. 

e World Famous Copy-Right and Stand-By Copy- 
holders. 

HANDSOME MODERN PACKAGES « REALISTIC PRICES 

Please write for catalogue, price lists, SAMPLES 

and dealership or franchise information 


CURTIS-YOUNG CORPORATION 
(la niufacli 25 
Copyholders — Duplicating Supplies — Carbons — Ribbons 
110 West 18th Street * New York 11, N. Y.* Cable: CURTYOUNG 
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National Business Show 





(Continued from page 37) 


equipment for these offices was carefully selected from the 
viewpoint of helping the user perform at maximum efficiency. 
The display featured the latest in metal and wood furniture. 
also Arnot “Partition-ettes” and “Office-ettes”. 

At the Clary Corporation exhibit the Clary low cost 
“Change-O-Matic” cash register was shown. It was termed the 
cash register that eliminates mental arithmetic and even figures 
change due customers when cashing large bills or checks; 
can be used any time for adding, substracting and multiplying 
without disturbing total of day’s business; keeps records on 
a locked-in, tamper-proof tape, and other advantages. 

American Dictating Machine Co. Inc. displayed and dem- 
onstrated their new TN-3 Rex-Recorder dictating transcribing 
machine in one unit for both operations. This machine fea- 
tures the Rex Recorder disc on which it is said one can dic- 
tate 10,000 times. Another important feature is that true 
magnetic dictating with miracle magic erasure gives smooth, 
efficient, quiet operation, no needle is used. 


Show Varied Products 


Many other products too numerous to mention were on 
display, numerous photocopy machines, water coolers, inter- 
com machines, electric stapling machines, coffee vending ma- 
chines, bag sealers and package typing machines, cash reg- 
isters, office furniture, time clocks, collating machines, copy 
holders, duplicating machines and supplies, envelope openers 
and sealers, safes, folding machines, banking, dictating and 
transcribing equipment, mail scales, marking brushes, paper 
shredders, inks, ribbons and carbon papers, rubber stamps, 
typewriters and recorders, acoustical cabinets, accounting sys- 
tems and forms, budget systems, bulletin boards, cameras, 
charts, tape dispensers, encyclopedias, filing equipment, hand 
cleaners, insurance, joggers, labels, knives, lamps, partitions, 
rotary files, stencils and stencil machines, and ventilators. 

For a smoothly-operated show and skillful promotion that 
brought in a record crowd of enthusiastic people, credit 
goes to Rudolph Lang, managing director, and his committee. 

To the manufacturers, who by their participation made 
the show a success, the industry is grateful. To the official 
photographer, United Press Associations, Commercial Photog- 
raphy Division, we express our thanks for supplying the booth 
pictures reproduced with this report. 


Sign Guest Book 


The following are names of visitors who stopped in at Office 
Appliances’ booth and signed their names in the Guest Book: 


A Bushnell, Nelson, Alvah Bushnell Co 
Amapani, J. H., Do-More Chair Co Philadelphia, Pa 
New York City C 
B Cerruti, Andrew, Underwood Corp., 


New York City 
Challenger, S. H The Frank H 
Fargo Co.. Bridgeport, Conn 
Challenger, Sid, Jr., The Frank H 
Fargo Co., Bridgeport, Conn. 
Chappell, Charles, Peter Paul Machine 


Baggot, Vic, S. E. & M Vernon, Inc., 
New York City 

Barnes, Jack, of George Wray, 
New York City 

Barrer, Bill, International ey 
Appliances, Inc., New York City. 

rm R. J., Eggleston Office Equip service Pittsburgh, Pa. 
Co., Poughkeepsie, N. Y ——— a LZ, — Ver- 
Bech, Jardar, H. Clausen, Oslo, Nor- Chute’ M.-H Bainbridge, Kimpton 
& Haupt, Inc., New York City. 
Clemetsen, H. A Office Furniture 
Warehouse Co., New York City 
Collins, David H., Royal McBee Corp., 
Port Chester, N 

Collister, Norman J., Collister Corp., 
New York City 

Colvin, Ernest, S. E. & M, Vernon 


way 

Bender, Walter, General Fireproofing 
Co., Youngstown, Ohio 

Berk, Alfred, Aetna Safe Co., New 
York City 

Bigio, Victor, Abitbo!l & Bigio, Ltd 
Bogata, Colombia, S. A 

Bills, ‘“‘Bud’’, Ames Supply Co., New 


York City Inc., New York City 

bg we aod Pe ap 6: Se Crile, Don, Office Equipment Co 
Blad, Charles H., Corry-Jamestown Canton, Ohio 
Mfg. Corp., New York City. D 

Blanc, Yale, Photo Materials Co Dawson, Rex, Meilink Steel Safe Co 
Chicago Toledo, Ohio 

Blatt, Ben M., Modern Steeicraft, Dixon, E. M., Allen & Co.. New 
Inc., Brooklyn, N. Y York City 

Brenner, Joseph, Brenner Desk Co Dolson, George, Dolin Metal Prod- 
Newark, N. J ucts Co., Brooklyn, N. Y 

Burger, Joseph, Art Steel Co., Inc Dooley, E. F., Wilson Jones Co., New 
New York City York Cit 

Burns, D. P., Mansfield Typewriter on oy 

Co., Mansfield, Ohio Dungan, E. R., General Fireproofing 

Bushnell, Arthur, Alvah Bushnell Co., Co., San Francisco, Calif. 
Philadelphia, Pa Duryea E T Eggleston Office 
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ADDO-X’s light-as-a-dove’s feather touch, 

short key action — minimizes finger travel and 

saves operator's energy. The STEP-O-MATIC 

lever offers you calculator performance at 

adding machine cost when multiplying. No other 

adding machine is so saving of your operator's 


time and energy. Write for literatures. 


ADDO MACHINE COMPANY, INC. 


145 WEST 57TH STREET, NEW YORK 19, N. Y., CIRCLE 5-6940 


WEST COAST BRANCH 
WESTERN ADDO MACHINE CORP., 2921 BEVERLY BLVD. 
LOS ANGELES, CALIFORNIA, TEL: DUNKIRK 5-2247 


accent. Pe te dite oe 


TAlso on our NEW two register machine. 


For further details mail this advertisement with your letterhead. 


2 te 
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FULTON DATERS...Nos 


0-1-1/2-2. Packed one dozen 


to a box. Priced to sell. 


cons 
2 


Now 1957 FULTON 


Abs MEMES 


0) 44) @ 41 @) 6) 89) 38) 
grade rubber GIVES CLEANER AND 
SHARPER IMPRESSIONS. The gear 








SERVICE DATERS...Nos 
0-1-11/2-2. Individually boxed 
and guaranteed for best 
service. 





. highest 


type wheel and improved bands make Fulton 


Daters an outstanding quality value. SERVICE 
AND SATISFACTION GUARANTEED ... in Daters 
that insure longer life. Call today and get prompt 


delivery for the 1957 calendar change. 
WRITE FOR CATALOG ON THE COMPLETE FULTON LINE 


FULTON MARKING EQUIPMENT CO. 


82 Fulton St., Elizabeth 1, New Jersey 


Manufacturers of Marking Devices for Over 49 Years’ 
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Equip. Co., Poughkeepsie, N. Y. 
E 


Eckert, Kathryn M., Royal H. Eckert, 
Inc., Allentown, Pa 
Eckert, Royal H., Royal H. Eckert 
Inc., Allentown, Pa 
Epstein, B Beverly Hills, Calif. 
Evans, L. W., Evans Specialty Co., 
Richmond, Va 
F 


Fiske, John F., All-Rite Pen, Inc., 
Hackensack, N. J 

Floer, Edgar, Moore Business Forms, 
Inc., New York City 

Fotis, George, George W. Fotis & 
Associates, New York City 

Fox, Tom, All-Steel Equipment, Inc 
New York City 

Franklin, Dolph, Edward Sigler Ad- 
vertising, New York City 

Freeman, Harvey B., Harvey Freeman 
& Son, Inc., Long Beach, Calif 

Fucci, Nick, American Typewriter Co 
Englewood, N " 


Geismer, Stanley, Joshua Meier Co 
Inc., New York City 

Gibby, Bob, Desks, Inc., New York 
City 

Givens, W. Francis, Joseph Dixon 
Crucible Co., Jersey City, N. J 

Glazebrook, K. W Dennison Mfg 
Co., New York City 

Golde, Edward, Golde Stationers, Inc 
New York City 

Goltzman, Samuel, Mutual Stationers 
Supply Co., New York City. 

Gordon, Arthur, The Arthur Gordon 
Co., New York City 

Grand Willie Grand-Glick, _Inc., 
Yonkers, N. Y 

Gropper, Hal, Electric Typewriter Co., 
New York City 

Groom, Thomas, Thomas Groom & 
Co., Boston, Mass 


H 


Haff, W. B., Clark & Gibby, Inc., 
New York City 

Hammer, Herman, The Globe-Wernicke 
Co., Cincinnati, Ohio. 
Hanson, Earl, Columbia Steel Equip- 
ment Co., Fort Washington, Pa 
Hansen, W. E., Diebold, Inc., New 
York City 

Harms, Will, Will Harms Co., Pekin 
It, 

Haskell, J. M., Haskell, Inc., Pitts- 
burgh, Pa 

Hazard, Bob, Calculator Sales & 
Service Co., Boston, Mass. 

Healy, Ed J., Wilson Jones Co., New 
York City 

Henn, John W., LeRoy, Inc., Union 
City, N. J 

Henper, Hugh, Ken White Associates 
Westwood, N. J 

Herm, Ralph, Palley Office Supply 
Co., Worcester, Mass 

Homs, Douglas M Douglas Homs 
Co., San Francisco, Calif 

Howard, John, Howard Office Supply 
Rutland, Vt 

Hoyle, J. W., Hoyle Office Supplies 
Ashville, N. C 

Hurley, James T., Oxford Filing Sup- 
ply Co., Inc., New York City 


J 


Jonas, R. A., Jr., Oxford Filing Sup- 
ply Co., Inc., Garden City, 

Jones, Norman, Friden Calculating 
Machine Co., Inc., San Leandro 
Calif 

Jones, W. S., Kalamazoo (Aust.), Ltd 
Sydney, Australia 

Josephson, Mannie, Abbco Press, Long 
Island City, N. Y 

Junker, Henry P., Art Steel Co., New 
York City 


K 


Katz, Samuel, Art Steel Co., Inc., 
New York City 

Kaufman, William L Rudolf L 
Kaufman & Son, New York City 

Kellstedt, A. H., Peoria, Ill 

Kerzner, William B., Pearl Engineer- 
ng Corp., New York City 

Kirsch, Eugene, Office Equipment, Nep- 
tune, N. J 

Knecht, Harold, Facit, Inc New 
York City 

Koch, Earl, Koch Office Supply, Balti- 
more, Md 

Kuppe, James E Badger, Inc La- 
Crosse, Wisc 

L 


Lampel, William, Art Steel Co., Inc 
New York City 

Landis, Jack, Young Chair Co., Phila- 
delphia, Pa 

Lang, Rudolph National Business 
Show, New York City 

Lasner, Irving 0., Goldsmith Bros 
New York City 


Levy, Gordon, Hudson Staty. Co., Tar- 
rytown, N. Y 

Levy, Irving M., Art Steel Co., Inc., 
New York City 

Lifton Dave, Lifton-Keppler Asso- 
ciates, New York City 

Lipman, Charlie, George B. Graff Co., 
New York City 

Lipshutz, Donald S., Hercules Seating 
Co., Inc., New York City 

M 


Mack, C. R., Do-More Chair Co., Inc., 
Elkhart, Ind 
Macke, R. B Macke Williamson 
Staty. Co., Rochester, N. Y 
Maish, Ralph, Dennison Mfg. Co., 
New York City 
Manookian, William, Lion Desk Corp., 
New York City 
Marvil, Dal, Ames Supply Co., Chi- 
cago 
Maver Ewald Lansdale Products 
Corp., Lansdale, Pa 
Metzler, George, New York City 
Meyers, Charles, Chas. Meyers, Inc., 
Miami, Fla 
Meyers, W. T., Evans Specialty Co 
Inc., Richmond, Va 
Miller, Albert G Weldon Roberts 
Rubber Co., New York City 
Monroe, Donald, New York City 
Morobito John Eggleston Office 
Equip. Co., Poughkeepsie. N. Y 
Murphy, J. J Do-More Chair Co., 
Newark, N. J 
N 
Newman, Samuel, Stone-Newman As- 
sociates, New York City 
0 
Olivetti Dino, Olivetti Corp. of 
America, New York City 
p 


Palazzo. Albert E., Aldovin Advertis- 
ing Co., New York City 

Palmer, Francis, Glenn L. Martin Co., 
Baltimore 3, Md 

Palley, Julius, Palley Office Supply 
Co., Worcester, Mass 

Partee, W. A., Royal McBee Corp., 
Stamford, Conn 

Paulas, R. J., General Photo Prod- 
ucts Co., Chatham, N. J 

Pernell, E. A., General Fireproofing 
Co., Youngstown, Ohio 

Pfitzmaurice, E., Suburban Typewriter 
Co., Ardmore, Pa 

Pickering, Richard, Olivetti Corp. of 
America, Atlanta, Ga 

Pitcher, Frank, Pitcher’s 
N. J 

Plaine, Nat, Columbia Steel Equip- 
ment Co., Fort Washinaton, Pa 

Pomerantz, Richard, A. Pomerantz & 
Co., Philadelphia. Pa 

Pomitere, R. J., Mimeograph Co. of 
Cleveland, Cleveland, Ohio 

Pongo, Jack, Felt & Tarrant Mfg 
Co., New York City 

R 

Raasct Ernest M Joseph Dixon 
Crucible Co., Jersey City, N. J 

Rahe Elmer The Globe-Wernicke 
Co., Cincinnati, Ohi 

Rest, Sig, Speed-0-Print Corp., Chi- 
cago 

Ring, Gustave A., Gustave A. Ring 
Oslo, Norway 

Ritchie, Irving R Typewriter Dis- 
tributors, Inc., New York City 

Rosen, Irving, Irving Rosen Advertis- 
ing, New York City 

Rubin, Fred, Lincoln Office Supply 
Corp., New York City 

S 


Paterson 


Sadowsky, H Palley Office Supply 
Co., Worcester, Mass 

Savery, Chas. C Jr Typewriter 
Maintenance Co., Philadelphia, Pa 

Schulman, J., Legal Stationery Co 
New York City 

Schumansky, Ben, Perry Printing & 
Stationery Co., New York City 

Schweitzer, P., All-Rite Pen, Inc 
New York City 

Seeley, Max, Office Equipment News 
Montreal, Que., Canada 

Shalicross, H., Jr., Shalicross Co 
Philade!phia. Pa 

Short, Oscar D., Ward Harris, Inc 
San Francisco, Calif 

Siegel, Bll, Abbco Press, Long Island 
City, N. Y¥ 

Sigler, Edward, Edward Sigler Ad- 
vertising, New York City 

Sigler, Philip, Edward Sigler Ad- 
vertising. New York City 

Silvers, Arthur L., American Business 
Machines, Inc., New York City 

Silvers Mr. & Mrs David C 
American Business Machines Inc 
New York City 

Skala, Milton J., Milwaukee Chair 
Co., New York City 

Sma Ben, Small Stationers, Lake- 
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“Why amIa 
Burroughs dealer? 
Wouldnt you 

want to 


cash in on... 


| post El 
ly?y Lt FE ae 


' 





a 
w 


national ads that reach 


15 million people each month?” 


No doubt about it! You get adver- 

tising support aplenty when you 

sell the Burroughs line. This year 

Burroughs will again punch through 

to millions upon millions of adding 

Thi : Poa machine prospects with national 
is trademark identifies a advertising all across the board. 
Office managers, purchasing 
agents, owners . . . thousands of 
prospects in your sales area will 
read hard-selling Burroughs ads in 
LIFE, THE SATURDAY EVE- 
NING POST, NATION’S BUSI- 
NESS, MACLEAN’S, TIME 
CA..ADIAN and six peak-circula- 


leading business machine dealer 


OA-12/56 


tion assoctation journals. And you 
just watch ’em pull for you! 

Reason enough to handle Bur- 
roughs? Here’s even more: Bur- 
roughs backs you up with “‘best-of- 
industry”’ direct mail material and 
truly eye-stopper P.O.P. displays! 

And remember, too: When you 
sell Burroughs you sell the pioneer 
in the very latest developments 
(such as color! ) in adding machines. 
Yes, now’s the time for you, too, to 
cash in on a Burroughs dealership. 
Write to Burroughs Corporation, 
Detroit 32, Michigan. 









FINEST cwxaterccals 
aud CRAFTSMANSHIP 


Sectional Bookcases that are outstanding in 
quality — the finest materials to be found any- 
where are used — plus fine workmanship of 
skilled craftsmen with years of experience in 
the use of wood for their rich tones of warmth 


and beauty. THE MODERN DESIGN Case No. 513H 


* Sliding glass instead of doors; no mechanism to get out 
of order. Noiseless and virtually dust proof. 


THE CONVENTIONAL DESIGN case No. 817 


A modern version of the popular receding door bookcase. 
Two, three and four section units add a smart, decorative 
note to the home study or the modernized professional 
office. Receding doors are dust-proof, non-binding, noise- 
less. In rift oak, genuine walnut, imitation walnut and 
imitation mahogany. 













































“800” Line 


of Hale Sectionals 
will intermember 
with Globe-Wer- 
nicke units of same 
style, stock num- 
bers and finishes. 




















WRITE US TODAY 
FOR FULL INFOR- 
MATION ON OUR 
COMPLETE LINE — 
THE BEST IN BOOK- 
CASES. 








THE MODERN DESIGN ase No. 4836 


Outside Dimensions 


Number High Wide Deep 
3036 (1 adjustable shelf) ......... aa 36” 10% 
3636 (2 adjustable shelves) .......... 36” 36” 104,” 
4836 (3 adjustable shelves) ~........... 48” 36” 1044,” se 


Shelves are adjustable every inch. Available in birch, oak 
& walnut finishes. Both material and construction are the 
high standard Hale quality. Edges finished ebony black 
on walnut units. 
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because 3s pemevica s 


No. 1 Desk Buy! 


HIGH IN <aallty/ 
Low IN “xice/ 
OUTSTANDING IN 


Design! 









ROUND EDGE 
MODEL 


out | 








Featuring Round or 
Square Edge Top Styling 


Dealers hail the Metalstand Executive 
steel desk line because its combination 
of quality and price are unbeatable! 
SQUARE EDGE | Styled for years of beauty and service 

MODEL ...engineered for efficiency ... built 
. to last. Choice of round or square edge 
top styling. Available in Metallic Grey, 









Exciting free newspaper ad mats and glossy photo- Ocean Spray Green or Sahara Tan 





graphs, plus a brand-new two-color envelope with long-wearing linoleum top in gre 
stuffer, sell Metalstand desks to your customers. 9 9 teat 
Write today for our new pocket catalog! green or jaspe. 


BY, <8 oe 


METALSTAND COMPANY 


®eeeeeeeeeeeeeeseeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeee eeeeee 


7520 STATE ROAD, PHILADELPHIA 36 e DEvonshire 3-7900 


Manufacturers of SUSPENSION FILES e NON-SUSPENSION FILES 
STEEL DESKS e STEEL CABINETS e Hilo TYPEWRITER STANDS 






Metal Standard of Quality 
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rm SOLD on os 
foklhans 


SORTERS 


x A 
a Se 









Sell your customers a sorter from the 
Kohlhaas line—best in all-around sorters 

for manual classification of all types of 
media—and you can be sure they'll 

STAY SOLD. For Kohlhaas has kept 

pace with modern requirements in all phases ; 
of sorting work ... more than forty years / 
experience built into every sorter. 














HOLDING FILES 
No. 912-25 Letter Size 
No. 915-25 Legal Size 


NUMERICAL 
SORTERS 
No. 472-W 

_ 2 digit, 00-99 


Each Kohlhaas sorter supplies your customers with all the 
features their work requires—Speed, Accuracy, Space 
Saving, Easy Operation, Flexibility and Sturdy Con- 
struction. Every sale brings you attractive profits and 
excellent prospects for repeat sales. Write today for 
catalog, discounts and full information. 


THE Ath Uiaas COMPANY 


8012 South Chicago Ave. ¢ Chicago 17, Ill. 
Telephone: BAyport 1-4433 
Manufacturer of Vertical Sorters for— 
Checks, Sales Tickets, Invoices, Bills of Lading, Correspondence, 
Mail, Purchase Orders, any size or type of media. 
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wood, N. J Copyist Co., New York City 
Snyder, P. Stanford, Office Equip- Turman, Moe,- Metwood Office Equip- 

ment, York, Pa ment Corp New York City 
Spaide, Al, Philadelphia, Pa U 


Spohn, Gertrude, Speed Key Corp., 


Brooklyn, N. ¥ Umanoff, Jane, Crownola Loose Leaf 


Products, Inc., New York City 


a 2 Brookins a Brokerage, Umanoff Morton Crownola Loose 
Spohn, Rafeil, Speed Key Corp., Leaf Products, Inc New York 
Brooklyn, N. Y City 
Stein, Samuel, Quality Office Equip- V 
ment Co., New York City. VanZant, Mr. & Mrs. H. C., H 


Steinke, A. E., Upper Darby, Pa ; 
Stone, Milton, Stone-Newman Asso- — Tpsarier So... Day 
ciates, New York City 
Stott, Chas. A., Chas. G. Stott & Ww 
Co., Inc., Washington, D. C. Ward, W. R., General Fireproofing 
Sullivan, J., Cel-U-Dex Corp., Brook- Co., New York City 
lyn, N. Y Weston, Herbert, Visi-Record, Inc., 


Sweeney, H. C., Royal McBee Corp New York City 
Port Chester, N. Y Wheeler, Mel, Sight Light - M. G 
T Wheeler Co., Greenwich, Conn 
White, Ken, Ken White Associates, 
Westwood, N. J 
Widmer, Emil C., T. A. Maurer & 
Co., East Orange, N. J 
Wiley, Blaine G., New York City. 
Thompson, W. I|., Oxford Filing Sup- Wilkerson, Oscar, Jr., Colonia, N. J 
ply Co., Garden City, N.Y. Wray, George B., New York City 
Toussaint, H. C., Central Typewriter Y 


Tabakin, Ralph, Army Signal Com- 
munications Engineering Agency, 
Washington 

Tedeschi, E. T 
New York City 


Dennison Mfg. Co., 


& Duplicator Co., Camden, , 
Tupper, Frank, Southampton, N. Y Yates, Joseph F., Joseph F. Yates 
Tupper Mary C Hunter-Electro Inc., New Haven, Conn 





Herman Miller Furniture Company 
Announces New Marketing Setup 

Herman Miller Furniture Company has announced a major 
realignment in its marketing structure. The move makes the 
company’s seven company-owned showrooms and its four 
affiliated showrooms the focal point for all sales activity 
within their respective territories. 

The announcement came following a three-day combined 
meeting of the company’s design and sales staffs held at 
Hidden Valley, famed northern Michigan ski club. 

The new marketing structure, as announced by Charles R. 
Burgess, vice-president in charge of marketing for Herman 
Miller, takes into acount all of the markets, through which 
Herman Miller sells, including architects, contract dealers, 
decorators, and household and office furniture dealers. 

Henceforth, the showrooms with their superior facilities 
for displaying the complete Herman Miller lines, including 
furniture, fabrics, and wallpapers correctly in the proper physi- 
cal surroundings, will be available to all market categories 
on equal terms. 

At the same time, the company’s dealer-protection program 
has been substantially strengthened, Mr. Burgess noted. He 
said that the new realignment is expected to result in con- 
siderably improved service to ail classes of customers. 

As announced by Mr. Burgess, the new regional managers, 
and the territories and showrooms under their jurisdictions 
are as follows: 

Eastern region: Eugene Eppinger, regional sales manager, 
and manager, New York territory; William McAuliffe, man- 
ager, Boston territory; eastern Pennsylvania, Delaware, and 
southern New Jersey will be covered by the Robert LeFort 
showroom in Philadelphia, while western Pennsylvania and 
West Virginia will be represented by the Hende-Jon showroom 
in Pittsburgh. Joseph Schwartz will be responsible for the 
southeast area which covers the territory south to Florida 
and west to the Mississippi River. 

Western region: Jack Brickel, regional sales manager, and 
manager of the Chicago territory; J. W. Van Sant, manager, 
Dallas territory; William Tillman, manager, Kansas City 
territory. Included in the western region are the Midwest 
Showrooms, Minneapolis, and the 11 western states district 
with Paul Roseland as district manager, which takes in the 
Los Angeles showroom, and K.I.P. Showrooms, San Fran- 


cisco. 





Dameron-Pearson Purchase Building 

The Dameron-Pearson Company of New Orleans, La., has 
purchased the six-story building in which it has been located 
since 1910 at 400-404 Cary St. The building, which contains 
26,000 square feet of floor space, is to be extensively re 
modeled and modernized. The company was established by 
Frank Dameron and Ogden Pierson in 1904.—JHR 


OA-12/56 





<a 





“ae eG @CO.8 2.62282 Bee @ & 6 2 A.A. ee 4 es eae A Se Se ee oe 





Leaf 


oose 
York 


(jor 
the 
our 
vity 


ned 
at 


nan 
lich 
ers, 


ties 
ling 
ysi- 
ries 


‘am 
on- 


ers, 
ons 


ger, 
lan- 
and 
“ort 
and 
om 


rida 


has 
ated 
ains 
re- 
by 





In budget steel. Bove 4 One stands out... 


Jt : HASKELL ae 


PITTSBURGH 












































DOTA 


yrd 
1) : 








e)) 





New Secretarial Design 
. Offers New Selling Features : 
at No Extra Cost! 
; ® New Center Drawer Locking Mechanism * ® New island base design for easier attachment ; 
; The only device with the new Select-A-Drawer feature that . : 
° ocks all drawers or any combination of drawers—as desired ® New island base protectors > 
‘ * New spring-action dictation slide ® New satin-finish chrome hardware ; 
° il t ign with busi . 
. ose pencil tray design with business card ® New satin-finish anodized aluminum molding - 
° compartment - 
. ® New sloping stationery trays and upright dividers © Firm typewriter base support and others ; 
; of high impact styrene *Patent Pending > 


Seeeveeeeeeeen TREUEUEETERET?. CLAY TTTTttTss se) eee eee eee 


— Gour Pinar, Stork Budget, Fine, 


* STEEL DESKS * TABLES * CABINETS © ACCESSORIES 






Catalog, Colorful 
Literature 
on Request! 







HASKELL 





i 
4 


303 E. CARSON STREET ° PITTSBURGH 19, PA. 
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ULTISTAM, 


STENCIL DUPLICATOR ® 





Appointments... 


Directs Stafford West Coast Sales 








CHARLES E. MAINPRICE has been 
placed in charge of West Coast sales 
for S. S. Stafford, Inc. A veteran of 20 
years in the stationery field, Mr. Main- 
price will supervise the company’s sales 
activities in California, Arizona, Nevada 
and New Mexico. 


“It Prints Anywhere’ 





PRINTS DIRECT 


ON CARTONS Named Royal Portable Representative 


CHARLES K. MURPHY has joined Royal 
McBee Corp. as portable typewriter rep- 
resentative for the Westchester and up- 
per New York City area. Offering mer- 
chandising and sales assistance to deal- 
ers, Mr. Murphy is making his head- 
quarters at the company’s 2 Park Ave. 
offices in New York City. 





ADDRESSES 
SHIPPING TAGS 


Affiliates with Max Spak & Co. 


LES ASKEW announces affiliation with 
Max Spak & Co. (Wholesale Business 
Equipment Sales) in Los Angeles, Calif. 
He will cover the trade in the far west 
in conjunction with Mr. Spak, handling 
the lines of G. R. Products, Inc., Modern 
Products Co., Steel Furniture Mfg. Co., 
Flewelling Co., Inc., Valco Co., and Site- 
Filing Co. Mr. Askew has covered the 
Pacific Southwest area for seven years 
and has a background of 20 years in 
the office equipment business. 








PRINTS LABELS 
. . POSTCARDS 





Heads District Sales for Facit 


ERIK E. WIKLUND has been appointed 
Southeast district sales manager for 
Facit, Inc. He will cover the states of 
North and South Carolina, Tennessee, 
Florida, Alabama and Georgia, with 
headquarters in Atlanta. Mr. Wiklund 
has been associated with the office ma- 
chine company since 1950, starting as 
a salesman in Rio de Janeiro. 


LABELLING 


with ‘Form-Cut” 





Stencils Heads Cummins-Chicago Region 
Quick! 
“cae, ROBERT M. SANDERSON is now eastern 
y regional manager for the Cummins- 


Just type, write, trace or draw on inexpensive stencil . . 
snap it on duplicator and print—like using a rubber 
stamp. New FORM-CUT® stencil has facsimile of your 
label or shipping form die-impressed into the stencil for 
printing directly on boxes, cartons, packages, At your 
Office or Shipping Room Supply Dealer. Write for litera- 
ture and Free Sample FORM-CUT Stencil and Print. 


Chicago Corp., supervising field sales 
and service activities. Associated with 
Cummins since 1950, with sales terri- 
tories in the Carolinas and Florida, Mr. 
Sanderson was appointed agency man- 
ager at Birmingham in April, 1954, and 


THE QRIGINAL HAND STAMP STENCIL DUPLICATOR later took charge of the Atlanta office. 





Becomes Branch Manager for ABS 


STEPHEN B. TILY has been appointed 
Philadelphia branch manager of Ameri- 
OvER 3() YEARS can Business Systems Mr. Tily brings 

to ABS more than 20 years of back- 


ground and experience in the field of 
business forms and systems. 
e STENCIL DUPLICATOR ®) 


MANUFACTURED ONLY BY THE MULTISTAMP CO. NORFOLK, VIRGINIA 


























108 OA-12/56 











GROUP 


COORDINATOR 


Series 











Available in pencil striped hand-rubbed walnut 
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THE JASPER DESK COMPANY, JASPER, INDIANA 
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TRY THIS 
MODERN WOOD BLOCK 
STAMP PAD!...... 


Wood Block is chemically 
treated to hold large amounts 
of ink and to feed just the 
right amount to the surface! 


Ink dries instantly on paper 
yet never dries in the pad! 


Outlives 
Two 
Ordinary 
Stamp 
Pads 


Pad surface is always flat and 
firm does not collect lint! 


Ink cannot gush up between 
the type causing a blurred 
impression! 

Impressions are always 
strong, clear, brilliant and 
waterproof! 

Ink penetrates pad quickly, 
will not stand on surface as 
with ordinary pad! 
Clear-Print Ink and Pad are 
never affected by moisture or 
humidity! 


gladly sent to interested Dealers! 


lL. A. PHILLIPS, President 
















f sae PROTYPE CLEAR-PRINT 
TYPEWRITER WOOD STAMP 
CARBON PAPER RIBBON PADS 





PROCESS CO. 192 Milt St.. ROCHESTER 14, NY. 
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Appointments... 


Heeds Joshua Meier Sales Promotion 


WILLIAM STEINER is new sales promo- 
tion director for Joshua Meier Co., Inc., 
selling plastic items nationally through 
stationers. Mr. Steiner was formerly na- 
tional sales manager of the Underwood 
Corp. and was also vice-president of 
Michael Saphier Associates, Inc. 


New Royal Portable Agent for Buffalo 


E. H. DEICHMAN is now Royal portable 
representative for the Buffalo, N. Y., 
territory, where he has had several years 
of selling experience and was also en- 
gaged in advertising. In his new post, 
Mr. Deichman will have headquarters 
at 1020 Main St., Buffalo 





LINCOLN E. BELL has been appointed 
by Hamilton Mfg. Corp. as a manufac 
turers’ representative for the Cosco line 
of office furniture. Mr. Bell’s territory 
consists of Northern California and 
Nevada 


Named Stock Forms Sales Supervisor 


M. G. WIESSNER has been appointed 
sales supervisor for Stock Forms Co., 
division of Moore Business Forms, Inc 
He has considerable experience with 
the company in the St. Paul-Minneapolis 
territory and was previously with the 
Rediform Division. Mr. Wiessner is trans- 
fering in December to: the Stock Forms 
Co. Chicago office where he will super- 
vise the sales activities of the Chicago, 
Milwaukee and St. Paul-Minneapolis ter- 
ritories. 





Represents Johnson Chair in East 


BRUCE CRUM has been chosen by John- 
son Chair Co., to represent the firm in 
New York City, New Jersey, Philadel- 
phia, Washington, D.C., Maryland and 
Delaware. Mr. Crum has been selling 
related items in the industry for the 
past seven years and now will be avail- 
able to assist Johnson Chair dealers and 
their salesmen in office layouts and color 
recommendations. He will continue to 
reside in Dover, N. J. 





Designcraft Appoints Eckstein 
The appointment of Joseph Eckstein as exclusive repre- 
sentative for Designcraft Metal Manufacturing Corporation in 
the metropolitan New York area has just been announced by 
William Manookian Jr., president of the Brooklyn, N. Y. firm. 
Mr. Eckstein’s territory will also include Massachusetts, 
Connecticut, and northern New Jersey 
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No type of filing can equal “POCKET FILING” for accessibility, 
maneuverability and safety of records. Smead’s “Pocket Control 
Unit” is made up of individual pockets indexed in different ways to 
suit individual requirements, (blank tabs for special indexing also 
available). 


Ask for folder No. 5608 for full illustrated information on the use of 
the unit. 


mead MANUFACTURING CO., INC. 
HASTINGS, MINNESOTA 
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WHETHER YOU FILE... Alphabetically, Numerically, Geographically, 
Chronologically, or by Subject Indexing, THERE IS A SMEAD SYSTEM 
ALREADY TAILORED TO FIT YOUR NEED! 
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THE Smead MANUFACTURING CO., INC.-HASTINGS, MINNESOTA 


No. 12-24-56 


NTED NU. S.A 











Y STEM 
Filing 
) diy 


it’s BORROUGHS “all the way” for 
OPEN SHELF FILING 


a sure winner for ‘57 


As you well know, there's a fast 
growing market for open shelf fil- 
ing. And Borroughs is ready to help 
you get your share. Borroughs units 
are going to be in demand because 
no other units offer greater value. 
Read a few of the many features of 
Borroughs units. After you read 
them, order a sample unit and see 
for yourself why Borroughs will be the leader in ‘57. 





Available in 2 heights — 72” and 84”— 2 depths, 12” and 24”— width 
outside 36” 


Closed type units—closed ends, backs, top and base. 


Open front — single or double face. Made of high quality heavy gauge 
steel. Shelves will not sag. 


93%" deen sliding shelves, adjustable on %" centers, without bolting. 


Uprights and end panels 12” deep. Folders do not extend beyond up- 
rights and end panels. 


independent file supports are not attached permanently to shelves or 
backs, but slide with perfect ease along shelves, and hold files upright 
before shelves are filled. 


Borroughs unique file guides have tabs located in 2 positions. 


File guides hook over back of shelves between shelves and back of 
unit. Any indexing method can be utilized, such as terminal digit, 
numerical or alphabetical. 


Choice of 5 colors — fall tan, brown, gray, spring green or dark green. 


mh 


4 





send for catalog 





Sliding file support File guide 





# *4: é , ‘ 


BORROUGHS MANUFACTURING COMPANY 


SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
3004 NORTH BURDICK ali KALAMAZOO, MICHIGAN 
@mp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWare, Inc.—Alliance, Ohio— 


Kilgore, Texas—Colton, California) (General Spring Products, Ltd.—Kitchener, Ontario, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 
cturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes. 
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Insurance Policy Jackets 


New avenues for more sales and profits are 
open to you through Justrite’s complete line 
of insurance policy jackets. They come in 
five popular styles and many sizes to satisfy 
the needs of your customers. 


All styles provide keen visibility to the 
insurance policy within. Styles include Glasso 
Policy Jackets (as illustrated), Visual Policy 
Jackets with a 3”x6%2" Cellophane Window 
in the front (as illustrated), durable Poly- 
ethylene Policy Jackets (as illustrated), crystal 
clear Cellophane Policy Jackets, and extra 
heavy Celluloid Policy Jackets—part of Just- 
rite’s complete envelope line to increase your 
sales and profits. 


Your Justrite Sales Pian 


Justrite serves you with its sales plan de- 
signed to make selling envelopes easier 
through . . . easy-to-use wholesale and 
retail envelope catalogs, handy sample kits 
for on-the-spot presentations, and its full 
line of up-to-date standard and specialty 
envelope products. Be a Justrite dealer and 
enjoy these services. 


Write for the Justrite Insurance Agency 
sample kit and Price List 11-12. 


NORTHERN STATES ENVELOPE CO. 
300 EAST FOURTH STREET, ST PAUL, MINN 


JUSTRITFE ENVELOPE MFG. CO. 
523 STEWART AVENUE SW. ATLANTA, GA 
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1D I ‘@) N NEW LOGOTYPE... 
The illustration of the 


pencil in the new 
Joseph Dixon Crucible 
Co. logotype makes a 
fast association be- 
tween the company 
name and product 





Joseph Dixon Crucible Company 
Redesigns Ticonderoga Packaging 


The first major re-design in many years of packaging for 
the pencil products of the Joseph Dixon Crucible Co., manu- 
facturer of “Ticonderoga” and other pencils, has been an- 
nounced by Ralph Quaglia, Dixon’s product development man- 
ager. 

The new designs create a “family” of packages for the 
various Dixon products in contrast to the differing packages 
used previously. Care was taken to preserve the high recog- 
nition of the “Ticonderoga” box while changing its looks 
to give it higher sales value. Current shipments are being made 
in the new packages. 

The new design was planned to aid stationers by encour- 
aging merchandising of pencils and reducing labor and space 
in the management of inventories. The new packages are 
described by Mr. Quaglia as accomplishing these six objec- 





END PANELS .. . of the old and new Dixon color pencil 
boxes. New Anadel, Thinex and Best brands are easier to read 
and identify as members of the same product family. These 
packages are designed to speed clerks’ identification; simplify 
inventory and reordering. 


tives: They encourage impulse buying through better display; 
they capitalize on brand preference created by advertising; 
they re-emphasize pencil sales; they provide speedy product 
identification; they offer the consumer specific product infor- 
mation; they encourage dealers to increase space devoted to 
pencils. 

Recognizing that many stationers regard the pencil as a 
staple and therefore confine it to shelf, rather than counter 
space, the packages have been given a distinctive end panel 
on the half-gross box, with an illustration of a large pencil 
across it. Meanwhile, states Mr. Quaglia, the illustrations on 
the tops of the boxes have been improved by more vigorous 
illustrations to aid merchandising efforts of dealers who give 
counter space to the pencils. 

Dixon’s color pencils, “Anadel,” “Thinex,” and “Dixon 
Best,” also are in new dress. On the top panel of each quarter- 
gross box is an illustration of a row of black pencils with 
small green tips, side-by-side, point downward. A large red 
oval contains the new Dixon logotype and pencil name to 
establish product identity. 
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Dixon flies with the finest 


Capital Airlines uses Dixon Ticonderoga pencils 





Pencil Sal es 
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Mr. F. G. Atkinson, President of 

The Joseph Dixon Crucible Company, says: 
“The Capital Airlines VISCOUNT has created 
a fresh new concept in flight, offering a 
smoother, faster, more relaxed trip. And 
every morning, thousands of Capital em- 
ployees “Start Fresh” by sharpening Dixon 
Ticonderoga pencils — the pencils that offer 
smoother, faster, more relaxed writing! 
Take off to higher-level business with Dixon 





Six DOZEN 


Ticonderoga—the pencils preferred by 
leading firms in American Industry. This top- 
quality, top-profit market is yours to sell 
when you sell Ticonderoga and the complete 
line of profit-making Dixon products! 


TICONDEROGA 


. a famous name in American History 


DIXON TICONDEROGA 


. . a famous name in American Industry 





1388 DIXON N°? 
2 = se 


This package will propel you to 


faster turnover — stock up now! 


Division (EN-11)  e 


THE JOSEPH DIXON CRUCIBLE COMPANY .- 


TICONDER OGA. 





JERSEY CITY 3, N. J. 











One Source of Supply 
for all your Paper 
Fastening Needs 
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AND VICTOR STAPLERS 


IN 5 SPARKLING COLORS 
PLUS GOLD AND CHROME 





Now, more than ever, wise stationers realize 
that it is sound policy to sell quality products. 
And more than that ... they realize that it is 
economy to combine their staple orders with 
their requirements for CLIPS — PINS — FAS- 
TENERS — and THUMB TACKS. It means a 
saving in freight — time — handling — book- 
keeping and other definite cost factors. This 
modern, efficient and profitable policy of buy- 
ing paper fastening devices insures a well bal- 
anced inventory which satisfies old customers 
and attracts new ones. 


IMMEDIATE SERVICE AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illinois 





116 







BOOST ‘FRIENDLY WOOD’... . Executives of four trade as- 
sociations examine a draft of a portfolio which will describe 
plans for a nationwide promotion of store and office improve- 
ment in ‘‘friendly wood.’’ Left to right are Robert A. Spelman, 
Wood Office. Furniture Institute; Chris Hoy, National Office 
Furniture Assn.; Richard Behm, Hardwood Plywood Institute, 
and Charles Devlin, National Plywood Distributors Assn. 


Inter-Association Trade Activity 
Launched by Wood Industry 

Executives of. 10 major trade associations in the wood in- 
dustry have joined together to study plans for “joint pro- 
motional activity” and to provide for a “mutually beneficial 
exchange of information” between their organizations. Formal 
launching of the group activity took place at a meeting in 
Chicago October 18, it is reported. 

A spokesman for the group said four other wood industry 
trade associations have indicated interest in participating in 
the joint activities. Closing date for joining in the first national 
promotion to be sponsored by the group is November 15. 
Each association pays a nominal fee to enroll in the program, 
the spokesman added. 

The group will undertake a national promotion of business, 
store and office improvement “with friendly wood.” Members 
of a steering committee to map out plans for the promotion 
ire: 

Henry A. Bucklin, Architectural Woodwork Institute. 

John R. Gray, National Office Furniture Association. 


Charles E. Devlin, National Plywood Distributors Associa- 
tion 

Ormie C. Lance, National Woodwork Manufacturers Asso- 
ciation 

Robert E. Spelman, Wood Office Furniture Institute. 


Richard D. Behm, Hardwood Plywood Institute. 

Mr. Behm, named chaiman of the committee, said the 
Minneapolis-St. Paul area has been designated for a “test” 
promotion during February, 1957. A month later in the year 
will be chosen for a nation-wide effort. Mr. Behm pointed out 
that the basis for joint action on the promotion is the growth 
of the “package concept” in store and office improvement. 

“The businessman is interested in the complete store or 
office.” he pointed out. “This means not only new furniture 
or fixtures, but over-all design, color coordination, wall panel- 
ing or partitions, doors and windows, flooring and built-ins.” 

The plan emphasizes local follow-through of the national 
promotion. A key feature of the program will be a complete 









operating kit of 60 items for use on the local level. An eight- | 
page portfolio is already in the process of development, de- | 


scribing the promotion and the role of the kit. 


“The program will be launched with national advertising | 


and publicity,” Mr. Behm said, “but the real key to success 1s 
getting the various elements together in each community—the 
architects and designers, lumber dealers, millwork people, ply- 
wood distributors, office furniture dealers.” 

The steering committee on the store and office promotion 
will meet November 14 in Washington, D.C., with executives 
of several trade associations in the Eastern United States. 

Information on the program can be obtained from Richard 
D. Behm, 600 S. Michigan Ave., Chicago §, Ill. 
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Wherever you do business... 


direct more prospects to you through the 


Yellow Pages 


FOR OFFICE APPLIANCE DEALERS 


New prospects ... old customers... you 
make it easy for them to buy your prod- 
ucts and services when you advertise in 
the Yellow Pages. 


That’s because your ads in the Yellow 


Pages are in all your prospects’ homes 


and places of business at the time they 
are ready to buy. 


So, be sure you reach more of your best 
prospects. Put your sales message in the 
Yellow Pages under profitable headings 
like ADDING & CALCULATING MACHINES, 
BILLING MACHINES, TYPEWRITERS, FILING 
EQUIPMENT and others. 


Remember, the more you tell, the more 
you sell! 


Find out how you can improve sales ...Wherever you are! Call the 
Yellow Pages Representative at your telephone business office today! 








ee _ee 
i Find Your , 
Nearest Dealer 
In The 


Yellow Pages 


Advertisers of branded products 
are using this emblem to tell 
prospects how to find their dealers. 
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UNGHORN 


CARBONS...RIBBONS 


fora 
LONG 
ALS 


Leaders in 

AMCO'’s complete 
line of carbons 
olale Male) elolar 

for the office— 
leaders in sales 
and profits for you! 


bY tale Miolam ili hticeli-te| 
AMCO Catalog 


AMERICAN CARBON PAPER MFG. CO. 








Factories at Ennis, Texas @ Chatham, Va. @ Paso Robles, Calif. 
Branch Offices and Warehouses at Houston, 

Dallas, Birmingham, Monroe, Los Angeles, 

Denver, St. Louis, Orlando. 


Prizes Spur NOMDA 
Drive for New Members 


There will be a host of prizes offered by the National 
Office Machine Dealers Association for those who turn in the 
best records in signing up new members. Nineteen awards 
will be made, headed by the new Liston Jackson Trophy that 
goes to the local association making the best showing. There 
will be prizes for the best individual work for members in- 
side and outside of locals. There will be awards for the divi- 
sion winners among the locals. New prizes for this year’s 
event will be announced soon and are expected to develop 
great interest among the competing members. 

Already the Ladies of NOMDA (organized at Houston) are 
competing for a Christmas turkey to be given by the Associa- 
tion to the lady who signs up the most new members by 
December 24. 

“We know there will be many surprised NOMDANS when 
they read the wonderful list of new prizes we are offering this 
year,” stated D. L. Keeney, Jr., National’s president. “We 
have gone all out and have left nothing undone to present 
awards that will be worthwhile. We will have 2,000 members 
by the time we meet in Pittsburgh. We can’t miss. Members 
are signing up almost every day, and all this before the drive 
gets into high gear,” commented Mr. Keeney. 


Madison OMDA Joins NOMDA Family 

The Madison OMDA of Madison, Wis., is the latest addi- 
tion to the growing family of local associations becoming 
affiliated with NOMDA. This group was voted provisional 
admission to National by the executive committee and is al- 
ready functioning. Meetings are being held; and, from all re- 
ports from the state’s capital, much good has been accom- 
plished in the few weeks since its inception. 

To Mrs. Elisabeth Stemp goes the entire credit for organiz- 
ing the dealers in the Madison area into their own group. 
She drove to neighboring communities to bring dealers into 
the fold and was eminently successful. The new organization 
starts off with 10 members, six of whom are new. Mrs. Stemp 
is confident that several more dealers will join before long 
and looks for 100% of those in the industry to become a 
part of this worthwhile activity. 

Officers of the Madison OMDA are: president, Mrs. Stemp; 
vice-president, Frank Davis; and secretary, Mrs. George Beil. 
4 charter presentation will be made shortly after the first of 
the year. 


NOMDAns Named ‘Member of the Month’ 

One way the National Office Machine Dealers Association 
has of recognizing outstanding work by its members is to 
name them “Member of the Month” with a story of the selec- 
tion placed in the Spokesman. This practice has been in 
effect for some time, and a long list of members have been 
so honored. 

They are as follows: Mortimer Apple, New York City; 
Robert Densford, Washington, D. C.; Miller Huggins, Ander- 
son, Ind.; Al Fincher, Atlanta; Harry Van Zant, Dayton; W. 
A. Johnston, Knoxville; Charles Meyers, Miami; Lloyd Reedy, 
Cushing, Okla.; Henry Van Dalfsen, Beverly Hills, Calif.; 
Harry Pitts, Albany, Ore.; Allan Connolly, Evansville, Ind.; 
Hal Pettit Los Angeles; Ed McHale (twice), Cincinnati; Robert 
Kukendall, Abilene, Tex.; William Woods, Providence, R. I.; 
J. L. Dozier, Odessa, Tex.; Alfred Aus, Portland, Ore.; Arnold 
Eriksen, Toledo; Irwin Vincent, Topeka; W. R. Schilling, Pitts- 
burgh; E. A. Villarubia, New Orleans; and Ed. Pfitzenmaier, 
Ardmore, Pa 


Appoint NOMDA Manufacturers’ Relations Group 

One of she important committees of the National Associa- 
tion is the manufacturers’ relations committee which was re- 
cently appointed by President D. L. Keeney, Jr. Serving in 
this capacity are Robert Randazzo, Kansas City, chairman; 
Gordon Miller, Los Angeles; and Wilbur Walker, Wichita. 
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Dependable — Trouble-free ! 














For 3-ring binders, 11” x 
8%” sheets. Punches all 3 
holes at a single squeeze, 
4%” on center, 8%” overall. 


3-HOLE 
uleeriee = No gauges to set — no 
PUNCH Ot places to mark. Punches 
i sheets instantly, all 3 holes 


at one time. Handy — fits 
brief case or desk drawer. 
Weighs less than 20 ounces. 


CLIX MODEL NO. 3 LIST $4.00 each 











2 or 3 HOLES Punches 2 hole sheets or 3 
hole sheets as required. Ad- 
justs instantly, simply ye 
snapping button . . 
right for 2 holes, to left for 
3 holes. Takes sheets from 
6” to 12” long. Gauge- 
marked in 1” graduations. 
For 3 holes, details same as 
Model 3 above. 2-hole 
punching, 2%” apart on 
centers. 





CLIX 
DOUBLE. 
DUTY 
PUNCH 













CLIX 7-HOLE PUNCH FOR 7-RING BINDERS (not 
illustrated) Same size, same precision action, as 3-hole punch, CLIX MODEL NO. 32 
but punches all seven holes in 3-1-3 order, standard spacing LIST $6.50 each 


for 11” x 8%” sheets, at a single stroke. CLIX MODEL NO. 7 LIST $7.50 each 











CLIX 
2-HOLE 
PUNCH 


Punches 2 holes spaced 2%” on centers at 
a single squeeze in paper sheets ranging 
from 5 inches to 12 inches in size. Simple 
gauge adjusts instantly to any size sheet 
up to 12” in half-inch graduations. Weighs 
less than 10 ounces. Red base plate and 
hammertone gray cover. 


CLIX MODEL NO, 2 LIST $2.50 each 







Personal paper punch for 
home, office and industry. 
Ideal for punching tickets, 
tags, restaurant checks... 
easy to use on paper, light 
cardboard, etc. Light pres- 
sure of thumb punches clean 
hole, instantly. %” hole, 4” 
from binding edge. Red top, 
nickel- plated base: 12 in 
counter display carton. 


CLIX MODEL NO. 100X 
LIST 60 cents each 
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FELT TIP PENS! 


A Complete Line of 
Felt Tip Marking Tools... 


that will meet all the marking, drawing and la- 
belling requirements of every one of your custom- 
ers. There are Standard Flo-masters, Advanced 
Flo-masters, King Size Flo-masters ... the newly 
introduced Cado-marker ...and a complete line 
of inks, tips and cleaners. 








a) 














Manufactured ina 


Brand New Piant... 


at Carlstadt, N. J., by modern equipment and 
production methods that have permitted us to 
improve the quality and quantity of our product 
—to help you serve your customers better and 
faster than ever before. 


© 














© 


Uniform Packaging... 


Flo-master units are attractively packaged to 
permit effective display, better inventory control, 
quick identification and increased eye appeal. 


Supported by National 


Advertising... 


in leading publications throughout the year. Each 
ad keeps selling your customers and prospects 
on Flo-master’s complete line of quality felt tip 
marking equipment. And remember, each and 
every ad directs them to buy from the stationery 
dealer — sending customers to you! 


























As marking importance progresses, more and more 
people are specifying Flo-master Felt-Tipped Pens 
— for lasting service and value. That’s another rea- 
son why Flo-master continues to be the preferred 
felt-tipped pen...why, year in and year out, it 
pays —and pays well — to sell Flo-master! 


Flo-master 


CUSHMAN & DENISON MFG. CO. 
Dept. T., 625 Eighth Avenue + New York 18, New York 
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British Group Tours for Old Town 


A special delegation of five systems and methods experts 
arrived in New York City by plane from England and Canada 
to demonstrate to American executives how a group of spe- 
cially engineered and designed British office machines can 
revolutionize business procedures in this country. 

The British machines, which combine advanced engineer- 
ing and methods techniques with spirit duplicating, are the 
only equipment solely designed to solve systems and meth- 
ods problems in the U.S., according to E. L. Tabat, executive 
vice-president, Old Town Corporation, exclusive U.S. distribu- 
tors. 

The British experts: W. E. Block, chairman; L. E. Brougham, 
technical director; F. W. Hartley, export manager; T. M. 
Devitt, Canadian systems manager, all of Block & Anderson, 
Ltd., of Darlingion, England, and Montreal, Canada, leading 
manufacturers of systems machinery, are conducting half-hour 
seminars for the benefit of U.S. systems and methods spe- 
cialists. These seminars are being arranged by Old Town at 
the request of some 50 leading U.S. firms with national head- 
quarters in New York. 

Following the New York seminars, Patrick Madden, Old 
Town’s systems and methods analyst, will leave for a coast- 
to-coast trip to demonstrate the new British equipment in 
50 cities. 





Standard Register Locates New Plant 


Announcement of the location of a new million-dollar plant 
of The Standard Register Company, Dayton, Ohio, in Fayette- 
ville, Ark., was made recently by M. A. Spayd, president of 
the company. 

Construction of the first phase of the plant, containing 
approximately 64,000 square feet of floor space, is expected to 
be completed by the middle of 1957. As equipment becomes 
available the size of the building will be expanded to 120,000 
square feet. 

The plant will be located near the south edge of the Arkan- 
sas University community between U. S. Highway 71 and the 
Frisco railroad tracks, adjacent to the local airport. 

The projected plant will employ approximately 350 people 
when it reaches full capacity. Initial production will be the 
manufacture of marginally punched continuous forms and 
Zipsets. As the plant is expanded it will become a fully inte- 
grated unit, the company’s fifth major manufacturing facility. 
Other manufacturing units of the company are located in 
Dayton, Ohio; York, Pa.; and Oakland and Glendale, Calif. 

The expansion program accompanies announcement that 
Merrill, Lynch, Pierce, Fenner & Beane had been selected as 
the managing underwriters for a proposed issue of $6,500,000 
of the company’s stock, the first such offering in 40 years. 





Snapout Trademark Upheld by Court 

The exclusive right of The Snapout Forms Company of 
Chardon, Ohio, to the trademark “Snapout” for business forms 
has recently been upheld by Judge William J. Campbell of the 
United States District Court in Chicago. 

As owner of Federal Trademark Registration No. 286,910 
granted September 8, 1931, by the United States Patent Office, 
The Snapout Forms Company had brought a trademark in- 
fringement suit for injunction and damages against Palmer 
A. Carson, doing business as Snap-Out Business Forms of 
Chicago. Following a full hearing before a Federal Master- 
in-Chancery, the court granted an injunction on June 25, 1956, 
restraining the defendant during the pendency of the suit 
from all further use of the trademark “Snapout” in any style 
or arrangement and from infringing in any way on the trade- 
mark “Snapout” and Registration No. 286,910. 

Recently this injunction was made permanent by the United 
States District Court by entry of a final judgment which held 
that the trademark “Snapout” and the Registration No. 286,- 
910 are good and valid, and that the unauthorized use of the 
terms “Snap-out” and “Snap-out Business Forms of Chicago” 
in telephone listings, advertising, display cards, and signs and 
on business forms infringed on those trademark rights and 
the registration. Damages were also awarded to The Snapout 
Forms Company. 
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Letter Size No. 4881 
Legal Size No. 4882 


STYLED FOR EFFICIENCY! 


ASE letter and legal size desk trays are functional! Designed 
for quick efficient handling of all office mail and material. 
Trays are strong and graceful. One piece formed steel con- 
struction with smooth rounded edges. No rough or sharp 
corners. Rests on full side channels . . . no rubber feet to come 
off and get lost. Have cut-away at front for easy grasp and 
pickup of correspondence. 

Trays are large and roomy. Letter size easily accommodate 
tabbed letter file folders. Four stacking posts come with each 
tray. Give you unlimited flexibility and convertibility . 


Standard finishes—ASE Dawn Gray, Stylite Tan, Mist Green 
and Green match ASE Office Furniture. 


AURORA, ILLINOIS 
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PERFECTLY 


for today’s 
economy. 

THE FINEST 
MARKING DEVICES 
MADE ANYWHERE! 


Insist on the Bést 


Balanced in 


@ EXTRA QUALITY 
® ECONOMY 

@ EFFICIENCY 

@ FASTER DELIVERY 


Write for 
literature 
on our 
complete 
“CROWN” 
line! 


R. A. STEWART AND CO., INC. 


80 Duane Street + New York 7, New York 





Royal McBee Makes Four Appointments 
within Appliances Division 


W. H. Beckwith, vice-president, appliance division, Royal 
McBee Corporation, has announced four new appointments 
within his organization. 

K. A. Clarke, formerly southern appliance sales manager, 
has been named assistant to the vice-president, appliance di- 
vision. Mr. Clarke, who has been with the Company since 





ROBERT ELKINS 





VANLANDINGHAM 





Cc. W. LYBARGER 


1947, will concentrate mainly on the portable typewriter 
field organizational and sales activities and will be head- 
quartered at Port Chester, N. Y. 

C. Walker Lybarger, formerly portable representative for 
the San Francisco area, has been promoted to central appliance 
sales manager. In this capacity, Mr. Lybarger will supervise 
portable typewriter activities for Royal’s offices in the central 
region, making his headquarters in Kansas City, Mo. He has 
been associated with Royal since 1951. 

[The company’s former New York appliance sales man- 
ager, Robert Elkins, succeeds Mr. Clarke as southern appli- 
ance sales manager. As supervisor of portable typewriter sales 
activities in this region, Mr. Elkins, who joined the company 
in 1948, will operate from the company’s headquarters in 
Atlanta, Ga. 

Jesse Vanlandingham, formerly portable representative at 
Denver, has been named southwest appliance sales manager. 
In this new post, Mr. Vanlandingham will direct appliance 
operations in Southern California, Arizona, New Mexico, and 
West Texas under the general supervision of the western 
appliance sales manager. He will make his headquarters in 
Los Angeles, Calif. Mr. Vanlandingham has been with the 
company since 1941. 





Milo Harding Appoints Representatives 

James M. Harding, vice-president and general manager of 
the Miio Harding Company, has announced the appointment 
of three new direct factory dealer representatives for its line 
of Tempo duplicating machines and supplies. 

Rowland Berry has been appointed to cover the Middle 
West territory, working out of Minneapolis. 

Paul Williams, headquartering at the main office and man- 
ufacturing plant of the company in Monterey Park (Los 
Angeles County), Calif., has been assigned to the Mountain 
and Pacific Coast states. 

Harry Carrol is now covering the Southern states, out of 
Dallas. The territory of C. J. Gardner, with headquarters at 
the Milo Harding Company, Washington, D. C., has been 
extended to cover the eastern states. 

The addition of these men, each of whom has had broad 
experience in selling and servicing the office supply trade gives 
the Milo Harding Company better sales representation in 
major marketing areas, 
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uper filer 





Why take 8S steps when four do it better? 


You can reduce file operating costs at least 25% 
by instaling SUPER-FILER 


e Eliminate lost motion and you make 
work easier. Not only that, but you 
speed it up. You 


And that reduces 


get more work done. 


cost. 


This is the story of Super-Filer, the 
Mechanized File 


as standard filing equipment by thou- 


that’s been adopted 


sands of businesses 


Pull open a Super-Filer drawer and its 
unique swing front spreads the contents 
ina V and makes everything instantly 


accessible. No fooling with compressors 


No shifting of file folders back and 
forth. You just turn the contents like 
the pages of a book to the folder you 
want. And then you take out a letter 
or drop one in. 


The simple operation of filing or finding 
a letter in Super-Filer, checked by stop 
watch, takes only half as long as with 
a conventional rigid-front file. That's 
because Super-Filer automatically and 
mechanically does four of the eight 
steps a file clerk has to take with a rigid- 
front file. By thus simplifying work, 


MODE-MAKER DESKS @® GOODFORM ALUMINUM CHAIRS 
SUPER-FILER MECHANIZED FILING EQUIPMENT @ GF ADJUSTABLE STEEL SHELVING 


GF meta! business furniture is a GOOD investment 
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Super-Filer, the Mechanized File, re- 
duces over-all filing costs at least 25%. 


There’s one sure way to prove the sav- 
ings Super-Filer makes possible for you. 
See it demonstrated and then try it out 
in your own office. You'll find Super- 
Filer on the floor of your local GF show- 
room. The address is shown in your 
phone book. Just call the GF dealer or 
branch — or write The General Fire- 
proofing Company, Department X-61, 
Youngstown 1, Ohio. 








GENERAL 


FIREPROOFING 


Foremost in Metal Busine r 
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you can count on 





WHO’S THE HAPPY 
DEALER ? 





They are easy to spot these days... when thousands of dealers throughout the 


~ @ 
7 


; 0 “BR -- 
country have found out the advantages <> _*) - of handling the Royal 
Register line of register forms and equipment. And, those happy Royal Register 
dealers appreciate what Royal’s famous “rapid delivery” (ten days to two 


weeks for standard and special standard forms) means in customer good-will, 


a’ 


TES £4 


repeat business, se’ and profits. Another reason for the smile on 


——— 


= —Tt— 
the faces of so many Royal Register dealers is that they don’t have to w 


ey 





w 






about the competition of Royal salesmen selling to their accounts. 


So... Mr. Dealer... write today for a copy of the latest Royal 


catalog y ae and send your next order for register forms to 


Royal Register. 


REGISTER {/ COMPANY 
NASHUA BETTENDORF 


NEW HAMPSHIRE 1OWA 


for rapid delivery 


SD LL LO OLD LE Oe 
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“I finally 
got rid of my 
old safe” 











Mr. Paul C. Higganbotham, 
office manager, 
Fort Worth, Texas, says: 


“It was an old clunker, vintage about 1917. 
I had a feeling it wouldn’t be much good in a 
fire, but it wasn’t until the salesman showed 
me I was risking the loss of my vital records 
that I saw the light and bought a Meilink ‘B’ 
label safe.” 


\ 
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MERRALRANANAAN 











YOU TOO HAVE 


CUSTOMERS 
LIKE THIS... 


There are a lot of businessmen risking the loss 
of their records—and maybe their businesses— 
just as Mr. Higganbotham was. When you sell 
such a man a Meilink Underwriters’ Laborato- 
ries approved safe you’re doing him a favor. 
And yourself, too, of course. 


Meiink STEEL SAFE COMPANY 
TOLEDO 6, OHIO 





A, B and C LABEL SAFES, HOME VAULTS, INSULATED FILES, 
BUSINESS MACHINE AND TYPEWRITER STANDS 
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The Salt Lick 


MONTHLY MUSINGS ON SALESMEN & THEIR PROBLEMS 


by L. R. Addington 
Vice President 
Stock Sales 

Art Metal 
Construction Co. 





@ There are many personal characteristics which are de- 
terrents to sales success. 

Probably the most common of these negative factors 

in sales relationships is uncertainty or lack of confidence. 

There is a definite process of thought which can elimi- 

nate this sales-destroying behavior, especially on first calls. 

1. On your first call you should inform and teach, not 
sell. 

2. You should have the single purpose of creating con- 
fidence in yourself, your company and consequently 
in your product. 

3. Be interested in your customer's company. 

4. Ask sincere complimentary questions (This is an 
art). 
. Teach yourself to relax but be alert and observing. 

6. Be constantly aware that all men are equal and merely 
cast in different roles. 

7. Always play the part of the guest which you are. 

8. Say in the first three minutes of a first interview one 
thing which you want your new friend to remember. 

When you have a careful plan on every first call you 

will enjoy making the all important canvass call, and when 
it is made with confidence you will find the old bugaboo 
of uncertainty has faded and has been replaced with articu- 
late skill, the trade mark of the professional salesman. 


7) 


Peerless Steel Elects Officers; 
25-Year Service Awards Given 





Stockholders of Peerless Steel Equipment Company in an- 
nual meeting October 16 watched president A. J. Kuhn present 
beautiful silver awards to John Bergmann, John Weggel and 
Fred Wilhelm in recognition of their 25 years of service to the 
company. Mr. Kuhn stressed the harmony existing between 
management and labor and held great hopes for its continu- 
ance in the future. 

The company is now in its 27th year in the same com- 
munity. 

Stockholders elected the following directors: Conrad Berg- 
mann, chairman; Anton J. Kuhn, Francis E. Timlin, Albert F. 
Rosenberger and Joseph J. Galen. 

Officers elected to serve for the following year are Anton J. 
Kuhn, president; Albert F. Rosenberger, vice-president in 
charge of production; Francis E. Timlin, secretary-treasurer; 
A. H. Kappenberger, assistant secretary, and H. W. Crane, 
vice-president in charge of sales. 

President Kuhn in his report told of progress made in the 
past year. Research and development were indicated as key 
factors in Peerless progress. 
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Director’ Series 


added to £4654 line! 


Model 28-TA 
Executive Chair 


Fit seating for a man of standing! An imposing 
chair... enormously comfortable: even the arm- 
rests are foam-cushioned. Scientifically engi- 
neered to provide maximum comfort and free- 
dom from fatigue. Height and spring tension of 
tilting seat and back are adjustable. 


Suggest fall, TN C5 as witveitek Zone 2, $64.50* 


And don't forget COSCO's complete, integrated line of office furniture! 





COSCO’s complete line of “Office fashioned” business furniture, 
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Model 25-S 
Secretarial Chair 


Gracefully styled. 
Five comfort adjust- 
ments, to please 
ladies of all shapes 
and sizes. Sure to 
help secretaries do 
better work ... and 
more of it! 


Suggested retail, $42.50 
Zone 2, $46.60" 


F 


22 and 23 Series 
General Chairs 


Ladder-back and 
padded-back models 
available. squely at 
home in reception 
room, conference 
room, cafeteria, pri- 
vate office ...oras 
mass seating. 


22-L, $13.96 ($16.95*) 
23-L, $16.96 ($17.95*) 


a 


Model 27-LA 
Conference Arm Chair 


Ideal for reception 
room and conference 
room. Deep, foam- 
cushioned seat, 
sloped for comfort. 
Legs extended to 
provens backrest 
rom marring walls. 


Suggested retail, $30.68 
Zone 2, $43.50" 





23-LD, $19.96 ($21.95*) 


@ Now... top-selling Cosco “Office fashioned” Seating is 
available in a new “de luxe edition”! Executive, secre- 
tarial, conference and general chairs . . . more generously 
proportioned, more luxuriously cushioned with dual- 
contour molded foam rubber, and available in smart 
square tubing. 

Seats and backrests are roomier than ever... and 
heavily cushioned with foam rubber and resilient Tufflex. 
Bonderized, chip-resistant, baked-on enamel finish in six 
popular colors. Smart, durable upholstery —in wide choice 
of fabrics and colors—covers both front and rear of back- 
rest for smarter appearance. 

Cosco Office Furniture is regularly advertised in 
Fortune, Newsweek, U. S. News & Wortp Report, 
Business WEEK, INstrTruTIONS, and MANAGEMENT Metuops. 
Write for free catalog, plus samples and infomation on 
free display and advertising aids, today. 


HAMILTON MANUFACTURING CORPORATION + COLUMBUS, INDIANA 





Ohfjien foshionad. FURNITURE 


*Zone 2: Texas and 11 Western States 


127 































Fly EA 
“C/urcusne ner > 






” “Sas 
a) 

















Big let-down... 


New Bassick “Diamond-Arrow” Casters 
Will Prevent This! 


“How are the mighty fallen,” a rhetorical question 
in Biblical times, sometimes becomes a painfully real 
question today. Painful for the unseated executive 
above—and embarrassing for the office manager. 


Just one of the reasons to put Bassick casters on all 
your office chairs and equipment. They give the easy 
action that ends the need for irritating pushing and 
pulling. 

Other reasons for Bassick glides and casters in an 
Office, of course, are the quietness with which they 
move and the way they protect expensive floor finishes 
and carpets. And once you’ve got sturdy, well con- 
structed Bassicks installed, you can forget about them. 


Ask your office manager customers to try Bassick 





casters. The Bassick Com- 
pany, Bridgeport 2, Conn. 
In Canada: Belleville, Ont. 


BASSICK CHAIR CONTROLS are an- 
other office favorite. The exclusive 
Flo-Tilt control above is a rubber 
torsion unit that can’t squeak, pro- 
vides the smoothest, safest tilting 
action ever. See your dealer about 
chairs with Flo-Tilt or conven- 
tional Bassick tilt controls. 





SEAN ( C4 


A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS DO MORE 
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are hosted at Pomerantz contest din- 
ner. From left are M. Davidson, Perfect Rubber Seat Cushion 
Co.; T. Dunn, Cook’s, Inc.; R. Pomerantz; A. Pomerantz; J. 


GUILD SUPPLIERS... 


W. McCormick, Stationers’ Guild; J. Shaughnessy; D. L. 


Ward; W. Whiting, Whiting-Patterson Co 


Dinner Heralds Pomerantz Guild Contest 


It was kick-off time for the 8th annual Guild sales contest 
at the A. Pomerantz & Company when more than 80 em- 
ployees gathered for dinner at the Midcity Club in Philadel- 
phia recently. 

Salesmanager Jim McCabe set an “election” theme and 
assured everybody of a chance to win. Points were called 
“votes” and a prize catalog displayed the array of “political 
plums” available. 

“Political speeches” about the opportunities afforded in the 
sales event were made by Richard Pomerantz, Sr., president: 
Charles Thomas, vice-president, and Richard Pomerantz, Jr. 

Speaking in behalf of Guild stationery products, featured 
in this annual contest, was J. W. McCormick, Jr., general 
manager of the Stationers Guild of America. 





Form Stationers Association in Hattiesburg 
Reported by Art Carrow 

Stationers of Hattiesburg, Miss., held a meeting in the office 
of the Hub City Office Supply Company on September 27 
for the purpose of organizing a local stationers’ association. 

The following were present: Melvin Autry, Standard Office 
Supply Co.; P. L. Thomas, Geiger Printing Co.; C. E. 
Carlovitz, Commercial Stationery Co.; Ray Brown and George 
Watson, Office Equipment Co.; Lonnie H. Thompson, Hatties- 
burg Typewriter Co.; A. W. Trotter, J. P. Moseley, Jr. and 
W. M. Headrick, Hub City Office Supply Co. 

A. W. Trotter was elected temporary chairman and W. M. 
Headrick was elected permanent secretary of the organization. 

Several objectives were discussed, and it was decided to 
vote on all of the objectives for the organization at the next 
regular meeting. These included the promotion of fair trade 
standards of business ethics, a “buy at home” campaign, and 
a program of co-operative advertising for charitable and pub- 
lic interest projects. 

The entire group felt that in this growing market there was 
need for co-operation among the various firms represented in 
the office equipment industry, and it was decided to hold 
monthly meetings of the association. 





Faultless Announces Contest Winners 


The winners of Faultless Caster Corporation’s caster testing 
contest held during the recent NSOEA convention have been 
announced. Visitors at the Faultless booth were asked to 
estimate the number of cycles casters would be tested under 
a 250-pound load. The test ran for 33 hours. 

Winners were: 

Dealer prize, Clyde Smith, Wynne & Smith, New Orleans, 
La.; grand prize, Mrs. Roy Evans, Evans Typewriter Co., 
Findlay, Ohio, Sunbeam frypan; first men’s prize, Jack Riddell, 
Smith’s Book & Stationery, Vallejo, Calif., Sunbeam shaver; 
first lady’s prize, Mrs. Ruth Davis, Davis Office Supplies, Jack- 
sonville, Ill., Lady Sunbeam shaver. 


OA-12/56 





OA- 





=—S ws = Ve 

















THE STRIKING FULL-COLOR STANDARD 
AD IN THE CURRENT ISSUE OF 


FORTUNE 


This is the kind of executive ‘pre-selling’ that has helped 

make Standard the most-wanted line of office furniture 

in America... Be sure to look, too, at Standard’s great 
¢ 


promotional program of C-N-S... 


mailing brochures 
IN........-. mats 


S.... and window displays 


And bear in mind, Standard'’s dramatic success story 
has a part in it for you. Get in touch with your repres 


sentative, or write direct. 


THE STANDARD FURNITURE COMPANY 
Herkimer, New York d ll dy 
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Now, more than any time during the year, is the time to demonstrate 
and sell Guide-O-folders, for now your customers are file-conscious. 


Meeks O) Those overloaded folders, dog-eared tabs, etc., etc. are mute evidence 
° . 5 ee %, 
of the need for Guide-O-folders. 

STEEL DESK DRAWER UNIT Guide-O-folders eliminate all the vexations of old style filing — for 
Made to fit the lower deep drawer of all they hang. They glide back and forth on steel frames, responding to 
standard desks. Using this unit, the desk nF g YE F 7 : =" ; ce : , a . 5 
worker always has important and vital data the lightest pressure of the finger tips. When one folder is filled, just 
at the finger tips—always in an upright posi- i Pig p= 
tion. Instantly available and instantly re- add another Guide-O-folder. The metal tabs are adjustable to every 
placed. The unit consists of a metal tray ies oy ; 
and 25 Guide-O-folders complete with ad- filing position. 


justable metal tabs and an assortment of 
inserts for tab headings. 


Guide-O-folders are made in 5 sizes: -1- Letter -2- Legal -3- LO- 
FOLDERS for 5 drawer files in 4 drawer height -4- Invoice -5- X-ray 


size for films, artwork, drawings, etc. 











Guide-O-folders will increase speed and accuracy of filing and finding 
in every filing system. 

Your customers cannot afford to be without Guide-O-folders. Usually 
only one demonstration is needed to convince. Now is the time to 
concentrate sales effort on Guide-O-folders. 


GUIDE SYSTEM & SUPPLY CO. 





335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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STEEL FRONT FIBRE ARD TRANSFER FILES 





It’s scarcely credible but it’s so. Many of your customers still tie up 
their semi-active and inactive records, toss them in a storage room to 
be lost, damaged or even forgotten. They still continue this practice 
because one has called their attention to TRANSFILE files, the 
low cost, modern way to keep all these records safe, orderly and in- 


stantly ava lal le. 


Made of fibr 


forced so that 


board for economy, TRANSFILE files are steel rein- 
all the weight of the drawers and their contents is 
supported on steel. Drawer movement is surprisingly easy even when 
TRANSFILI 


Interlock 


With th 
side of 


roller bearit 


files are stacked high and wide with the patented 


| front, TRANSFILE files can be stacked right along- 
files. The De Luxe TRANSFILE file even offers steel 


o drawer suspension. 


Made in 3 styles and 13 sizes, there is a TRANSFILE file for every 


purse and purpose. 


Get your customers to use TRANSFILE files this transfer season. You 


will do them a great service and make a handsome profit. 


3 STYLES 
13 SIZES 






> 


FILING SUPPLIES 


The GUSSCO LINE of index cards, folders, 
guides, etc. enables you to fill all require- 
ments for every seanderd filing need. ‘rey 
item in the line is of sound quality, de- 
signed to do a better job longer and com- 
etitively priced to meet all competition. 
ake sure your stock is ready for transfer 
time. Check and order fill-ins today. When 
you need specials, try GUSSCO for fast, 
dependable service. 





GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — 
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GUSSCO SALES INC., 337 WINSTON ST., 






NEW YORK 13, N 


LOS ANGELES 13, CAI 
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Now 

you can 
Satisfy 

all of 
your | 
customers 
needs 
with the 


big ie 


Line of 
Index 
Tabs and 
Divider 
sets 


For complete information 


write: S) * 
' 


FRAMINGHAM, MASS 





A Half-Century Plus One Is 
Record of Golde’s Stationers, Inc. 

With a record of 51 years of faithful service to the station- 
ery industry, Golde’s Stationers, Inc., of New York City re- 
tired from business on September 30, 1956. Known for years 
as “The Stationers to the Stars,” Golde’s counted among its 
clientele many big names in the entertainment world, in ad- 
dition to serving a host of friends in the mercantile trade. 

Among the stars mentioned by Ed Golde are the late Fred 
Allen, Sophie Tucker, Sylvia Sidney, Rise Stevens, Eddie 
Cantor, and Dimitri Mitropoulos. 

When the company first opened its doors in September 28, 
1905, at 1391 Sixth Ave. under the trade name of M. E. Golde 





ED GOLDE ... selling Fred Allen sta- 
tionery—something he did for many 
years during the radio and TV star’s 
lifetime. 


& Sons, it carried a line of sporting goods and party games 
in addition to social stationery, and maintained a photographic 
department complete with film developing service for thou- 
sands of amateur photographers in the area. 

In 1920, however, the beautiful brownstone dwellings of the 
neighborhood gave way to modern hotel, apartment, and office 
buildings. Recognizing this trend, Golde’s switched to com- 
mercial stationery and office equipment to meet the increasing 
demands of manufacturers and other firms coming into the 
district. In 1930, the company was incorporated under the 
name of Golde’s Stationers, Inc. During the final 15 years of 
business, A. L. Bender was manager. 

Reciprocating the kind wishes that have been extended by 
the company’s many friends in the trade, Edward Golde said: 
“We thank them, and in return we say, ‘Good health, good 
luck, and God bless you all.’” 





NOFA Chapter Discusses Program 

The New York Chapter of the National Office Furniture 
Association met on October 8 in the Baroque Room of the 
Brass Rail Restaurant, New York City. Chapter president 
Robert Gibby, Desks Inc., New York City, presided. 

President Gibby outlined past progress of the New York 
Chapter and the birth of NOFA as a result of an idea pro- 
posed by the New York Chapter. He reviewed its progress and 
development and above all, its value and usefulness to the 
industry. He went on to say that the newly-elected officers of 
the New York Chapter felt that the best way to plan programs 
was to get suggestions from the floor on the subject of topics 
for future meetings. 

Considerable interest was shown by many of those present 
and among the topics discussed were: prominent speakers, 
product knowledge, education sales and production, manage- 
ment and cost of operation, problem clinics, monthly news 
sheet, entertaining factors, increased dealer membership and 
national and local NOFA benefits for dealers. 

NOFA President John E. Mossman, Desks, Inc., New York 
City, recalled some former New York Chapter meetings that 
were interesting and informative. He remarked that many of 
the suggestions received at this meeting were good and in con- 
clusion, he told something of what NOFA is doing. 
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Why not get all of that order 





PEERLESS 


— manufacturers of 


Double Pedestal Desks 
Single Pedestal Desks 
Portable Typewriter Stands 
Secretarial Desks 
Fixed Bed Typewriter Desks 
Calculating Machine Desks 
Panel Tables 
Leg Tables 
Executive Desks 
Conference Desks 
Credenzas 
Swedish Modern Suites 
Royal Swedish Modern Suites 
Modular Units 
Sclesman’'s Desks 
Posting Desks 
Chairs 
Vertical Filing Cabinets 
Card Files 
Legal Files 
Card Index Files 
Complete Insert Line 
Document Files 
Check Files 
Invoice Files 
Cabinets 
Cupboards 
Biveprint Units 
Storage Sections 
Corner Fillers 
Space Saving Files 
Cross Trays 
Removable Partitions 
Wide and Half Sections 
Book Cases 
Telephone Stands 
Coat Poles 
Waste Baskets 
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Why be satisfied with just a part of the order 
... just desks ... just filing cabinets ... just chairs? 


SELL UNDER THE PEERLESS FRANCHISE 


— the complete line for the modern office. 


That’s right, the Peerless line is the complete line. Take a quick 
glance at the complete list, to the left, of Peerless products. You'll find 
everything from A to Z. 


From removable partitions to de luxe executive suites. And every 
wanted item in between. Such as desks, filing cabinets, the fast selling 
modular units, counter arrangements. Such as chairs, credenzas, book 
cases, etc. Take another look at that list. It’s really complete. 


What does this mean to you as a Peerless Dealer? It means that 
you can quote one top quality; one leading, related styling; and one 
high standard of performance. It means that you get more sales from 
the same number of bids. 


Here’s one way to check-up on this complete line. Write for the 
Peerless Literature Package. See for yourself its very completeness. 
Next, call in the Peerless representative to talk it over. It may be that 
the Peerless Franchise is open in your territory. If so, you'll be glad 
you took these steps. 


PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphia 11, Poa 


NEW YORK oa ile Vertes) HOUSTON LOS ANGELES 





133 











PeMI—There’s Economy in The RIGHT Equipment 


“ASI 


In The Right DIRECTION 


The customer who specifies Penco steel equip- 
ment has the assurance of highest-standard 
quality, skilled engineering and design . . . 
plus prompt service . . . which have built and 
maintained the reputation of Penco, a pio- 
neer in sheet metal products for almost a 
century. For catalog, write Dept. OA. 








Wherever there is need for 
Durability, Flexibility, 
Efficiency, Appearance 
and Economy 


penco 


STEEL EQUIPMENT 





FOR OFFICES - FACTORIES - 
SHOPS - SCHOOLS - INSTITUTIONS + LABORATORIES - 
_WAREHOUSES + HOSPITALS - CLUBS - RESTAURANTS - 
STORES - PROCESSORS 


penco STEEL LOCKERS 


More than 60 types and 
sizes of Penco Perma-Built 
lockers give the answer to 
any and every problem of 
locker requirements. 























penco STEEL SHELVING 


More than 700 standard 
sizes of Penco adjustable 
steel shelving, with inter- 
changeable parts, give 
efficient adaptation to 
your specific space needs. 


penco STEEL CABINETS 


Of heavy-gauge steel con- 
struction, with adjustable 
shelves, Penco’s complete 
line of Quality cabinets— 
in varying heights—give 
the perfect answer to stor- 
age, wardrobe or other 
cabinet problems. 


























STEEL LOCKERS 
CABINETS - SHELVING 


DEALERSHIPS 

OPEN— Write 

for Details 
BeNCO METAL PRODUCTS DIVISION 


ALAN WOOD STEEL COMPANY 
Oregon Ave. & Swanson St. « Philadelphia 48, Penna. 
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NEW USE FOR SLIP-ON LABEL HOLDERS... . Illustrating 
how office accessories can be adapted to new uses, it is shown 
here how metal Slip-On Label holders for ring books manu- 
factured by Office Products Company of Detroit, Mich., are 
serving in the retail floor covering field. The insert in the 
label holder (arrow) provides vital information pertaining to 
the type of material, brand name, price and amount of yard- 
age on hand. The holders are securely attached to the carpet- 
ing. Julian Nusbaum (left), secretary of Central Floor Covering 
in Detroit, shows the idea to Harold Panter, sales manager of 
Office Products Co 


SExport Statistics 


of U.S. office machines, 
equipment and supplies 





Net Value 
Quantity (Dollars) 


Accounting Machines meses isin except Punched 
card, New ieee = Te 649 918525 


Accounting Machines " Descriptive, “except Punched card, 


SR OIE EES SEES SE eR a 864 1778362 
List Adding Machines, except Punched card, New . 2237 374909 
Non-List Calculating Machines, except Punched card, New 2640 916603 
Non-List Adding and Printing Calculating Machines, New 354 80539 
Card Punching and Auxiliary Machines, New . 221 501431 
Accounting Etc. Machines, Used and Rebuilt .. / 632 131293 
Parts for Accounting Etc. Machines ..... ae ; 1695210 
Addressing Machines ...... 185 128013 
Accessories and Parts for Addressing “Machines .~.. 33991 
Duplicating Machines, except Lithograph Offset - 926 174822 
Duplicating Machines, Lithograph Offset .... ‘ 42 78618 
Parts for Duplicating Machines ........... ra 101920 
Cash Registers, New . EN Ae 1623 407081 
Cash Registers, Used and Rebuilt ........ ‘ 194 30365 
Parts for Cash Registers 2 ioe 281659 
Typewriters, Standard, New, except Electric 3472 412945 
Typewriters, Standard, Electric, except Automatic, New 485 125691 
Typewriters, Portable, New ............ a; ; 3058 188555 
Typewriters, Used and Rebuilt, except Automatic . ; 2110 95052 
NRE ee ere 441 96031 
Parts and Accessories for Tepnatters he ee 453499 
Staplers, For Office . Rta) ee ee. SaeP : 79572 88990 
EE OS ee ee aos 706 168968 
Mail-Handling Machines and Parts ........... a ; 124067 
Check-Handling Machines and Parts ..... iain 61033 
Office Machines and Parts, Nes. ........... ‘ 155709 
Mechanical Pencils, all Materials, Doz. ......... : 26551 57599 
errr tree F 19582 
Pencils, except Mechanical Black Lead, Gr. ..... ; 33630 88118 
Pencils, except Mechanical, Nes., Gr. ......... : : 5298 29013 
of 9a eee ae - 71140 
he Ee ee Oe ee 54633 
Fountain Pens, Ball Type, Doz. ............ . 128864 284682 
Fountain Pens, except Ball Type, Doz. .......... 15701 318528 
Ball Pen Refill Ink Cartridges, Doz. ......... : 91108 107644 
Fountain Pen and Ball Pen Parts, Nes. ee 142766 
Fountain Pen Points, Gr ; ae h 12720 57558 
Carbon Steel Pen Points, Gr. ....... aa ; 6794 12490 
SE Ee ree re an 16005 16503 
Ink Writing .... asl nn oa PP : 115038 
es Sor vats sates « 182892 
ES OSE ES ae eee F 191199 143434 
Ribbons Cloth Inked for Office Machines ..... 52348 
Gee NE; FO, cukiss on coesasaden 481253 


(Nes.—Not elsewhere specified) 
Figures for July, 1956; Released in October, 1956 
by the U. S. Department of Commerce 
(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C.) 
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~ easy to operate—easier to sell... 


the new ALL- ELECTRIC 


(A ADDING MACHINE 


Fingertips literally float over the moulded keys ... everyone who tries 

this sturdy and dependable REGNA becomes a “high speed” operator . . . 
everyone who sees it admires the streamlined styling, the legible 

keys and listing, the clear curved window for maximum visibility. REGNA’s 
rugged Universal Electrolux Motor does all the work—chases fatigue— 
increases daily employee productivity! 


Swedish steel, Swiss precision counters; 
different capacities from 6 total 7 up; 
fully automatic safety keyboard; rear 
rubber rollers for portability; in 

light grey and ivory. 

Also—-low-priced hand 

operated models. 





Please send more information on the new Electric Regna 
Adding Machine and outline advantages of becoming a Regna 





t « FAUA | 
, ‘ Gentlemen: 


4 Dealer. 
| EE ee = 
IN CANADA: Regna Cash Registers of Canada Ltd., 704 Notre Dame St. W., 
Montreal, Que., and Business Equipment Machines, 489-R King St. W., Toronto, Ont. cr z i 
OUTSIDE CONTINENTAL U. S.: Jorgen S. Lien, Box 507, Bergen, Norway. ity -..--..--------------- - one oo-noccoceneeonenene 
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t this best of all 
seasons all the best to 


you from Sengbusch 


Christmas is .a “looking back” time. That 
wonderful season when the events and endeavors 
of the past year recede into the vaults of 
memory. Now a heartfelt “Thanks!” is due to 
our many friends, old and new, in the 
stationery and office-supply fields. 
But Christmas is both an ending and a 
beginning — the start of a fresh new year, 
carrying with it our sincere wishes for 
much health and prosperity. A year in which 
Sengbusch will continue to carry high the 
standard of the very best in time and money- 
saving “Office Essentials of Distinction.” 


Merry Christmas and a full, happy New Year! 


Milwaukee 3, Wisconsin 





A HOUSE IN JAPAN .. . done with Cray-Pas by Miss Hiroko 
Vemura, a fourth grade pupil. 


Cray-Pas Introduced to U. S. Market 

A pigment stick having some of the best qualities of both 
crayons and chalks is being offered to United States distribu- 
tors of drawing materials under the name Cray-Pas, by the 
manufacturer, Sakura Color Products Corporation, Osaka, 
Japan. 

The accompanying colorful drawing, which could be repro- 
duced here only in black and white, reveals some of the char- 
acteristics of Cray-Pas sticks. The effect is almost that of an 
oil painting. 

Although recommended primarily for school children, Cray- 
Pas sticks also have a potential market among professional 
artists. They are available in a tremendous range of colors, 
as well as black and write, and the range of tone blending is 
almost unlimited. 





Stein Presides at New York OMDA Meeting 

The Office Machine Dealers Association of New York met 
on October 9 at the Advertising Club of New York with 
President Sam Stein, Quality Office Equipment Corporation, 
New York City, presiding. 

President Stein introduced Charles Murphy, newly ap- 
pointed dealer salesman for Royal Typewriter Company, 
Division of Royal McBee Corporation, and Stanley Weiner 
of Morse Typewriter Company, recently made an executive 
of that company. President Stein in behalf of the members, 
thanked Royal McBee representatives for their hospitality 
at the all-day affair held recently for the local dealers at the 
Westchester Country Club in honor of the opening of the 
firm’s new headquarters in Port Chester, N. Y. 

Plans were discussed for the first eastern regional meet- 
ing of the association scheduled for October 16 at the New 
York Coliseum. 

Guest speaker was Jack Munro, who spoke about a spe- 
cial group disability, accident and health plan which could 
be made available to the association. He pointed out the ad- 
vantages to both employers and employees of such a pro- 
gram and answered questions pertinent to its features. 

A committee was formed for the purpose of drawing up a 
slate of officers for nomination to serve next year. Nick 
Fucci, Business Machines Products, Inc., Englewood, N. J., 
was elected charman of this committee. 

President Stein asked for a moment of silent prayer in 
respect for George Converery who died in Florida. Mr. Con- 
verery was associated with the Wholesale Typewriter Com- 
pany and later was an office machine dealer. 





Ditto Opens New St. Louis Branch 

Opening of a 4,500 square foot branch office and warehouse 
building for its St. Louis operations was announced recently 
by Ditto, Inc. 

[he new building, at 3943 W. Pine Blvd., replaces the com- 
pany’s former offices at 1718 Olive. St. Paul A. Walter is 
branch manager. 


OA-12/56 








Moc 


1502 
OA- 
















$195.00 
Plus F.E.T. 





PUT A PLUS IN YOUR 
DUPLICATOR SET-UP WITH 





HERE'S WHAT TO LOOK FOR! 





FLUID CONTROL ACCURATE REGISTRATION 
PRESSURE DIAI PLEXIGLAS MASTER GUIDE 
RESET COUNTER FULLY GEARED MECHANISM 4 
paler aii ALL DURALUMINUM The amazing new spirit duplicator that combines the 
LOWER DEVICE DIE-CAST FRAMES long life economy of fine craftsmanship with all the top 
ADJUSTABLE Pamusunn cet Aarenetnnin wen features that make for easier handling. For instance, 
FOR VARIOUS WEIGHTS OF PAPER AND CARDS. *THE FLUID CONTROL DIAL helps you get more copies... 


makes it easier to run both sides of the sheet ... uses less 
fluid and eliminates paper curl. Five hand and electric 
models to choose from, 9” x 17” to 18” x 20”. Wire, phone 
or write now for complete information. 











Model 50 De Luxe Electric 




















feeds automatically or Peper ees: ll a a 
single sheet. . . $375 | Ou Priats Ine. . ! 
ue FET | 1502 S. Main St., Los Angeles 15, Calif. | 
on | Please send complete descriptive literature and prices | 
] on all Duplicarbo Hand and Electric models. | 
2 
' NAME 
| FIRM | 
4 | ADDRESS | 
5 
| CITY ZONE___STATE ! 
L 


qnenananeenananen arena ewasasenesemananasanan 


1502 S. MAIN ST., LOS ANGELES, CALIF. 
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THE “BEL AIR’’ GROUP 





meant for the most luxurious offices 












Today’s office of distinction shows a marked 

trend toward clean-lined contemporary decor. The Be 

MILWAUKEE “BEL AIR” group, with its custom-designed i 
appeal, is tailored admirably for the most luxurious 

modern office. The lines are simple but elegant, 


complemented by the most meticulous craftsmanship, 





and offering the most desirable standards of lifetime 
comfort. For the growing trend toward tasteful 
modern, you'll find it sound and profitable to display 


and recommend MILWAUKEE “BEL AIR.” @ 








421 UL 
Matching 
Side Chair 





420'4 UL 
Executive 
swivel Chair 





Stock and display the 
“Bel Air’ Group. 

Full details on request. 
420 UL 


Matching 
Side Armchair 





makers of fine chairs for over half a century 


MILWAUKEE CHAIR COMPANY ¢ Milwaukee 45, Wisconsin 
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CURL RESISTANT — 
SOFT OR HARD IN VARIOUS PIGMENTS 
















Don’t overlook the sales potential of bon for every requirement. ..in blue, 
Pencil Carbons. Get more carbon paper black or purple. You'll like the sharp 
volume with Storms Pencil Carbons. . . writing pigment, the brilliant blue oil 
available in four popular brands... soluble and the economical non-tack 
Storm-Brite Super Blue, Perma-Blue, pencil carbon. You're invited to write 
H.M.S. Non-Tack Blue and American for complete details on the profit pos- 
Pigment . . . all with excellent manifold- sibilities of Storms Pencil Carbon. Use 






ing qualities — and made of the finest the coupon or write on your letterhead. 







materials. There’s a Storms Pencil Car- 





STORMS SERVICE BUREAU 


The Storms Service Bureau is ready to help you with 
special applications of Carbon Paper, Inked Ribbons 
and Carbon Rolls. You are invited to consult with 
Storms whenever you get such requests from your 
customers. No obligation, of course. 

H. M. STORMS COMPANY 

Storms Building, Brooklyn 38, N. Y. 

Gentlemen: 


Pencil Carbons. Please send complete information. 
[_] We would like a copy of the Storms Catalog. 


,— OS -_ — 
COMPANY NAME 









[-] We would like to know more about the profit possibilites of Storms 





ADDRESS___ — 





CITY. ZONE STATE. 











Equip the Office... 


Then the Plant... 


with profitable drafting 
room furniture by ANCO! 


ANCO helps the Dea/er 3 ways... 


1. PROVEN QUALITY PRODUCTS 
Nationally advertised, thousands of ANCO 
tables in constant use at foremost draft- 
ing rooms. 

2. GREATER PROFITS 
Dealer buys direct from ANCO. ANCO 
sells thru dealers only. 


3. DELIVERY 
Enlarged production capacity assures de- 
livery when needed. 


= 








Millions of hours of use and frequent re- 
orders by the nation’s largest industries at- 
test to the superior quality of ANCO design, 
materials and craftsmanship. 

SIZES FROM 38” x 60” THRU 44” x 84” 





BILT-RITE PEDESTAL TABLES 


The finest pedestal type tables made, faster 
selling and more profitable. Many unique and 
special features. 

SIZES FROM 23” x 31” THRU 44” x 72” 


For FREE Literature and Prices 
address DEPT. AO 


ANCO WOOD SPECIALTIES, INC. 


71-08 80th STREET, GLENDALE 27, N. Y. 
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Hilles Elected Royal McBee Director 

Charles D. Hilles, Jr., of New York, 
has been elected a director and a mem- 
ber of the executive committee of Royal 
McBee Corporation, it was announced 
recently by Allan A. Ryan, chairman 
of the toard. 

Mr. Hilles is executive vice-president 
and a director of International Tele- 
phone & Telegraph Corporation, and an 
officer and director of a number of its 
affiliated companies. 

C. D. HILLES, JR. Mr. Hillies was previously a member 

of the board of directors of Royal Type- 
writer Company, Inc., but he resigned in 1954 when he took 
on a special assignment for the United States Government. 

He is also a director of the Beekman-Downtown Hospital, 
a director of the American Cancer Society, a director and 
treasurer of the Rip Van Winkle Foundation, and a trustee 
and chairman of the Executive Committee of Lingnan Uni- 
versity. 





Boston Stationers Hear Lie-Detector Expert 

First-hand information on the modern art of lie detecting 
was the pay-off for those who attended the Boston Stationers 
Association’s first meeting of the season, held at the Smith 
House in Cambridge, Mass., on October 15. 

The guest speaker at this dinner meeting was Lincoln M. 
Zonn, graduate of the Keeler Polygraph School (only world 
recognized lie-detector school) and himself director and chief 
examiner of Truth Associates of Boston. 

Using a member of the audience as a subject, Mr. Zonn 
demonstrated the lie-detector machine and discussed its op- 
eration and the training necessary for its successful application. 
A number of interesting questions from the floor were an- 
swered by Mr. Zonn and his associate, Mr. August. 

A total of 55 members and guests helped to make this initial 
meeting under President Henry Rosnosky a big, success. Also 
in attendance was Raymond C. Sheppach, new governor of 
Region 1. 








ELECTRONICS SPEED UP MACHINE TESTING ... Miles of 
printed figures run off by solenoid-operated adding machines 
are checked by Marie Riemers in the new electronic testing 
laboratory of Clary Corp. in San Gabriel, Calif. Problems are 
fed into the machines by printed tape. With the electronic 
equipment, machines from the production line are put through 
tests in a short period of time which are equivalent to five 
years of normal office use. 
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Chair by Huntington Chair Corporation, Huntington, West Virginia 
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COMFORT MEANS BUSINESS WITH U.S. KOYLON 





Day after day, this chair cushioned with U. S. Koylon 9 Fa Oe a 0 Oe TS in ee 
Foam will keep itself smooth, trim and neat. And this is tk) Pe Ae : 
important to you, because the furnishing of your recep- “ 
tion rooms and offices is a symbol of business efficiency. : 
Moreover, U. S. Koylon Foam Cushioning assures perfect : 
comfort and relaxation, the buoyant ease of balanced ° 
Support. U. S. Koylon, the finest. of foams, is a product , r 
of United States Rubber Company, Mishawaka, Indiana. E Se ey 6 RS 
US) United States Rubber 
OA~12/56 141 
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for Read-at-a-Glance 
VISIBILITY 


Customers are asking for Barkley Plastic Tab Card 








Indexes because they know angular and magnified 
plastic tabs speed filing and finding—saves expen- 
sive filing space too! Make sure you carry adequate 
quantities in stock. 

Three sizes available: 
3x5,4x6,5-x 8. In six 
colors: Green, Amber, 
Red, Pink, Blue, and Clear. 


Write for 
illustrated 
literature. 


Serving 
Stationers 
Since 1921 


L. BARKLEY & CO. 


; Van Buren Street - ‘Chicago 7, Wlinois 
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3rd DISTRICT NOTES 


Philadelp| 
nué Christmas 
C-R Club 


R. L. JOHNSON, CORRESPONDENT 
15 E. LANCASTER AVE., ARDMORE, PA, 


are having their An- 


Penn-Mar-Va Travelers 


Party on December 6 at 12:30. It will be held at 


Philadelphia. Those Travelers interested should 


%& &£ & & ¢ 


Robert Whitsel, president of the Philadelphia Stationers Asso- 


n anr 


3 3 


_D. Calvin "Cap" Feldser of Feldser Printi 


Company of Lancaster, Pa., died Saturday, October 12, in Lan- 


- AN++ 
Their 4U 


that his company, The Brooks Company, is cele- 
Anniversary. 


&¢ &£ # & © 
ng & Office Supply 


caster, Our deepest sympathy to his fam y- 


nessa r 
banquerT on N 


*+ *£ &© €& & 


Philadelphia Stationers Association held their 5ist annual 


ember 15 at the Penn Sherwood Hotel in Philadel- 


phia. It was a gala and a well attended affair. 


Bishop 
th the Virg 


The Philadelph 


Abbott 
rainia Stat onery Company of Richn 


* &©£ &£ & & 


, member of Penn-Mar-Va Travelers Club, is now 


ond, Va. 
* + £€ € & 


ia Stationers Association were the guests of 


Charlie Newcomet at the Mountain Springs Association in Read- 


ng, Penn. The 
monthly meeting 
to hold tk 


Keystone Stat 


remodeling 


50 stationers and travelers that attended the 
had but one complaint—the plates were too 


@ steaks. 


*¥ £ &© €& & 
N. J. has completed 


Company of Camd: 
w 4 iarger display 


their store. They have 


2w arrangement of counters that has resulted in 


+ @ % @& @ 


of officers of the Philadelphia Stationers Associa- 


be the chief business of their next monthly meet- 
day of January. 














ile 


47H District Notes 


R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C, 


Somebody way back yonder quipped that after the feast 


The Tamine 


and ye deah ole Fourth is right now in the 
famine. Either the boys are too dad burned 
anything, or there just ain't much goin’ on in 


; stuff. I'll be a good guy though and give them the 


fit of the doubt until | learn otherwise. 


e@ oT my 
pe 3 a4 new 
M 5 St., Att 
Any! you tr 
mayct med 
k en the y 
edley P 


* + © €& & 

ef" scribes sends in an item about A. M. Jackson 
Jackson Office Equipment Company, 121 

_ Ala.: but that is all the information he gave. 
ng men can put Mr. Jackson on y ts, and 
send me more details. I'll send ‘em in, 


* + * & # 
Co., LaGrange, Ga., ha ved into its new 
ad St. and had its formal opening on October 


me more details on thi 
%* &£ & & # 


) mpany, Williamston, S.C., has opened a new 
branch in Anderson, S.C. “Little John" must be 


Dad footsteps by expanding the service 


* + &€ & # 
Fowler's, Charlotte, N. C. you are going 


irprise. Bill and Ralph have just mpleted 
and when | te yOu T is eye Cc atching, 
tement £ the month ‘ a n k 


; 
k ut. 
vation that seems to be especially effective 


ation. The wrapping and billing counter is 

front door. which makes it impc sible for a 

d not be arected immediately reqerdiess 

busy or not. Yep, things are definitely 

* © & & 

Allan Cammack, Burlingt NC’. te on the moll 
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Is this YOUR customer? 


Or should we ask—was this your customer? Builds them to absorb punishment and still give top 


This man just bought two files for what he thought performance. Builds them to match with the splendid, 
| one would cost. Did he buy them from you? popular priced Fashionaire and Economaire desk lines. 
lf he didn't, there was a reason. Perhaps you You can depend on it— WESCO's best both quality- 
couldn't offer a quality, economically priced file like wise and pricewise. 
WESCO —files that fit the price range of the average Sell him what he wants. Sell him WESCO. 
small budget office equipment buyer. Builders of Fashionaire and Economaire desks— 
WESCO builds suspension and non-suspension files. suspension and non-suspension files—Add-a-Files. 


STERN MFG. CO 






WESCO— The Stamp of Quality in Office Equipment! 


AURORA. ILL- 


Sr oihiter, \/esteroa 


MANUFACTURING COMPANY 


AURORA ¢ ILLINOTS 
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No Handling / 


EXTRA PROFITS FOR YOU 
RECORDS TRANSFER TIME! 


No fuss — no bother — no stock for you to handle or 
re-ship. We'll drop ship for you at no extra charge, 
direct to your customer, using your labels. DOLIN offers 
the most complete line of steel transfer files (43 stock 
sizes) SOLD EXCLUSIVELY THROUGH THE DEALER. 
Send your order now — in time to meet your customer's 
transfer schedule. 


3 COMPLETE LINES 


STOCK 
SIZES 


ALWAYS IN STOCK 


"G300" SERIES 


Space saver file with 4 
easy-action nylon glides, 
for very inactive records. 
Heavy gauge steel-chan- 
neled construction — Dual- 
vision card holder — drop 
handle for greater aisle 
widths. 


7 STOCK SIZES 

















NYLON GLIDES 


"R400" SERIES 


Space saver file with 4 
high-speed ball - bearing 
rollers, for active to semi- 








active records. Heavy 
BALL- gauge steel channeled 
BEARING construction — Dual-vision 
ROLLERS card holder, drop handle. 


17 STOCK SIZES 


"500" SERIES 


“Front office look’ shoul- 
der front file with rollers, 
brass plated hardware. 
For active to semi-active 
records. Millions now in 


19 STOCK SIZES 







EASY ACTION 
ROLLERS 


ALL PRICED TO MEET YOUR 
DIRECT SELLING COMPETITION! 
spevatlalle... envelope enclosures, 


circulars and other promotionals. 


QOL METAL PRODUCTS 


317-28 LEXINGTON AVE. 
BROOKLYN 16, N.Y. 
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too. He has just purchased the old Efirds Department Store build- 
ing on Davis Street, smack in the middle of things, and expects 
to move from his old location on Water St. during November; 
He will make a fast move in order to get in on the Christmas 
trede and then do the place over gradually later. The new building 
has three floors, over 12,000 feet of space, and an alley on one 
side and at the rear. Space should be the last thing Allan will be 
yelling about for many years to come. Boy!! — in this business that 
s definitely a switch. Will be looking for more details, Allan. 
&¢ &# Ht & & 
Just received word that J. H. Nunnally, buyer for McGregor 
School Supply Co., Athens, Ga., passed away early in September. 
* £+ * + & 
Noble F. Fowler, former buyer at Business Equipment Co., Hunts- 
ville, Ala., has taken a position as purchasing officer at Redstone 
Arsenal. Don't know who is to take over at Business Equipment. 
*%&* £ Ht & & 
Hear that fren' Leo Gassenheimer at Mercantile Paper Co. 
Montgomery, Ala., is back in the hospital, this time in New York; 
but Dick says it is nothing serious this time. Sure hope so, Leo, 
because we want you with us for a long, long time. 
&* £ #& & & 
While we are in Montgomery, it is nice to report that Ivan 
Grable, Dixie Office Supply, is now back on the job after about 
six weeks’ stay at the hospital due to a stroke. Nice going, Ivan. 
Now take it easy for a while, and we will have you back in the 
pink again in short order. 
&¢ &£ Ht @& © 
Another of our younger members recently had a "'slight'’ tussel 
with a bad ticker but is now back on the job after a couple of 
weeks messing around with the docs. Dave Ogden, Bate's man in 
Florida, “is the man" this time. 
% &@ & & & 
Dave Curtis, proprietor of Alamance Stationery Co., Burlington, 
N. C., now has Dave Jr. with him as an outside salesman. Junior 
looks for all the world like a chip off the ole block, size and all, so 
we now expect things to hum even more at Alamance. Welcome 
aboard, Dave. 
% ££ & & & 
Here's one that will certainly surprise you, especially you ole 
timers. After 42 years at Watkins Book Store, Winston Salem, N. C.., 
Grover Pfaff has left them and is now manager, buyer at Rawley- 
Apperson, Inc., Winston Salem. Sam Adams is now buyer at 
Watkins. 
* &@ #& & & 
Still another ole timer change, this time in Atlanta. Gene Burke, 
buyer at Bryant Litho Company, has accepted a position in the 
insurance field. Stan Marienthal advises that Frank Franklin, for- 
merly with Tidwell Company, has taken over as buyer. 
+ &¢ #& & 
outhern Paper Products Company, Birmingham, Ala., announces 
that John H. Sorenson, formerly with Ennis Tag Company, is now 
with them as sales manager. 
% £ & & & 
Alabama really got goin’ this month, didn't it Charlie? Maybe 
we have the boys stirred up over thata way. Hope so anyway. 
* &£ & & & 
We all know what the Governor of South Carolina said to the 
Governor of North Carolina, but whet the Governor of North 
Carolina recently said to one of “our” boys was especially nice. 
R. M. Pound, Pound & Moore, Charlotte, was the recipient of 
said nice remarks, and they were spoken during presentation of a 
Distinguished Service Award to Retailing from the North Carolina 
Merchants Association. ‘Meritorious service, for contributions to 
retail trade as merchant and citizen," were just part of the nice 
things said about our “'R.M.". 
* *©£ © & & 
To Bill (Bainbridge) Keenan goes the credit for the lion's share 
of news gathering this month with a slight assist from "Inky" 
Lydiard and Joe Maura. 
* £ © & 
And so — as this will be the last issue of dear ole 1956 — | will 
take this golden opportunity to wish you one and all the merriest 
of all Christmases and the happiest of New Years 





L. E. Grisso Heads Dillon Equipment 


The new head of the Dillon Equipment Company of 143 
E. Maryland Ave., Indianapolis, Ind., is L. E. Grisso, well 
known to dealers in the area as the man who helped organize 
the Indianapolis chapter of the National Office Management 
Association. 

Mr. Grisso has been in the dictating machine business in 
Indianapolis for 22 years. 

The firm was purchased recently from Cecil R. Dillon, who 
has retired.—AK 
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What a group to sell from... 


All-New DAZOR Desk and Table Lamps 





Lighting in keeping with this richly appointed office is supplied by Dazor’s 
Swing-Arm Model 1056 on the desk and a Single-Arm Flexible-Arm Model 1058 
in the background. Finish of both is frost-green baked enamel over bonderizing, 
combined with brass; on special order, frost-tan combined with brass. 


5 Brand-New Incandescents 


Here are the office lamps to give you a comprehensive line with Dazor 
quality all the way through. Fine executive-type lamps head the new 
group. Note the Dazor Swing-Arm model, combining high style with 
indirect lighting. There’s also a completely new Dazor Floating-Arm 
model with compact reflector and diamond-shaped base. 


Broader Markets for You 


Look, too, at the smart new Dazor decorative lamps that illuminate 
and dress up the smaller desk, reception desk or table. Two are Flexi- 
ble-Arm models—Twin-Arm and Single-Arm. The other, a Rigid- 
Standard Dazor, matches the Swing-Arm model, promotes a dual office 
sale. Moreover, these models are just right for institutions, dormi- 
tories, motels, hotels, home TV rooms and dens. 


Air-Cooled for Comfort and Safety 


In every case a major feature of the new Dazors is the Air-Cooled 
Reflector—comfortable for the user to work with and safe to touch. 
Changing the light location involves no hazard. Full information on 
the lamps is available from your Authorized Dazor Distributor. If you 
need his name, write to Dazor Manufacturing Corp., 4481-87 Duncan 
Avenue, St. Louis 10, Missouri. In Canada address Amalgamated 
Electric Corporation Ltd., Toronto 6, Ontario. 


ONLY QUALITY FIXTURES COME FROM 
THE MAKERS OF 


SAzZOR FLOATING LAMPs 


FLUORESCENT and INCANDESCENT 


OA-12/56 


For the desk occupant who desires unrestricted 
control of light location and volume, the dis- 
tinctive Dazor Floating-Arm Model 1057 
above is the answer. Its diamond-shaped base 
has beveled edges. Finish is frost-green; on 
special order, frost-tan. 


i 


Simplicity of design and restful indirect light- 
ing are characteristics of this Dazor Rigid- 
Standard Model 1055. Finish is frost-green; on 
special order, frost-tan. It is a natural mate 
for Swing-Arm Model 1056. 


i 


Varied arm arrangements are possible with 
Dazor’s Twin-Arm Flexible-Arm Model 1059. 
Frost-green, combined with brass; on special 
order, frost-tan combined with brass. 
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Look it, 
up here 





BUYERS 
INDEX 
ISSUE 





Complete buying information 


at your fingertips 


1 PRODUCT INDEX—over 1,250 products classi- 
fied 


DIRECTORY OF MANUFACTURERS—over 2,500 
with names and addresses 


~ 


TRADE NAME——TRADE MARK INDEX—over 4,- 
500 with names of manufacturers 


_ Ww WN 


MANUFACTURERS’ ADVERTISING—many use 
catalog-type advertising giving complete 
product information 


TRADE ASSOCIATIONS—City, State and Na- 
tional——names and addresses of officers 
and meeting dates 


146 






Office ; 
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PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 





rrespondent is now fully recovered 
ur last nvention activities in Ct 
For membe f the Fifth Distr 
7 Clue the , venti n was eminent 


‘cause we up and done 


you haven't heard, which is nig 
bie because t the noise, the clut 
ravelers Cup for the second year 


7 
national competition. Frank 
Mfg. Company 

Travel Club president, ex 
nanks and appreciation to the 


awman ana troe 





Graham, Y 


nd travelers who went all out in mpetitive spirit and co 
naKke Tr t ible. 
membership of just over 200, fully 160 travelers 
ted in reporting sales meetings and ring new dealer 
t >» to NSOEA. To the conscientious dealers wt went 
r as to rex } meetings that the travelers wt held 
tailed to re ra an orchid t you 
at we are recognized as the most progressive ers 
untry, let's really go to work and beat off the other 
who are snapping at our hee Competition will be 
r be this coming year, | suse, if we d 
» retire the cup. So boys, hold as many sales meetinas a 
edules w allow, and don't fail to report ther 
1ddition ft jetting points for the 3 USé sles meetings will 


dealer salesmen with y product and 


nake tor tatter commission checks. Gene Grenon, Gregory 
nara Oftice Equipment Company, In Detroit Govern f 


ict NSOEA, has made things attract 


y 


3 a previously announced contest with a cash award of 
$7 » fee elenin new deale altee (2 ; ual 
> Ww paler members. w can you afttord 
t that maz 2 up when some days you don't earn that 

Deadline on the Governor's contest is April 10, 1957. 


*¥ £ & & 
t yinia Hice Equipment Dealers Association held their 
r meeting n October 27 at H tel Daniel 7 ne in Charles 
Nest Virginia. A fine business session was he id under the 


>t Forest Thompson, Thompson's of Moree n, presi 


Jent of the as at The hospitality hour and cs nque uel were 
: and the attendance was ex ellent. Dealer and 
tr rome callanen are asked to please get their dues in: send them 


f. R. Thompson, P. O. Box 845, Morgantown, West Virainia. 
* £ &€ € 

. esult mendous success enjoyed by the Motor 
shea { Detroit) Travelers Club with The Cavalcade of Sales held 
tr s past January, the chapter is sponsoring n umber 

i heduled for January 23, 1957, and loca- 
be announce 3 } rtly. 


As a result of the tre 


A | luncheon meeting will be held, after which the 
ter be devoted to a sales clinic (the complet. Lacey 
ir employees, and travelers. Then a cocktail 
be held before the main banquet. A well-known speaker 
booked 1 his subject will deal with a phase of market- 

1 and selling ir industry. 
T rrespor lent sttended the first of these last winter and 
t to the fact that to miss it would be your | We all 


earn every day, and the educational facets of 


f Sales are boundles 

: * &© & & ¥ 
Cleveland Chapter, Fifth District Trav velers Club welcomad 
Norma and Scott Summerville c Py then at the annual Mr. & Mes. 
Dinner at H tel Auditorium in Cleveland on October 

20. M a. le ed the crowd with 2500 feet of film, de- 
pi 10,000 mile trip over the Alcan Highway to Fairbanks 
Alaska and Rnd N sa Pole, via station wagon and plane. with 

Explorer Scouts. 

Marge and Gene Grenon Gregory & Leonard Office Equipment 
| D roit, Fifth District Governor, came down from 
tor the shindig and to get the ball rolling for the re- 
vention here next spring. Also in attendance were the 


Frank Pty Yawn 
enbergers, Richard 
Minr ota Mini 


sn and Erbe Mfg. Company, 


aed 


the Lloyd Land- 
st Pencil Company, the Harry Howards, 
ng & Mtg. Company; president, vice president and 
of the Fifth District Travelers Club. Ken 
& Index Company, chairman of the Cleve- 


ow 


> 


respecti 


Ackland, Amberg File 


OA—12/56 








OJ 











BENTSON MANUFACTURING COMPANY 
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a reminder... 





The cone-shaped leg, 
featured in the illustrated 
model 2030, is inter- 
changeable with a 


standard island base 


Why do customers prefer Bentson? Is it because 
of the durability offered by Perma-hush construction 
.. or the Grade “A” letter drawer and cradle suspen- 
sion... or nylon glides . . . or the double-wall box 
drawers? Or is it because of the many other outstanding 
Bentson features that give customers that “quality feel’’? 
Actually — it could be any one or a combination 
of these reasons. 


Whatever it is, you know that this customer preference 
means only one thing to a Bentson Dealer . . . more sales 
volume and more profit! If you’re not enjoying this satisfac- 
tion now, don’t wait any longer, but write for complete infor- 
mation on the Bentson line. 


AURORA, ILLINOIS 
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Don’ Let Wi ho ~Light.N Airy 
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CHAIRS: ARE. 
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Model No. 
Arm’ Revolving Chair 


{ “a 
“ 


——— 
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Model No. 681 
Arm Chair 


Looks can fool you! Take the Gregson 680 Series, for 
instance. Sure, it looks light and airy . . . but man, these 
chairs are rugged! 

Spring and foam rubber seats offer lasting comfort to 
the modern executive, and at a price that he will thank 

ou for. Scuff plates and 2-inch ball bearing casters add 
ong life to the beauty and ruggedness of the Arm Swivel 
Chair. And handsome brass ferrules on the Companion 
Arm Chair add that “extra something” that makes them 
sell fast. 

Both chairs are available in Gros Point and Naugahyde, 
or Gros Point and top grain leather combination ... in 
a wide range of colors . . . and at a price to suit even the 
grumpiest purchasing agent. ; 

There’s a new feeling in office furniture ... a new light ’n 
airy look. It’s available in the new Gregson Series No. 600. 
Write for full information today. 


DEALER INQUIRIES INVITED 








GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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and Chapter, as usual, did a wonderful job of arranging the 
ffair. 
%* &£ & & & 
Budd Smith, McKays', Midland, Michigan, informs us that the 
firm will be in a new and larger location by November |, just a 
block from the old store on Main Street ...... George Borden 
has announced that Borden Office Equipment Company, Steuben- 
ville, Ohio, has moved to much larger and more modern quarters 
at 141 No. Fifth Street in that city. Dick Varner is the buyer... 
. . . John Ober, Business Furniture Company, Indianapolis, Indiana, 
announces his firm's move to a new ultra-modern building at 
Pennsylvania and Maryland Sts. in Indianapolis. Best wishes for 
continued progress and success from us all. 
* &@ HH & & 
We were all surprised at the appearance of A. C. (Ace) Burton, 
formerly in the Fifth District for Associated Stationers Supply Co., 
at the convention. Mr. Burton, who is now in the commissary 
business in New Orleans, coincided a business trip to Chicago 
with a visit to the convention. 
&* & & & & 
Charles E. Spath, veteran purchasing agent for The Brooks Com- 
pany, Cleveland, is quite happy with the results of the complete 
remodeling and refurbishing program undertaken by his firm... 
. Veteran Gus Demianiuk has been appointed manager of the 
stationery department of the Detroit News Company branch of 
American News Company. Our old friend Frank Kellog has re- 
ee ee The Andersons (Mr. & Mrs.) announced the open- 
ing of their new store at 645 E. Maple in Birmingham, Mich.— 
Birmingham Office Supply Company. Al Close, who was formerly 
with Service Office Supply Company, Detroit, is now associated 
with the firm. 
* &£ & & 
New store manager for Cleveland branch of Eriksen's, Inc. is 
Mike Giesz; Carl Johnson has joined Claire (Dusty) Rhoades and 
Dave Warner in outside sales. Stanley Ulinski and Robert Johnson 
will no longer sell supplies, but will concentrate on office ma- 
chines. Vie Edmonds is the new store manager of the Cincinnati 
branch of the firm, enabling Henry Smith and Warren Best to de- 
ote their time to outside sales. 
*&* ££ & & 
Our sympathy to the family of Mrs. Jean Speicher, whose mother 
recently passed away. The death necessitated the absence of the 
Speichers at the national convention. 
* &£ & & & 
TRAVELERS NOTES: W. E. (Bill) Wintrich, after twenty years of 
calling on the trade for Acco Products, has separated from the 
firm. Bill has not announced his plans for the future...... 
Joe Walsh, manufacturers’ representative, is now selling office ma- 
chine covers for Office Covers Company, Jersey City, New Jersey. 
. John Liggett, Dennison Manufacturing Company, has 


relocated to Cleveland from Cincinnati ...... Pat Patterson, 
manufacturers’ representative, representing Clauss Cutlery Com- 
pany, Fremont, Ohio, in the Fifth District... ..... Rusty and H. 


L. (Doc) Davis, W. H. Gunlocke Chair Company, have moved into 
their new home in Rocky River, Ohio, at 22676 Peachtree Lane. 

* &£ & & 
GET BETTER QUICK DEPARTMENT: Jack Busch, purchasing agent 
for Pounsford Stationery Company, Cincinnati, recently underwent 
major surgery at St. Luke's Hospital in Fort Thomas, Kentucky. 
Jack is now at home, recuperating satisfactorily ...... Hugh 
Kline, Rogers-Miller Company, Canton, Ohio, still in Molly Stark 
Hospital in that city. How's about some cheerful cards and notes 
to Hugh — he'll be there awhile...... John Howison, popular 
partner in the Kelsall-Vorhis organization in Cincinnati, missed the 
convention because he went under the knife at Good Samaritan 
Hospital; he's now back on the job and doing well. All of us 
extend our best wishes for rapid recovery and good health. 

* &£ #& & & 
SIR STORK FLIES AGAIN: Eileen and Gary Nestor, Nestor's, De- 
troit, are the proud parents of a baby girl, Pamela Jo, born on 
October 17 at Ford Hospital in Detroit. The even prouder grand- 
parents are Clara and Larry Phelps of the same firm ...... 
The Irv Wassermans, Home Office Supply Company, Inc., Detroit, 
had their first-born, a boy, on October 18. Their statement, and 
| quote, "the first new Wasserman in the family in 39 years." 
Pres - Grace and John Hardinger, The Globe-Wernicke Co. 
are accepting congrats on their third child, a girl, born October |. 


* &£ & & & 

Got your reservations yet for the regional convention in Cleve- 
land? Don't forget — April I1-13, 1957 at Hotel Cleveland. 
+t &£ #& & & 

My sincere thanks to Scott Purvis and the Joseph Dixon Crucible 
Company for arranging to have the well-known caricature artist, 
Sally Zippert, do a facsimile of my ugly puss. It appears at the 
head of this column, in case you are wondering what that is, but 
| think | was treated kindly by Miss Zippert. No comments, please. 
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customer 


(kus’tum-er): One who 
regularly, customarily, or 
repeatedly makes purchases 


...and for customer- keeping 





office papers—it’s R-B! 


It takes more than a dictionary definition to keep 
customers coming back. It takes continued satisfac- 
tion with services... prices... and above all, with 
the quality and value of merchandise. 


That’s why in office papers, your top-value line is 
Rockwell-Barnes. Every R-B grade must meet rigid 
requirements for both quality and value to insure 
customer satisfaction ... and to keep them purchas- 
ing regularly, customarily—and repeatedly. 





Catalog, price list, and samples available to qualified 
dealers upon request. 











Spotseald® Adding Machine & Other ; “ : * 
Rolls © Desk Blotters, Embossed & Plain oc we = arnes ompany 
* File Folders, Manila © Memo Fillers ; 4 : . ? Fal 


* Notebooks, Eye-Tint® & White © Pads, 


Piain © Pads, Ruled © Printed “Copy” Specialists to the Stationer Since 1903 


Second Sheets © Bond & Sulphite Papers : x 
* Manifold Papers © Mimeo Papers ¥ ‘ 7 iis ai =n 
* Duplicating Papers ¢ Manila Second 35 EAST. WACKER DR iv & @ CHICAGO t, tt Limols ae 
Sheets ae 3 we ’ 


“= 
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ready to talk profits for 57? 


StH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL. 











The next big date on the Great Lakes Travelers Club calendar 
annual Christmas party. It has beer cheduled for Friday 
December 14, at the Bal Tabarin Room in the Hotel Shermar 
Chairman Herb Johnston, Ace Fastener Corp., and Co-Chairmar 
Art outenionn, yeyer-McAllister Publications, are knee deep in 
f para, nT This event of gooqa neer fy nq geaier Traveler 
a manutaécture t ur ndustry. 
iT nés Deen rumored that Art wi have f bag pipe n nang 
ne specié! mus such as made 4 tremendous hit last year, 
Assisting on the committee are Tom Gillice, Rockwell-Bar Co.; 
Senay Allen, Venus Pen & Pencil Corp.; Ray J. Eichenlaub, Se rvice | 
Today’s market for Tab systems |Today’s best one-time carbon Snap- el Products; Ken Reister, Minnesota Mining & Mfg. Co.; and | 
demands trouble-free forms. Hano |a- -parts are Hano Multi- “Snaps, Spe- Don Sharpe, Reyburn Mfg. Cc 
Litho-Tab is your answer. kets will be obtainable at ‘the do 








*& &¢ & & & 


GLTC king ahead, too, towards the annual Birthday Ball. : 
’ President Mine dP has appointed Dick (Eagle Pencil) Parill 
-»» THEN YOU’RE READY FOR as chairman and Doug (American Pad & Paper) Allen a hair 
- oe 
Hano Business Forms! . v2 48 
e Heading up GLTC's drive to capture the Travelers Club trophy 
for the third time and permanent possession are Clarence (Aigner) 
Clemen, chairman, and Don (Reyburn) Sharpe, co-chairmar 
*& &£ & & & 
Rugged individualists, GLTC members have refused to change 
edure of electing officers from a yearly basis to a regiona 
nedule t was voted however, to have the itTgoing 
serve Travelers’ club regiona nvention chairman fT 
assist the regional governor. Therefore, Governor Byron Johnson 
| Region 6 mee + Harry (Dixon) Hoffman. He's your man for 
1 + ne 9 at R ktora 
%* &£ & & & 
New members of GLTC include Benjamin L. Beeler, Associated 
Stationer Supply Co.; William R. Domenico, Weis Mfg. C | 
4 Charles Cordray, Sturgis Chair Co. 
*& &£ & & & 
was @ pleasure to have as recent guest that genial retired 
Pen man Ben Brohme, now rusticating in Fort Pierce, Fla. i 


Latest reports from the sick ward: Whit Hanson is now back at 





tore daily atter a ng battle to save failing eyes INT Fo w- 

Standard body Register forms ...|For hand-written records, Hano ng operative procedure he has retained about 30% vision in one 
low-cost (Han-o-Sav) list, plus| Refolders, Portables and Porta-Paks eye but has los t | yht in the other... A.C. Van Horne, Eber- 
Custom Register List. are your answer. hard Faber Pencil Co., is reported improving after hospitalization 
r a heart disturbance . . . Harry Chumley, Woodworth's Book 

Store, Chicago, was hospitalized for rest and check-up .. . The 


news of “Pop” (Commercial Stationery) Krieger's illness saddened 
all. Jack Perry of the same firm was reported back in the hos- 
pital t wing a cerebra hemorrhage. 


WU dealers make profits! ; ee 


Because ... with the Hano line you can always 
sell the right form at the right price and deliver at 
the right time. This isa Hano combination (which 
includes top quality of course) that insures repeat 
orders...and profits. Get the facts... then 
judge for yourself. Now...ask for your copy of 
“Business Form Profits with Hano”’. Dealerships 
open in the South, Southwest and Midwest. 








PHILIP 





CONGRATULATIONS . . . to James Kincaid of New Orleans, 
COMPANY INC. La., as Junior Achievement “‘president of the year’’ are ex- 


tended by Edwin H. Mosler, Jr. (left), president of the Mosler ee 
MANIFOLD PRINTERS SINCE 1888 Safe Co. Mr. Mosler is a member of the Young President's 
Organization, of which Mr. Kincaid now becomes an honorary : 
General and Sales Offices: Warehouse and Branch Plant member, and a director of Junior Achievement. With him is x 
HOLYOKE, MASSACHUSETTS MT. OLIVE, ILLINOIS | Douglas O. Yoder, president of the Yoder Co., Cleveland, O. 
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£1 SPARE SE Fo LE Rey eS ema me : ad 


Manufacturers of 
Metal Office Furniture 
.. - purchase 
your quality 
hardware 
from 


dependable 
source... 








NO. 62-685 
HOODED CASTER 






NO. 68-080 
CABINET DOOR 
LOCK 











NO. 68-3700 
DRAWER LOCK 


NO. 68-4847 
FILING CABINET LOCK 











NO. 62-007 





LEG EQUALIZER 


NO. 61-379 
LABEL HOLDER NO. 61-9776 
FILING CABINET 
ROD KNOB 











NO. 61-394 
PULL 





NO. 61-433 
THUMB LATCH 


There are two important reasons why you'll find National Lock the 
answer to your hardware requirements. First . . . National Lock 
functional and decorative hardware is pleasingly styled and quality 
made to enhance the user appeal of your products. Second... 
this one-source supplier saves purchasing and inventory headaches 


right down your production line. Ask for complete information. 
NO. 68-157 


LOCK 







IF YOU ARE AN ORIGINAL EQUIPMENT MANUFACTURER OR 
JOBBER, WRITE US. IF YOU ARE A DEALER, SEE YOUR JOBBER 


INI NATIONAL LOCK COMPANY 


} 
\ 











Rockford, Illinois . Industrial Hardware Division 
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Today’s most accepted line 
of STEEL Waste Receptacles... 


The LAWSON Line 


The complete line, the profit line . . . styled 
and finished to meet today’s demand for 
modern, office beauty and timeless serv- 

ice. Quality at promotional prices! 








Lawson Executive, 
Space Saver and Pan- 
eled Steel Baskets. 
Modern office colars 
and also wood grain 
finishes 










No. 2180 





Lawson Smokurns 
and Sandurns ... 
A wide selection in 
glistening baked 
enamels, copper 
and stainless steel. 






No. 6000 
No. 2990 


Lawson Torpedo Waste Recep- 
tacles. Originated by Lawson 
Bonderized before enameling. In 
red, white, grey and green; stain 

| less steel trim. Four sizes; Heights 
—3114", 37°, 42”. 


Lawson High Boy 
. rust resistant 
steel. Excellent 
wherever extra 
Gesa Te large basket 
No. 3003 pairing needed. In olive 
green, grey and 
white. 
No. 108—20” Het. 










No. 110—29” Het. 






Lawson Sanitary Step-on Waste 
Receptacles. Foolproof mechan 
ism, rubber gasket sealing, glis- 
tening white enamel 


No. 2240 






Lawson “Organizer” 
Desk File. Rigid, verti- 
cal, steel, with index 


ioned. In standard of 
fice grey. 


No. 2850 


Lawson Waste Baskets for 
Home Desks, Hotels, Motels. In 
attractive hammerloid bronze, 
mist green and desert sage 


Send for literature. ‘ 


THE F. H. LAWSON CO. 


821 EVANS s7, Fstoblished 1816 CincuNaATI 4, OHIO 
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S> 7TH District Notes 


BRUCE A. BLACKBOURN, CORRESPONDENT 
5526 VERMONT ST., MINNEAPOLIS 16, MINN. 





The N.W. Travelers’ monthly meetings got off to a bang on 
October 27 at the Radison Hotel in Minneapolis. This meeting 
was in honor of O. J. Oscar Bertelson, Bertelson Bros., Minneapolis, 
who are celebrating their 50th year in business. Harry Bergquist 
was in charge of the program. Sherm Read, St. Paul Book & Sta- 
tionery, told of the early days, as he was Bertelson Bros. first 
employee. Merrill Hasty and President Larry Goodhand told of 
their years of employment with the Company. Also, we were lucky 
to have the Regionettes with us for lunch; and then they held 
there own meeting—the first one. More news on this later. 


*%* &£ #& & & 
Don't forget the Christmas party December 8 at the Edina 
Country Club. 

+t & & & 


: - 


Ed Hanes, Yelland & Hanes in Mason City, lowa, is back from 
service and working in the store. 
%* &£ & & & 
Frank Zilmer, Des Moines Stationery, Des Moines, lowa, has just 
bought an 80-acre farm near Des Moines, so if you miss him at the 
store you know he is very busy with the "farm." 
*¢ £ & & & 
Bill Pershing is passing out candy in honor of "Pat" who is a 
new member of his household. Congratulations, Bill. 
+ &¢ Ht & & 
Bob Ulfers, formerly with Morris-Sanford Co. in Cedar Rapids, 
lowa, is now with Holden Kahler as an outside salesman. 
+ & & & & 
Art Lunde and three others of the Pierce Co. in Fargo just 
returned from Montana where they hunted antelope. A very suc- 
cessful trip for all. 
+ &£ & & & 
Our old friend Earl Funk, formerly with Redi-Form and now re 
tired, couldn't stand it and is now working for the Pierce Co. 
+ £ & & & 
On August 22, Mary Lou Lunde was born to Mr. and Mrs. Art 
Lunde. Art does the purchasing for the Pierce C 
*& ££ & HH & 
Les Pratt, L. G. Pratt Co. in Fargo, became a grand-dad for the 
rst time. Name of the new girl is Leslie Ann Thayer. 
+ &£ & & & 
Paul Gaffaney, Gaffaneys’ in Williston, is at home recuperating 
from surgery. 
+ £ Ht & & 
Pretty, blue eyed, blond Patty Shipley, daughter of Mr. and Mrs. 
Art Shipley, Gaffaney & Shipley Bismarck, N.D., recently won the 
title of “Miss N. Dakota Rodeo.” Congratulations Patty. 


THE REGIONETTES . . . The regionettes will be composed of the 
wives of dealers and travelers of Lucky Seven. Their purpose will 
be to help and participate in our conventions and functions as 
well as in activities of their own choosing. The formation of the 


Regionettes can be of invaluable aid to Lucky Seven and can pr 
vide your wife with a greater feeling of belonging to our industry 
Tess Gocdhand is president and Janet Johnson, secretary-treasurer 
Contact either of them for membership. 


Contact Sis Berry at New Ulm, Minn. on births, marriages, or 
ther items you feel she and Rev. Jack would be interested in 
end me any news of interest for the column, and let's boost 


the Reaionette: 


Lucky Seven Regionettes Elect Officers 

A women’s organization of Region 7 NSOEA, called the 
Lucky Seven Regionettes, elected officers during the recent 
national convention. Chosen were Tess Goodhand, president; 
Joy Kenworthy, vice-president of entertainment; Aileen Ander- 
son, vice-president of hospitality; and Janet Johnson, secre- 
tary-treasurer. 

The group met again in the Hotel Leamington, Minneapolis, 
on October 27. 

It is planned to stress friendship, participation in regional 
activities and sponsorship of a hospitality room at the Happy 
June Mardi Gras in Des Moines. 
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on profit-making products 


Exclusive Features You Can Demonstrate Will Sell 


VICTOR “600 LINE’ Certified Safes 


Product features you can effectively demon- 
strate are the most customer-convincing sell- 
ing tools you have. “Seeing is believing” to 
any customer, and the more your customer 
sees and understands about a product, the 
more easily he is sold. 

The Victor “600 Line” safe has many fea- 
tures that will help you sell the “show me” 
type of customer. This safe is designed with 
a two-fold purpose: to provide the specific 
degree of protection your customers’ records 
need, and to provide maximum utility for 
the user. There has been no compromise with 
quality in the construction of the “600 Line” 
safe —from the smallest detail in improved 
appearance to the features of the four tum- 
bler combination lock. 

Here is an outstanding quality product 
you can effectively demonstrate and profit- 
ably sell. 








The VICTOR “600 Line” safe welcomes your detailed comparison with 
any similar product in quality of construction and all-round utility value. 


“600 Line” Feature Story... 


* Exclusive hidden hinges —actually inside the door, for beauty and security. 
¢ Revolutionary one-unit design of combination lock and lift-up handle that defies 
manipulation by burglars. 
* Allover rounded corners and edges for the smart modern look. 
* Concealed swivel casters tor easy movement and improved appearance. 
¢ Dry insulation (less than 3%) prevents the locking mechanism from rusting or 
sticking regardless of how long the safe remains closed. 
These labels of Certification are affixed to the “600 Line” safe: 
Underwriters’ Laboratories Class C—1 hour fire protection. 
Underwriters’ Laboratories T-20 burglary protection. 





Mode! 627: Open view shows the practical arrangement 
of the interior. The adjustable shelf may be raised or 


lowered to the appropriate height. Exclusive Underwriters’ Laboratories Relocking Device protection. 
“inside the door” hinges are illustrated here. SMNA 1 hour fire protection —with drop and explosion test. 
Capacity: 7,290 cubic inches. Victor Detailed Certification of product standards. 


Demonstrate and sell the consumer-accepted VICTOR “600 Line” safe. 


VICTOR SAFE @ EQUIPMENT Remington lf 7777; MT 


~ A RA 


315 FOURTH AVENUE - NEW YORK 10, N. Y. 
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improve your sales with improved 
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THE WARSHAW MANUFACTURING CO., INC. 


1 MAIN STREET 


BROOKLYN 1, WW. 


Dan P. Scott, buyer 


Janille Goodwin. 


an ana } 


Ken Boucher, 


ha 


John Paul Krause, 


& Stat 
Jad 
tied 


Krause. 


StH District Notes 


IZZY VODA, CORRESPONDENT 
200! S. HANLEY RD., ST. LOUIS 17, MO. 


t Scott-Rice C 
sent p ition ft Dé me an ut 

. Pur cnasing w De arriea n ct Dar 
"Jackie Shipley, ass 


Go wisnes ang best of luck To you Wan 


erly with Stockwell-Binn San Bernad 

Joplin Printing Company of Joplin, M 

snager. Ken, his wif 1 four-year j 
and wi 


ar age, a y 
ws pany of Kansa Mo. 
s heart atta | 
aT Jed a 3 7 e 
ack. Our a y John 


es Mrs. —— T. Williams, Schooley Kansas City, Mo. 


3 Region 8, have recently returned trom an 
tended tri West Coast. While the Vaug! sttended 
A i ention. 


. & Mrs. Clint 


Wa. 


Cooper, — k P Company and second 
jwest Travelers, spent their vacatior as 


Mr. & Mrs. Joe D. Landes, retired fron f ey's Kansas 


Mo. 


& Mrs. Willard oat 


the La Mr. & Mrs. 


ervice as buy recently visited Mr. 

t Kansas City. Mr. Harrisor si 
ind Mrs. Harrison had a dinner party while 
n. Those entertained were Mr. & Mrs. !. D. 
Val Messer, & Mrs. Vaughn Williams and 


Mr. & Mrs. Izzy Voda. A vely ee was er yea by } 


att 


now being accepted for the 8th Regiona 
A mee held at the beautiful Hotel Chase Apri 
1957 send all requests for reservations to: Herbert 
B kV Wielandy Co., 1605 | ist St., St Mo 
+ ££ & €& & 
T a | SS >Ta ners’ annual Ct Tr Party w r held 
KW K December 14. 
%* + € & & 
> L Tat s Association annual Christmas Party w 
at the GAtesworth Hotel on Monday, Decemb: 
%* ££ & F&F & 
A men address has been arranged tor the 8tr 
tt NSOE dation as follows: 8th District NSOEA Foun 
Attn: M M. Anderson, Mercant B & T C 
Walnut St., k City 6, Mo. 
Jat w only if you v keep it nd and 
a ns to the above 
%* * - 
stu Leonard Wilcox, Roberts Printing & Station 
an n, Kan., upon | eiectior ] JenT T 
EA fora 
%* + &€ & F 
Sid Anderson, Bi Lincoln, N ; 
held the first nal meeting November 9-10 at the Muehle 
Kar Mo. The meeting was very well attended 
4 ext issue 
*¥ + & €& & 
sre a y to hear j f Jim Pryor, Texas 
mana Wilson Jones C m passed uddenly 
hear 
* *+ * €& & 
We are a ; » hear that Mrs. Herb Johnson, wife of 
Herb Johnson, W Jones Co., Kansas City, Mo., oming 


peration. We a pe you have 4 very 
‘MEET ME IN ST. LOUIE" 


Chase Hotel 
April 28 - 29 - 1957 
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H-O-N PROFESSIONAL DESK 





If you attended the NSOEA show in Chicago you probably remember that H-O-N 


gave away every day one of our Professional Model Desks. Here are the four win- 


ners whose names were pulled from the hat each day. Also listed below are the 


twenty winners of the H-O-N Trafiles. 


THESE EACH WON AN H-O-N PROFESSIONAL DESK: 


T. L. JOHNSON, Story-Wright, Tyler, Texas 

H. A. THOMAS, Buckland-Van Wald, Detroit, Mich. 

H. F. ZILLMER, Zillmer’s Off. Supply, Waukesha, Wis. 
MRS. O. S. PITZELE, Nassau & Thompson, E. Chicago, Ind. 


SOCHOHSHSHSSHSSHSHSHSHSHSHSSSSSSSSSSSSSSESSSSSSSSSSSSSSCESCOESEESCOONSESOEs 





Five roomy steel drawers in a steel 
case. Made in 52” and 60” heights, 
letter and legal. 25!/2” of free filing 
space. Drawers roll on nylon rollers. 
Sturdy, rigid. Gray only. 


THREE MODELS NOW READY: 


Model 145 (letter) 60H by I15W by 
26,D-5 drawers 

Model 145C (legal) 60H by 18W by 
26'2D-5 drawers 

Model 135 (letter) 52H by 52W by 
26,D-5 drawers 

Models 145 and 145C accommodate in- 
dex guides. 


This H-O-N Transfer File Brought Excellent 


Response Since Introduction Last Year! 


Yes sir, sales potential for all three of these units looks mighty good. Because H-O-N 
Transfer Files offer a real value in cost per foot of filing space. H-O-N was first with 
this all-steel transfer file. It filled a real need and is here to stay. The season for trans- 
fer units is almost here. We are prepared to deliver your requirements promptly. 
Models and sizes are shown on left. The H-O-N Co., Muscatine, lowa. 


THE H-O-N COMPANY, MUSCATINE, IOWA 
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THESE EACH WON AN H-O-N TRA- 
FILE COMPLETE WITH SHANNOLINK 
FOLDERS: 


DICK ROSE 
S. Rose, Inc., Cleveland, Ohio 


MRS. DON STOVER 
Van Wert Book Store, Van Wert, Chio 


W. W. WILSON 
Allied School Equip., Springfield, Ill. 


DUNCAN S. MARTIN 
Martin Business Furn., Albany, N. Y. 


PERRY A. WALDNER 
D. Waldner Co. Inc., Mineola, N. Y. 


M. W. DRAKE 
The Drake Co., Shreveport, La 


JOHN E. SCHNEIDER 
John Ernst Enterprises, E. Troy, Wis. 


E. M. STEMP 
Stemp Typewriter Co., Madison, Wis. 


GALE STILWELL 
Stilwell Printery, Fairbury, Nebr 


H. M. HORTON, JR. 
Horton's, Ft. Pierce, Fla. 


GEO. H. WILLMS 
Herald Bk. & Prtg. Co., Newton, Kans. 


WALTER R. KAHLER 
Holden-Kahler Co., Cedar Rapids, la. 


L. G. MONDORSKI 
Curtis 1000 inc., St. Paul, Minn 


DOROTHY BECKER 
Jacobsens, Inc., Gary, Indiana 


RAY BUCHENBERGER 
Buchenberger’s, Washington, Ind 


ALBERT McDOWELL 
Transylvania Printing Co., Lexington, Ky. 


GENE WERTZ 
Commercial Off. Sply. Co., Camp Hill, Pa 


S. T. WYRICK, JR. 
S. T. Wyrick & Co., Greensboro, N. C. 


GEORGE SWERER 
Desks, Inc., Denver, Colo 


E. L. WISE 
Bartlesville Staty. Co., Bartlesville, Oki. 


OFFICE EQUIPMENT 


HERE ARE THE H-O-N PRIZE-WINNERS AT THE NSOEA SHOW 
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RY RY 
LABEL HOLDERS 


for neater more attractive indexing 


On Ring Binders 








You'll enjoy their neat uniform appearance. 
They're durable and will last indefinitely. 


Your Choice of 
Kolor-Klip 


Red, blue, green and ivory— 
fabricated from plastic. 
Black — made of durable 
metal—smooth finish. 


3 Standard Sizes 


S$O-1 for 1” Ring Books 
$O-1'4 for 1%” Ring Books 
SO-2 for 2” Ring Books 





Built-in storage space 
for label. 

Clips swivel for a per- 
fect fit. 


On Post 
Binders 


Fits any size post 
without slipping. 








They're made of Vinyl Plastic—will 
not warp or curl—will fit every type of 
open back binder. 


3 Standard Sizes 


PBS-2" x 242” PBM-1" x 2'2” 
PBL-2” x 22” 


Available from your Office Supply Dealer or for information write to 


Office Products Ine. 


9920 Freeland Ave. . Detroit 27, Michigan 
West Coast Distributor: Arch K. Ansty Canadian Distributor: 
The Luckett Loose Leaf, Limited 
Toronto 14, Ontario 


171 2nd St., San Francisco 5 





Territories available for Dealers and Distributors 
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Orn Districr Nores 


M. H. "MIKE" HOLBERG, CORRESPONDENT 
5939 BERKSHIRE LANE, DALLAS, TEXAS 





Grateful thanks to our able travelers’ secretary, Charlie Mc- 
Daniels, for the following information. Had it not been for Charlie 
this column would have been a total blank this month. May his 
hard work and devotion to the Texas Travelers Club rub off on 
ome ot the rest of you. 


+ &# Ft & & 

Charles Forke now owns the Kingsville Office Supply, 225 E. 
King St., Kingsville, and invites you Travelers to call. 
* &£ Ht & & 
The Harlingen Office Supply is now managed by Ralph Wallace. 
Homer Giles, Jr. is no longer with the firm. Sam Jones formerly 
with Maverick-Clarke of Brownsville is now with Harlingen Office 


Supply 
* &@ & & & 
Other changes in the valley find John Sommers as the new own- 
er of City Office Supply in Raymondville. John was a salesman at 
Delta Office Supply in Harlingen. 
* £ #& & & 
Congratulations to J. T. Hightower, owner of Hightower Office 
Supply in Fort Worth, on becoming one of the 9th District's new 
NSOEA members. There must be others that have recently joined 


but which have nct been called to our attention. 


* £+ &£ & & 
Alvin G. "Al" Blakey, formerly with LePage's for 12 years, now 
represents the S. E. & M. Vernon Company in the southwest. This 
became effective November |. 
* &£ #& & & 
This report arrived too late for last month's column, but we're 
still more than happy to give it to you at this late date..... 
Bill and Marie Anderson (Bill is of Stationers Distributing fame) 
are the proud parents of a boy. Marie and baby are doing well. 
We haven't had a report on papa as yet. Forgot to say that the 
baby's name is Paul Dewain Anderson. 
+ &£ & H& & 
The most unhappy part of a reporting job is that we must bring 
word of the passing of some of our closest friends and associates. 
After a long illness, Jim Brown, Apsco, representative for the 
southwest, passed away in a Dallas hospital. Our sympathy to Jim's 


family and friends. 
&* &£ & & & 
Lloyd Birdwell of Industrial Office Supply, Dallas, tells us that 
just as soon as his organization gets squared away in their new 
building they'll have an informal opening. I+ absolutely will not be 
formal, says Lloyd 
* £ + & & 
You dealers and travelers be certain to send us the word on any 
happenings in your area, or we'll have to start editorializing and 
that would be downright disastrous. 


Nessen Studio Introduces Work 
of British Lighting Designer 


The first American designs of Beverly Pick, noted British 
lighting designer and Fellow of the Society of Industrial 
Artists, are available at Nessen Studios, Inc., New York, N. Y. 

Since his advent into the lighting field as consultant to the 
lighting division of the General Electric Company, Ltd. of 
England and chairman of the lighting firm, W. S. Crysaline, 
Ltd., Mr. Pick has made a substantial contribution to the 
design of English contemporary lighting. 

In his initial collection for Nessen Studio, Mr. Pick created 
a group of unique wall fixtures which have been designed spe- 
cifically as focal points to brighten a particular area of a room 
to spark the general decor and to complement the over-all 
lighting of the room. Simply styled to enhance any room 
whether it be contemporary or traditional, they have quiet 
elegance and a refreshingly different look. 

Deftly combining glass, brass, and walnut, Mr. Pick intro- 
duces three basic shapes for the new Nessen group: The 
“Globe” lamp; the “Torch” lamp; the “Lantern” lamp. The 
new Nessen group is available in shops throughout the coun- 
try and through interior decorators, architects, and designers. 
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90% SAVINGS IN ERECTION COSTS MEANS 


JETLOK 


NEW locker in a generation! 






You can assure yourself more locker sales if you 
bid and install “‘steel-pride’” JET-LOK lockers. 
Faster, easier assembly cuts erection time up 
to 50%. 

Major parts of the “steel-pride” locker slide 
:  together—fewer bolts are required—and JET-LOK 
: JET-LOK Makes Faster, Easier Assembly Possible... : | means extra rigidity, added strength throughout 
Here’s How! : the entire length of all members. 
3 When you offer the “‘steel-pride” JET-LOK line, 


BN: 1. Join Sides with Door Frame 
, PA) . . . . 
RA Meititaptentmieiiy § ° OO offer an attractive, complete line that will 
=> =>, sides into place by engaging JET-LOK: help you to get more locker sales. 
vss ~~ ; seams and pushing forward until they : 
% as are flush with top. Hand tighten the 


three bolts on each side of door frame. 





<4 
SY 
KA 2. Slide Back of Locker into Place Exclusive JET-LOK Construction is a Feature of All 
ZN) ‘i Engage JET-LOK seams of back with ‘“steel-pride’’ Lockers and Cabinets 
iti - seams of locker sides and push forward 
Ss “SS ) until itis flush with top. Insertand hand: 
“_» tighten three bolts on each side of back. : All “‘steel-pride’’ lockers and cabinets have the exclusive JET- 
~ : LOK feature. It results in maximum rigidity because all mating 
& . 3. L rnenehng veo Upright and parts make positive, tight contact along theit entire length. 
Na . "' - * i f sh i _A 
Ll! Aree Gintiinn tp snk Wateeier ufteen Steel-pride’’ offers a complete line of shop equipment too. All 


into position, stand locker upright, and equipment is made of heavy gauge steel with hemmed edges to 


a \ : : , : 
Zed | tighten all bolts. Approximately 50%  : give long life and withstand rugged usage. 
4 fewer bolts are required than used for: 


conventional lockers. 
Use the Coupon Below to Obtain More information on 


the Complete “steel-pride” Line 


SHEET METAL SPECIALTY DIVISION 


FOLLANSBEE STEEL CORPORATION 


BOX 567 FOLLANSBEE, WEST VIRGINIA 


, + aaa - $$ = 7 


Sheet Metal Specialty Division—Box 567 3 
Follansbee, West Virginia 


Please send me your catalogs on “steel-pride” lockers, cabinets and shop equipment. 
NAME 
TITLE 
COMPANY __ 
ADDRESS 


Mm ee ee ee ee cee ce ee ee ee ee ee ee ee ee DD ee 
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E-721 
Skyliner 


EXECUTIVE 











$-602 
Shkyliner 


SECRETARIAL 





Showcase 


. - - fo America’s Greatest 


Values in Steel 
Office Furniture 





T-609 


Skyliner 
COMPANION 
TABLE 





D-451 
Shkyliner 


SALESMASTER 
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the “SKYLINER” lin. 
America’s most modern 
fine steel office furniture 
details and prices today! 


Orna-metal, Inc., 


St. Louis 4, Missouri 





11tH Distr 


ict Notes 


KENNETH SUTHERLAND, CORRESPONDENT 
8036 S.W. 9th Ave., Portland |, Ore. 


Gordon's Stationery Co., 1419 N.W. 
some new 


Gorden Ri. Leift 


Ramsay as gen 


partnership and the 


nanager. 


October |, Charles Jaynes, Jay 
Walla Walla Wa announced the 1/e 
Wash., to Richard E. Ryder. Mr 
anch manager of the Dictaphone Cort 
Kane W aSF 


Shields Book S recently moved 
s St., Pa Wash. The new store 
a main ft r and full basement Jive 
area of the cation. Fred and Jack Shields ars 


additional area they 

windows yhting tixtures and attra 

ha permitt d them to arrange act 
mmercia Tanonery and office Turnit 


vard E. Hume Co 


moved into a 


et location to a central location on Wa 
reased the drop-in trade tremendot 
front of the store features the 
ine and general office sections. TI 
vind Ww 
the rear ft r+ mn wt the store a 


department has been wel! arrang 


ea for additional equipment. 
W. F. Marlowe Clark's Book St 


Faces as of October 15. Mike Ereulli has 
have appointed Marvin 


Wash., on September |. 


erton, Portland, Ore., 


joined 


+ &¢ & & 


Typewriter Exchange, 


/ 

his ra tore n 
Ryder ji tormer 
ation 5 | ¢ + e r 


new quarter at 411 W. 


s 100 by 35 feet 
the firm four times 


extremely 


have, plus the nice new 


color arrangements. 


departments for aiftt- 
* + &€ & & 
me at 2! E.. Main 


The move from a side 


» Walla's main street 


repair and 
along with storage 
* £ &€ & & 
Walla Wa Wash., 


t rer program is well under way. During August a 
ete new front was finished with f nath windows and an 
f eee 
Tk ta new ft rs are to be placed, tt tore redecorated and 
rvice features installed. 
The winter find the firm expanding the new offi furniture 
Jepartment. It will be finished in attractive new colors and will 
feature the newest colors and equipment ffice fu ure 


The stationery business in Walla Wa 


A. E. Brotherton, Brotherton's, 854 Main 
we ettled in a new location. Had | 
with A and t+ 

annual deer hunting 


id atthe wee bak: A. 


Here we are in Walla Walla again 
hat Robert Copp is back as manager of 
Jepartmen? 
Jim Graves of General Office Supply 
aking splendid re sry from a recent 


Peter Cosovich announced the 


Company, Astoria, Ore. 


Stramiellos' have owned and operated the 
Company t 124 Commercial St 
ve 

The Travelers were really covering M 
ber. Some f those enjoying the | 
p last month were: Bob Anderson, Eagle 
liams, Y and E; Dick Vaughan, manufa 

Clint Martin, A.S.E.; Bob Opie, Weber 

Simmons, Eberhard Faber Pencil Co., and 

Af k ated for over 21 years at 
Nash., The De Voss Desk Company 


tra-modern location at 12 


John L. Hagen and Frank R. Johnson, rf 
tion is progressing on schedule and 
will be made with an 


nq 
l 
ember the mr 


about January |. 


mpliment him on his new 
Hope ur usual good 


ertainly been on 


&+ &¢ & & F 


St., Lewiston, Ida., is 
to have a. nice visit 


find he 


tore only te 


y 


+ &# & & & 


Book Nook announces 


>» stationery and furni- 


* + & F&F &F 
Vancouver, Wash., is 


ration 


* + &€ & 
f Astoria Stationery 


to Mr. & Mrs. Stramiellos of Astoria. The 


Astoria Business Equip- 
Astoria, for the past 

* ££ &£ & & 
na and Idaho 


during 


sautiful weather on the 


Pencil Co.; Chet Wil- 
+ irers’ repre entative: 
Costello Co.; George 


* £ © & & 
121 Third Avenue, Seat- 
getting ready to move 
4 Denny Way. 
srtners, announce con- 
during the month of 


use scheduled 
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MAKES BETTER SALES SENSE 
EVERY YEAR... 
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There are Boling Chairs and Office Sofas for every business and in- 


stitutional need, and every budget. 


Ever since 1904 they’ve been satisfying more and more customers, 


climbing higher and higher to the top of the sales field. 


More than ever, this year and the year ahead, it will pay you to sell 


the value built into every Boling Chair and Sofa. Make certain you have 


our latest catalog! 


ending & Chair Company 


Cx D2 rd Your 


| 


dais BOLING CHAIR COMPANY 


siler city, north carolina 




















| Speeds up" 











a proven 
tested... 
: electric 








of even small offices .. . 


Plus Fed. Exise Ta 
© SAVES TIME 
© SAVES MONEY 


© COMPACT — Occupies only 6” x 8” of 
desk top space. 

e PAYS FOR ITSELF — Even in small of- 
fices by saving letter opening time and 
speeding your mail distribution. 

e NO SORTING — opens any size or 
thickness of envelope without sorting 
or adjusting. 

e SIMPLE TO OPERATE — anyone can use 
it with little or no instruction. 

e NO WASTE STRIPS —— opens envelopes 
without cutting off waste strip. 

¢ GUARANTEED FOR ONE YEAR — Pre- 
cision built for years of heavy duty, 
trouble free service. 


DEALERSHIPS AVAILABLE — Full dealer discount for 
big profit sales. Write for literature and dealer 
prices. 





: Standard Stationery Supply Co. 
1020 S. Wabash Ave., Chicago 5, Ill. 
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mail routine —e 


in the office 


LETTER OPENER 
priced within reach $9950 


© ELIMINATES STRAIN 


sevtes 
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SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


BY THE "GOLDEN DUST TWINS" 
GEORGE FREY-GEORGE LAZIER 


The regular Monday lunches at the Rodger Young Auditorium 
were cancelled September 24 and October | due to the large turn- 
out of Travelers at the NSOEA Convention in Chicago. The lunch- 
eons started up again on October 8 and attendance is good each 
week, 

&* &£ & & & 

Rolly Mann of Stationers Price Service Company was a visitor 
n Los Angeles and attended one of our Monday luncheons. It is 
nice having any of the 49ers, and visiting dealers and friends from 
the Bay Area. Stop in and break bread with us 
* *£ © & & 

Van Deeven Stationery company in Hollywood recently redec 
o>rated the interior with a biege background. Has given them a 
ot more light, and they also have background music throughout 
the day. 
* *£+ © & & 


Les Askew is now with Max Spak & Associates. 
* + &© & & 
The Stationers Association of Southern California held a very 
successful dinner meeting in Pasadena during September and had 
90 members, wives and friends present. 
*% &£ & & & 
Arthur O. Carlson (Chas. R. Barry Co) has just returned from 
a business trip throughout the Southwest. He reports the weather 
jot below 100 degrees several times on the trip 
%& &£ &£ & & 
All representatives should have special meetings with the sales- 
people of their dealers. Their new products should be demon 
strated, explaining the selling points. After all, the people on the 
floor welcome the customer at the door. It is up to them to push 
new items. Stationery should be used more in the home, as well 
as in the office. Does the lady in the home know how much time 
can be saved by using pencil sharpeners, labels, files, etc? 
% &£ & & & 
Ken Fullerton (Mfrs. Rep.) was busy calling on the dealers and 
reporting good business during the summer months. . . 
%& &= & & & 
Bob Reid (American Pad & Paper) tracking down business, and 
doing a good job of it. 
%& £ & & & 
Henry Wisson (Art Steel Co. of California) was seen mowing 
the lawn of a fellow Traveler one hot Sunday in the San Fernando 
valley. Sure wish | coud get something on Henry, as | also have a 
arge lawn that needs mowing. 
% £ #& & & 
Al Stenerson (W. A. Sheaffer Pen Company) working in Beverly 
Hills. 
* + & #& 
Phil Van Culin (Wilson Jones) keeping his nose to the grind- 
stone and working hard. 
%& &£ & & & 
Understand Andy Wyckoff (Western Paper Converting) is still 


planning on attending a Monday luncheon some day. 
*& &£ & & & 
Any Travelers having news of any kind will be welcomed with 


>pen arms. How about dishing out the dirt about your own doings, 
or some of the other Travelers. 





Rem-Rand Publishes Brochure on Records 


How industry and business can decrease operating costs 
and achieve greater profits is told in a new eight-page illu- 
strated booklet published by Remington Rand. Entitled “These 
White Elephants Are Made of Paper,” the publication outlines 
various methods of improving management and records con- 
trol. 

The first step in establishing records control and cutting 
down the size of this white elephant is an inventory and ap- 
praisal of all existing records, and the setting up of a reten- 
tion schedule. This is followed by a detailed analysis and 
reorganization of filing systems and procedures and the selec- 
tion of proper equipment for both administrative and operating 
personnel, says Rem Rand. 

Copies of this booklet, BSD 45, are available from Reming- 
ton Rand sales offices in all principal cities or by writing to 
Remington Rand Division, Sperry Rand Corp., 315 Fourth 
Ave., New York 10, N. Y. 
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Desks—four lines 
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Direct name system Sort-o-mat 
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Credenzas—83 combinations 





Your “Y and E” franchise gives you some strong selling Your customer gets uniform styling, colors and 
medicine. With this single well-known, respected quality, whether he is furnishing his general office 
line you can fill nearly any office equipment need. or an executive office. 


YAWMANANDF RBE MFG-(O.[NC. 1015 :av street + ROCHESTER 3, %.¥. 


A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 
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SELLS LIKE HOTCAKES! 
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IDUPLICATING | 


ON THE MARKET! 








& A duplicator ink that actually @ No oil creep in pad 


* dries as it stacks on mimeo @ No offset, smudge, 

= bond (and some rag stock). Per- slip-sheeting 
formance guaranteed, too! Little @ Wit net hetden the 
wonder, Canode Dri-Rite is a pad in any climate 


favorite in offices everywhere! © Will not clog pads, 
In new 1-Ib. cans, ¥-Ib. cans or die ae 
14-lb. plastic squeeze-it package. 

@ For both open and 


Black and 3 colors. closed drums 


Write Today for Details on Private Brand Labeling 


INK SPECIALTIES CO., INC. 


519 North Halsted Street @ Chicago 22, Illinois 
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MODULAR EL-UNITS ... by the Art Metal Construction Co., 
provide the sales force and engineers of the Equitable Equip- 
ment Co., New Orleans, with semi-private, flexible offices 
while using a minimum of floor space. Dealer making this 
installation, which includes Art Metal aluminum chairs, was 
Dameron-Pierson Co., Ltd., New Orleans, La. 





Autopoint Announces Plant No. 2 


J. W. Alsdorf, president of the Cory Corporation, announced 
that the Autopoint Company has just acquired a second plant 
facility, located at 4401 N. Ravenswood Ave., Chicago. 

“The new plant,” stated J. W. Lederer, president of Auto- 
point, “is another step in our dynamic expansion program and 
will be completely equipped with automation. This will in- 





AUTOPOINT. . . adds plant in Chicago. 

crease production facilities and will enable us to handle our 
growing amount of business smoothly and without delay to 
any of our customers.” 

The date of the new plant’s opening is expected to be 
around November 1, 1956. This will be just in time to handle 
the Christmas rush and an increased business from Autopoint’s 
product development in the writing instrument field. 





Old Town Uses Feminine Approach 


In the majority of business offices women have the last word 
on purchases of office equipment. This is the assumption un- 
derlying the new 1957 “feminine approach” packaging program 
of Old Town Corp., according to E. L. Tabat, executive vice- 
president. 

Following the example of phonograph record companies, 
each Old Town carbon package will feature a picture of its 
“star”, Nan Mackaye, the company’s symbolic secretarial guid- 
ance counselor, on the cover. 

Colors are aimed at feminine taste eliminating traditional 
monotony through eye-appealing coral reds, fuchsias, tur- 
quoise, and combinations of pastel blues, mint greens and 
lemon yellows. 





Cel-U-Dex Head on Trip Abroad 

C. R. Chamberlin, president of the Cel-U-Dex Corp., and 
Mrs. Chamberlin are traveling on the Continent and in the 
countries of the Near East. They will call on Cel-U-Dex cus- 
tomers and representatives after touring the British Isles and 
Eire. 

Mr. Chamberlin has taken his favorite fishing rig along to 
sample the streams of the various lands visited for trout and 
salmon. He wants to compare them with his Canadian haunts 
that he visits so frequently. 
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REX-ROTARY M4 


Mimeograph 


REVOLUTIONARY NEW 





is always clean, can never leak. Works 
like a printing press, produces printing 
press quality—yet sells at half the price of 
other electric mimeographs. 





M-4 Electric $295. + Fert 


M-4 Hand $220. +FET 


Printing Press Quality ; No Dirty Hands 


Automatic inking 
Accurate Registration 


3-Minute Color Change Printing Area 8" x 14" 
Automatic Counter 


Electric and Hand Operated 
Guaranteed 1 Year 


BOHN DUPLICATOR CORPORATION 444 4th Ave., New York 16, N. Y. 














Please send complete information on the revolutionary new BDC Rex-Rotary M-4 
Name___ Company 
SS 

a State 
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DEALERS — A tremendous UNTAPPED market awaits 
you with these top quality mats. 
CONTACT US TODAY... 


THE HYGIENIC DENTAL MFG. CO. 
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‘Wherever people work standing 


theyre happier 


when they are standing on 


HYGIENIC 


Foot Comfort 


“MATS AND RUNNERS 


<8 MARBELIZED COLORS 
. BEVELED EDGES FOR SAFETY 





DEPT. 


A, AKRON 8, OHIO, U.S.A. 











Passed Away 





D. Calvin Feldser, 
35, president of Feldser Printing & Office Supplies, Lancaster, 
Pa., died at Lancaster Osteopathic Hospital on October 12 
after a five-day illness. 

A native of Lancaster, Mr. Feldser received his education 
there and was graduated from Franklin and Marshall College. 
He was on the board of directors of the Lancaster University 
Club and actively participated in Lodge 134, BPOE. 

Mr. Feldser also had membership in the Bethany Presby- 
terian Church, the Chamber of Commerce, Junior Chamber of 
Commerce, Sales Executives Club, National Office Manage- 
ment Assn., Sertoma Club, Lancaster Manufacturers Assn., 
and the Poor Richard Club of Philadelphia. 

He is survived by his wife, Gloria; his parents, Sidney and 
Marguerite Feldser; two sons, Brad and William; a daughter, 
Michelle Sue; and a brother, Sidney Feldser, Jr. of Borger, 
Tex. 


+~ ++ + + 


Harvey C. Miner, 

of Kankakee, IIl., proprietor of Miner Business Machine Com- 
pany, died on October 19 in Rochester, Ill., where he had 
undergone surgery following examination at the Mayo Clinic. 

Mr. Miner was a very active member of the Chicago Office 
Machine Dealers Association and of the national organization. 
He served as president of the Chicago group and had been a 
leader in its activities for a number of years. 

On NOMDA’s board of directors, Mr. Miner performed his 
last work for the board on a report of the cost of doing busi- 
ness. 

Surviving are his widow, Polly, and four children, together 
with a brother, Nelson, associated with him in the business. 


+++ + + 


J. A. V. Turck, 

dean of the research and development department of Felt & 
Tarrant Manufacturing Company, who retired in 1953, died 
October 8 at his home in Miami Beach, Fla., at the age of 86. 

When Mr. Turck came to Felt & Tarrant back in 1911, his 
reputation as an inventor in the office equipment field was 
already established. He had built and produced at Providence, 
R.I., a key-driven adding-calculating machine known as the 
Mechanical Accountant. Several patents for this machine 
were taken out around 1900. 

During his long and productive career as a Comptometer 
inventor, he made many substantial and ingenious contribu- 
tions. He is author of a 200-page book published in 1921, 
entitled, “Origin of Modern Calculating Machines.” His quest 
for information took him to Italy, Germany, and England. 


~+ + + + 


H. E. Bellamy, 
vice-president and active in the management of the Kendrick- 
Bellamy Company, office supply dealer of Denver, Colo., until 
his retirement 10 years ago, died September 6. He was 82 
years old. 

Surviving are a daughter, son-in-law, and four grandchil- 
dren.—WLF 

- eS + + 


Hanson S. Gifford, 
47, former manager of the Dallas office of IBM, died in Los 
Altos, Calif., on September 11. There, he was manager of the 
firm’s advanced development and planning group. He was a 
native of Indiana —JHR 

-~ -+ + +> + 


Thomas M. Roberts, 

41, North Lima, Ohio, owner of the Office Machines Com- 
pany at 1005 Mahoning Ave., Youngstown, Ohio, died Sep- 
tember 9 of a heart attack. He came to Youngstown 10 years 
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ALUMINUM 


hrit-Kak 


T-801 























Now! An elegant cos- 
tumer within every- 
one’s reach. 


CHECK THESE SPECI- 
FICATIONS: 

Beautiful 1” brushed 
aluminum pole on 
sturdy hammertone 
gray base. 4 polished 
aluminum double hang- 
ers, assembled easily 
with two bolts and hex 
nuts. Tubecrafters’ own 
“Squeeze-lok” in base 
guarantees rigid pole. 


Height, 70”; base dia., 
13”; weig ht, 14 lbs. 


PRICE: 





CHECK Tk 










90 


LIST 
PRIC 









Packed in 
cartons of 
six 


1 vbecnalltew 


SALES DIVISION 





911 WALNUT STREET, PHILADELPHIA 7, PA. 


Send for 
catalog 

of these 
other 
Tubecrafter 
items: 
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ago, having lived in New Castle, Pa., and Wheeling, W.Va., 
earlier. 

His widow, Helen; his foster mother, Mrs. Edna Roberts, 
Wheeling, W.Va.; a brother, Ralph, Belleville, Ill; and four 
sisters, Mrs. Freda Baker, Mrs. Patricia Miller, Mrs. Marian 
Zwicker, and Mrs. Jacqueline West, all of Wheeling, survive. 
—AK 

-~ - > +> + 


L. B. Divelbiss, 

Columbus, Miss., a pioneer in the office machine and furniture 
business in that territory, died on August 14 at his home in 
Columbus. He was 80 year of age. 

The business bearing his name and which he founded in 
1900 for his active management until two years ago will re- 
main in the Divelbiss family. It will be operated at the same 
location occupied for many years. 


+++ + + 


Orris E. Stanfield, 
59, vice-president of the Business Furniture Company, Indian- 
apolis, and a member of the Woodruff Place Town Board, 
died September 21. He had lived in Indianapolis for 30 years 
and been with the furniture and office supply firm for 19 
years. 

His widow, Louise; son, Richard; 
Stover, Miami, Fla., survive—AK 


and a sister, Lenore 


++ + + + 


Howard C. Fitzgerald, 

owner of the Fitzgerald Office Supply Company, 149 Hunter 
Ave., Albany, N.Y., died October 11. A native of Herkimer, 
Mr. Fitzgerald had lived in Albany for about 30 years —GET 





Handwriting Foundation 
Holds Second Annual Meeting 

An interest-packed session was attended by fifty-three mem- 
bers and guests of the Handwriting Foundation, which held 
its second annual meeting at the Sheraton-Blackstone Hotel 
in Chicago on September 29. The principal speaker, Dr. John 
Guy Fowlkes, of the School of Education at the University 
of Wisconsin, having just returned from a tour of duty in 
India, told the assemblage that he believed India would not 
turn communistic because it is pursuing the two ingredients 
essential to democracy—free enterprise and education. 

Dr. James F. Redmond, superintendent of schools at New 
Orleans, presented the Handwriting Foundation’s second an- 
nual award to Dr. Frank Freeman, Dean Emeritus of the 
School of Education, University of California at Berkeley. 

Dr. Freeman was cited “in recognition of the contribution 
he made in fostering handwriting.” Author of 11 books and 
250 articles, 40 of them on handwriting, Dr. Freeman re- 
sponded to the award by pointing out that the way “we walk, 
talk, act, and write are expressions of our personality — writ- 
ing being not the least of these important attributes in com- 
munication.” 

Foundation President Albert G. Frost outlined the accom- 
plishments and aims of the Foundation’s program to stimu- 
late the maximum possible interest in handwriting and high- 
lighted the campaign proposed for 1957. The new program 
will spread its school campaign from three states this year to 
nine states next year. 





Clary Announces Six New Dealers 

New dealers in six states for Clary Corporation, San 
Gabriel, Calif. business machines manufacturer, were an- 
nounced by J. W. Stallings, general sales manager. They are: 

O’Neil Printers, 323 Main St., Kalispell, Mont.; Mesa Office 
Equipment Company, 538 White Ave., Grand Junction, Colo.; 
Eastern Typewriter Supply Company, 241 Broadway, Sche- 
nectady, N. Y.; Tom L. Ketchings Company, Pearl & State 
Sts., Natchez, Miss.; Advanced Business Machines, 330 North 
Main, Jennings, La.; and Porter-Farr, 528 Plant, Waycross, 
Ga. 
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In days of old, treasures were stored in huge 
chests and buried in the sands of far-off 
islands! Many of these valuables have been 
lost to the world forever...... 


There's a SPHINX paper 
for every office use! 


There's no need for you to hide your treas- 
ure! When you display the magnificently 
designed SPHINX TYPEWRITER 
PAPER line, you will be selling a‘treasured’ 
paper of the finest quality! Yes, put the 
SPHINX selling appeal onto your shelves 
and you will FIND a treasure to behold! 





SAXON paper corporation 


240 WEST 18TH STREET, NEW YORK 11, N. Y. 
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SoundScriber Corporation Constructs 
New North Haven, Conn. Plant 

The SoundScriber Corporation of New Haven, Conn. has 
completed plans for a 55,000 square foot office building and 
manufacturing plant, according to Henry J. Servais, executive 
vice-president. 

Construction of the modern, single-story brick and masonry 
block building in North Haven, Conn. will begin immediately 
with occupancy scheduled for April 1, 1957. Cost of the proj- 
ect will be about $750,000. 

Ihe location of the plant is on a 55-acre tract near the 
junction of Quinnipiac and Middletown Avenues in North 
Haven. 

At ground-breaking ceremonies on October 25, Mr. Servais 
stated, “For some time we have been in search of a site suit- 











A Quality Line— 
Sensibly Priced! 


rlistic 
PRODUCTS 
LINOLEUM DESK PADS 

















DESK BLOTTER PADS te} — of 

LEATHER DESK SETS ARCHITECT’S SKETCH .. . of The SoundScriber Corp., new 
headquarters and plant in New Haven, Conn 

WOOD DESK TRAYS 
ably located in the New Haven area, primarily to maintain 

WOOD COSTUMERS our highly skilled, valuable employees. Our decision to remain 
here is firmly based on this area’s inherent supply of skilled 

WOOD WASTE BASKETS labor and well-trained technicians. We believe our decision is 
an expression of confidence in the industrial future of New 
Haven, the state of Connecticut and all of New England. It 

ALUMINUM COSTUMERS further serves as a valid indication of our faith in the future 
of SoundScriber in the dictation of sound recording fields.” 

ALUM.WARDROBE RACKS The honor of turning the first shovel full of earth with a 

| golden spade was given to Jack Werbiskus of New Haven. 

MASONITE CHAIR MATS Werbiskus, a model maker in the firm’s engineering research 
division, is the firm’s oldest employee from the standpoint 
of service and has held stock in the company longer than any 

CARD INDEX BOXES other employee. He has been with SoundScriber Corp. since its 

founding in 1940. 

CLIP AND ARCH BOARDS Mr. Servais stated further: “We are making this move to 
provide more efficient facilities, and the new plant will afford 

OFFICE SPECIALTIES us 25% more usable space. Future expansion plans have been 
carefully taken into consideration, and this will help us meet 

an ever-increasing demand for our complete line of products 

and will also assure our growing market of a continuing flow 
















of new SoundScriber products.” 
Write for our 
NEW 24 page 
illustrated Catalog 











National Blank Book Names 
Toland Manager of Dealer Sales 

Robert Toland of West Chester, Pa., 
has been named sales manager of dealer 
sales at National Blank Book Company. 
He assumes the sales duties formerly 
handled by Paul B. Buckwalter, who 
will concentrate his time on executive 
vice-president duties. 

Mr. Toland comes to National from 
G. O. Carlson, Inc., of Thorndale, Pa., 
producer of stainless steel plates, where 
he was in charge of distributor sales. 
ROBERT TOLAND He graduated from Trinity College 

in 1947 and from Harvard Business 
School in 1949. During World War II he served as a pilot 
in the Marine Corps in the Atlantic submarine patrol, and 
instructing. 









































Henderson Named Store Manager 
8 4 5. Morris E. Henderson is new store manager for H. Dorsey 
é ’ 
~ ail TRADES Douglas, Inc., 123 Park Ave., Oklahoma City, Okla. Mr. 
MANUFACTURERS o/ SPECIALTIES /o> 4- STATIONERY on/ OFFICE EQUIP. g > ‘ity, | ; 
; Henderson has been with Andy Anderson, Sporting Goods, 


721-731 EAST 133rd STREET, NEW YORK 54, N. Y. Oklahoma City, for the past three years, and prior to that 
ESTABLISHED 1920 spent several years in the Navy.—EVH 
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Centon 5, Ohio 


the records 








SELL RUGGED 


AND BUILD YOUR PROFITS HIGHER 


Our Olympic-bound athletes will soon be putting 
records away ... safe for at least four more years. Over 
here, businessmen everywhere will be faced with the 
problem of storing their own records for a much 
longer time. You can help them with safe, compact, 
easy-to-use Republic Steel Transfer Cases. 

Here's your chance to make big volume sales fast. 
Show every prospect how Republic’s heavy-channel 
frame construction and reinforced drawer heads 
make Republic Steel Transfer Cases extra strong and 
rigid, permitting space-saving through high stack- 
ing. Point out that each case provides a full 25% 
inches of clear filing space. 

Remind them that the all-welded steel construction 
is designed to assure absolute protection for valuable 
records from moisture, fire and vermin damage. It’s 
this unique channel-reinforced construction csat has 
made Republic Steel Transfer Cases the most popular 
and biggest seller in the industry. 

Do your customers and yourself a favor by stocking, 
displaying and selling Republic Steel Transfer Cases, 
a product of Republic’s Berger Division. They’re 
available in sizes that accommodate ledger sheets, legal 
forms, letters, invoices, checks and tabulating cards. 
Send coupon for complete information. 


REPUBLIC STEEL CORPORATION 
BERGER DIVISION 
Dept. C-2457, 1058 Belden Ave., Canton 5, Ohio 


It’s time to pile up 


REPUBLIC STEEL TRANSFER CASES 


Please send illustrated literature giving complete facts on 


Name Title - 
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IT FITS ALL TYPES OF BUSINESSES! 


Dome is your best money maker because: 
® You make the same giant profit on each 
sale . . . original and repeat . you sell a 
complete book each time . . . NO REFILLS. 


® Reduces your inventory investment. 


® Takes less than a foot of counter space... 
dynamically packaged in a compact self-selling 
display unit. 


@ Helps you sell through cooperative advertis- 
ing and FREE dealer aids, advertising mats and 
point of purchase displays. 


© It has a big consumer demand. 


RETAILS FOR 


$ 3 .00 
When ordering Dome / 


EACH Simplified Bookkeep- 
ing Record, be sure } my 
to include your or- 
der for the Dome 
“Write It Only 
Once” Short-Cut 

Payroll Book. 


DOME PUBLISHING CO., INC. 
THE DOME BUILDING 
357-361 CANAL ST. « PROVIDENCE 3, R. |. 














ORDER THROUGH 
YOUR WHOLESALER 
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Boy, 15, Wins Artistic Typing Contest, 
Receives Underwood Portable 


Fifteen-year-old Billy Orrell, a junior at Community High 
School, Carlyle, Ill, has been named winner of the 1956 
Artistic Typing Contest sponsored by Julius Nelson of Balti- 
more, Md., it was announced today. He was presented with 
an Underwood DeLuxe portable typewriter as first prize by 
Dan F. Sullivan, Underwood Dealer Representative. 

Billy, a novice in the art typing field, competed against 
1,266 contestants from 120 schools throughout the nation. 


ARTIST ON TYPE- 
WRITER .. . Billy 
Orrell holds Under- 
wood portable pre- 
sented to him by Dan 
F. Sullivan (left), Un- 
derwood dealer repre- 
sentative, as his 
teacher, Miss Wilma 
Dieckmann, looks on. 
The typewriter was 
Billy’s prize for artis- 
tic typing. 





His winning entry, The Hanging Gardens of Babylon, was 
done in five colors—biue, green, brown, black and red. To 
complete his “drawing” he used the period, underscore, as- 
terisk and variable line spacer. 

Billy worked from an enlargement of a history book illus- 
tration when typing his entry. Four hours were required to 
complete the picture during lunch periods. 

Training winners in art typing is a hobby with Miss Wilma 
Dieckmann, Billy’s teacher. Another of her students, Dale 
Brinkman, won first prize in 1954. She herself won it in 
1949 with a portrait of Babe Ruth. Several of her students 
have won medals in the national contest in recent years. 





Mergler Joins Industrial Office Supply 


Ruland “Bob” Mergler recently be- 
came associated with Industrial Office 
Supply Company, 10007 W. Grand Ave., 
Franklin Park, Ill. His duties will cover 
purchasing, administration and finance. 

Industrial Office Supply Company has 
been in existence nine years, serving 
the suburban communities surrounding 
Chicago. 

Mr. Mergler assumes his new position 
with 20 years’ experience in retail ac- 
tivities concerning the sale of commer- 
cial stationery and office furniture. 





R. MERGLER 





Parker Steel Opens Warehouse Branch 


The opening of a new southern warehouse branch has just 
been announced by the Parker Steel Company. It will be 
known as the United Office Furniture Company and will be 
located at 535 N. W. 24th St. in Miami, Fla. A complete stock 
of all Parker steel products will be carried for immediate de- 
livery to dealers in that area, reports Mac Weiner, supervisor 
of the new branch. 


Business Opportunities 








Trade Literature Wanted in Hongkong.—The firm of N. A. Tye and Bros., im- 
porters and exporters of No. 1-B. Queen Victoria St., Hongkong, China, desires 
catalogs and samples in the office equipment and supplies field from U. S. manu- 
facturers, states G. W. Tye, proprietor. 
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How to be a “clean desk” man 


COCO O EEE E OEE E EEE EE EE EEE EEEEEE EEE EE EEEEESEEEEEEESEEEEESEEEEESES EES eee 


: you make a clean sweep of clutter. 
A new Organized Desk with an ingenious ; Your desk top is cleared and stays 
ability to lend a hand to a man at his work : lear. Here’s how it’s done! 

: Work Organizer drawer interiors 
provide specific space for letter trays 
and all other work and working tools. 

Ever noticed the amount of useless stuff that drifts Everything is organized for quick finding with- 


COCO EERE E EEE OE EEE EEE HEHE EEE EEE EE EEE EEEEEE EEE EEE EE EE EEE EE EEEEEEEEE ESET SEES 


around on top of a desk? And a lot of desk drawers out hunting. Two revolutionary advances are, 
too are in the same state of clutter. drawer space for your wastebasket and telephone. 
This condition gets in the way of a lot of work. The 292-page Shaw-Walker “‘Office Guide’’ pic- 
It’s the reason why the new Shaw- Walker Organized tures, describes and plainly prices 86 Organized 
Desk is such a big help in getting things done. Desks and 5,000 other items. Ask your local repre- 
Move in behind one of these Organized Desks and sentative for a copy, or write Muskegon 61, Mich. 


kes 
‘ 


- Largest Exclusive Makers of Office Equipment 
Muskegon 61, Mich. Representatives Everywhere 


OA~12/56 171 

























Elegant 


BRUSHED ALUMINUM 
a fj Ae — z 


_cuanntaaassimaasanannnia 


os IN mers 


by H-O-N 







Owners of hotels, restaurants, 
/ institutions, business and pro- 
fessional offices generally 
desire a high standard of 
quality in appointments that 
meet the public eye. You can 
offer them the finest with the 
H-O-N line of Brushed Alu- 
minum Costumers. For H-O-N 
Costumers reflect high quality 
—in. fine appearance—in top 
grade materials in sound 
construction. Available, in 
addition to models shown 
here, are wall and shelf types 
also. Write to us for catalog 
and prices. The H-O-N Co., 


. Muscatine, lowa 


MODEL 902 MODEL 912 MODEL 905 


Include several Costumers on your 
next order for H-O-N files. They'll 
ride along at very little freight cost. 


OFFICE EQUIPMENT 
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American Business Systems 
Dedicates New Plant 


American Business Systems recently formally opened an 
ultra-modern $1,500,000 plant at 2929 “B” St. in northeast 
Philadelphia, Pa. 

At civic ceremonies dedicating the new 75,000 square foot 
plant, the Chamber of Commerce of Greater Philadelphia cited 
American Business Systems as “an outstanding example of 
faith in the future of Greater Philadelphia.” 

[he citation was presented by Ralph W. Pitman, senior vice 
president, Central-Penn National Bank, a vice-president of the 
Chamber of Commerce, who then joined the founders and 





NEW HOME... of American Business Systems. 


co-owners of the firm, Robert J. Weinstock and Simon Gaynor, 
in snapping open a five-inch wide “ribbon” of business forms 
strung across the main entrance of the new plant. 

The plant then was thrown open to inspection by invited 
guests. According to the company, the structure houses some 
of the most modern printing press and collation equipment 
ever assembled under one roof. 

The company currently employs about 150 persons. 

Mr. Gaynor, who is president of the firm, predicted in an 
address of welcome to the more than 400 cive and business 
leaders assembled for the opening ceremonies that the use of 
multiple copy one-time carbon business forms will increase by 
at least 25 per cent within the next five years. 

“The increasingly high cost of clerical help necessitates all 
companies to look to the latest methods of systems tech- 
niques,” Mr. Gaynor said. 

In view of the anticipated increase in use of business forms, 
Mr. Gaynor pointed out that the representatives of forms com- 
panies will require more knowledge and understanding of busi- 
ness problems so they “may be of greater assistance in the 
proper design of forms to Satisfy this need for more and bet- 
ter information.” 

Accordingly, Mr. Gaynor announced that his company has 
established an American Business Systems Advanced Training 
School to keep its systems representatives “abreast of the 
newest and latest developments and techniques.” 

ABS has regional and district offices along the east coast 
with sales representatives throughout the country. In addition, 
ABS has purchased tabulating card manufacturing equipment 
from IBM in order to be one of the first companies to com- 
pletely service punched card accounting users, 


Diebold Appoints Assistant Treasurer 


Diebold, Inc. recently announced the 
promotion of James B. Frost to assis 
tant treasurer. Mr. Frost will also serve 
in his present capacity as budget direc 
tor 

Before coming to Diebold in 1955, 
he had been associated with Norberg 
Manufacturing in St. Louis as chief cost 
accountant, with Kerotest of Pittsburgh 
as assistant comptroller and Robert 
Heller, Inc. of Cleveland as manage 
ment consultant. 

He is a member of the National Asso 
ciation of Cost Accountants and a certified public accountant. 





JAMES B. FROST 
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Your smartest move! 


There are more dollars for you in every Seal-O-Matic sale . . . lower 
inventory cost . . . higher per unit profit . . . no dead-end models, no 
obsolete shelf-sitters, but a streamlined quality selection of fast-moving 
Automatic and Manual Tape Dispensers and Moisteners. Backed by an 
aggressive advertising campaign and merchandising program. Write 
for details on Sales Promotion and cooperative Direct Mail campaigns. 
























WALTERS 60 Automatic 
FLASH “nispensiel ; SURWAY Envelope and 
18.95 retai Label Moistener 

Brush Sealer Push-down handle, dispense ‘ t $ 

7.4 50 retail 1° wide gummed tape in adjustat 3.50 retail 
e lengths 2” to 7”. Lifetime blade 1%” pure bristle brush, ideal for 

For tape up to 1%” wide; removable Rustproof, unbreakable. Removabl: labels, stamps, envelopes, etc. Heavy 

aluminum water box, easily cleaned or water box. Pure bristle brushes. Han non-tip, rust proof, all metal body, 


filled. End-to-end moistening. Control mertone gray plated brass top, rubber feet. 
gvides offer smooth non-clog operation. CHROME TOP MODEL $19.95 ret JEWEL 3” brush model... $4.25 retail 
















SENIOR 3” 
Automatic / 4 
Dispenser 






® 











" e 
J 
CELLO Definite Length ; retail 
jects gummed tape of predetermined 
Dispenser *12.98 retail lengths 2%” to 36”, widths 114” to 
3”, Visual measuring scale, lifetime UTILITY Sealer 
stainless steel blade, pressure weight : 
on 2 bristle brushes assures even wet- +8.50 reta il 
justable up to 4” each press. ting. Side bottle maintains water level Brictle ieeils Seas Glememees tans 
Tape Slitter —splits tape in half length- in removable tank. Fully enclosed body. up to 3” wide. All stee 
wise, ejects 2 equal pieces each press HEAVY DUTY No. 55—for reinforced aluminum water box 


$] mele) extra .§ BRL.) | Belper $55.95 retail able for cleaning or fill ay 
LEWIS TRIGGER- ACTION SAFETY KNIFE 


Only knife with avte- 
matic spring safety guard 
over blade. Specified by 
U.S. Army, Navy. Chrome 
finished, rustproof, un- 
$] 50 breakable. 5 FREE blades. 

2 Individually boxed, 12 


ION ele) ae) 23.14: retail to colorful display carton. 


LIGHTNING Brush Sealer only *2.10 retail LEWIS UTILITY KNIFE 








For cellophane or pressure sensitive 
tape. Prevents waste! Feed stop mech- 
anism measures and ejects lengths ad- 














° World's fastest Box Opener—2 m ¢ 
*10.85 retail ion sold! Slides along top edges of only 75 retail 
Heavy duty 3” pull sealer. Pure bristle cartons, cuts top cover only without Rustproof, unbreakable, 
brush, 4 sets of rollers, plus subway damaging contents. Completely safe hammertone gray finish; 
feed assure easiest flow of any pull prevents accidents. 5 FREE blades: rust 4 FREE blades, stream- 
sealer on market. Removable aluminum proof, unbreakable, used by U.S. Govt lined, molded to fit hand, 


uses 4 notch adjustable 
blades. 





and major chams. Individually boxed 


water box. 

















ORDER NOW ... or write for further details and discounts! (Prices slightly higher West of Reckies) 
a 
eol- “matic 
Our 22nd Year DISPENSER CORPORATION 
Formerly Lipton Manufacturing Co. Dept. OP-12, 169 Murray Street, Newark 5, N. J. 
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OA REPRINTS 


The following reprints of ectior f feature articles 
which have appeared in OFFICE APP ES 
able at 25c each. Specia 

quest for quantity order 

print on the order form and 
amount in coins, stamps or check. Se 
Service Bureau, OFFICE APPLIANCES, 6 W. Jacks 
Blvd., Chicago 6, IIlinoi 


I—School Equipment & Supplies 
Four excellent case histories showing how to pene 
this big market. 

2—Self-Selection 
Three approaches to the proble f displaying merchan 
dise for visual selling. 

3—Dealers Are in the "Packaged" Office Business 
A special research _ Project 
which dealers’ are furnishing designing and decorating 
services. 

4—Developing a Sales Management Program 
Four down-to-earth article nanagen 

5—How to Select an Office Equipmost Salesman 
Outstanding materia f C 5 training 
both inside and outside salesmer 

6—Tested Sales Training Ideas 
An excellent booklet to check you wn sales develop 
ment program. 

7—Incentives for Office Equipment Salesmen 
Several studies of special incentiy at make salesmen 
tick. 

The following booklets are available at $ .50 each: 


Jet ning exten 


8—Fixtures — Tools That Make Retail Merchandising a 
Success or Failure. 
An excellent guide for y dealer i j store 
modernization, written by Henry Berry ted store de 
signer. 

9—How to Develop Creative Selling Habits 
A twenty-four page booklet reprinting twelve excellent 
special articles . . . all of which y slesmen should 


study carefully. 

The following booklets are available at $1.50 each: 

10—The Ad-Viser 
A handsome 72 page istrated booklet containing the 
most comprehensive information on advertising and pr 
motion written for office supply, machine, and furr 
dealers . . . prepared for OFFICE APPLIANCES r 
by Irving Settel, widely knowr thority on retail ad 
vertising. 

11—The Salt Lick 
A compilation of 47 brief Dut renseliy pract a1 € ays 
written for salesmen by a successful salesn 
dington, Vice President of Art Metal Construction Com 
pany. 

The following is available at $2.00 a copy: 

12—Profile of a Dealer 
The only industry-wide study ndu 
stationery and office equipment sler and | method 
of operation. This survey received the Award of Merit 
from Industrial Marketing magazine for outstanding edi 
torial research. 


Service Bureau, OFFICE APPLIANCES 
600 W. Jackson Bivd., Chicago 6, Illinois 


Enclosed please find $————— to cover the cost of the 


booklets circled below: 

1 2 3 4 5 6 7 8 9 10 11 12 
Name .. 

Position . 


Firm ..... 
Address 
hy ....... 


[] Check here if you want quantity prices 
circled. 


Zone State 


on items 
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Patents 


(Copies of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) 





1956 
Punching Record Cards 


Granted October 2, 


2,765,038. Machines for Rhodes, 


Ltd., 


Frederick Sidney 


Thornton Heath, England, assignor to Powers-Samas Accounting Machines 
London, England. Illustration. 

2,765,115. Arithmetic Adders. Lawrence W. Beloungie, Watertown, Mass., as- 
signor to Raytheon Mfg. Co., Newton, Mass 

2,765,116. Data Storing Apparatus for Business Machines, Particularly Ac- 


Bielefeld, Germany, 
Illustration. 
Gerhard L 


Cleveland, Ohic 


counting Machines or the Like. Johannes Sobisch assignor to 
Anker-Werke Aktiengeselischaft, Bielefeld, Germany 
2,765,456. Addressing System for Data Records 


and Heights, Ohio, assignor to Clevite Corp 


Granted October 9, 1956 


Hollander, Cleve 


2,765,551. Pencil Label. Walter Stanek, Schwabach, Germany, assignor to A 
W. Faber-Castell, Stein, near Nurnberg, Germany. Illustration. 

2,765,604. Device for Folding and Enveloping Letters. Ernst Wilhelm Kummer 
and Rolf Kummer, Berlin, Germany. Illustration. 

2,765,736. Type Bar Control for Accounting Machines. Oscar W. Swanson, 
Bridgeport, Conn., assignor to Underwood Corp., New York, N. Y. Illustration 

















2,765,737. Stencil Holding Hand Stamp. James R. Thomas, Deerfield, | a 
nor to Joseph A. Weber, Mount Prospect, II! 
2 765 767. Stamp Pads. Whitney Kellogg Mun 
2,765,793. Filing Drawings. Otto Alfred Becker, 
2,765,925. Sorting Aid. Francis A. Raach, Sr 


2 Dank \ 
oaardbrucken, Germany 


Prairie Village, Kans 


2,765,980. Caiculating Machine Record Form Handling Mechanism. Byron A 
Runde, Farmington, Mich., assignor to Burroughs Corp., Detroit, Mich. Illustration 

2,765,982. Detecting Errors in Accounting Machines. Kunt Andreas Knutsen 
Paris, France, assignor to Compagnie des Machines Bu ociete Anonyme), Paris, 

2,766,040. tn Machine With Parti- Greuios Buckle Chutes. Walter J 
Hanson, Port Chester, N. Y Francis J. Rou arien, Conn., and hn William 
Bach, Port Chester, N. Y signors to Pitney Bowes, Inc., Stamford, Conr 
Illustration. 

2,766,091. Suspension ee Extendable Typewriter Shelf. Howard E. Hutzelman 

rry, Pa., assignor to Corry-Jamestown =. Corp., Corry, Pa 

2,766,093. File Coblects. John E. Knox, Nyack, N. Y 
Granted October 16, 1956 

2,766,728. Fountain Pen. Theodor Kovacs, Hanover, Germany 

2,766,729. Fountain Pen. Theodor Kovacs, Hannover-Buchholz, Germany 

2,766,827. Machines for Producing Punched Business Instruments. Walter T. 

witzer, Euclid assignor to Addressograph-Multigraph Corp Cleveland 

Illustration 


2,766,867. Mounting of Front Feed Device for Business Writing Machines. An- 
reas Salzberger, Frankfurt am Main, Germany, assignor to Torpedo-Werke Aktien- 
aft Fahrrader und Schreibmaschine, Frankfurt am Main Rodelheim, Ger- 


many 


Granted October 23, 1956 
2,767,679. Indicator for Cash Drawer Bill Compartments. Jesse 
gfield, Ohic 
2,767,686. Pencil 


Welsheimer, 
Lead Pointer. James E. Goumaz, Tulsa, Okla 


Turn to page 176, Please 
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Leatheroid Expanding Wallet (Cloth or red rope gussets)——Double- 


thick, extra-deep cover and sure-weld seams for longer wear. 





Qual-Hide “400” (Harmonizing cloth gussets) —Sp : 
rough wear. Distinctive leather tan color, Lasti-Ti. Priced to sell. 


ial stock welcomes 


Leatheroid Lasti-Ti (Cloth or red rope gussets) —Opens, closes 
instantly, smoothly with pull-proof Lasti-Ti. 





Red Fiber School Wallet—Compact. Makes carrying draw- 
ings, bulky papers, samples easy. Costs little, lasts long. 


you get them fast...you sell them fast 


LAND OF LAKES AND PINES—(QP)— 
Your customers will go for the Quality Park 
line of Leatheroid wallets. They’re in big 
demand for school, office and home use. And 
you'll never miss a sale because you’re out of 
stock. Quality Park has a complete line of 
regular and partition Leatheroid wallets 


QUALITY PARK ENVELOPE CO. 


General Office and Factory, 2520 Como Ave., St. Paul 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 
West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. 


OA-12/56 


1, Minnesota 


available at all times. Plus—envelopes for 
every business need in manufactured stock 
—protected by rigid boxing. Write today for 
catalog. At Quality Park good service is a 
tradition. 

P.S. The Quality Park line is sold through 
dealers only. 





Quality Park Products 
from the land of lakes and pines 
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The sharp purchasing agent knows that APSCO pencil sharp- 
eners deliver more points per pencil over an extended service 
life, effecting savings he can see. 


Another reason for you to stock, display and sell — APSCO — 





products imc. 


Calif. Rockford, Ill 


Los Angeles, 


Toronto, Can. 








Don't Waste Time [ 


4, fice | 
— Appi lances 


—_—<= aire, 


LOOK IT UP 
Here 





BUYERS 
INDEX 
ISSUE 












This ANSWER 
BOOK to all your Buy- 
ing Needs 


Easy-to-Use BUYING INFORMATION 


1. PRODUCT INDEX—over 1|,250 products 

2. DIRECTORY OF MANUFACTURERS—over 
with names and addresses. 

3. TRADE NAME—TRADE MARK !NDEX—Over 4,500 
with names of manufacturers 

4. MANUFACTURERS' ADVERTISING—m any 
catalog-type advertising giving complete 
information 

5. TRADE ASSOCIATIONS—City, State and National 


—names and address of officers and meetings dates. 


Keep your copy handy—use it often 


is your 








classified 
2,000 


use 
product 


| 
| 
| 
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2,767,687. Pencils. John A. Vierling, St. Paul, Minn., assignor to Brown & 
Bigelow, St. Paul, Minn 

2,767,715. File Drawer and Follower. Hans W. Regenhardt, Wooster, Ohio, as- 
gnor to Record Files, Inc., Wooster, Ohio 

2,767, 756. Foldable Unit Plastic Card Holder. Fay D. Niles, St. Paul, Minn 


assignor to Brown & Bigelow, St. Paul, Minn 

” 2.767,821. Sheet Feeding Mechanism for Typewriters or Like Machines. Edgar 
Adelard Girouard, Marlborough, and John Felix Kloski, Hartford assignors 
» Royal McBee Corp. Illustration 


Granted October 30, 1956 
2,768,625. Card Filing Device. Herbert Vaughan Davies 
gor to Manifoldia, Ltd., West Bromwich, England. Illustration 
2,768 "hee Pern Letter Sheet and Reply Sheet. Samuei R. Miller, Brook 

| New Era Letter Co., Inc., New York, N. Y 
Point Mechanism. Richard 


Londor England, a 


"2 768, 786. Decima 
Illustration 

2,768 7. Selection Mechanism. Elwood A. Dav Castro Valley alif., a 
si riden Calculating Machine Co Illustration 


Reppert Rochester N Y 


Inc 


Clary Holds Meetings with Dealers 

The first of a nationwide series of meetings with dealers 
to present the company’s new four-point program of rigid 
quality controls for its business machines was conducted ‘by 
the Clary Corporation for California dealers October 8 at 
Palo Alto. 

Newest electronic methods used in factory tests were de- 
scribed as part of the program covering engineering, produc- 
tion, servicing and sales of the company’s products. 

W. S. Watkins, Clary dealer sales manager, presided at the 
initial conference which was attended by main office and fac- 
tory executives from San Gabriel, Calif. 

Speakers at the sessions included Rollo Asmussen, produc- 
tion manager; Milton Scozzafava, assistant chief engineer, 
Robert Johnson, dealer service manager; A. F. Sammet, di- 
rector of sales finance; W. H. Petit, Jr., assistant dealer sales 


manager, and A. A. Hutchinson and R. T. Kelly, district 
managers. 
Autopoint Gets Packaging Awards 

J. W. Lederer, president of the Autopoint Company, a divi- 


sion of Cory Corporation, announces several packaging awards, 
have been received by Autopoint. 

These were given by the Art Director’s Club for a product 
called the Memorama, and also for a new box label design. 
The Memorama is a series of 12 booklets, 1 booklet per 
month, which acts as a pocket secretary for expense it, ms 
and notations. [The awards were presented at a formal dinner 
at the Third Annual Exhibition of Advertising Art. 

President Jules Lederer of the Autopoint Company states 
“We feel extremely proud of these awards and wish to give 
due credit to our supplier, Wetzel Brothers of Milwaukee, 
Wis. This is just the beginning of many outstanding new ideas 
that will be unveiled in the near future.” 





Texans Return from African Trip 

Russell Hill, president of Maverick Clarke, San Antonio, 
Tex., together with Mrs. Hill and Roger Hill, executive vice- 
president of the firm, recently returned from a three months’ 
trip to Europe. 

Highlight of the trip was a five weeks’ 
hunt in Africa. 

On this hunt, Roger Hill proved to be the marksman of the 
family, bringing down a bull elephant with a single shot and 
also bagging a rhinoceros — which took seven shots as com- 
pared to the elephant’s one — and numerous other big game 
specimens.—JHR 


safari and big game 


Huntsville Firm To Build New Store 

L. D. Askew of Askew Office Machine Company, which is 
located at 505 Meridian St., Huntsville, Ala., has announced 
that his firm will build a new building on Fifth Ave. 

The new building, which will be of concrete block and brick 
veneer, will be erected by the Putnam Construction Company. 
It will have a plate glass and aluminum front, concrete floor, 
built-up roof, acoustical ceiling and asphalt tile floor in about 
1,700 square feet of floor space. It will join an existing build- 
ing of 600 square feet—EEG 
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\" ” 
writings in H 


Record-Keeping 
Winner without 
| using carbons! 


c: 


National’s New Multiple-Posting 
Accounts Receivable Outfit 


Your customers went for National’s Multiple Posting 
Binder for Payroll — and they’ll go for this new Multiple- 
Posting Accounts Receivable Outfit! Saves time, prevents 
copying errors. Just one writing gives three postings at 
once. New, important feature is the NCR paper. No 
carbon paper is needed to make the triplicate entries. No 
smudging. Complete outfit consists of Binder, Sales 
Journal Pad, 100 Accounts Receivable Ledger Sheets, and 
500 Statements. List Complete $24.95. 


Using NCR Paper — No Carbon Required 





PAT. OY NCR 


@ NCR paper. No carbons required. No 
smudging. 


@ Single sliding mechanism clamps State- 
ment and Ledger Sheet in place for 
easy, sure ~~ with any line on 
Sales Journal Sheet 


@ Forms do not need to be prealigned on 
pegs as in other systems 


@ Mechanism can accommodate stock 
columnar pads for other multiple post- 
ing records, such as payroll, accounts 
payable and analysis records 


@ Compact, portable, easy to operate 











write for folder Accounts Receivable Outfit. 


No. 307 pe 


Company 
Street 
City 





. seetenteetnatnihell 
ATIONAL National Biank Book Company 
312 WATER ST., HOLYOKE, MASS. 


Please send Folder No. 307 containing full details on Multiple-Posting 






Zone... . State 
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Form Thacher-Hall, Inc., 
After Merger in Topeka 


A new corporation, merging all or part of the assets of two 
well-known Topeka, Kans., firms, the Hall Stationery Com- 
pany and the office supplies and equipment division of 
rhacher, Inc., has been announced. 

The new firm is called Thacher-Hall Inc. 

The merger brings together in a combined operation what 
The Increased is probably the oldest stationery company in Kansas — in 
business for more than 65 years — and the largest office 
S r E C | F | C AT | 0 “ S equipment firm in the state. 

For the Hall firm, the transaction represents the second 
of change of ownership in less than 60 days. Universal American 
Corporation, a holding company of New York City, purchased 


OMmMOrrow s all three Hall enterprises in Topeka — Hall Lithograph Com- 
pany, Hall Stationery Company, and Ray’s Printing Service 
Inc., August 31. 

Thacher, Inc., at 424 Quincy, has been in business for 20 
years. It specializes in school equipment, office furniture, 
school busses, transcribing and dictating equipment, copying 
machines, laboratory furniture and office supplies. 

The new corporation is headquartered at 623 Kansas Ave., 

4 where the Hall Stationery Company has been located. 
O ay ° President of the new corporation is E. P. Murphy, who also 
is vice-president and general manager of Thacher, Inc. Phil 
Thacher, president of Thacher, Inc., will be chairman of the 













@ New approved Specifica- 


tions—1800-1900 Line of board of the new corporation. Other Thacher-Hall officers, in 

Files addition to Mr. Murphy, are Jack Crow, vice-president; John 
@ Presenting the Newest in Davies, secretary, and Dean Stover, assistant treasurer. Mr. 

Office Furnishings Thacher will also serve as treasurer of the organization. 





Directors of the corporation include the officers already 
named and Gene Robinson, city sales manager for Thacher, 
Inc.; Steve Smith, manager of Hall’s photographic depart- 
NDERSON~ HICKEY CO ment: Mrs. Dorothy Paul, manager of the Moore Stationery 

7 Company, and Glenn Cogswell, Shawnee county probate 
So 9 OCICS §=NEUREE 7, TERME. judge. Cogswell is resident agent for the corporation —GMH 


Write for Free Catalog 








even upside-down 


The Morris Safe-T-Set is puddle-proof under all \ 
== conditions —absolutely safe. Perfect for students \ 
or for every desk in home and office. Beautifully 


i 4 : . / designed in today’s colors. Writes for months 
Can i spull ink: without refilling. Choice of Morris long-wearing | 
points made to suit individual writing styles. See / 
the SAFE-T-SET at all stationers everywhere. / 


/ 
BERT M. ORRIS CO. i 


‘\“ 8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA Pd 
~ In New York: 381 Fourth Avenue os 
~ In Canada: McFarlane Son & Hodgson, Ltd., ~ 
~~ — 
en Montreal, Quebec a ae 


“Puddle Proof” ; 


Se eS eS eS eS SS 
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Whatever line of are you ready to fill the 
conventional 
NEW NEEDS 


duplicating products 


you now handl 


among the 
world's finest 


duplicating products: offer this special Flagship silk ribbon. Supplementing our standard 


Flagship patented metall 
back carbon paper 


Flagship carbon paper ribbons 


Offset ribbons 
Tabulating ribbons 
Addressograph ribbons 
Diazo ribbons 
Hotel Register carbons 
Artist transfer carbons 
School packs 
Carbon binders 
Spirit carbons 


Stencils 
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e of today’s customers? 


Revolutionary changes and improvements in typewriters and 
duplicating machines now call for the carbon and ribbon products 
that provide reliably good results with these new machines. 


To meet more fully all of today’s requirements Allied research 
has developed a whole new concept in specialized products. 


Take, for instance, one example: 


new Fliagship silk ribbon 


a ge | 
wt 








To those of your customers who want copy perfection you can now 


silks — this new ribbon is beyond comparison for its uniform, long 
ic lasting fineness of impression. 
Let the Allied man*® show you one or more of these newest develop- 
ments, which you can add to your current line, to fill the needs of 
your most important customers today—and you'll begin to get 
acquainted with the value of an Allied franchise. 


* P.S. Or we'll be glad to send you details by mail. Just write to Dept. B4. 


A L Li E D CARBON AND RIBBON MANUFACTURING CORPORATION, INC. 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
Western Office and Warehouse: 3425 So. Main, Los Angeles 7, Calif. 





By ae tern 
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i * Markwell Premium 
Here is the ' 
Quality Office Staplers 
NEW LOOK — designed, styled 
i H and priced for ever 
that will bring Markwell : : 4 y STUDENTS . . . Executives of the stationery industry who re- 
. Stapiing nee cently completed the summer seminar at Rutgers University 
Dealers increased sales Graduate School of Sales Management and Marketing are pic- 
° tured. Left to right they are D. C. McMillin, sales manager, 
and profits pencil sales division, Joseph Dixon Crucible Co.; Victor R. 


Watson, member of board of directors, Binney & Smith, Inc., 
and R. C. Brock, general sales manager, Joseph Dixon Crucible 
Co. The seminars, sponsored by the National Sales Executives 
Club, teach the latest methods in scientific management in the 


» Markwell Office Staplers now furnished sae ik chabeliastien. 
complete with Staples sania icepecinaseaieiataall 


» New lower Dealer prices on Markwell Staples 5.05.00 Acieecanes MOEA Petes Wilaners 


» New lower Consumer prices on Markwell Staples [he winners of professional desks at the recent NSOEA 
me convention are announced by The H-O-N Company. These 
» New and exciting Sales Aids desks went to T. L. Johnson, Story-Wright, Tyler, Tex.; H. A. 


Thomas, Buckland-Van Wald, Detroit, Mich.; H. F. Zillmer, 
Zillmer’s Office Supply, Waukesha, Wis.; and Mrs. O. S. 
Pitzele, Nassau & Thompson, East Chicago, Inc. 

In addition there were many winning drawer Trafiles com- 
plete with set of Shannolink file folders 


ot a ee 2 a ae 1 | 
| “ti 


LE Spice takes. over|— 
-at the end— 
no. 21 transfer case 
now sturdier than ever = = 
Heavier side panels increase rug- of a” | 
reco as - 


“WWattuwell 


O HUDSON ST., NEW YORK 173, N.Y 




























gedness, reduce possibility of 
warpage. Ends and corners well 
‘nailed. Track in bottom for guide 
projection, hand hole in front, all 
steel cover. Both letter and legal 
sizes. Also in all steel. 


















——— WRITE TODAY FOR | 
CATALOG AND PRICES 






transfer case 












MANUFACI TURING 
i ton aa | 








2931 Wentw orth Apenue| | Chicago 16, Illinois | 


— —— —_ + — ——$<$—p——————+- 


; ; ' 
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© FOAM RUBBER OVER 
No. SP-525 NO SAG SPRINGS 


r] 5 Adjustments 


SECRETARIAL POSTURE CHAIR — tilting back 











CHECK THESE FEATURES 


Natural satin brushed aluminum finish on the frame. 
Genuine foam rubber cushioning throughout. 
Gracefully styled. 


Beauty : 
Cc f ' Upholstering is available in a wide variety of materials and 
lors. 
omftort - 


Materials can be furnished in any desired combination. 


Sinekeit for ( 


A beautiful product by expert craftsmen. 


Economy specencanons 





SP-525 
D bili ee ee ne 15%" to 19” 
SOOGREENE | wth 4 Gtihs-.--iseccisciss,;..+-a,nccmumaian 16%" 
: ee EO Oe te CIEE Tree 14” 
: Meee Gb Diss 60s ive cwesdecuce.cotsesesses bene eee 8” 
Witte GF Bete c cc ccc cecccccccsecceccevcscvscccvesveses 12” 
Bicester GE Ba. oc cc coc cdc cecevecccessvecucss ene euwne 23” 
Sint CIR co waco ss cvtedbsnceessccssedsoncue 25 tbs. 
Shipping Wolght.....ccscccsccsccccccccscssccsscecess 29 Ibs. 











America’s Standard of Business Seating 


DISTRIBUTORS 
ya METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 


ALUMINUM SEATING portation 


AETNA SAFE CO., 46 W. 29th St.. N. ¥. 
EASTERN PA. DISTRIBUTOR 
. SAFE & EQUIPMENT WHOLESALERS, 260 8. Fifth St.. Philadeiphia 6, Pa. 
aro ae oe ° AKRON 8,OHIO WEST AST Di 
WHOLESALE OFFICE EQUIPMENT CO., 81 Minna St., San Francisco, Onis. 


WAREHOUSES: Los Angeles, San Francisco, Seattle 
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You Stay On The Road To Safe, Sure 


a» <mery. PROFITS 
—— 


= ———S When You Use 


AICcCO’S 
One 
Reliable 
Source 
Of 


Supply 
For All 
Your 
Needs 
In 


= INDEXES 


Specialists! 





ee ey 





Indexes Available For All Types of 


Binders 
They are INDEX 


You Can You can count on Aigner to supply all stand- 

ard size Indexes for Ring and Memo Books, 

Also Rely = post and Ledger Binders. Either with insert- 

on AICO able AICO Plastic Tabs, or printed titles, such 

f as: A-Z Divisions, Monthly, Numerical, Geo- 
or 


graphic. And the blank insert strips are type- 

GUIDES writer spaced to save 56% typing time when 

typing the titles. For made-to-order Index jobs, 
and AICO supplies free design service, sales aids, 

TABBING. fast quotes. 

You Save On Ordering, Bookkeeping, Stock & Storage When You 

Order from AICO! 


ooo 97 Reade St., New York 13, N. Y. 


426 5S. Clinton St., Chicago 7, Ill. 
INDEXES 




















BEAUTY ° 
COMFORT 





PER CHAIR CO 








Elect Charles K. Lovejoy to 
Handwriting Foundation Board 

Charles K. Lovejoy, vice-president of Scripto, Inc., has 
been elected to the board of directors of The Handwriting 
Foundation, Washington, D.C., it was announced by Frank 
King, executive secretary. Mr. Lovejoy will serve until the 
fall of 1957, filling the unexpired term of James Carmichael, 
president of Scripto who resigned recently. 

The Handwriting Foundation, a non-profit group formed 
two years ago, seeks to encourage wider interest in handwrit- 
ing by emphasizing the need for increased legibility and a 
more personal touch. The Foundation works with business- 
men, educators and others to stress the importance of legibil- 
ity in promoting greater efficiency and economy. 


Harry Morgan Gets Clary Assignment 

Appointment of Harry Morgan as sales representative in 
11 western states for the Systems Division of Clary Corpora- 
tion was announced by Donald J. Kintner, division manager. 

Mr. Kintner said the assignment was the result of “wide- 
spread increases in purchases and installations” of the com- 
pany’s new low-cost cash register systems being made by de- 
partment stores. 

In his new position he will handle sales and services under 
the supervision of Richard Johns, regional manager, in Wash- 
ington, Oregon, California, Idaho, Montana, Nevada, Arizona, 
Wyoming, Utah, Colorado and New Mexico. He will head- 
quarter at the Clary main offices in San Gabriel. 


M. Dayron Firm in Temporary Quarters 





In early December, M. Dayron & Company, Inc., was to 
move to 216 E. 45th St., New York City, after having head- 
quartered at 25 W. 44th St. for 18 years. The company is 
holding a special sale in its temporary location at 6th Ave. and 
44th St., which space was formerly occupied by the famous 
Lewis & Conger department store. 


| 
<> ~ 








You'll like the fine design and good, solid comfort of these chairs—and you'll marvel 
at the low, low prices! Available in oak or walnut, the 900 Group is upholstered in 
leather or Naugahyde, with a combination of Flexo Swedish springs and thick, medium- 
density Paratex providing luxurious comfort. 


If you are considering new chairs for your office, may we suggest you see the 900 
Group ot your dealers soon. We think you'll be glad you did. 


JASPER CHAIR COMPANY, JASPER, INDIANA 
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IT BELONGS in every modern executive office. 
It provides security for valuable papers with the 
convenience of easy accessibility. Each drawer in 
the Herring-Hall-Marvin SAFE RECORD FILE is 
actually a fire-resistive safe, carrying the Class ‘‘D’’ 
Underwriters’ label or the Class ‘'C’’ (at slightly 
higher cost). 


Two, three and four-drawer models are available, 
legal and letter sizes. Locking is controlled by a key 
lock; combination lock available at extra cost. The 
drawer suspension is new, exclusive. In recent tests 
with an 80 Ib. load, the drawer opened and closed 
smoothly after 50,000 cycles (the equivalent of 
opening and closing the drawer six times a working 
day for 32 years). Cross tray files, shown here, can 
be furnished for all drawers. 


COLORS TO MATCH THE DECOR OF THE MODERN OFFICE. 
There is a choice of three popular colors, but special finishes to 
blend in with any decorative scheme are available at small extra 
charge. 


CATALOGUE AND PRICES ON REQUEST 


HERRING-eHALL«MARVIN SAFE COMPANY 


Hamilton. Ohio « BUILDERS OF THE U. S. SILVER STORAGE VAULIS AT WEST POINT 
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Draper Opens New York City Showroom 





Increased raw material and la- A large, modern showroom, occupying an entire floor at 
bor costs compells ever increas- 16 E. 50th St., New York City, has been opened by Richard 
ing prices in every business Draper & Company, Inc., a newly-formed concern featuring 
and ours is no exception. a complete line of furniture and furnishings for business, 
professional, and public interiors “to the trade only.” 
BUT... Richard Draper recently resigned as director of sales for 
Leedall Products Mfg. Co., the Westcort Company to establish the new firm. Mr. Draper 
manufacturers of INKED RIBBONS and his staff are widely experienced in design and manufactur- 
(for all machines) Nylon, Pure-Silk and ing, as well as in the field of servicing the particular needs 
Cotton, have from the beginning, of designers, decorators, and architects. 


established a policy... the finest 


The conveniently located new showroom will display a 
at lower prices. ; \ 


broad selection of furniture, equipment, and accessories which 


*LET'S KNOWING... will enable decorators and architects and their clients to 


these facts, LEEDALL Quality and visualize related pieces in actual use. ee 
Since the Draper organization will maintain its own design 


Prices remain the best offer to the ; , ; . 2 : 
FAC E Dealer! staff, it will offer exclusive designs with custom features and 
special-order services, as well as nationally-known lines. 


REMEMBER... adit ldainemiaetaineticionl 
IT i We guarantee, "YOU CAN PAY 


MORE. but... YOU CAN'T BUY Meredith Promoted by Stock Forms Company 
BETTER THAN LEEDALL!' Stock Forms Company, division of Moore Business Forms, 
Inc., announces the promotion and appointment of Lloyd R. 
LEEDALL... Meredith as sales supervisor. Mr. Meredith joined Moore 
welcomes all hL. vor samples Business Forms in 1952 and was dealer manager in the Phil- 
and complete Wholesale Price Lists. adelphia area until he transferred to Stock Forms Company 


upon formation of the new company. 
In his new assignment he will be responsible for the super- 


make the comparison, TODAY! vision of the sales organization in the Philadelphia, Baltimore 
and Washington area, states W. L. Pierson, assistant area 
manager. 


TWO PLANTS * * * DOMESTIC and EXPORT — 








L é Lg D A L L Old Town Promotes Hahn 
products Mfg. Co. The promotion of Herbert Hahn from assistant to adver- 
tising manager was announced recently by the Old Town 
Milltown, N.J. Corporation, maker of inked ribbons, carbon papers, dupli- 

INKED RIBBONS * PAPER RIBBONS * CARBON PAPERS cators and duplicating supplies. 





















MODULAR IMPERIAL 


Whether your requirement be a desk, table, or modular unit — 
a Designcraft Product will enhance the appearance of your 
space — promote efficiency — and give one an impression of 
dash combined with elegance. 





Designcraft’s new Multi-line Series reflect the distinctive look 
in furniture design. Different combinations of the various units 
will effect results to suit your specific needs. 


Send for our new illustrated brochure and price list. 
OPEN TERRITORIES AVAILABLE TO MFGRS. REPS. 














fj Z 7 Several suggested combinations available 


URI AY 7 METAL MANUFACTURING CORP. 


135.227 e STREET = BROOKLYN ae NEW YORK 
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JOHNSON 
Business Chains 
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.....@ line youll be proud to have! 











F: 
No. 1901 Side Chair 


Continental Styling No 1902 ea 


by JOHNSON 


Here's a brand new design . . . . styled in the Continental manner . . . . that 
will make a big hit with your customers. There’s nothing like it on the market 
today. Gracefully styled with steam bent arm rests . . . . large comfortable 
foam rubber cushioned seats and backrest . . . . and a choice of luxurious 
leathers . . . . make these two new chairs a perfect natural for easy, profitable 
selling. 


Write for complete details and prices today. 


fh 7109 MERCHANDISE MART 
\ ops / JOHNSON CHAIR COMPANY 
Business Chains CHICAGO 54, ILLINOIS 
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Crownola Loose Leaf Products 


THE NATION’S ” 4 SPM geste: Moves to New Quarters 
\\ Mort Umanoff, chief executive office, has announced a 
LEADER DEMAND change in location of the Crownola Loose Leaf Products, Inc. 
The company, which manufactures a complete line of file 
ts OF MANY folders, index cards, guides, and loose leaf reinforcements, has 
EASONS WHY moved from 114 Bleecker St. to 132 Greene St., New York 
others is soles ond pany City. Its products, sold under the trade mark “Crownolo”, are 


larity is that it enables distributed only through dealers. 
every type of Business 
Profession, Home, Farm — ee = 
and Ranch to keep accu- 
rate records without book-} John W. H. Evans Now Consultant 
keeping experience. : : . ? 
- John W. H. Evans, who as managing director of the Store 
Modernization Institute’s five successful national expositions in 
New York City the last 10 years, is now also acting as a con- 












Simplified Bookkeeping 
and Tax Record Books 
LOOSE LEAF BOOK — 


Actual size 912” x 1212” 
Handy for Desk or Safe. 





Each Book Malis 
Designed and sultant to other trade associations to help them earn more rev- 
Arranged enue to meet their increased operating budgets. 

For Specite In 1955, Mr. Evans earned his Trade Association Manage- 


Type of Business. “is 7 . “ F : 
ment certificate at Yale University, also organized the National 


Association of Store Fixture Manufacturers, a major industry 








FREE—DISPLAYS ; 2 in the U. S. He has been a speaker at a number of national 

moose conventions. 

——— ows the user how! Mr. Evans’ offices will remain at 20 East 55th St. New York 
22, N. Y. 





Facsimile sheets located in each section, giving — —- — 
examples of proper entries, with explanations of 
each, make it easy for anyone to keep authentic Millington Lockwood Plans Restyling 


records. In these times of economic fluctuations, bie ‘ : ; mee 
daily familiarity with actual conditions of a busi- Millington Lockwood, office equipment suppliers of Ellicott 


ness is of utmost importance. Ideals can be started Square, Buffalo, N.Y., are planning a major restyling job ac- 
anytime of the year, which means year ‘round sales. cording to an announcement from Hugh D. Wharton, Jr., 
president of the firm. 

Ken White Associates of Westwood, N.J., have been re- 
tained to plan and co-ordinate the Millington Lockwood ven- 


Model #3—Just Prices: $3.00, $4.50, $6.50 and $9.50 each complete. 
the right size for Budget Books and Daily Records: 75¢, $1.50 and $2,50. 
your counter. A 

proven self-seller. 
Larger displays 1mmediate delivery from LOS ANGELES or NEW YORK and ture. 

available. wholesale stationers in many cities. Says Ken White: “The display that catches the secretary’s 


esrenene se ae IDEAL SYSTEM (Company AN eye is usnally the one that makes the sale. Our aim is to give 


Over 30 years EEG Senclil Millington Lockwood a dynamic new look. 


356 SO. FLOWER ST., LOS ANGELES 17, CALIF 6 CHURCH ST, NEW YORK 6 N Y 


Liberal Discounts « Free Delivery 














THREE TOP SPECIALTIES 
of Superb Quality 
STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 





Corner Posts, 11 Gauge or 13 
Gauge 7'3” high...8’3” high... 
9’3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 





TYPEWRITER TABLE 
Size 2644"H x 16”D x 22°W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 
2" rubber casters. Shipped K. D. one per 


carton. Weight 30 lb. 








STORAGE CABINET 
No. 3678-S 


with adjustable shelves, finished 
in baked-on olive green or office 
gray enamels with lock in handle, 
insulated doors. Shipped one per 
carton, K.D. 
36”"W x 18” x 78”"H 
Weight 150 Ibs. 
MANY OTHER SIZES OF 

CABINETS AND SHELVING 


List Price $15.00 


MIDWEST 


METAL MANUFACTURING COMPANY 
1818-24 North 18th St., St. Louis 6, Mo. 
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beautiful 


FUNCTIONAL 





The new Leopold Free-Form Desk is the ultimate 
the in modern functional design. Bold, beautiful lines tend 


to “wrap this desk around” the businessman, 


Leopold bringing everything closer to him for new working ease. 


Warm wood tones, fine Leopold craftsmanship, plus distinctive design 


= . 
free form creates a desire to own, to buy... makes the new 


(le sk Leopold Free-Form Desk easier to sell. 
Write for complete information. 





THE Keopold « OMPANY sehen: West Gilkes tua rare AD) 


BURLINGTON, IOWA 
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fl Bt, A Top Quality 


Ash Trays, Smokers in Walnut, Brass, Bronze, Anodized 
Aiuvminum, Chrome and Baked finishes. Traditional and 
Modern Designs. Glass Liners or Screen Tops. 


No. 135X No. 135X solid walnut smoker Nos. 191-194 
Walnut as illustrated, solid brass Metal 
handle and ferrule, list 


$26.00 No 125X same 
Smoker without handle, list 
$22.00. 


G 
Nos. 191-194 metal smokers os 


as illustrated. 5%/2” x 114” 
long lasting, anodized alumi- 
num liner. Smokers in Bright 
or Satin Chrome Golden 
Bronze and Decorator Colors 
Also in Genuine Jewelers 
Bronze, list $13.50 to 
$25.00. 





Similar Walnut Smoker with 
Brass Ferrule — No. 175 


— $20.00 list 


Large Met 
9” - 
pered r Rea 


$10.50 to $20.0 


Meta! boomer P ef 


Chrome 





Write for complete catalog. 


i Salle PRODUCTS CO. 


2216 N. CLYBOURN AVENUE CHICAGO 14, ILL. 








Reliable Office Supply Joins 
Shopping Center in Massillon, Ohio 


Part of the Amherst Park Shopping Center in Massillon, 
Ohio, is the new store of the Reliable Office Supply Company. 
The company is inviting the public to inspect its “com- 
pletely new facilities” and to take advantage of its many serv- 
ices. 

The firm handles the products of leading manufacturers of 
office furniture, machines, and office supplies. 
Smeed Promoted by Felt & Tarrant 

E. B. Smeed is the newly-appointed general manager, Inter- 
national Division of Felt & Tarrant Manufacturing Company. 
Mr. Smeed has been a member of the firm for 22 years han- 
dling Canadian and export sales. 

He succeeds G. S. Bollensen, a pioneer in the export field, 
who desired to relinquish his major responsibilities as general 
manager of the foreign department. Mr. Bollensen will con- 
tinue to serve in a consulting and advisory capacity. 

George D. Kasten, Jr. has been named controller. He was 
formerly associated with Lybrand, Ross Bros. & Montgomery, 
public accountants, and was in charge of the Felt & Tarrant 
audit for several years. 





Demonstrate Underwood Elecom 125 

At a New York City press preview on October 30 the Un- 
derwood Corporation Elecom 125 Electronic Computor was 
demonstrated. 

W. F. Arnold, vice-president, public relations, extended a 
hearty welcome and outlined the proceedings. He then intro- 
duced President F. M. Farwell who greeted the audience 
gathered for an advance look at the Elecom 125 computer 
designed for business. The business of tomorrow, he said, will 
have a great deal of electronic equipment. However, he re- 
minded his listeners that the Elecom, like other machines, are 
only computers and will only do what man tells them to do. 








New Model, Special Low-Priced 
Wood Junior Executive Desk 


—OAK—WALNUT—MAHOGANY— 


A Fast Soller in the Office Furniture Field! 





List Price only $107.95 


Less usual dealer’s discount. 


manufacturing company 
220 Institute Place ¢* Chicago 10, Illinois 


No. 6024 
High Quality 
Top Size — 60” x 32” 
14,” thick with square modern 


edge. 


Overhang on 3 sides approxi- 
mately 7”. Base — 46” x 24”. 
Adjustable height. Lock on cen- 


ter drawer. 


Write for Literature on our Complete Line of 
DESKS —— TABLES —— COSTUMERS 
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Wolds Finest Duplicator 
AT THE WORLD'S LOWEST PRICES 
| 
Introducing 
. SPEED-O-PRINT’S 
. | LIBERATOR MODEL 300 ELECTRIC 


i) | $PEED-O-PRINT CORPORATION 


a | 1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 




















CHANGEPOINT’S NEW SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


PRESIDENT a 
2012 Huntington Dr., S. Pasadena, Calif 


The regular dinner meeting of the Southern California Office 
Furniture Association was held October 8 at Levy's Grill, 615 
S. Spring St. with 38 members and guests present. Several quests 
in this line of business were present for the first time. 

Ruth Wallace of the Atlas Stationers, interior decorator, was 
the speaker, and her topic was "What's New?". She discussed the 
new trends in wood finishes, wall coverings, and floor coverings. 
Miss Wallace presented samples of new materials, such as tile, 
nylon carpeting, leather, fabrics, her purpose in each instance 
being to show how harmonizing effects in offices can be achieved. 

Vaughn Howard, president, presided and introduced Miss Wal- 


lace. 





ACCLAIMED — the most beautiful desk sets! 


*& &£ & & & 


Frank W. Ladwig has been appointed manager of market devel- 
pment for the ElectroData Division of the Burroughs Corporation, 
t has been announced. Mr. Ladwig will be responsible for the 
analysis of commercial and scientific computer problems as well 
as the development of new applications and markets for Electro- 





Bronze or Chrome 





war in Data's three computing products. 

Walnut + &£ & €& & 
Available in 

Grense or Civeme At the annual meeting of the Southern California Office Ma- 
Dealers Association, October 22, the following officers and 
members of the board of directors were elected: president, Ray 
Western States contact ARCH K. ANSTY COMPANY Alba, Compton Office Equipment Company; vice-president, C. 
etd Murray ("Cy") King, Henley Typewriter Company; secretary- 
Exclusive Western Distributor treasurer, Eugene Hart, Hart's Typewriter and Adding Machine 
Ft ‘Sesend Seest — a Company; Board members elected for two years are: L. J. ("Roy") 
Burt, Calculators, Ltd.; Paula Pickering, National Adding Machine 
Manufactured by CHANGEPOINT, INC. Agency; Dan Post, Post Typewriter Company. Board members 
546 South Rockford Tulsa, Oklahoma holding over unti!] 1958 are: C. C. Clifford, D. & R. Business Ma 

















LOUIS MELIND 


COMPANY 
714 N. St. Paul Street 
DALLAS 


3524 N. Clark Street 


CHICAGO 
5254 Alhambra Ave 


LOS ANGELES 
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New money-maker from “Scotch”’ Brand... 


Amazing /inerless tape 
that sticks on both sides! 


Look what your customers 
can do with it: 










ATTACH riders, endorsements to 
documents neatly and easily. Tape 
holds papers invisibly . . . eliminates 
bulky fasteners. 






MOUNT records, lists, notices quickly. 
No moistening, no waiting . . . tape 
sticks tight at a touch! 


Start making extra profits now...with 
LINERLESS _ 3M 


RESEARCH 


S. PAT. OFF 


Sc BRAND 
DOUBLE-COATED 


CELLOPHANE TAPE 
No. 665 





STOCK UP NOW! Sell the new 
linerless ‘‘Scotch’’ Double-Coated 
Tape in thrifty 1296-inch rolls (retail 
$1.97). No special dispenser needed 


... fits any 3” core dispenser. 





The term “‘Scotcl nd the plaid design are registered trademarks of Minnesota Mining and Mfg. Co., St. Paul 6, Minn. Export Sales Office: 99 Park 
Ave., New York 16, N.Y. In Canada: P.O. Box 757, London, Ontario. 
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2 * nes Frank Limoges, Frank's Office Equipment. David Hendler, 


and Office Supply Company, remains as execu- 


IMPORTANT NOTICE ive secretary na: a 





A new r the staff of the Glendale Typewriter Exchange, 
Our Brief Case Portfolio as pictured here is S Soke Ave., Glendale, is Al Hoffner, typewriter mechanic. 
. we avid Ligon w as been on the sick list following an opera 
protected by Patent No. D-175,389. Aas ce a Ge diake weet ak cltteat ta} 
€ is now on duty pa me aitnougn he is 
Our exclusive design DOES NOT resemble chain store type —o es , 
° ° ° ° ° H * £ #& & & 
merchandise which is being offered as a substitute. We're a a ; 7 
proud of the careful manufacturing and fine material that > Furniture Company, 514 N. Brand Blvd., Glen- 
goes into our patented Brief Case Portfolio and we'll pro- ee me | b of furnishing most of the offices 
tect our patent rights by law. ness home of the Fidelity Savings & Loan 
A ation at 255 E. Broadway, Glendale. The setur nsidered 
We are the largest users of the Flexi-Grip plastic zipper, f the finest and most practical in Southern Ca 
which we perfected and introduced to the stationery trade, Among the of taken care of by Nern are five executive 
and have had long experience developing manufacturing ice x w offices, a directors’ room, a conference room 
methods with this unique closure. 1 a meeting m on the lower level equivalent to a small 
Jif iY Tt meeting room was turt ea with tolding chairs 
ORDER SAMPLE ASSORTMENT TODAY AND COMPARE igh to sea than 100 people A 
Rod Nern, wi the proprietor of the Nern % Furniture 
No. 71 — Legal Size. npany, has bee n business for a great many 
* € Made of Spanish Crush : . 
leather grain  Vinylite, + £ & & & 
, 16) 12”, eided , rc 1 ‘ : 
r aaa, famous Flexi-Grip a ions sas ypewriter Company, Gus R. Trefzger, proprie 
Zipper. Asst’'d. brown, y which has beer sted at 349 £ sreen Stre Pasadena 
ton, black, navy. Retails the past years, has moved to a new ation at 333 E 
at cheut $1.50 oa. St. Tt new business home ofte about 40% more floor 
No. 70 — Letterhead pace rnes at tage of 16 tt. on Green St. and a depth of 
Size. Same high quality, teet r nm have been npletely re-de Gq; new 
simpler design, sized 14 Jerr ahting fixtures have been installed: new she » built in 
x 11”. Brown, tan, black, 3 * lie gOS <a pga aaa 4 ore tae 
navy, red. Retails at ai aw Pee aed. 
about $1.20 ea. A i Ja 2cord attaches to the ume Trefzger. Back in 
O Mr. Trefzger won the world’ hampion amateur typist 
Can be imprinted npionship. Two years later his brother, Emil Trefzger, won the 
prot typi T char pior c B tr were with the 
bd & Full trade and quantity Jnderw 1 Corporation for many yea Sus R. retiring trom 
discounts position just prior to World Was but Emil has remained 


th the rf } n throughout his entire active fe and ve 
ANGLER’S CO. Ise Sek te Ggete © coli Woe eee seer, be Sel 
FLUSHING 58, N. Y. ee & & * 


UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 



































able where quiet operation is desired. 





Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 
(Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, Conn. 
240 Fleet St. East, Toronto 2B, Ont. 





ASSOCIATED 
COMPANIES: 
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# PURPLE, 


RED, GREEN, 
BLUE OR BLACK 


and reproduce any combination of 










colors (or all of them) at once. 















No Other Liquid Duplicator Gives You All These Copy-rite Features 


¢ Instant starting e Position changeable even while machine is op- 
we _ eratin 

e Roller moistening — No priming 8 
e Margi-Set position control with fractional to 7 ¢ No stencils, gelatin, inks, type or ribbons 


line adjustment a 
e Longer runs and sharper copies in single or 


Visible indicator to show “setting” at all times multi-color 


A complete line of liquid process duplicators including electric models— 
- from $157.50 to $349.50—all plus tax. F.O.B, Chicago. 


. WOLBER Lt ale Vie) @.a-) 5) 118 ao em 


6 OA—12/56 193 











file unburst forms 
THIS NEW (C26@C-> WAY 


New Cesco unburst forms 
binder provides a practi- 
cal and convenient way 
to keep unburst marginal 
punched forms bound for 
preservation, accessible 
for reference, convenient 
for removals or additions. 
Style CL closed back thin 
post binder. 






























4 posts hold 
sheets at top 


2 posts on 
removable 
locking bar 


There's a  Cesco 
binder for every 
continuous forms 
need. Ask for our 
Catalog LL... and 


Write for prices and discounts to 


THE C. E. SHEPPARD CO. 


44-07 21st St., Long Island City 1, N. Y. Established 1900 


y MISA 
SPUN-ALUMINUM 
ACCESSORIES 


VAI EO 


No. 17-C Monarch 


COSTUMER 


Designed for greater beauty, dura- 
bility and utility. Made of «satin 
aluminum with 4 double hooks, 
14” diameter base, 114” diameter 
upright. 72” high. Sells on sight to 
offices, hotels, industrials, barber 
shops, beauty shops, restaurants, 
taverns, public buildings, funeral 
homes, schools everyone is 
your prospect! 












Write for details and prices on the 
complete line of Valco Accessories 


1311 ANN AVE. 


WAG OF 
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r wive u a tew guests, attended annua e-day 
a uting at A 3 Ranch and R ar S Ua 
ber 26, 27, a 8 
* + €£ € & 
Approximately 90 people attended the annual Off Con 
“ e of the Nationa Office Furniture A -iation 1 at the 
Huntington-Sheraton Hotel in Pasadena tober 26, 27, and 28 
Thi the first time in 18 years that the meeting has been held 
n the Los Angeles area. 
Vaughn E. Howard, merchandising manager and ecretary 
he | Angeles Desk Company, president of the Southern Ca 
rnia Office Furniture Association, headed the host 
Among officer t the National pre t t were 
John E. Mossman of Desks, Inc., New York City president, and 
John Gray, executive director. Officer f regional a iations 
tT all part t United States were 4 n attendance 
Friday was devoted quite largely to bu ior aturday 
al gathering while a brief bu n Sunday 
a Tne 
Sessions were educational in character with ugae n t 
the er 1g 4 mbined with a tentative survey of busine 
prospects. Ninety were present for the a gy Ge aie peer 
jinner on Saturday. The chief speakers were Mr. Mossman and 
M Sray, with Mr. Howard acting a nies. A 
Jancing party followed the dinner. 
he visiting ladies were entertained with visits to Disneyland 
Hollywood Bowl, and other points of interest. A unique gift 
reature n aadaitior t orchids tor the Idi€ were JITT-SIZ 
4 F y ntainer being fashioned in the form of a 
bee 
The next nference will be held in New Orlear and pictures 
r tT scene n tnat ty were shown at the annua! dinner 
*¥ + €&€ & & 
A new outside salesman recently em; ed by the L Angeles 
Desk Company 10! S. Figueroa St., L Angele Harold 
Levine, a cal man who has had considerable experience in th 
OT WOFrkK. 
dentally +} company is in the pr ¢ + nsta ) hre 
complete display offices. Th W make > + 4 eight 


already having been set up i 











>HEARD the NEWS? 
Now Call 


A\ILILIE INI 


FOR ALL YOUR 


INKED RIBBON & 
CARBON PAPER NEEDS 


This 36 year old house offers stationers and 
dealers the best deal ever on competitively priced 


quality typewriter ribbons and carbon papers. Call 
names —or yours—as you wish! 
ALLEN & COMPANY 
NEW YORK 38, N. Y. 






Allen today for prompt sample service and quota- 
tions. All ribbons and carbon 
sey! 
We guarantee you BIG PROF- 
ITS on our low price —top qual- 
Manufacturers 
DIVISION OF DIXON CARBON & RIBBON CORP. 


paper boxed under our trade 
ity products. Write, phone or 
wire now .. . get profit-happy 
with Allen! 
Phone BEekman 3-2255 
LS) 11-13 VANDEWATER STREET 
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THE FACTS OF LIFE ABOUT CANCER! 





















alive today ! 


your best cancer insurance 
..- like 400,000 other Americans 


lifetime policy: 


See your doctor every 
year for a thorough 
checkup, no matter how 
well you may feel. 





day-to-day policy: 
..- who have had cancer and are well and happy 
today because of the progress that has been made 
in cancer control. In their faces you will find the 
message of hope that is the American Cancer 


See your doctor immedi- 
ately at the first sign of 
any of the seven danger 
signals that may mean 





[o-oo + 
Se | 




















. Society’s perennial inspiration and challenge. osneun 
a a eae ee J 
“SOATT AnO 
i ae MANY MORE THOUSANDS COULD BE SAVED 
« Aid ILD > AG oe 
dojaaep [jt Avpoy Sut percentage of patients | patients saved when diagnosed 
= -AI] SN J ul [ jnoqy wide now being saved | early and properly treated 
. UTERINE 
~< . | 1 
, NG BREAST 
\ , 
S * \ 7 RECTAL 
- ¥ ry 
| . a ® MOUTH 
< ee : 
. te SKIN 90% 95% 
< + a ym 
ga Jp. — _ LUNG 
> . » NJ 
Z , (Estimates based on reports to the Third National Cancer Conference that included comprehensive data 
from the Connecticut State Department of Health, as well as the records of many hospitals, clinica, and 
LET’S LOOK other medical sources. The figures are believed to be sound estimates for most of the United States). 
AT THE BRIGHTER SIDE 
Cancer much more 7 “LIFE-SAVING” SIGNALS 
curable than it was These seven so-called “danger” signals of cancer have, 
even 10 years ago. Ap- in reality, been seven life-saving signals to hundreds of 
“OxiImatelyv 50.000 . . 
Jekteun : o thousands of Americans who have gone to their doctors 
Americans are being x CA 
° at the first sign of any one of these: AMERI N 
saved every year. 7 CANCER 
) 1 ANY SORE THAT DOES NOT HEAL 
| More and more people SOCIETY 
: 20 thhate ins 2 A LUMP OR THICKENING IN THE BREAST OR ELSEWHERE 
: : re 3 UNUSUAL BLEEDING OR DISCHARGE 
7 4 ANY CHANGE IN A WART OR MOLE |] 
) of every 5 PERSISTENT INDIGESTION OR DIFFICULTY IN SWALLOWING 
cancer patients 6 PERSISTENT HOARSENESS OR COUGH 
vel annu- 7 ANY CHANGE IN NORMAL BOWEL HABITS 
nerly only : 
four was None is a sure sign of cancer, but only a doctor can tell. 
amounts 
tional 30,000 FOR MORE LIFE-SAVING FACTS ABOUT CANCER CALL THE AMERICAN CANCER SOCIETY 
ved every year. OR WRITE TO “CANCER” IN CARE OF YOUR LOCAL POST OFFICE 








6 | OA-12/56 195 








SHOWCASES 


STANDARD DESIGNS. . or BUILT TO ORDER 


You get quality construction at lowest cost when you specify 
ARD Showcases, either standard or custom-built to order. 
Case shown is our No. BB-1000-G, ‘‘Full-Vue’’ glass-on-glass. 
Overall height 39”; 18-20-22-24-in. widths. Has 4” black re- 
cessed base. Finely crafted of selected materials. 60” length 
ee ee oc ct ces cence eeece ees $148.00 


Also available wood framed. Write for prices on other sizes, 
styles. Usual dealer discounts. 


WE SELL THRU DEALERS ONLY. WRITE FOR ARD CATALOG 
°o 


16—77 PROFIT MAKERS FOR DEALERS 


JPECCL MANUFACTURING CO., INC 


EVANSVILLE, INDIANA 





13 VINE STREET 





PROTECTED PROFITS FOR YOU 


WITH ADVANCO'S POLICY OF 
SELLING THRU DEALERS EXCLUSIVELY 











ADVANCO PRODUCTS Inc: 
MANUFACTURERS exces .'ente ine Pesssono eins sisrx 


7605 Sist AVENUE, ELMHURST 73, L. 1. 


N.Y. + Telephone Hickory 6-4848 
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ALL‘ANCE RUBBER COMPANY 


ALUANCE.  j§§§ CHIKAGO HOT SPRINGS 


Thie Certifies that 3. * JOHN DOK STATIONERY COMPANY * * * 

& the owner of a Profit Shaving Share Cartifiaats of the Alliance Kublbar Company 
entitling Certijiaate Holder to « Spastal Diasount on purchases of Aroo “Open Ning” 
Stationsw Bands as stipulated om tha vewarss side of this cartifionts 


Ba Witness Wiyrreot, the seid Compony bar nomvecd thin Conttifnnita tho be stguad by 
0 tely mnthonised offiaer, 







gs! E 
dag of (atethel AD awh 
ALLIANCE RUBBER COMPANY 


thin be 








PO RE ell 
K&B SLA : 





OPPORTUNITY TO SHARE. . .is offered stationery dealers 
by Alliance Rubber Co. in the form of an original profit 
sharing certificate entitling the dealer to a special discount 
of 10% on purchases of Arco Open Ring stationery bands. 
The certificate is non-transferable and the offer is confined 
solely to the stationery dealer trade. This certificate is ef- 
fective on orders received in November and December only 
although shipments may be made in a Jonuory. 


Burroughs Honored for Direct Mail 

Burroughs Corporation received its fourth consecutive 
award from the Direct Mail Advertising Association. The 
association, meeting in New York City, presented the “Best 
Direct Mail” award to Burroughs in the category of “Creat- 
ing more effective personal sales contacts.” 

Burroughs will furnish six copies of its award winning entry 
to the Association for its traveling libraries. These libraries 
are sent all over the world and are available to universities, 
businesses and advertising associations who want examples 
of well planned, high quality advertising. 


PROMOTES 


SELF- 
SERVICE 
SALES 





Once a customer catches sight of an Equipto Little Gem 
Drawer Unit with its adjustable compartments . . . overhang 
to prevent jumbling of parts...curved compartment front 
for easy dispensing ... enclosed construction to prevent es- 
cape of parts...and labelholders for identification of all 
parts... HE WILL BE SET TO BUY. Price and other features 
are right on the display. 


This eye-catching merchandiser holds 5 Little Gem Cab- 
inets in an open display that permits easy inspection. It 
takes up only one square foot of space... provides maxi- 
mum eye appeal. Merchandiser is furnished free with pur- 
chase of 5 Little Gem Cabinets. Write for full facts on 
LITTLE GEM CABINETS and MERCHANDISERS. 








Division of Aurora Equipment Co. 
610 Prairie Avenue, Aurora, Illinois 
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SOFA 1075 


NO. 450 


NO. 450 AC 


CRAFTSMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 


Al 


Exemplified for luxurious wear. Customed for lasting comfort and 

pleasure. Priced for every buyers purse. These are the 

b factors which make BRIGHT creations a joy and satis- 

y faction to every one who buys. In a large selection of 

genuine leather and Elastic Naugahyde and a wide range 

BRIGHT of styles you will find just what you want for every 
customer. 











WRITE FOR THE BRIGHT CATALOG TODAY! 
545 W. 34th ST. NEW YORK 1, N.Y. 


NO. 90 EXECUTIVE 


Yhelleed lalhAaniin 














URABLE STEEL OFFICE EQUIPMENT 
» IMPROVED LINE - FIRST IN THE LOW PRICED FIELD 


PRIME STEEL ¢ ELECTRICALLY WELDED * NYLON ROLLERS * COMPRESSOR FOLLOW BLOCKS 
ALUMINUM PULLS ¢ PERMANIZED BAKED ENAMEL FINISH 














===) FAST SELLING! 

| om SPACE SAVER! 

=|MODERN ISLAND BASE 
= | SALESMAN'S DESK 


:  cteum top (40”x2542”) 
ss Desert sage, 


mist green, grey 








EXECUTIVE STEEL DESKS 
: & SECTIONAL DESKS 
FILING CABINETS 
BOOKCASES a 
© SECTIONAL BOOKCASES “Sls NEW! PRICED TO SELL! 
ROLLER FILES EXECUTIVE CONFERENCE DESK 


TOP VALUE! = 
TELEPHONE CABINETS Desert sage, GUO Green, pty TOP SELLER! 
SPECIALTY CABINETS 





































EXECUTIVE DESK | 

Linoleum top (50”’x24”) >= 
Desert sage, 

mist green, grey 






TERRIFIC BUY! 
MODERN SALES DESK 
OVERHANG TOP 


Linoleum top (53”x25%2”) 
Desert sage, mist green, grey 


WRITE FOR ILLUSTRATED CATALOG #412 AND DEALER PRICE LIST. 


URABLE METAL PRODUCTS co. 








38-42 REVIEW AVE., LONG ISLAND CITY 1, N.Y.- RA 9-3580 
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(manuracturers SINCE 1932) 








T J] Quality equipment 

















SHELVING 
PARTS BINS 
CABINETS 
COUNTERS 
BENCHES 
SHOP BOXES 
PARTS DRAWER 
INSERTS 


Write for LATEST CATALOG 
PRICE LIST AND DEALER'S DISCOUNT 


TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


— SK" * 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST—BEST FOR LESS 


at TYPEWRITER COMPANY, INC. 


200 HUDSON ST NEW YORK 13, N. Y 
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ACCO comes to the aid of 
‘Business Machine Users with 


ACCOPRESS PIN PRONG BINDERS 


Business depends more 


ned 


and more on machines and 
many of them use marginal pre- 
Standard 


punched sheets or forms. 


Acco Fasteners do not fit the small pre- 


punched holes in such forms. 5o Acco 
designed special fasteners» with thin, 1” 
wide prongs, incorporated them in Acco- 
press Binders of pressboard (5 colors) or 


binder board covered in slate blue 
grain cloth. We 
*“O000” line 


heavy 
canvas OFT black pebble 
call it the 

and list sizes for all 
stock marginal 
punched _ sheets. 
You take it from 


there! 


ACCO PRODUCTS. INC. 


OGDENSBURG, N. Y. 
In Canada: Acco Canadian Co., Lid., Toronto 








NEW X-a@cto PEN KNIFE 


self- 
service 
display 


* Builds More Sales 

* Boosts “Impulse” Buying 

* Gives Maximum Selling 
Display 

* Provides Compact Stock 
Space 





Handsome 3-Color Merchandiser Display (8 x 
102" x 21%" deep) supplied free with every 
1 dozen No. 3 Pen Knives — $12.00 list. 


No. 3 Pen Knife — perfect utility tool for Pocket and Purse 
* Home * Art Department * Office * Laboratory * Workshop 


IDEAL for — Artwork * Stencils * Friskets * Correction of 
Duplicating Masters * Erasure * Periodical Clipping 
* Retouching . . . wherever a sharp blade is needed. 


Complete with extra refill blade in handle | $100 


acto) Send tor Free 28-page X-acto Catalog ' LIST 
48-41G Van Dam Street, L.I.C. 1, N.Y. 
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CANADIAN NEWS 


Our Industry Across the Border 
by Special Correspondence 





A ent specialist, Alan Steiner, New York 
A , Nat na +H ‘ Manacement A 
tomation in the busines 
way of ] ° cation but to Dett 
We méay r T eo) ve ¢ 
. + 4 { Ww al na witt the 
ent uTIOOk he ; 
business world ‘when qu 
ang bon paper was introduced 
a general office practice upheava 
auTomation now would ause ar 
¢ &£ & & & 
Joseph E. Fry be¢ 3nnounced as manager of the Han 
M Calc M Co. of Ca 
3 7 Ww mpan ev 
Ner m sae 
+ &# & H& & 
f have included James 
M. Waterstor Waterston & Sor Ltd Edinbural 
; ; nas Deer r perat r n the trade tor 
Frank Seales of W. J. Carr Proprietary 
He pre Jent t the Federat 
N WwW ssale Sta tl t Australia. A third 
a Ogilvie Lennox T G asqow S tlandg. Mr. Lennox €@ past 
Jent A st f Great Britain and Ire 
neaian frit por Mr Seale ana Mr 
EA convention in Chicag 


%& &£ &£ & & 
Guild f Western Ontar wa 
jourban | Jon, Oct. 31. Afttern 
jealers, with George Stephenson, Wind 


ndustry'’: Jack Bennett, Tillsonburg r 
sys’: Ted Leaver, Sarnia, ‘The Advantaas 
These talks preceded a general d 
: ection ale + 1 
Ww W } H m Ltd € 


For... those hard-to-fill orders 


Smith 
1X0) 168 BONERS (CINEUES 


PLAIN COLORS 
OR PRINTED 





Now y 3N answer your customers’ requests for signals 
to use ble top folders or dividers as well as on cards 
or bo Ipe for signals in printed sets or imprinted. 
Smith S s are sturdier, last longer, give greater satis- 
faction ws of hard tempered steel have stronger grip, 
won't be r break even on pressboard dividers. And 
they're easy to use 

Available in 4" to 2” widths. Choice of 12 plain colors 


or printed alphabetically, by states, months, numbers, or 


to fit special needs. 


WRITE AT ONCE TO 


Charles C. Smith, Inc. 


EXETER, NEBRASKA 








For more than 50 years, a complete line of 
time-saving signals and indexes 
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| CALENDAR 


The Right Business Combination | 


A NEW STARK 





NEW 
1957 

STARK 

CALENDAR 


pads, available in al! sizes, are lithographed on high- 
grade bond paper OF UNMATCHED WHITENESS with 
the date in red and the monthly calendar in black. Fast, 
2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
phone for complete 














write or details 
“IN CALENDARS THE QUALITY MARK IS STARK" | 


STARK CALENDARS éxcorporated 


100-112 BISSELL ST. + PHONE $e: + JOLIET, ILL 


* | Fasteners 


\ 


<=> Thumb Tacks 


Larae Variety. of Sizes and 


_ . ee | 
Yoesting considers QUAI 


f- 
sham alacts 


Taslelelad-la 


OESTING PIN TICKET 
Seikields Street New Y: 











re branch recently opened in London East, Ont. Evening ses 


Get the NEw CATALOG i néadanak a e 7 re eee 


+ & & & & 


. 
of Expertly Engineered Folger Fellowes, president, Bankers Box Co., Chicago, was specia 


eaker at a trade meeting held at Kingston, Ont., November 7 





e ubject: ‘To Sell Is To Serve.’ Meeting was sponsored by 
the Stationery & Office Equipment Guild of Canada, Inc. as a 
R Vy] trade relations promotion effort. 
+ &¢ & & & 
a Hay Stationery Co. Ltd., London, Ont. has opened a branch 
ce irs 0 ypes tore in Brantford, Ont. Jack Fraser has been appointed manager 
*¥ + & €& 
Executive Secretarial id belt diel 
In order to provide more complete service to their dealers 
e r ' a 
General Office across Canada, The Brown Brothers Ltd., Toronto, have created 
4 new division to handle the Canadian distribution of Heyer 
: juplicating equipment. Appointed manager of the new division i 
Styled Right Vernon Thompson, long active in the stationery industry in Canada 
Made Right for a leading pencil manufacturing firm. He will now direct all 
. activities connected ith the sal srvice n rketin f 
Priced Right activities connected with the sales, service, and marketing 0 
Ww h 5 k Heyer products in Canada. Henry Zeise, with Brown Brothers Ltd. 
arehouse stoc for two years, will be sales representative to the trade and will 
for 3 carry out detail selling to specific markets. Heyer Corp., 
immediate Chicago, is, of course, one of the oldest manufacturers of dupli 
atina equipment and + distrib tes it products solely throu 
Delivery fo oe rouge 
trade ourtiets 
+ &¢ & H& F 
No. 1675 Executive Chair The appointment of two new account managers to the sales 
Seat: 19” x 21”, 22” be- . oer, ae ' 
tween arm rests. Fully foam f Walter Dickinson & Co. Ltd., Toronto, has been annonuced 
rubber padded back, seat by sales manager Terry O. Birrell. He said that Ralph Salmon, for 
and arm rests. Full posture merly with Metropolitan Stores Ltd.. and with severa ears’ ex- 
adjustments; seat tilts as . ° ; + / : 
back moves backwards. perience in the wholesale and retail sale T1elias, wou d now work 
from headquarters in London, Ont. on accounts throughout Western 
ntar nd the Niacare Penis Walter J TEL 
' ? ; and Niagara Feninsula. aiter Jones, Ttormerly th a 
A few choice territories still open for qualified salesmen. pai 4 i. ce >) ein 
arge Ontar dairy, will now cover Centra ntar territory tor 


the company. 


Ad *¥ © &€ €& 
CHAIR .., > An informative trade talk on adhesives was provided members 
301-37 f the Stationers’ Association of Hamilton, Ont., at their October 


5 OAK ST,, QUINCY, ILL. : : 
Guest speaker was Norman Kelsey of Le Page's Inc., 


meeting. 
. Another feature was the presentation of a film, depicting 





Telephone: BAidwin 3-5114 




















SZ 


HOW DEALERS STOP DOUBLE INVENTORY 


Wise dealers don’t stock a complicated dents, artists, shippers. Everyone who 
inventory of different felt pens and dif- marks or draws can use it. 

ferent inks. They know the “One Pen, 
One Ink” Marsh 77 satisfies every cus- 
tomer need. It’s highest quality, nation- 
ally advertised merchandise. Beautifully 


Check these features: Marsh 77 marks on 
ALL surfaces. Ink dries instantly. Fits hand 
like a fountain pen. Cap snaps on-off. Ten 
ink colors available. Guaranteed. Stock the 


packaged and priced to sell fast. The MARSH 77 PEN and increase your sales. 


Marsh 77 is preferred by teachers, stu- 


ONE PEN 
ONE INK Supply all your 


felt pen needs 
















FREE: 
TESTED SALES PLAN No. 17... 
WRITE TODAY! Clip this ad to 
business letterhead with your name. 
F-29 


MARSH COMPANY, 83 MARSH BLDG., BELLEVILLE, ILL., U. S. A. 
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H. Be 

HHere at fe - Wwe 

always think of our 

customers as friends 
/ h 

and afler three score 

years, plus one, we 


| Pr onclusively this 





altilud is a ae ee one. 


4, « happy holidays, friends, ital a 
1ea 14 and me 7 ¢ ~ YA 
i lthy l aningful 1957. 


Sin cere ly, 
8B. V1). Snyder. Dr. 
[ Ira plenil 


TRS Sane: 


CARBON & RIBBON MFG. CO. INC. 
621-623 CHERRY ST; PHILADELPHIA 6, PENNA. 








ask nathan first...about 


GUARANTEED RECONDITIONED 
VISIBLE EQUIPMENT 

; se=y-~—Cséfror READY 

| : RE-SALE 


KARDEX, ACME, 
POST INDEX, etc., 
so perfectly re-built 
they can hardly be 
told from new—can 
be re-sold at sub- 
stantial profits. Our 
\ large inventory 
A guarantees prompt 
# shipment. 













Mail the coupon today for prices on recondi- 
tioned equipment you can sell. Shipped subject 
to inspection to rated firms 

==, We purchase surplus equipment for top prices. 


a ee ee ee a 


CHAS. S. NATHAN, INC. (O-1) 
546 Broadway, New York City 


| 
Rush me prices on the following pieces of reconditioned | 
visible equipment: 
| 

| 


Quantity Type Make Size 





i Nome Company 








Zone State... 
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SPACE-SAVER * SECRA-TYPE 


FINEST QUALITY — BEAUTIFUL 
WOOD OFFICE FURNITURE 





Sturdy construction and finest materials always make WORDEN 
desks dependable and of uniform quality. Investigate the com- 
plete line of WORDEN wood office furniture. 


For porticulars or literature, write .. . 


the 
WORDEN company 


HOLLAND MICHIGAN 











ON 
VIN \“ 


eerie” Your 
Template 


Supply House 
© renin Right — C) 





























TEMPLATES OF ALL TYPES 


IMMEDIATE DELIVERY + FULL DISCOUNTS 
FREE PROMOTIONAL LITERATURE! 


FLYERS! CATALOGS! STUFFERS! 




















RAPID-DESIGN + TIMELY * DO-ALL * CASSEL. ete. 
WRITE FOR THE ALVIN 1956 GENERAL CATALOG 


ALVIN & COMPANY 


Importers, Manufacturers and Distributors 
Windsor, Connecticut 




















ONLY The ‘‘Precise”’ 


TRIMMING BOARD 





Has All These Wanted Selling Features 


@ Patented Finger Tip Controlled Paper Guide 

@ Finest Steel Blades, Carefully Ground 

@ Two White Scales on Black Background 

@ Only Finest Seasoned Hardwood Used 

@ Every Board Completely Guaranteed 

You offer the finest in the New “Precise” Trimming 
Board. It has everything your customer should have for 
trimming, cutting paper, paper board, etc. The patented, 
adjustable paper guide locks and releases with a finger 
flick, 2 white scales on black 


background speed accuracy and o. ee 

. . 7 °. 2 ace | 
measuring time. Models 5, 6 & No. 4—121,"—Blede | 
7 have special safety spring. No. 5—151/."—Blade | 
The “Precise” is a steady seller No. 6—181/2"—Blade | 


wherever displayed. No. 7—241/."”—Blade | 


Prompt Delivery — Order Your Needs Today! 


AMERICAN PHOTO LABORATORIES 
2511 W. MOFFAT ST. Dept. A = CHICAGO 47, ILL. 




















the history of writing equipment, sponsored by Bill Gardner of the 
W. A. Sheaffer Pen Co. of Canada, Ltd derich. Specia! visitors 
at the meeting included the nationa uild's Jim Holmes, and 


Bill Appleton, Gord. Lowe, Frank Stokoe, Steve Smerek, Toront 
Rodger Beattie, St. Catharines, Ont. 
e* &¢ & & 


West Office Supply, New Toronto, had a reopening spacious 
new premises featuring huge picture window Specia eremonies 
narked the event which celebrated eight years of steadily-growing 

for proprietor Kenneth West. Since starting in 1948, he 

1s twice doubled the staff numbers, the business and showroom 
pace. In his present operations he is assisted by: Bruce Evans, 
Alex Telfer and John Easson as salesmen: Mrs. West; and Mrs. 


Stella Benwell. 
+ €¢ &€ HF & 


H. M. Floyd has been appointed manager of the London and 
Windsor off 2 t Monroe Calculating Machine C T Canada, 


Ltd., according to William W. Crabbe, Jr., general manager. The 
perates a string of sales and service ffices throughout 
Canada. Prior to Mr. Floyd's recent appointment, he was asso 

ated with Monroe at its Montreal office 
*¥ £ & & & 


Hugh L. Kennedy, vice-president and general manager, L. E. 

Waterman Pen C Canada, Ltd., Montreai, and former president 

the Stationery & Office Equipment Guild of Canda, Inc., has 

tt the industry. He has accepted an appointment a presi 

Jent and general manager of McDonne Eastman Ltd ronto 

advertising agency. Mr. Kennedy, well-known in the U.S. trade 

f Canada leading exponent tT mogern merct andising 

yues in the stationery field. Born in Western Ontar he was 

n publishing circles and in the advertising business in 

T nto and Montreal betore he accepted an executive role with 

Waterman's. The pen company has appointed George Watson of 

Toront ttice to succeed Mr. Kennedy as general manager 

Montreal. Mr. Watson is a gracuate tT the firm's /e force 

nd has been with the company for about 10 years, most recently 
Yntar manager 

* &£ & H& & 

Management in Canada, as in the U.S ntronted with grow- 

problems rising out of the increase in office work and the 

age of trained clerical labor, according to Joseph M. Klein. 

He is head of international operations for Clary Corp., Los 


Angeles. Recently making a tour of Canada in connection with 








Build Bigger PROFITS ~~ = 


“A 


POISED EON 


SPONGE RUBBER STAMP PADS 


The Only ALL-PURPOSE 
Stamp Pad Line! 


With the fast-selling Speed-Mo line, you can offer your customers 
stamp pads and inks for every purpose — in office, warehouse, 
factory. Speed-Mo is the only complete stamp pad line on the 
market. You need carry only the most common pads. We furnish 
prompt delivery on special purpose pads (up to 20” x 36”). 

All Speed-Mo stamp pads are of specially treated, odorless 
sponge rubber. Clear impressions guaranteed. Re-inking 1s 
simple — you just brush the ink on Speed-Mo pads. 

Write for folder showing 


LIBERAL DEALER DISCOUNTS — © over 35 stock items 
RIVET-O MANUFACTURING CO. 


50 FEDERAL ST., ORANGE, MASSACHUSETTS 


In Canada, for complete information write 


Bossence & Co., 399 Main St., West, Hamilton, Ontario 
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Wide range 
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Midwest Fi 
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in both the folded and the extended 


Multiplier of Canada, Ltd., T 
niy beginning to catch up wit? 
ation of the latest type of equipm. 
more € al and automatic ops 
T K Dusin machine naust 
xpec D ne f Canada 
fr many ars fT come He said 
> market potentia! for Canad an-made ele 
hine temmed trom the current expar 
and ind ss well es trom ¢ 


ire ne tuft ; Clary products are 
nada by Sonograph Ltd., of Toront 
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y & Office Equipment Guild of Canada 
nce in To mmediately f wina 
nvention. Proare current Guild deve 
snd plans were made, for the Edn 
j xt year, a report by Guild secretar 
Smart revealed 
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recently apr ntea upervisor of puUc 
the Bank Nova Scotia in Canada 
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Jent, Cloke & Son, Ltd., Hamilton, Ont 
er ha nfirmed the following app 
Horlick a ales manager who has had severa 
ales field of office supplies, furniture 
now directs an active sales force c 
Ontario; John R. Thomson as store manage 
4 jance f the firr development alf 
Stewart T. McPhee, wt has been with the 
as assistant store manager: Robert F. 
the firm new office planning div 
tive nterior Mr. Marshall ha haa 
the je ‘F snd manufacturina 
*¥ &£ & & & 
1a Ltd “ ated n newly-c 
Be nd Rd Toront burk 
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*® Easy Folding 
* Compa T 
Storage 
* DuHoney 20 
Safety I K 
*& Beautiful Smooth 5 year guarantee on 
Tops! all Midwest Legs 
*& Double Bracing! siete - 
ny : > an 4a 
A COMPLETE LINE OF rer 
= —F 
FOLDING TABLES ae | i TY 7 tT} 


of styles and sizes 
hoice of tops 


CHORAL & BAND STANDS 


Jing Tables feature the 
Honey 20 safety lock 
the legs automatically 





proved leg design gives 











added strength with greater comfort. _ “ 
All-welded construction. Extra strong FOLDING 
under-bracing with tops laminated to PLACES 
frame by special hot press glue proc- TABLE & 
ess. Reinforced recessed steel apron. CHAIR 
, ; CADDIES 
W rit ’ catalog, today! 
SALES 
+ FOLDING PRODUCTS ore. 
Dept. 56L, ROSELLE, ILLINOIS 
OA—12/56 





HANDY “GLIDEX" 


TRADEMARK® 571978 


TELEPHONE BRACKET 


A Stable Seller the Year ‘Round 








Saves desk space—swings in any direction— 
Keeps phone in easy reach yet out of way— 
The only bracket made to hold present models. 


Made of strong, durable steel. Extends to 30 rigid 
inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, etc. Nothing to get out of 
order. Eliminates nuisance of phone cord mussing 
desk papers. 

WRITE FOR ILLUSTRATED LITERATURE AND DEALER'S PRICES 








GUOEX MOOK Me 200 


GLIDEX CORP. 


4538 W. ROOSEVELT ROAD, CHICAGO 24, iLL. 











DIFFERENT SIZES, STYLES 
OF BULLETIN BOARDS AND 
CHANGEABLE LETTER BOARDS | 


BY DAV-SON 


A Dav-Son board for every job. 
Changeable letter directory and 
announcement boards, black boards, 
menu boards, others. Sturdily con- 
structed, every Dav-Son board is 
built to last, with quality built-in 
for years of service. 


Dav-Son Changeable Letter Di- 
rectories for Lobby, Office, 






Use 
e Wide V. ariety of prvtes and Sizes 
« Glass Encl Fron 
e Hardwood or Metal beemes 
e Highest Sous Felt 
e Absolutely 
e Also Available with 5’ 6” 
Mey sony 


Dav-Son Genuine Self-Sealing 
Cork Bulletin Boards 
¢ Indoor and Outdoor pevtes 
Hardwood or Metal F 
> —, or Without Locking © Glass 


e World's Largest Selection 


Write for complete literature 
and price information. 





M 
ish. 10%"x2%”. 


A. C. DAVENPORT & SON, INC. 


311 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS, DEPT. OA 


INSIST ON DAV-SON—YOUR BEST BUY! 
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eames 


A SENSATIONAL 

OFFICE MACHINE 
The ‘‘MULTIGRIP’’ makes paper sea weer, 
itself by crimping without staples, “—-——_ 


clips, pins or glue. Up to two dozens 
sheets can be securely fastened by the 





‘“MULTIGRIP’’. 

Price-lists, Catalogues, Documents, Blue-prints or 
Correspondence. Pay-roll envelopes swiftly sealed 
cannot be tampered with without immediate 
detection. 





ASK FOR FREE FOLDER 
NATIONAL DISTRIBUTORS: 


MICHAEL FRUMKIN 


87-11 35th Ave., Jackson Heights 72, N. Y., Tel: NEwton 9-1097 


Retails 
$15.00 








Profits for you 


in ATLAS 


Complete Vertical 
Filing Systems for 


NEGATIVES 
OFFSET PLATES 
STENCILS 
X-RAYS 

ART WORK 
SWATCHES 

Atlas Stencil Files Corp. 


16716 Westfield Avenue 
Cleveland 10, Ohio 








| NEGA-PLATE HANGER 








ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 
Oak or Birch. 

SIDE and CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or ceiling. 

“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes 
WELDED STEEL SAFETY LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent rolling. Made in 1 to 13 
step heights, and 4 widths 


Send for Circulars 42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 
Manufactured by 


I. D. COTTERMA 4535 WN. Ravenswood Ave. 


CHICAGO 40 


W Yor Finest Qualily 
0 Jor the Broadest Line 
of Rubber Stamps 

















SPECIFY 


and Marking Devices 


Write for your copy 
of our new catalog No. 80 


Fasjnw DIV., Bankers & Merchants, Inc. 


1229 North Sheffield Avenue Chicago 13, Illinois 
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Our sincere best wishes 


for a happy. 
healthy and prosperous 


New Year 


Oe eS eee EOE EEE SESE SEES EEE EEE 


Supreme Steel Equipment Corp. 


58rd Street & First Avenue, Brooklyn 32, New York 














Wtite 


keeps in step 
with dealers’ needs 


W hen you need the kind 
oj service that builds up 
your business, you'll find 
Write right behind you, We 
cooperate with dealers all 


the way down the line. 


CARBON PAPER 
TYP-ROL Type Cleaner and Roll Finisher 


TYPEWRITER RIBBONS 


write 
poeen 420 Lexington Avenue, New York 17, N. Y. 
= Factory: Bridgeport, Conn. 




















A Specially Jlem 
SELL MASTER SPEED KEYS 
THE 


for old and new typewriters, 
bookkeeping and billing machines. 


Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION 2%%,7,cuuey, *uest 























TEMPERED HARDBOARD 


HARD | Tey-V ad) FABRICATORS, 


59 BRANCH ST « ST Si Tie 
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Opportunity .; 


FACTORY SALES AGENCY 


Major office equipment corporation with world- — 
wide distribution has several new factory sales 
agencies available. Liberal plan of operation as- 
sures unlimited profits for responsible individ- 


ual. Please state in letter sales experience and 
qualifications for handling agency operation. 
Sales manager will arrange interview. Replies 
held in strict confidence. 


Address Office Appliances, Box BY-192, Chicago 6 


= > —xX+- +--+ +X 














For Even A Small Office. . . 









only 


| 105" 


‘ Ss 


fe 
electrically =—T—) -¢.0.8. Factory 
opens 200 to NI I ( >! Stacker optional at 
300 letters 4 (Prices subject to 
per minute ee 


ARNOLD MACKENZIE, INC. 
3133 Overlook Drive, Minneapolis 20, Minn. 
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WELDON ROBERTS RUBBER CO. | 


365 


Variable Taper Model 


» “Sra- Pout 
ones! LEAD POINTER 


For Perfect Lead Points 
BLUNT TO HAIRLINE 
Standard Model gives you points 
up to %” long without breaking. 
Just lead and rotate lid. 


Preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


WRITE FOR LITERATURE AND DEALER PRICES 







lets You Dial the 
taper you want 


insert 






di a 


SHORT 







BAKER STREET, COLOMA, MICHIGAN 





Waldon Roberts Gnanen 
Gree2.Glow 


440 MACE IN 


NEWARK, U.G.A. 


(Actual Size) 
ORDER TODAY! 


Enanand 


cleanest 
cleaning’”’ 
customers bate 2 
supe ity, King-size 
it raser 3 

10 GREEN GLOW (NO. & 
Lar & 


Sixth Ave., Newark 7, N.J. % 


W Foremost 
Spe Aiists 





Correct Mistakes in Any Language 
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“Master Grade” 


TYPEWRITERS 


Select 
Used. 
All 
Makes. 





“Master Grade” Reconditioned and Select Used Type- 
writers and original Underwood Parts are recognized 
throughout the world for their high quality and de- 
pendability. 


Only ‘‘Master Grade’’ Reconditioned Typewriters 
carry this label, which is a guarantee of quality 








For additional information write 


THE WHOLESALE 
TYPEWRITER COMPANY 


150 SYLVAN AVE.—RT. 9W—ENGLEWOOD CLIFFS, N. J. 
Cable Address: SALETYPE 
Sold Only to Dealers and Jobbers 








THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 





Ames Supply Company 


ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


19132 Commerce St. 
SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 


545 Mission St. 

















CLAR‘O:TYPE 


=] 


Handy dauber eliminates dirt like 
mT magic! No carbon-tetrachloride; 
aA non-flammable; striking displays, 

‘ free advertising aids! 
Order direct or from 


i your own jobber. 













-~ 


THE CLAROTYPE CO., 


NEW YORK 7, N. Y 





INC 


261 BROADWAY 


Tate). 
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EXTRA PROFITS customers 


sates TO SCHOOLS © CHURCHES © CLUBS etc. 


WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 
FOLDING TABLES 
CHAIRS — 138 STYLES 


@ STEEL OR WOOD 
@ FOLDING 
a 
e 








NON-FOLDING 

TABLET ARMCHAIRS 
@ AUDITORIUM UNITS 
6 Ft. and 8 Ft. TABLES 
SCHOOL DESKS 
REQUIREMENTS (Quantity, Stee! or wood) 


Adirondack Chair Co. 


Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 


THERE’S —_ PROFITS FOR YOU 
Gm (Gis) W-2 TAX FORMS. 


WITH STATE FORM COMBINATIONS 


= THE FASTEST SELLING 
- | W-2 TAX FORM- 




















‘= 


ed a 

ae) They’re the easiest to write, 
address, separate, mail and file. One 

typing takes care of all filing requirements. 

<\ tor every purpose. ; Every company must use W-2 Forms — 

“2 Write for your cash in now with low cost REDIFIXT forms — | 

me coo a. with your customer's imprint. 
eager ers: a 


CONSOLIDATED BUSINESS SYSTEMS, INC. 


30 Vesey St., New York 7, N.Y. BArclay 7-3687 


g 
Dout 
PASS UP THOSE 


EXTRA 
COMMISSIONS 





FREE 


p Big new catalog 
* of business forms 








You can earn good 
commissions selling 
our complete line 
of passbooks, pocket 
check covers, coin 
savers, and other 
forms to financial 
institutions. 


Write for Information 





“AMERICAN PASSBOOK Co. 


ONTARIO BUILDING CLEVELAND 13, OHIO 


WAMU 


SINGLE ALuID 


INK and STAIN hs 


MONTCLAIR. NEW JERSEY 


AROINEL CORPORATION 
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guaranteed assurance of quality) 


XN 
ee 










- 
4 ® typewriter tables 

4 ~~ ® telephone tables 

f ® book and catalog stands 

l © desk trays 

1 © clipboards — laminated wood, 

1 hardboard, and plastic 

\* reception room tables 







write or wire for 
latest catalog and price 
list of stempel office accessories 
and reception room furniture 





bp) we STEMPEL MFG. CO. 
Sn © costumers aia 2830 ROBERTA ST. 






— — ea 


DALLAS 3, TEXAS 











he 2 

). 5 i 
Greetings 

CAL LONG 

CAL LONG AND ASSOCIATES 


MANUFACTURERS REPRESENTATIVES 





JERRY DEVITT 


6891 Michael Drive Cincinnati 27, Ohio 














FAN COVER 


Get set for big 
demand this fall! 


Keep Klean Fan Covers — rubber coated 
or Vinyl plastic. A size and model for every 
fan! Waterproof, dustproof, oilproof. Also 





see for OW a full line of typewriter and business 
we discounts machine covers, sponge rubber pads, tool 
at kits. 


now! 
KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 

















TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 


Small Business Market 
with 


SENTRY 


world’s fastest-selling, lowest- 
priced personal safe — quality- 
built by the only exclusive 
v small-safe manufacturer. 
"4 Write today for full details. 


[ 
Suasested $6995 ue D. BRUSH & CO., INC. 


formerly Brush-Punnett Co. 


545 West Ave., Rochester 11, N. Y. 


Standard discount plus 
advertising allowance 


id 
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FINE ACCESSORIES FOR FINE DESKS 


Originators 
and Designers 
of Complete 
Line of 


Xo 


Write for 
FREE Catalog 


This desk set retails for approximately $15. 


51 West 21 St. 
New York 10, N. Y. 


REDI-RECORD PRODUCTS CO. 








SECURITY BRAND 


Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 


Mail Bags For Your 
Select Clientele 
| WRITE FOR CIRCULAR 


33 & McWILLIAMS ST. 
FOND OV LAC, WIS 














USE ' 
THESE It costs less to draw from our huge 
SHOW stock of desks, chairs, steel furniture, 
ROOMS leather furniture and accessories. 


OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


NEW YORK 4, N.Y. MIAMI, FLORIDA LOS ANGELES, CALIF 
74 BROAD ST. 155 W. FLAGLER ST. 830 WILSHIRE BLVD 
BOwling Green 9-823! 828484 TR-7003 





CLEANS... 
Billing Machi 
Machines, Addoning a 
Marking Devices and many 
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From Pearl Engraving Corp., 


comes the finest, 


precision-engineefed keytops 


illustrated: 2 styles 
for all typewriters 
For free samples and brochure, 
write Pearl Engraving Corp.,, 
29 East 19th Street 


New York 3, N.Y 





BEACH'S 


‘““Common Sense”’ 


EXPENSE BOOKS 


now shipped to you 
in this sturdy, con- 
venient carton for 


Counter Display : 









Samples, Prices: 


BEACH 


PUBLISHING CO. 
19829 W. McNichols, Detroit 19, Mich. 


4 


ELECTRIFIED! ‘|, - 
120 ter oe ola 


PORTABLE 
FULLY GUARANTEED 





Fo -O-matic 
DESK MODEL FOLDING MACHINE 


WRITE FOR COMPLETE CATALOG OF 
DUPLICATING EQUIPMENT AND SUPPLIES 


PRINT-O-MATIC CO.,INC. Chicago, Iilinois 











\ Maio 
CHLULUWLOI0 PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders: 
bill-foid envelopes: stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us details, 


Markile 


902p S. Wabash Ave. 







Chicago 5, Ill. 
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Here’s a Traffic Jam 


wa 
; youll like! | 


y* 
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Imagine being happy in a traffic jam! Yet the traffic any business man likes is 
customer traffic. 

That’s the kind of traffic you too, may build. One proved way to up traffic is 

to get squarely behind the good brands you handle. Advertise ’em, display ’em, 
promote ‘em. And remember, you’re not working alone—the brand that has made 
a name for itself is your partner every dollar of the way. 
FREE! SEND FOR YOUR COPY... How to Make the Brand Idea Work for You— 
Gives you a cross-country look at the best brand promotion by retailers in all fields. Shows you 
quickly the benefits of brand name retailing, and how to qualify as a Brand Name Retailer 
of the Year. 


BRAND NAMES FOUNDATION 


INCORPORATED 


| 
| 
i 
| 


A non-profit educational foundation 


437 FIFTH AVENUE, NEW YORK 16, NEW YORK 
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See other side 
for Quick Service 
Inquiry Card 
products and 
sales aids in 


covering new 
this issue 
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QUICK SERVICE 


OAs: INQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 38 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 58 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the card 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mail the card. 


> 
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christmas 


opream 
come rue. 


The portable profits you’re dreaming 
of for Christmas—come true with 


Kew’7 Golden Touch portables 


Now, for your greatest holiday season, 
Underwood’s Gift Promotion on Golden 
Touch Portables. Full color ads in 
December issues of Life and Saturday 
Evening Post continue the impact of the 
dramatic fall series; now feature Golden 
Touch as the portable-gift America 
picks for Christmas °56! 


underwood 





Backing you locally, Underwood offers 
complete merchandising material—from 
hard-selling newspaper mats to gift- 
beamed point-of-sale pieces. Get full 
details on this profit-packed promotion 
now. Phone your Underwood office or 
write Underwood Corporation, One 
Park Avenue, New York 16, N. Y. 
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GOLDEN TOUCH 
““DE LUXE’’ QUIET TAB 


The gift of gifts — 
Underwood's finest 
portable! 


¥ 
seceeceeenel 
8 AREAL EA 


GOLDEN TOUCH 
“UNIVERSAL” QUIET TAB 


Special custom-features, 
attractively priced 
for giving! 


LALALALA SL» » 1 
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GOLDEN TOUCH “’LEADER“’ 


Christmas Special! 
Golden Touch Typing 
priced within 
everybody's reach! 

















